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16% singles are bought 
on a food-to-go 

mission.***

TIP: To drive impulse
 purchasing, position singles 

near food/co� ee. 

Younger shoppers are 
buying more chocolate 

singles and have a 
higher basket spend.***

TIP: Make sure you stock 
the latest products to 

attract them.

Promotional 
purchasing is growing 

in convenience.***

TIP: Clearly signpost o� ers 
and consider PMPs.

Brand is the most 
important reason for 
singles purchasing.***

TIP: Make sure you have 
enough stock of the 

best sellers.

hoW to drivE
chocolatE bar salEs

pErfEct your dIsplay

With on-the-go Missions increasing in Convenience it is important to re-focus on your singles range.
 Here are some top tips to support you on best selling ranges and what to focus on to drive your sales.

singlEs salEs MakE up ovEr 
1/3 total confEctionEry salEs
in I&s storEs* so it’s a kEy arEa in
storE!!! MakE surE you havE thE 
right catEgory split on your display.

singlE bar shoppEr facts and top tips:

24% 19% 56% 30%

singlEs arE highly iMpulsivE*
so MakE thEM unMissablE in storE!

of shoppers in 
independent 

or sybol 
store buy 

something on 
impulse

of impulse 
purchases are 
confectionery

of shoppers  
purchase 

on impulse 
because of 

visibility

of shoppers  
purchase 

on impulse 
because of a 
promotion or 

PMP*

56%

CHOC ADULT SGLS

CHOC KIDS SGLS

SUGAR ADULT SGLS

SUGAR KIDS SGLS

FUNCTIONAL MINT SGLS

MEDICATED SGLS

18%

11%
7%
4%

5%

stock thE bEstsEllErs! top 10 singlEs in IndEpEndEnt and syMbols**

4 out of thE top 10 arE cadbury! stock noW!

6 7 8 9 10

1 2 3 4 5

9

group packs togEthEr1
group brands togEthEr
Colours help shoppers pick their favourite brands2
put your bEstsEllErs in thE 
bEst location and doublE facE thEM3

*Lumina CPT 2024  
**Nielsen I&S 52w 09.11.24 
***Lumina CPT 2024

HFSS Legislation applies from October 2022 to Retailers. 
Help is available through ACS at www.acs.org.uk/advice/hfss-regulations.



no.1
MondElĒz

sInglEs sku*

no.1
brand In
sInglEs*

cadbury 
daIry MIlk 
no.1 brand, 
sInglE +20%

In I&s*

no.1
MondElĒz

sInglEs sku*
brand In
sInglEs*

no.1 brand, 
sInglE +20%

In I&s*In I&s

cadbury Wispa 
pMp 89p 48 x 36g 

4318031

cadbury boost 
pMp 89p 36 x 48

4318030

cadbury crunchiE 
pMp 89p 48 x 40g

4318037

fry’s turkish dElIght
48 x 51g
611487

daiM
36 x 28g

18030

cadbury daIry MIlk caraMEl 
pMp 89p 48 x 45g

4318034

cadbury Wispa gold 
pMp 89p 48 x 48g

4318040

cadbury picnic 
pMp 89p 36 x 48g

4318107

5

rEcoMMEndEd stock lInEs

s InglEs

cadbury daIry MIlk 
pMp 89p 48 x 48g

4318032

cadbury starbar 
pMp 89p 32 x 49

4318039

cadbury tWirl 
pMp 89p 48 x 43g 

4318028

*Nielsen I&S 52w 09.11.24 



6

hoW to groW your salEs
WIth chocolatE duo bars

duos

gEt to knoW thE shoppEr and top tips*

ExcitE Existing custoMErs and 
attract nEW custoMErs
by stocking nEW flavour duos

* Kantar Take Home 2024
**Nielsen I&S 52w 09.11.24

The Duos shopper is 
incremental to the standard 

singles shopper

The Duos shoppers drive 
the on-the-go and 

food-to-go Missions

 Brand is a key driver for 
purchase so stock the 

best sellers

Duos shoppers tend to be 
older and attract more males 

than standard singles*

duos arE groWing +23% valuE and +13% voluME and driving groWth into thE singlEs.
With highEr valuE pEr unit can drivE MorE £ to your till

HFSS Legislation applies from October 2022 to Retailers. 
Help is available through ACS at www.acs.org.uk/advice/hfss-regulations.

stock thE 
bEstsEllErs
top 10 duos in I&s ranking ordEr**

Great products to trade up shoppers & make more £ for your store

1 2 3

5

8

6

9

7

10

4

2. In-storE visibility
On-shelf or secondary display

3. drivE ratE of salE
Link Duos with a drink or meal deal

1. thE right rangE
Are the bestsellers listed?hoW to

drIvE duos
In storE?
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rEcoMMEndEd stock lInEs
MondElĒz duos arE groWIng at 53%, ahEad of thE 

catEgory WhIch Is groWIng at 20% WIthIn I&s *

duo

cadbury doublE dEckEr duo 
32 x 74.6g
4262163

bEst
duos

npd In 24*

bEst
duos

npd In 24*

cadbury starbar duo
32 x 74g
4307325

cadbury Wispa duo
32 x 47.4g 
4264414

cadbury Wispa duocadbury Wispa duocadbury Wispa duo
32 x 47.4g 32 x 47.4g 32 x 47.4g 

+47%
groWth
In 2024*

+47%
groWth
In 2024*In 2024

cadbury tWirl xtra
36 x 54g
4241234

*Nielsen I&S 52w 09.11.24 



rEcoMMEndEd sEllIng lInEs

+25%
rsv* 

cadbury diary Milk frEddo 
pMp 35p 60 x 19.5g

4318088

no.1
MondElĒz kIds 
sku groWth

+15%*

parEnts to kIds

8

cadbury fudgE 
pMp 35p 60 x 22g

4318091

cadbury dairy Milk frEddo caraMEl 
pMp 35p 60 x 19.5g

4318083

*Nielsen I&S 52w 09.11.24 
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cadbury parEnts 
to kids
driving shoppEr purchasE**

MErchandising top tips

stock thE bEstsEllErs***

chocolatE sharing bars
in IndEpEndEnt and syMbol storEs

chocolatE sharing bags
in IndEpEndEnt and syMbol storEs

Chocolate Bag and Block sharing is worth £305m in Independent and Symbol stores* so is an important 
category especially as consumers continue to enjoy 'nights in' which is a big sharing occasion

Watching TV is the main
consumer occasion so use

‘Big Night In’ signage in store
to attract purchase

‘Treat’ is a main reason
for purchase so use ‘Treat

Yourself’ messaging in store 

Value is very important
for these shoppers so

highlight in ‘Value Areas’
in store

1

2

3

4

Group by Segment

Block by Brand

Bestsellers
on Best Shelves

Align Space
to Share to Sales

top
10

Separate Sugar and
Chocolate Sharing bags to make 

purchase easier for shoppers 

chocolatE bags candy bags

Excite existing shoppers
and attract younger shoppers
by highlighting new products

on shelf

2 4

10

1

5

8

6

4

7

10

*Nielsen, Independent and Symbol Stores, 52 Weeks, 02.01.2025 
**Lumina CTP 2024 || ***Nielsen, Independent and Symbol Stores, 
Combined Value and ROS Rankings, 52 Weeks 02.01.2025

3

9

8

31 5

6 7 9

2

6 out of top 10!
havE got havE got 3 In thE top 10!

top
10

HFSS Legislation applies from October 2022 to Retailers. 
Help is available through ACS at www.acs.org.uk/advice/hfss-regulations.
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rEcoMMEndEd stock lInEs
MondElĒz Is groWIng ahEad 

of catEgory, groWIng at +7%*

tablEts

cadbury dairy Milk 
choppEd hazElnut 
pMp £1.95 22 x 95g

4323203

cadbury caraMilk 
pMp £1.95 18 x 120g

4323206

cadbury dairy Milk 
fruit & nut 

pMp £1.95 22 x 95g
 4323204

cadbury dairy Milk orEo 
pMp £1.95 17 x 120g

4323202

cadbury bournvillE
classIc dark chocolatE

pMp £1.95 8 x 100g
4322582 

no.2
block
In I&s*

no.1
block
In I&s*

crEaMy
cadbury daIry 
MIlk & IconIc 
caraMElIsEd 
lotus bIscoff

cadbury dairy Milk
pMp £1.95 22 x 95g 

4323201

cadbury dairy Milk lotus biscoff 
pMp £1.95 21 x 95g

4323210

cadbury dairy Milk caraMEl 
pMp £1.95 16 x 120g

4323172 

*Nielsen I&S 52w 09.11.24 

rEcoMMEndEd stock lInEsrEcoMMEndEd stock lInEs
MondElĒz Is groWIng ahEad 

of catEgory, groWIng at of catEgory, groWIng at of catEgory, groWIng at 

no.1
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rEcoMMEndEd stock lInEs
MondElĒz bags Is groWIng 

ahEad of catEgory +6%*

no.2
bEstsEllIng
bag In I&s*

cadbury
daIry MIlk

buttons brand 
groWth

+45%*

cadbury
WIspa

+47%
brand

groWth*

bags

bag In I&s

buttons brand 

bag In I&s

cadbury dairy Milk buttons 
 pMp £1.85 10 x 85g

4323095

cadbury bitsa Wispa 
pMp £1.85 10 x 85g 

4312526

cadbury dairy Milk lotus biscoff 
pMp £1.95 21 x 95g

4323210

cadbury dairy Milk caraMEl nibblEs  
pMp £1.85 10 x 85g

4323092

cadbury orEo bitEs 
pMp £1.85 10 x 85g

4323097

cadbury tWirl bitEs 
pMp £1.85 10 x 85g

4323098

*Nielsen I&S 52w 09.11.24 
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rEcoMMEndEd stock lInEs

cadbury crunchiE
4pk pMp £1.99 10 x 104.4g 

4323088
4pk pMp £1.99 10 x 104.4g 

MultIpacks

cadbury crunchiEcadbury crunchiEcadbury crunchiE

cadbury doublE dEckEr
4pk pMp  £1.99 8 x 149.2g

4323099

cadbury dairy Milk 
4pk pMp £1.99 14 x 108.8g

4323082

ExtEndEd chocolatE
rEcoMMEndEd sElling linEs 

cadbury Wispa 
4pk pMp £1.99 11 x 94.8g

4323085

cadbury tWirl 
5pk pMp £1.99 20 x 107.5g

4323086

no.2
sku

In I&s*

no.1
sku

In I&s* In I&sIn I&s

*Nielsen I&S 52w 09.11.24 

4pk pMp £1.99 11 x 94.8g4pk pMp £1.99 11 x 94.8g4pk pMp £1.99 11 x 94.8g
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ExtEndEd chocolatE
rEcoMMEndEd sElling linEs 

rankEd In
top 10*

cadbury daIry MIlk orEo sandWich 
pMp £1.95 15 x 96g

4323209

cadbury curly Wurly squIrlIEs 
pMp £1.85 10 x 85g

4323094 

cadbury dairy Milk
MarvEllous crEatIons 

pMp 9  9p 24 x 47g
4323243 

cadbury doublE dEckEr 
pMp 99p 48 x 54.5g

4323240 

*Nielsen I&S 52w 09.11.24 



hoW to drivE your 
sugar bag salEs

sugar bags

Sugar sharing bags are 
growing and driving the 

sector growth

Shopper frequency and 
occasion is up driven by the 

constant 'Big Night In'

Sugar bags are 
incremental to singles

1. gEt to knoW thE catEgory
sugar bags arE 60% of all sugar confEctionEry salEs so arE thE largEst 
sugar sEgMEnt. this MakEs it a kEy focus to drivE salEs in your storE.*

Clearly merchandise your display
Separate sugar and chocolate sharing bags to make shopping easy for your customers

Stock The Bestsellers
Topselling sugar bags in Independent and Symbol Stores**

1.  Make sure you 
are driving sales 
by signposting 
'Big Night In', 
and create a 
sharing bundle deal

2. 76% of retailers say 
that price marked 
packs off er a blend 
of customer trust 
and competitive 
advantage.
Source Lumina CTP 2024

3. Ensure you are 
stocking diff erent 
types of sweets 
from hard to soft to 
appeal to all 
your shoppers

4. Excite your shoppers 
by stocking the latest 
new products and the 
biggest brands like:

top tips to drivE sugar bag salEs

2. drivE big salEs With sugar sharing bags

Bestsellers on best shelves

Group by segment Block by brand

Align space to share to sales

14
*Nielsen, Independent and Symbol Stores, 52 Weeks, 02.01.2025.

**Independent and Symbol Stores, Combined Value and ROS Rankings, 52 Weeks 02.01.2025.
*Nielsen I&S 52w 09.11.24 



candy rEcoMMEndEd sEllIng linEs

Maynards bassEtts 
fIzzy fIsh jElliEs

pMp £1.35 130g 12ca 
4312477

cadbury Eclairs 
pMp £1.35 130g 12ca 

4312522

Maynards bassEtts 
lIquorIcE allsorts 
pMp £1.35 130g 10ca

4312523

sour patch kIds 
orIgInal

pMp £1.50 130g 10ca
4312510

fastEst
groWing

sku +53%**

15

sour patch kIds 
straWbErry

pMp £1.50 130g 10ca
4315281

no.1
MondElĒz 

sugar bags 
in I&s*

no.2
MondElĒz 

sugar bags 
in I&s*

Maynards bassEtts 
jElly babIEs 

pMp £1.35 10ca 130g
4312504

Maynards bassEtts 
WInE guMs 

pMp £1.35 130g 10ca
4312517

sugar bags 

sugar bags 

*Nielsen I&S 52w 09.11.24 



candy sInglEs rEcoMMEndEd
sEllIng linEs

trEbor softMInts pEppErMint
pMp 69p 44g 40ca

4312669

no.1
MEdicatEd
sku in I&s*

ExtEndEd candy
rEcoMMEndEd sElling linEs 

16

trEbor softMInts pEppErMint

trEbor softMInts spEarMInt
pMp 69p 44g 40ca

4312548

Maynards bassEtts sports MIx
pMp £1.35 10 x 130g

4312498 

trEbor Extra strong pEppErMInt
pMp 69p 41.3g 40ca

4312556

no.1
MInt sInglE 

in I&s*
MInt sInglE 

trEbor Extra strong pEppErMInt

halls soothErs blackcurrant
20 x 45g 6ca

974519

*Nielsen I&S 52w 09.11.24 



candy sInglEs rEcoMMEndEd
sEllIng linEs

ExtEndEd candy
rEcoMMEndEd sElling linEs 

Maynards bassEtts sports MIx
pMp £1.35 10 x 130g

4312498 

halls sugar frEE MEnthol chErry
20 x 32g
4048522 

halls soothErs straWbErry
20 x 45g
974521 

*Nielsen I&S 52w 09.11.24 
17
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biscuits rEcoMMEndEd stock linEs
MondElĒz is no.2 biscuit ManufacturEr*

cadbury tiMEout 6pk
pMp £1.35 13ca 

4320911

cadbury brunch choc chIp
pMp £1.39 140g 8ca

4313364

cadbury crunchy MElts
pMp £1.65 12 x 156g

4315909 

ExtEndEd biscuits
rEcoMMEndEd sElling linEs 

cadbury daIry MIlk fIngErs
pMp £1.65 114g 12ca

4315921

*Nielsen I&S 52w 09.11.24 *Nielsen I&S 52w 09.11.24 *Nielsen I&S 52w 09.11.24 
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orEo goldEn
pMp £1.29 154g 16ca 

4315923

orEo doublE crEME 
pMp £1.29 157g 16ca

4315924

bElvIta soft bakEs choc chIp 
pMp £1.99 250g 6ca proMo 

4317012

MIkado MIlk chocolatE
pMp 99p 39g 24ca

4315925

bElvIta soft bakEs choc chIp bElvIta soft bakEs choc chIp bElvIta soft bakEs choc chIp 

no.1
MondElĒz

bIscuIt sku*

no.2
savoury
brand*

ExtEndEd biscuits
rEcoMMEndEd sElling linEs 

lu lE pEtIt chocolat
pMp £1.89 100g

4319798

bIscuIt sku

orEo orIgInal 
pMp £1.29 154g 16ca 

4315940

rItz orIgInal 
pMp £1.49 150g 8ca

4306197

*Nielsen I&S 52w 09.11.24 *Nielsen I&S 52w 09.11.24 

lu lE pEtIt chocolatlu lE pEtIt chocolat
pMp £1.89 100g

4319798
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no.1
In Instant*

no.1
In drInkIng
chocolatE*

bEvEragEs 
rEcoMMEndEd sEllIng lInEs

cadbury drinking choc 
pMp £2.99 6 x 250g 

4315107  

no.1
In drInkIng
chocolatE
In drInkIng

In Instant*

cadbury Instant hot chocolatE 
pMp £3.39 6 x 250g

4315119 

*Nielsen I&S 52w 09.11.24 *Nielsen I&S 52w 09.11.24 
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MEals rEcoMMEndEd sElling linEs

no. 1
In chEEsE 
and Worth 
£7.5M rsv*

3rd In
catEgory for 
chEEsE Worth 

to £3.5M 
rsv*

£5M
rsv* 

catEgory for 
chEEsE Worth 

dairylEa juMbo dunkErs 
pMp 80p 15 x 41g

4305854 

phIladElphIa orIgInal 
pMp £2.25 10 x 165g

4302970

daIrylEa lunchErs haM ‘n’ chEEsE 
pMp £1.65 12 x 65g

4317108

*Nielsen I&S 52w 09.11.24 *Nielsen I&S 52w 09.11.24 
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daIrylEa lunchErs chickEn ‘n’ chEEsE
pMp £1.65 12 x 60g

4317107 

dairylEa chEEsE slicEs 
16 x 150g
4300265 

ExtEndEd MEals
rEcoMMEndEd sElling linEs 

22



ExtEndEd MEals
rEcoMMEndEd sElling linEs 

Mondelēz Product Information www.snackdisplay.co.uk

Tablet Core Range

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

CDM 95g 4051074 4323201 1.95

CDM Caramel 120g 4057363 4323172 1.95

CDM F&N 
Chopped 95g 4282096 4323204 1.95

Caramilk 90g 4240944 4323206 1.95

Bournville 100g 644425 4322582 1.95

CDM Oreo 120g 4047921 4323202 1.95

CDM Chopped 
Nut 95g 4282328 4323203 1.95

CDM Biscoff 95g 4319321 4323210 1.95

*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available

23

CAD 80G CARAMILK PMP 195P 26CA

SKU Code: 4323206
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Mondelēz Product Information www.snackdisplay.co.uk

Core Biscuits Range 

*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

BV Soft Bakes 
Choc Chip 50g 4315068 4315071 0.69

Mikado 39g 750535 4315925 0.79

Oreo Vanilla 154g 750659 4315940 1.29

Oreo Double 
Creme 157g 654638 4315924 1.29

Oreo Golden 154g 4015046 4315923 1.29

CDM Fingers 114g 4041022 4315921 1.65

Crunchy Melts 156g 4247217 4315909 1.65

Cadbury 
Brunch 140g 4313339 4313364 1.39

Belvita 
Softbakes 
Choc Chip

250g 4314778 4313237 1.99£

Lu Petit 
Chocolat 100g 4319781 4319798 1.89£

Ritz Original 150g 4306198 4306197 1.49

Timeout 121.2g 4321491 4320911 1.35
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*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available

Mondelēz Product Information www.snackdisplay.co.uk

Refreshment Beverages Core Range - Food Service

Refreshment Beverages Core Range - Retail

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

CDC 2kg 2kg 960802

Instant 2kg 2kg 612581

Instant 28g 
Sachets 28g 652096

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Cadbury 
Drinking Choc 

250g
250g 4316312 4315107 2.99

Instant 250g 250g 4307767 4315119 3.39
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*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available

Mondelēz Product Information www.snackdisplay.co.uk

Confectionery Core Range - Chocolate Singles

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Twirl 43g 611498 4323234 0.99

Wispa 36g 4015891 4323232 0.99

Wispa Gold 48g 913457 4323233 0.99

Starbar 49g 960986 4323237 0.99

Crunchie 40g 611496 4323238 0.99

CDM 45g 968169 4323242 0.99

CDM Caramel 45g 4276628 4323241 0.99

Picnic 48g 646498 4323239 0.99

Boost 48.5g 960896 4323236 0.99

Daim 28g 18030

Frys Turkish 
Delight 51g 611487

Twirl Extra 54g 4241234

Starbar Duo 74g 4307325
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*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available

Confectionery Core Range - Chocolate Singles

Confectionery Core Range - Sugar Singles

Mondelēz Product Information www.snackdisplay.co.uk

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Wispa Duo 47.4 4264414

Double Decker 
Duo 74.6g 4262163

Freddo 18g 631263 4323083 0.39

Fudge 22g 4255260 4323090 0.39

Freddo 
Caramel 19.5g 4050323 4323084 0.39

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Blackcurrant 
Soothers 45g 974519

Trebor ES 
Peppermint 41.3g 611460 4312556 0.69

Trebor Soft 
Peppermint 44.9g 611461 4312669 0.69

Trebor Soft 
Spearmint 44.9g 611462 4312548 0.69
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*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available

Mondelēz Product Information www.snackdisplay.co.uk

Confectionery Core Range - Candy Bags

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Wine Gums 130g 4304651 4312517 1.35

Jelly Babies 130g 4304641 4312504 1.35

Eclairs 130g 648324 4312522 1.35

Fizzy Fish 130g 4303107 4312477 1.35

Liquorice 
Allsorts 130g 4304646 4312523 1.35

SPK Original 130g 4307036 4312510 1.50

SPK 
Strawberry 130g 4314130 4315281 1.50
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*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available

Mondelēz Product Information www.snackdisplay.co.uk

Confectionery Core Range - Chocolate Bags

Confectionery Core Range - Chocolate Multipacks

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Giant Buttons 85g 4312691 4323095 1.85

Caramel 
Nibbles 85g 4312655 4323092 1.85

Twirl Bites 85g 4312574 4323098 1.85

Bitsa Wispa 85g 4312526 4323091 1.85

Oreo Bites 85g 4316909 4323097 1.85

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Crunchie 104.4g 4248447 4323088 1.99

Twirl 107.5g 4248477 4323086 1.99

Wispa 94.8g 4264413 4323085 1.99

Double Decker 149.2g 4262110 4323099 1.99

CDM 108.8g 4264471 4323082 1.99
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Tablet Extended Range 

Biscuits Extended Range 

Refreshment Beverages Extended Range - Food Service

Refreshment Beverages Extended Range - Retail

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Oreo 
Sandwich 96g 4070899 4323209 1.95

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Oreo Snack 
Pack 66g 4038139 4315941 0.79

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

CDC 5kg 5kg 612592

Bournville 
1.5kg 1.5kg 611958

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Instant 
Highlights 11g 

Sachets
11g 131129

ITF

EAN

SKU Code: 611958

CAD 1.5KG PAIL COCOA FT 1CA

N/A

CAD 11G HIGHLIGHTS CHOC STPK 30CA

SKU Code: 131129
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*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available

Rest of Confectionery Extended Range - Chocolate Singles

Rest of Confectionery Extended Range - Sugar Singles

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Boost Duo 48.5g 4264397

Flake 32g 611503

Double Decker 54.5g 130968 4323240 0.99

Marvelous 
Creations 47g 130994 4323243 0.99

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Halls 
Strawberry 
Soothers

45g 974521

Halls Cherry 
Soothers 32g 974486
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Rest of Confectionery Extended Range - Candy Bags

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Mini Gems 130g 4307051 4312505 1.35

Spots Mix 130g 4304649 4312498 1.35

Maynards 
Bassetts 

Murray Mints
193g 4015024

Maynards 
Bassetts 
Sherbert 
Lemons

192g 611747

Sour 
Patch Kids 

Watermelon
130g 4307093
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Rest of Confectionery Extended Range - Chocolate Multipacks

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Boost 126g 4282277 4323087 1.99

Frys Turkish 
Delight 153g 4309263

Frys Choc 
Cream 147g 4274925

Frys 
Peppermint 

Cream
147g 4274924

Rest of Confectionery Extended Range - Chocolate Bags

Image Product 
Description Weight Non PMP 

SKU Code
PMP 

SKU Code
PMP Unit 
Price (£) Barcode

Curly Wurly 
Squirlies 85g 4316947 4323094 1.85
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