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Jomes= HOW TO DRIVE Cadtery
CHOCOLATE BAR SALES

With on-the-go Missions increasing in Convenience it is important to re-focus on your singles range.
Here are some top tips to support you on best selling ranges and what to focus on to drive your sales.

PERFECT YOUR DISPLAY

SINGLES SALES MAKE UP OVER
1/3 TOTAL CONFECTIONERY SALES
IN 1&S STORES* SO IT'S A KEY AREA IN
STORE!!! MAKE SURE YOU HAVE THE
RIGHT CATEGORY SPLIT ON YOUR DISPLAY.

%

. SUGAR KIDS SGLS
560/ . CHOC KIDS SGLS
0

‘ FUNCTIONAL MINT SGLS

SUGAR ADULT SGLS

MEDICATED SGLS

SINGLES ARE HIGHLY IMPULSIVE"
l GROUP PACKS TOGETHER S0 MAKE THEM UNMISSABLE IN STORE!
2%  19%

of shoppers in of impulse of shoppers of shoppers
independent  purchases are purchase purchase
PUT YOUR BESTSELLERS IN THE or sybol confectionery  onimpulse on impulse
store buy because of because of a
BEST LOCATION AND DOUBLE FACE THEM something on visibility  promotion or
impulse PMP’

STOCK THE BESTSELLERS! TOP 10 SINGLES IN INDEPENDENT AND SYMBOLS™*
4 OUT OF THE TOP 10 ARE CADBURY! _

3 csTREARRC & i CMISH/CKERSH

6 TEDT 7 spierd 8 pBowwie) 9 @ 10 SED

SINGLE BAR SHOPPER FACTS AND TOP TIPS:

16% singles are bought  Younger shoppers are Brand is the most Promotional
on a food-to-go buying more chocolate importantreasonfor  purchasing is growing
mission."** singles and have a singles purchasing.*** in convenience.”**
higher basket spend.***
TIP: To drive impulse TIP: Make sure you stock TIP: Make sure you have TIP: Clearly signpost offers
purchasing, position singles the latest products to enough stock of the and consider PMPs.
near food/coffee. attract them. best sellers.

*Lumina CPT 2024
4 "Nielsen I&S 52w 09.11.24 HFSS Legislation applies from October 2022 to Retailers.

***Lumina CPT 2024 Help is available through ACS at www.acs.org.uk/advice/hfss-regulations.



SINGLES

RECOMMENDED STOCK LINES

CADBURY
DAIRY MILK
NO.1 BRAND,

NO.1

MONDELEZ
SINGLES SKU'

NO.1

BRAND IN

SINGLES' SINGLE +20%

IN 185"

Cadury Cldbuny
‘(\“]Ir[ DAIRY MiLK ¥+ 13
CADBURY STARBAR CADBURY TWIRL CADBURY DAIRY MILK
PMP 89P 32 X 49 PMP 89P 48 X 436 PMP 89P 48 X 486
4318039 4318028 4318032

Gy Clatny i o, Y
e, CUE e

CADBURY BOOST CADBURY WISPA CADBURY CRUNCHIE

PMP 89P 36 X 48 PMP 89P 48 X 366 PMP 89P 48 X 406
4318030 4318031 4318037

DAIRYMILK i
ST s icTie - ﬁ
CADBURY DAIRY MILK CARAMEL CADBURY WISPA GOLD CADBURY PICNIC

PMP 89P 48 X 456 PMP 89P 48 X 486 PMP 89P 36 X 486

4318034 4318040 4318107

FRY’S TURKISH DELIGHT DAIM
48 X 516 36 X 286
611487 18030

*Nielsen I&S 52w 09.11.24



HOW TO GROW YOUR SALES _
WITH CHOCOLATE DUO BARS JMondelez,

SNACKING MADE RIGHT

DUOS ARE GROWING +23% VALUE AND +13% VOLUME AND DRIVING GROWTH INTO THE SINGLES.
WITH HIGHER VALUE PER UNIT CAN DRIVE MORE £ TO YOUR TILL

GET TO KNOW THE SHOPPER AND TOP TIPS’

The Duos shopper is The Duos shoppers drive Brand is a key driver for Duos shoppers tend to be
incremental to the standard the on-the-go and purchase so stock the older and attract more males
singles shopper food-to-go Missions best sellers than standard singles*

H OW To 1. THE RIGHT RANGE

DRIVE DUOS 2. IN-STORE VISIBILITY

lN STO RE ? 3. DRIVE RATE OF SALE
e

EXISTING CUSTOMERS AND

ATTRACT
BY STOCKING

SR VSVICKERSIII N IS 3 5 AT 0w

Oy e

- ir) = : & PR
& .‘T\“”r [ = XTra @\ Jdu ¢ , BOOST" puo 2

STOCK THE - ivoRKiEes; : ws=—e:
BESTSELLERS |, -amsm o o  juioWe e

TOP 10 DUOS IN 1&S RANKING ORDER™

Great products to trade up shoppers & make more £ for your store

& Kantar Take Home 2024 HFSS Legislation applies from October 2022 to Retailers.
**Nielsen I&S 52w 09.11.24 Help is available through ACS at www.acs.org.uk/advice/hfss-regulations.




RECOMMENDED STOCK LINES

MONDELEZ DUOS ARE GROWING AT 53%, AHEAD OF THE
CATEGORY WHICH IS GROWING AT 20% WITHIN I&S’

BEST +47%
DUOS GROWTH
NPD IN 24 IN 2024
PN ° - [
JXWIr] — Xira
CADBURY STARBAR DUO CADBURY TWIRL XTRA
e A

Sre  \ e, —
I - mdoubles: 7z ) (
L g DECKER B 00

.. 0.0 0

= 7
CADBURY DOUBLE DECKER DUO //
32 X 74.66 o
4262163 )

m}‘\gﬂ))\!;\\s 2oy,
’ " 4 v -

CADBURY WISPA DUD
32 X 47.46
42644614

*Nielsen I&S 52w 09.11.24



@o’Kwu/ PARENTS TO KIDS

RECOMMENDED SELLING LINES

NO.1

MONDELEZ KIDS S
DAIRY §]
SKU GROWTH  fviytg X

Freddo

4

CADBURY DIARY MILK FREDDO CADBURY DAIRY MILK FREDDO CARAMEL
PMP 35P 60 X 19.56 PMP 35P 60 X 19.56

4318088 4318083

CADBURY FUDGE
PMP 35P 60 X 226
4318091

*Nielsen I&S 52w 09.11.24



CADBURY PARENTS Mondelez,
TO K I D s SNACKING MADE RIGHT

Chocolate Bag and Block sharing is worth £305m in Independent and Symbol stores™ so is an important
category especially as consumers continue to enjoy ‘nights in' which is a big sharing occasion

DRIVING SHOPPER PURCHASE™

v Watching TV is the main « ‘Treat’is a main reason v Valueis very important
consumer occasion so use for purchase so use ‘Treat for these shoppers so
‘Big Night In’ signage in store Yourself’ messaging in store highlight in ‘Value Areas’
to attract purchase in store

L Group by Segment CHOCOLATE BAGS  CANDY BAGS
(Piwuf
DAIRY MILK
&
2 Block by Brand Biscoff
B
3 Bestsellers *
on Best Shelves v « Excite existing shoppers
Separate Sugar and and attract younger shoppers
Align Space Chocolate Sharing bags to make by highlighting new products
4 to Share to Sales purchase easier for shoppers on shelf

STOCK THE BESTSELLERS ™

CHOCOLATE SHARING BARS 700 CHOCOLATE SHARING BAGS
10 . IN INDEPENDENT AND SYMBOL STORES 10 . N INDEPENDENT AND SYMBOL STORES

(Cadb oy wave cor (CadBecnsy WAVE GOT 3 IN THE TOP 101
6 OUT OF TOP 10!

‘Nielsen, Independent and Symbol Stores, 52 Weeks, 02.01.2025
“Lumina CTP 2024 || ““Nielsen, Independent and Symbol Stores, HFSS Legislation applies from October 2022 to Retailers. @
Combined Value and ROS Rankings, 52 Weeks 02.01.2025 Help is available through ACS at www.acs.org.uk/advice/hfss-regulations.



TABLETS

RECOMMENDED STOCK LINES

MONDELEZ IS GROWING AHEAD
OF CATEGORY, GROWING AT +7 0/0

= a @i

CADBURY DAIRY MILK
PMP £1.95 22 X 956

CADBURY DAIRY MILK CARAMEL
4323201

PMP £1.95 16 X 1206
4323172

DAIRY MILK Tf%
wBH¢ ZELNUT ¢

WS L
959

CADBURY DAIRY MILK

CHOPPED HAZELNUT

PMP £1.95 22 X 956
4323203

DAIRYMILK
e’

; . .
ADBURY DAIR
[ ]
& ICON
ARAMELISED
2 0 BISCO
Qudar
Gt 22 m % DAIRYMILK
Caamei ' B.scoff ﬁ
CADBURY DAIRY MILK LOTUS BISCOFF
s s PMP £1.95 21 X 956
4323210
G Al MiLK?T™ H
CADBURY DAIRY MILK CADBURY BOURNVILLE
FRUIT & NUT CLASSIC DARK CHOCOLATE
b PMP £1.95 22 X 956 PMP £1.95 8 X 1006
4323204 4322582
O s T ?
CADBURY DAIRY MILK OREO CADBURY CARAMILK
PMP £1.95 17 X 1206 PMP £1.95 18 X 1206 /
4323202 4323206 .
e
2 g
PN
10 y
*Nielsen I&S 52w 09.11.24



RECOMMENDED STOCK LINES

BAGS

MONDELEZ BAGS IS GROWING

NO.2

BESTSELLING

CADBURY
DAIRY MILK
BUTTONS BRAND
GROWTH

CADBURY DAIRY MILK BUTTONS
PMP £1.85 10 X 856
4323095

AHEAD OF CATEGORY +6 0/0

CADBURY
WISPA

+47%

BRAND
GROWTH'

® ==

CADBURY BITSA WISPA
PMP £1.85 10 X 856
4312526

*‘(\MII’[

vites

CADBURY DAIRY MILK CARAMEL NIBBLES CADBURY OREO BITES CADBURY TWIRL BITES
PMP £1.85 10 X 856 PMP £1.85 10 X 856 PMP £1.85 10 X 856
4323092 4323098




MULTIPACKS

RECOMMENDED STOCK LINES

CADBURY TWIRL CADBURY WISPA
5PK PMP £1.99 20 X 107.56 4LPK PMP £1.99 11 X 94.86
4323086 4323085 >

,
CADBURY CRUNCHIE CADBURY DAIRY MILK
\ R 4PK PMP £1.99 10 X 104.46 4PK PMP £1.99 14 X 108.86

25 »
%‘ o 4323088 4323082

CADBURY DOUBLE DECKER
4PK PMP £1.99 8 X 149.26
4323099

*Nielsen I&S 52w 09.11.24



EXTENDED CHOCOLATE
RECOMMENDED SELLING LINES

RANKED IN

TOP 10

gAlRYMlLKﬂ%

REC
3 — ns‘n_u:mm (\ \

CADBURY DAIRY MILK OREO SANDWICH

PMP £1.95 15 X 966
4323209
De.!,m,.ay.(‘]@ﬁ
CADBURY DOUBLE DECKER CADBURY DAIRY MILK
PMP 99P 48 X 54.56 MARVELLOUS CREATIONS
4323240 PMP 9 9P 24 X 476

4323243

CADBURY CURLY WURLY SQUIRLIES
PMP £1.85 10 X 856
4323094




SUGAR BAGS _
HOW TO DRIVE YOUR ARy CaiT:T = .
SUGAR BAG SAI'ES SNACKI]:I’;:;X‘;;]I:;‘I‘(I}HT ‘MM

1. GET TO KNOW THE CATEGORY

SUGAR BAGS ARE 60% OF ALL SUGAR CONFECTIONERY SALES SO ARE THE LARGEST
SUGAR SEGMENT. THIS MAKES IT A KEY FOCUS TO DRIVE SALES IN YOUR STORE."

Sugar sharing bags are Shopper frequency and Sugar bags are
growing and driving the occasion is up driven by the incremental to singles
sector growth constant 'Big Night In’

2. DRIVE BIG SALES WITH SUGAR SHARING BAGS

Clearly merchandise your display
Separate sugar and chocolate sharing bags to make shopping easy for your customers

Merchandising Principles

TOP TIPS TO DRIVE SUGAR BAG SALES

1. Make sure you 2.76% of retailers say 3.Ensure you are 4. Excite your shoppers
are driving sales that price marked stocking different by stocking the latest
by signposting packs offer a blend types of sweets new products and the
‘Big Night In’, of customer trust from hard to soft to biggest brands like:
and create a and competitive appeal to all

sharing bundle deal advantage. your shoppers qg'r',"um SOUR
Source Lumina CTP 2024 m LSRG PAH

Stock The Bestsellers ELSMHARIEO

Topselling sugar bags in Independent and Symbol Stores™*

*Nielsen, Independent and Symbol Stores, 52 Weeks, 02.01.2025.
“*Independent and Symbol Stores, Combined Value and ROS Rankings, 52 Weeks 02.01.2025.




CANDY RECOMMENDED SELLING LINES

‘my IASS[Y'S

LIOUORICE

ALS -RT:S (‘
< [

Yz

CADBURY ECLAIRS MAYNARDS BASSETTS MAYNARDS BASSETTS

PMP £1.35 1306 12CA / FIZZY FISH JELLIES LIQUORICE ALLSORTS

4312522 PMP £1.35 1306 12CA PMP £1.35 1306 10CA
4312477 4312523

NO.2

‘ MONDELEZ
~ maa"a% / SUGAR BAGS
NO.1 €G] IN 125

MONDELEZ |\ &8
SUGAR BAGS % J,%( |
INIgS /- ¥

MAYNARDS BASSETTS MAYNARDS BASSETTS
WINE GUMS JELLY BABIES
PMP £1.35 1306 10CA PMP £1.35 10CA 1306

4312517 4312504

| ) FASTEST
A -0 GROWING
- WS SKU +53%

SOUR PATCH KIDS SOUR PATCH KIDS
STRAWBERRY ORIGINAL

PMP £1.50 1306 10CA PMP £1.50 1306 10CA
4315281 4312510

“Nie



CANDY SINGLES RECOMMENDED
SELLING LINES

8 : . - 3 . Yo
B Q:% Y & N .
A Yy . 3 > _
3 ‘r’ / ~ N o - .

NO.l = R N
MEDICATED } K< éggt"t’in O LR

SKU IN 185" & // oA $Z090909090900

P & ~: & b

» ; ‘HM.I.S'SOUTHERS BI.ACKClRRlNT 55 S o % <

?"‘ 2 . : » o
righ. T
G e
i e .1.. oy
.o 4 = S

oy TREBOR . MI#?I;I‘!;LE

e _EXTRASTRONG, IN I&S’

TREBOR EXTRA STRONG PEPPERMINT
PMP 69P 41.36 40CA
4312556

374ia|

TREBOR SOFTMINTS SPEARMINT
PMP 9P 446 4OCA
4312548

TREBOR SOFTMINTS PEPPERMINT
PMP 69P 446 40CA
4312669

*Nielsen I&S 52w 09.11.24




EXTENDED CANDY
RECOMMENDED SELLING LINES

S

g\;

| BASS!ITS P
v
\R

B

BASSETTS SPORTS MIX
P £1.35 10 X 1306
4312498
o
&
) . e
A .. ®; <
% ) 7 HALLS g
S s
e ; Lo A :
. . Haus soorlﬂks STRAWBERRY i :
. S O a0 1456 5 A %;
S99 IR 974521t
»f b/ B
; ‘ ¥ 0 3 S : L2 <
3 ; BIBE a3 M <
€. N\ ™V 7. .
‘o \«%%HIL/S - &
Ny A P, ;
N / CLEARING MENTHOL ACTION 2 » k4
Y /‘ CHERRY FLAVOUR » ap ‘~
» o '.'A' 1. g *® "8
= HAI.Ls SUGAR FREE MENTHOL CHERRY s -
. 20X326 & *
e %P 048522 e A - ar
18 £ y f«»: £ > ’ L -
X * ot i 2% S : & A & . > "
. s TR e
e SR e : R i
x 7. “A’ s 7 '17
@ &=
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et

CADBURY TIMEOUT 6PK
PMP £1.35 13CA
432091

CADBURY DAIRY MILK FINGERS
PMP £1.65 1146 12CA
4315921

*Nielsen I&S 52w 09.11.24

BISCUITS RECOMMENDED STOCK LINES
MONDELEZ IS NO.2 BISCUIT MANUFACTURER’

~
4

) £1. 39

Brunch\

?1» ‘:“" oé“‘
Q > ”ﬂ
® _ ==

CADBURY BRUNCH CHOC CHIP
PMP £1.39 1406 8CA
4313364

CADBURY CRUNCHY MELTS
PMP £1.65 12 X 1566
4315909




EXTENDED BISCUITS
RECOMMENDED SELLING LINES

OREO GOLDEN OREO DOUBLE CREME
PMP £1.29 1546 16CA PMP £1.29 1576 16CA
4315923 4315924

LU LE PETIT CHOCOLAT
PMP £1.89 1006
4319798

LE PETIT
CHOCOLAT

SOFT BAKES
Choc Chips

BELVITA SOFT BAKES CHOC CHIP
PMP £1.99 250G 6CA PROMO
4317012

NO.1
MONDELEZ
BISCUIT SKU'

oRIGINAL

OREO ORIGINAL
PMP £1.29 1546 16CA
4315940

NO.2

SAVOURY

BAKERY

g
MIKADO MILK CHOCOLATE RITZ ORIGINAL
PMP 99P 396 24CA PMP £1.49 150G 8CA
4315925

Nielsen I&S 52w 09.11.24

4306197

19



BEVERAGES
RECOMMENDED SELLING LINES

CADBURY DRINKING CHOC
PMP £2.99 6 X 2506
4315107

IN INSTANT

CADBURY INSTANT HOT CHOCOLATE
PMP £3.39 6 X 2506
4315119

20

*Nielsen I&S 52w 09.11.24



S e Best before:see tub. Keep refrigerated.
& “ 'YOUNG CHILDREN SHOULD ALWAYS BE
b 'SEATED AND SUPERVISED WHEN EATING.

a | CATEGORY FOR
5 | CHEESE WORTH

“”ﬁﬁfuuﬁﬁmnusm TR
JUMBO TUBES

DAIRYLEA JUMBO DUNKERS
PMP 80P 15 X 416
4305854

// ORIGINA;, N\
PHIlADElPHIA
REE

PHILADELPHIA ORIGINAL
PMP £2.25 10 X 1656
4302970

source of
AT £1.65kp

N
| dalmea p:

4 .

NO.1

IN CHEESE

AND WORTH
£7.5M RSV

HAM‘N'
CHEESE

€659 WITH SUNFLOWER OIL.

DAIRYLEA LUNCHERS HAM ‘N’ CHEESE
PMP £1.65 12 X 656
4317108

*Nielsen I&S 52w 09.11.24

: |



EXTENDED MEALS
RECOMMENDED SELLING LINES

DAIRYLEA CHEESE SLICES
16 X 1506
4300265

;"" source of ""’e,;% £ 1 65 RRP

QQ’
a G
dair¥lea 7=

CHICKEN
‘N'CHEESE

DAIRYLEA LUNCHERS CHICKEN ‘N’ CHEESE
PMP £1.65 12 X 606
4317107



Mondelez,

lnternutnonal
@ ikaDo e LS m
belVita < R REECR

Mondeléz Product Information www.snackdisplay.co.uk

Tablet Core Range
| Product Weiaht Non PMP PMP PMP Umt Barcode
mage Description €9 SKU Code | SKU Code | Price (£

CDM Caramel 120g 4057363 4323172 || I "I Il I"l " I I | I ||

o=

DAmYMlLK‘]p

90g 4240944 4323206

120g 4323202

4047921

4319321 4323210 1.95 7 ||!LI|ZILICIJ|£|"|3"1I¢|!| Il Ill ||

CDM Biscoff

959

23

*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available



Mondelez,

lnternutuonul

@ %O - PHILADELPHIA m m
TRED®R

belVita ~—
Mondeléz Product Information www.snackdisplay.co.uk
Core Biscuits Range

Image Product Weight Non PMP PMP PMP Unlt Barcode
9 Description SKU Code | SKU Code | Price (

4315925

750535

Oreo Double

C 1579 654638 4315924 |
reme

T

CDM Fingers

Ti4g

Cadbury

Brunch 140g 4313339 4313364

CL;’O'Z‘ZE; 100g 4319781 4319798 189f . ||| I ||||| (L ||>

121.2g 4321491 4320911 || I I I |

Timeout

24

*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available



Mondelez

International

IMDO PHILADELPHIA
bel\/ta ~ TREERR

Mondeléz Product Information www.snackdisplay.co.uk

Refreshment Beverages Core Range - Food Service

Im Product Weight Non PMP PMP PMP Umt Barcod
age Description €9 SKU Code | SKU Code | Price (£ arcode

Refreshment Beverages Core Range - Retail

Im Product Weight Non PMP PMP PMP Umt Barcod
age Description €9 SKU Code | SKU Code | Price (£ arcode

€3 39,
m .

Instant 2509 250g 4307767 4315119 3.39

O\

25

*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available



International

s @ S @™ = P
belVita ¥ ~ TEEEER

usslns

Mondeléz Product Information www.snackdisplay.co.uk

Confectionery Core Range - Chocolate Singles

Im Product Weight Non PMP PMP PMP Unlt Barcod
age Description 9 SKU Code | SKU Code | Price ( arcode
‘(\ullrl -----_

e Iy

Mondelez ‘ (‘ckblsgolﬁpy

960986

4323237

T T T

646498 4323239 0.99

051178

26

*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available



Mondelez {‘ck Display

International

IMDO PHILADELPHIA
bel\/ta ~ TREERR

Mondeléz Product Information www.snackdisplay.co.uk

Confectionery Core Range - Chocolate Singles

Im Product Weiaht Non PMP PMP PMP Unit Barcod
age Description €9 SKU Code | SKU Code | Price (£ arcode

Double Deck
I g

4255260 4323090

\ double

KER I DUO.: o

Confectionery Core Range - Sugar Singles
Im Product Weiaht Non PMP PMP PMP Unit Barcod
age Description €9 SKU Code | SKU Code | Price (£ arcode

Trebor ES
Peppermint

41.3g 611460 4312556 ||| I "I | I"I I " " ||
7 "622202"210303">

Trebor Soft

Spearmint 4499 611462 4312548

27

*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available



International

s @ S @™ = P
belVita ¥ ~ TEEEER

usslns

Mondeléz Product Information www.snackdisplay.co.uk

Confectionery Core Range - Candy Bags

| Product Weight Non PMP PMP PMP Umt Barcode
mage Description Hg SKU Code | SKU Code Price (£
p
LSS
m

Mondelez l (Snackblspjﬁay

Jelly Babies 130g 4304641 4312504 135 ||| " | I | I"I |I” Il ">

Fizzy Fish 4303107 4312477

SPK Original 4307036 4312510

*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available

28



Mondelez,

lnternutnonul

IMDO PHILADELPHIA
bel\/ta ~ TREERR

Mondeléz Product Information www.snackdisplay.co.uk

Confectionery Core Range - Chocolate Bags

Image Product Weight Non PMP PMP PMP Unit Barcode
9 Description 9 SKU Code | SKU Code | Price (£)

Caramel

Nibblos 4312655 4323092

4312526 4323091

Confectionery Core Range - Chocolate Multipacks
| Product Weight Non PMP PMP PMP Unlt B d
mage Description =l SKU Code | SKU Code | Price (£ arcode

107.5g 4248477 4323086

*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available



Mondelez (‘ck Display

International

@d&ou/ @ [SOURPATCH[(E I ammaN ZZZ’, Vs
@ IICADO - PHILADELPHIA m
TREEB®R

belVita —
Mondeléz Product Information www.snackdisplay.co.uk
Tablet Extended Range

Product : PMP Unit
Description Price (£)

Image Barcode

R
DAIRY MlLK‘]ra
OF=Suma (1

Biscuits Extended Range

Product ) PMP Unit

Description Price (£) Barcode

Product : Non PMP PMP PMP Unit
Description SKU Code | SKU Code | Price (£)

Bournville

Bournville
1.5kg 15kg o11958 W

05034660026273

Refreshment Beverages Extended Range - Retail

Product Non PMP PMP PMP Unit

Description | eI | SkU Code | SKU Code | Price (g) Befeeets

Image

@ty

Migh
Vgt

*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available




JMondelez,

International
. @ .. MiEADo e e IS m
belVita ~ TEERR

Mondeléz Product Information www.snackdisplay.co.uk
Rest of Confectionery Extended Range - Chocolate Single

Image Product Weight Non PMP PMP PMP Unit Barcode
9 Description 9 SKU Code | SKU Code | Price (£)
. Bbro'sr 44‘: - - -----_

B ricre = Flake 32g 611503 ) |||5|c|]||2|c|)||||1|!3||1||3|| .
L B e s oo IR
B 3

L oaiy s L Marvelous —47q 130004 4sasaes 099 , ||L!Zl|2|2|()|2||||3|1!|3!|1||¢|5|2||

Rest of Confectionery Extended Range - Sugar Singles

Product PMP PMP Unit

Description SKU Code | Price () Barcode

1 HALLS. (=,
i /}& N.Soothers

Y 1 /= Halls Cherry
I Soothers

329 974486

31

*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available



International

s @ S @™ = P
belVita ¥ ~ TEEEER

BASSUTS

Mondeléz Product Information www.snackdisplay.co.uk

Rest of Confectionery Extended Range - Candy Bags

Image Product Weight Non PMP PMP PMP Umt Barcode
9 Description 9 SKU Code | SKU Code | Price (£

Mondelez l (Snackblspjﬁay

e e 1111 1IN
W Maynards
STero, B
B w o .

i— o Lemons

32

*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available
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Mondeléz Product Information www.snackdisplay.co.uk

Rest of Confectionery Extended Range - Chocolate Bags

Im Product Weight Non PMP PMP PMP Umt Barcod
age Description eig SKU Code | SKU Code | Price (£ arcode

Rest of Confectionery Extended Range - Chocolate Multipacks

Image Product Weight Non PMP PMP PMP Unit Barcode
9 Description 9 SKU Code | SKU Code | Price (£)

Frys Turkish
Delight

153g 4309263

Pepparmint 1479 4274924 [TV
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*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available



Mondelez, (6ck Display

lnternatuonul

@ KADO SO PHllKEEIPHlA m

Y M
belVita ~— TREZER
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*Recommended retail prices only, retailers are free to set their own prices, non-price marked packs available









