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Hoe belangrijk Is een logo ?

e Herkenbare 1dentiteit
e Indicatie van intentie
e Ultstraling en steer

m Klng
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Kleuren, vorm, lettertype OK ?

A

Domino’s

Pizzél Hut

COCQ cola

© Studea 2023 5
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Soorten logo’s

e Monogram

e Woordmerk
e Beeldmerk

e Abstract

Combinaties

e Figuratiet
e Mascotte
e Embleem

© Studea 2023
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Wat Is eigenlijk het logo ?

e Met of zonder tekst ?
e Met of zonder decoratie ?
e Met of zonder embleem of zo ?

WERELD VOL WONDEREN

X+ﬂ

N4

Cftek ing

z/?b', dueiserdh ser
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Evoluties; strakker, minder...
@ = QO
"% Shell

Waarow

eenvlag ?

BR Windows

Windows1 Windows 3.1 Windows 95 Windows XP WindowsV. Windows 7
1985 1992 1995 2001 2006 2009
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Erosie: per ongeluk, opzet ?

X

DAlmAPER DAILY ¥ PAPER DAILY PAPER

Daily Paper

© Studea 2023
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Wat maakt een goed logo ?

Niet teveel items willen combineren
Zinvol, herkenbaar, elegant, markant
Contrast-rijk en overal goed inzetbaar
Geen te kleine details of lange tekst

Met een stok in het zand...

https.//www.quora.com/IWhat-is-the-key-factor-to-create-3D-logo-design/answer/
https.//www.quora.com/Which-is-good-software-for-logo-design/answers/3602319

© Studea 2023


https://www.quora.com/What-is-the-key-factor-to-create-3D-logo-design/answer/Peter-Villevoye
https://www.quora.com/Which-is-good-software-for-logo-designing/answers/3602319
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h o
(24 ov-chipkaart

Logo - OV Chipkaart ==

-

0 ® < [ @ www.ov-chipkaart.nl/mijn-ov-chip.htm Gl &4
OV-chipkaart - Mijn OV-chip
(24) ov-chipkaart = menu Q Zoeken & MinOV-chip v 5% English
Mijn OV-chip

Reishistorie Kaart koppelen

In je reishistorie zie je alle reizen die je hebt Heb je je kaart al aan je account gekoppeld? Dit moet je

gemaakt tot 18 maanden terug. Standaard eenmalig doen om je account te kunnen gebruiken.

tonen we de transacties van de laatste twee L . " .

1. Vul je kaartnummer en einddatum in.

weken.

2. Wij sturen je een koppelcode per e-mail of post.

3. Voer de koppelcode in en bekijk je reisgegevens.

Bekijk reishistorie LGIOCIR L @ Voer koppelcode in

Ik wil altijd Mijn kaart is Ik ben mijn Mijn kaart is
saldo hebben verlopen kaart kwijt kapot

Vraag automatisch Bestel een nieuwe en Blokkeer je kaart en bestel Vervang je kaart en vraag
opladen aan. vraag je saldo terug. een nieuwe. je saldo terug.

Vernieuw kaart Blokkeer kaart Vervang kaart

© Studea 2023
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The Most Bad Ass Design

¥ Gemeente
X Amsterdam

3

P ——
el | | | B

LW AU IE [E

Prachtig verhaal dat ook geldt
A yoor logo’s, symbolen en iconen.

https://www.youtube.com/watch?v=pnv5iKB2hi4

© Studea 2023



https://www.youtube.com/watch?v=pnv5iKB2hl4
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Geintjes met contrast, ruimte

&

Animals Today

o ?’
TIMIS yoga australia  pelican . IS;-H;;:EERRS .

© Studea 2023
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Welke logo’s vallen goed op ?

1 v = JIY i
TOURS& 'JV v -
p JICKETS_ % gnmnne 95

-

HOT& EVENTS& EAT& g , ()””(” p(;()[’l G ¢ p ‘ - ) '
SPOT  MEETINGS  DRINK & * r

Salgon
Caphé

HIER GEVESTIGDE BEDRIJVEN o VICTORIAS wagamama ~
ervice

SECRET Boint
café keet K/ oin
BAM EN -

o keramiek PUBLIQUE

I 1B
IMAKIN WUNDERL SOUNDIl
sl usT
DIY DESIGN CONTAINER
(i - SISSY-BOY

xr/ PlaatPraters Ca‘ptainMaC %%ﬂl

[ / MANGO
BONNIE '
) E N : Salsa@ShOp

\ 3 I amsterdam.
() FLAV#U RITE S _ Store 2 SWAROVSKI

E @zIN | "
MWhiw <7 oss = (::I1HEE(:l<i.'€Ef

ENEE
9 bpd Creating living environments @ ’\RERLEG

ESTHER PARD))s =

ook weer
;REJEXQAALsacoM == .
bij ons in?
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Te veel, te priegelig, te iel...

@ MedSynergies”™
COLLATERAL
RESOURCES"

—

5

3

)

=
99
§
O

-

SCHILDERWERKEN

030-2378285

'SitaL apviSE®

PI XA R = PIXAR

ANIMATION STUDIOS
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omplexe meerkleuren logo’s

Steven P. Jobs
Chairman of the Board

Apple Computer, Inc.
20525 Mariani Avenue, MS: 3K
Cupertino, California 950 14

408 973-2121 or 996 1010

© Studea 2023
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Ontwerpen met Gulden Snede...

13 l
Fibonacci: atb  btc  ctd 1419 | |
1,1,2,3,58,13, 21, ... a b T c TV

SECTIO AUREA
Gold section proportion

© Studea 2023
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Restyle, en snel weer terug...

Gapy' ACTON

ACTI0)
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Lelijkste restyle van een logo

Van super sterk naar het lelijkste logo, ooit...

PEPSI
[

THTAKING .

g'nlf-‘: Heriage and The Assthetiss of Simplity .
et v T ey o i e gy B 8 ey S P 4 V4

o Pt e 8 ,’.‘_._:.‘.::: ;:vﬂ-_;;-j'__:;’,‘:‘,,*‘l.;,‘«:_-...., -~
PN MND e @ 5 . et furwand on § sy 0 upmery o
B e ——

| \

\

| https://www.quora.com/pepsi-logo-the-worst/answer/Peter-Villevoye
/
1 o http.://gawker.com/5150582/pepsis-logo-is-pinnacle-of-entire-universe

© Studea 2023


http://gawker.com/5150582/breathtaking-document-reveals-pepsis-logo-is-pinnacle-of-entire-universe
https://www.quora.com/What-companies-and-brands-had-better-logos-in-the-past-than-the-present/answer/Peter-Villevoye
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C The investrent i our DNA leads to breakthrough 'nnovation and allows us to move oul of the

traditional (inear systern and into the tutire.

FUTURF

CONVEN ION ' » (NNOVATION

DNA ~
BREATHTAKING
Creation of |dentity: Scales and Dynamic Relationships
/
A. Geometry of Aesthetics: Proportion
The Golden Ratio establishes a proportion of ocne part (a) relative to another (b). Playing by thesa rules produces
an aesteticsm that s universally accepted to be In baance and harmony. The Peps| aesthetic respects these
rules: The brand Identity can be derived from two circies, that have a set relation 10 each other.
! E.] 5B 3000 BC G600 BC 300 8C 278 aC 70 8C 1452 1455 1637 1858 1948 2008
A . ast Sasra Musics Nunctaine  Golden fate fang Shu Venatan Pencoy: e Anaf Bulding vanmae La Ghomise Wabes Sip The Moduior Poom

— —
Ay TrmShion o Aymagotis e Eund] it Mo <] Clarase av - © Ve adrdocewy” Aba'd Crisws on Me ROTISTTVOTY OF T Oeacanes suveicpry Volan ceans & Le COTURSOr 00y ~erl riroduces
TUTHOCE] NAITonDy il Faardcees Ve idfitcs aro al e o g u Demandk V0T SDon of ureoen rysan priscoon N CRILERED sutaoce With orty aulaac relatiods o awaTRRYng

an SDOTM OICATIA  OTIT TILGCN ESNSe ofODOTEON OF LY <OMEY NTATOMTON:  GelE, DaNETa ara areon a%’ W cultbedlise SOOTINMIO SVEIAD ane ne ano e0ge  tha numan ooy

Ok A ) m
war ks ookt f( )
Y ‘ /
s Ve o Sov iy » , (X ’ ~r— n.\na;-; D
e
eanPapann-
N
Y -
Y
— Ty~
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A "™e Papal Omits
«EmeNEIONATE MEDONNMIsry

A& Unwverse Expansion
« R UNVENSE aXoane xIONONDAM Wi (X

 gMmyoor -6 THEOO M D NN

B Peps Energy Fielias
Symmertncal energy (ields are (b balance

B8 Magnetic Feids
Magretc figlds exan (drees an innes and outer
surfaces of the Earth.
£ Cil

~eps Planel

s

== 1 QM year

. —— e
— “‘.“

o

Peps) Galaxy

C  I'me Pepsi Globe Dyr@nics
Emotive lorces shape (he gesial of the brand

(> Magnetic Oy @amics
Magnetic lield are impacwed by su adiation

and wingd maotion

FPaps | miverse

<=8 gh vear
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pepPsl

©

© Studea 2023

B

Typical Light Path

Light Path with Gravitational Pull

Relatvity of Space and Time

Pepsi Alsle 60"

.
B
Typical Shopping Aisle
>
Gravitational Pull of Pepsi
v\y-:.— [~
> 3 /-——?
Pepsi Proposition / Pepsi Aisle
Pepsi Aisle 30 Pepsi Aisle 10

23
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Een prachtige evolutie...

oy Ev
hpsHEiA o [PEPS] — ' ’
| "7 B PEPS] J
g
1898 2003 2009

2015

’
l
Gy,
4
#

1973
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Goede foute voorbeelden

e Van teveel en te rommelig... naar beter, goed.

EDy
;> IIIII |-+

MASTERTRICKS

A SUITECASE FULL OF TRicks

© Studea 2023
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Regelrechte "on-vormen”

KESSELERILOCK

! KLINIEK TANDHEELKUNDE EN IMPLANTOLOGIE

- - Allbaba Group

e Misschien door een cultureel verschil ?
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In Mijn eigen Stadsiie...

e Twéé logo’s, eentje mooi en eentje lééélijk !!

900 (< [EH| @ deutrechter. nl ¢ =4 |'T_‘| (|
Welkom bij De Utrechter Stadsbrasserie en Bar
eventlocatie cultuur contac

Elke dag geopend
voorﬁmch, diner en borre

N
Reserveer hier je tafel

© Studea 2023
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Ruitjespapier-logo’s...

0606 G. Wijnands Bouwmaterialen b.v., Uw bouwpartner! =
if[‘ - [ [A A] [@] LCJ €9 http: / /www.wijnandsbouwmaterialen.nl/ ~ Q- Google \1

.......

......

......

......

......

......

G. Wijnands Bouwmateriale. .

G. Wijnands Bouwmaterialen b.v. T

«Produkten

« Showroom «Diensten « Informatie

iIformatie

le volgende pagina's vindt u allerlei informatie over ons bedrijf. Naast ons bedrijfsprofiel, vindt u een
:beschrijvingen naar onze vestigingen. Verder vindt u op de volgende pagina's hyperlinks naar onze
wgrijkste leveranciers, openstaande vacatures binnen ons bedrijf en kunt u on-line informatie

ragen. Overige informatie kunt u aanvragen via Info@WijinandsBouwmaterialen.nl

- of aanmerkingen over deze Website kunt u sturen aan: Webmaster@WijnandsBouwmaterialen.nl

. e

------

.....

......

- % W S Irfarmanle Aaiiazglanrlien
\ .? . —— R R g . . -
: . L e LR L e Ean e LR B L)
'."\ . % ‘.l::.h‘:?‘:::‘l-m ~~~~~~ AR TeR s
\ 1] .\
.“ v ] e bl Ve S “ L CAINER IR N
N ey [—m——m— e
. 3\ St ¥ ‘_

S| P — S
—— s SEN

. ITSNFIIRFN MET K -
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Grafisch verantwoord...

Sodeju, wat een verschil !

. ‘ ’

:. $
; & “‘s,t\
-c" '

LA N
M K
0.'5 A

GRAFISCH
LYCEUM
UTRECHT

% a,,-.;f? .

v grafisch lyceum UTRECHT
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Lelijke logo’s — assorti

e Heerlijke portie néet niet geslaagde huisvlijt...

! Direct Dental

FOCus [JEPOT.  GOEPT

“Unique L{ ourneys “Jours Boho Beads Calc u le § q UlJU Backup

Jevents  Findey  SWIFI)

LD

imberly

= Focst

¥ th
ICE COLD ENTERPRISES (14,
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Dertien in een dozijn

e Lever liever niet dit soort standaard designs...

AIBIC

&
R GENERIC COMPANY pgrsd
i’ COMPANY e GENERIC COMPANY

ABC

’ GENERIC
/COMPANY

GENERIC

COMPANY

1

GENERIC COMPANY GENERIC COMPANY !

GEN ERICA lF.COMPANY

|
-

s

CAR DEALER

GENERIC COMPANY GENERI(; BCCOMPANY GENERI(;\ BCCOMPANY

ABC

© Studea 2023
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Of iets met een boogje...

RRC.
N\ . T\ | REGIONAL P': T2

GROWTH —
RELIABLE BONDING ~T NI | STRATEGIES i coramL TG, TS AL ERT R ERAN E BRI

s A, FIACE FOR ADOLESCENT EATING DESORIDER RECOVERY s

COMPANY
Tov NN AES
_FEB— crina  —PHB-
o e o ~LCIDG- |
THE STABLE YARD FRANCHISE G LOBAL BRANDS Pilates House of Dallas AQY'?Q(R
& _RL- PMES =IVIVE By
< 1VLIV:
<z & EU\] BOLD-LEADERSHIP .;D.S,)\D.AHM,C(\?EF{.\IEY. COOL MOVE MIXER DEFENSE MANAGEMENT
e HR HR TS
T I\

MANAGEPOINTE TECHNOLOGIES ~ HOLM RESIDENTIAL NAV] (, AT Q|\ TIMBER SOURCE

HEADHUNTING REXRUTTERING

CAS P& O BRBCE

UALITY STRUCTURAL RELIABLE BONDING
CLEAN AIR SYysTEMs OF CHELSEA U LUTION s COMPANY
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Of dit soort spacy letters...

AT S A&l SsP

GENERIC COMPANY ORLANDO PAINTERS ARCTIC GROUP INTERNATIONAL = E=VICE »PROS5

ABC LLC ALWAYS MPROVING

=C B &2 DW

BABBINGTON S~<11TT C N SE Y DEALMEIDAPAYSAGES DYNAMITEWIRELESS

CONSTRUCTION I =RASING EXPLOSIVE ENTERTAINMENT AT A FAR PraCe

S L RO A=G

SHOE GOOD DAMON EDDY =2EACTION dDiReEcT APEX EMPIRE GROUP

_ . The Only Solution
Life Balance Coaching

CGi LS — Y .= -

CLAASEN GROUP ALL'ANCE& FORG'NG PACIFIC FLEXIBLES LTD ACTION SPORTS CANOPIES

INC
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Unilever-logo zette een trend

s DY

Unlerer

https://www.unilever.nl/about/who-we-are/our-logo/

© Studea 2023
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Anderen volgden...

()
({ vy
é :
o~ S
N +
v e
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e " .,
Mo At LY S TR 4

Ay gemeente

MILLION Oost Gelre
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P
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P
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PIET ZOOMERS

O
R =4‘£‘é-’ &1 AUSTRALIA Z00 Witiole o2 ‘.{:.,;
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Tourist logo-trend, eBay clones

ésiiii' P ‘1r fi;a;nr el
S .
MALTA =R d)"Y??!?M ....

(-S?AN& <YPROS AMS"’\@\“G

/‘g::% v W _bolland. F
(Crager ¥ e vt ')\ML
GREECE

[Kereens Bulaara € Maldives
AN

N ) G}J R.ed Yen T §
, oJcSia - { 23
Tuska § 950 Riders K0
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Meer trends, soms effect-bejag

Pas op:

een app-icoon
is geen logo

2010 2011 2016 2020

RETRO SKEUO PLANOC NEUO?

© Studea 2023
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Responsive logo’s

e Een ouder fenomeen,
maar nu ook cruciaal
vanwege "dynamiek”
1IN digitale media.

© Studea 2023
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Responsive logo’s

e Passen zich aan het doel en de ruimte aan
door o.a. een groter of kleiner logo te tonen,
met of zonder naam, tekst of andere details.

SNEp CHANEL

)WES VP v

CHANEL

@ e THANEL Heineken

*

|

© Studea 2023 39
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@ LG @LG

Life's Good

dMazZon.Ccom amazon a

Dyseno

© Studea 2023
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Responsive logo’s - variaties

e Ook leuk: verschillende variaties van logo,
of voor de gelegenheid aangepaste versies.

|G@ & gl | G%ogle‘"@ Boosze (miogleo gﬁw gl@

“
Q =
N D

) (RO S 4 :
s e Gﬁ > G l ﬁm
my FEe LOOZIC goesle
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Animated logo’s @

Waarom niet, op beeldscherm ?
Inkt is ook niet altijd hetzelide...

e Verschil tussen constant of "build-up”
(vanuit niets opbouwende animatie).

e Leuk bij openen van pagina of app,
maar niet constant heftig bewegen.
Hooguit 1 a 3 x, daarna héél subtiel.

© Studea 2023
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VVoorbeeld animated logo

fu9z fuglz f°°»z

fubiz fufe ful
ubiz fubiz fub®
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Hoe gaat men te werk ?
Briefing

e Brainstormen, paste-up sessie, moodboards P
» Onderzoek (doelgroep, concurrentie, trends) _: = =

e Wat vindt de baas [niet] moo1 ? Voorbeelden SIGNS @ svpors

e Eerste schetsen, variaties uitwerken, testen n iq X\Qmﬁ

‘ ]urldISCh onderzoek (merk vast te leggen ’7) nitis,.., [

e Besluit (laten) nemen, uitvoeringen maken

Presentatie (pitch) — huilend naar huis, of...

© Studea 2023
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Eerste schetsen (in zwart/wit)

e Beschouw kleur als een extra, wat niet altijd nodig is.

© Studea 2023
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A T an
L & ! Ny

Fivey,

/

- - : dint
‘ : {5’59 o cdever
/ [ wgfne, piced )
/ \ keep 1 i ol simple.
-
il
4 001 p

= 3 ‘%‘@ "'r"w‘
il | '
g
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A rexwer

Zoxs 7;;2 Pidlrekkes  Piglrelkker
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Kunstjes met basisvormen

e Combineer basisvormen m.b.v. PathFinder m
W [ b

TIMIS pellcon

© Studea 2023
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Kleur-conventies per cultuur

YELLOW

TRADITIONS THE MEANING / ASSOCIATIONS

Asia Sacred, imperial

Buddhism Wisdom

China Nourishing, royalty

Egypt Mourning

European Hope, joy, happiness, hazards,
cowardice, weakness, taxis

Japan Courage

India Merchants

KEYWORDS:

Sun Light Memory Intelligence

Joy Happiness  Optimism Summer

Purity Enthusiasm  Warmth Honour

Loyalty Clarity Jealousy Curiosity

Mellowness Confidence Humour Dreams

Creativity Action Optimism Hope

Yellow stimulates mental activity, attracts attention - it

is the colour most visible to the human eye. Thus yellow
objects move to the forefront. Cheerful yellow can be used
to promote food especially in combination with other
fruit and vegetable tones, children's and leisure products
and is best used as a highlight. With overuse, yellow can
be disturbing and promote anxiety. Yellow against black
denotes a warning ... the sting of the bee.

Yellow is not a practical colour to use when selling
expensive items to men ... they perceive it as an
untrustworthy and childish ... and avoid yellow if you wish
to evoke safety and stability. Care is needed with shades of
yellow as they can lose their warmth and appear dirty.

GOLD

TRADITIONS THE MEANING / ASSOCIATIONS

World-wide Success, high quality, money

KEYWORDS:
Wealth God Winning Safety
Prestige Wisdom Sciences Spiritual love

Quests of the heart
Mystic powers

Desire for power

Gold and navy (credibility) are the best combination for
selling to men and the second best for selling to women.

© Studea 2023

GREEN

TRADITIONS THE MEANING / ASSOCIATIONS

China Exorcism, green hats indicate a man’s
wife is cheating on him

European / Spring, new birth, go, safe,
USA environmental awareness, Saint
Patrick’s Day, Christmas (with red)

Ireland Symbol of the entire country,
Catholics

Islam Hope - the cloak of the prophet was
thought to be green, virtue - only
those of perfect faith can wear green

Japan Life = environmental
USA Money, durability, reliability,
environmental

KEYWORDS:
Abundance Fertility Tree & plant  Growth
Hope Renewal Youth Stability
Freshness  Nature Environment Tranquil
Quiet Healing Good luck Jealousy
Vigour Harmony Safety Compassion
Calm Nurturing  Soothing Sharing

Green lowers blood pressure, relaxes the nervous system,
calms and soothes the mind, stimulates creativity, and
is an appetite suppressant. Green is easy on the eye and
can improve vision. Images set in green backgrounds
seem farther away. Green is popular in most cultures.

Useful as a marketing colour for organic, healthy and
natural ‘green’ products.

SILVER

TRADITIONS THE MEANING / ASSOCIATIONS

World-wide Success, high quality, money
KEYWORDS:
Glamour High tech Industrial Telepathy
Intuition Dreams Power Astral energies

Goddess Ornate riches Sleekness Modernity

To create a high-tech look, use silver with other colours.
Silver works well combined with gold and white to
promote a feeling of control and power.

Silver and other reflectors are strong eye attractors and
are associated with life-giving water.

swe

TRADITIONS THE MEANING / ASSOCIATIONS

Catholicism Colour of Mary's robe

Cherokees Defeat, trouble

China Immortality

Christianity Christ's colour

Colombia Soap
European Soothing, “something blue”
bridal tradition

Hinduism The colour of Krishna

Iran Mourning

Judaism Holiness

Middle East Protection

Worldwide ‘Safe’ colour
Fortune Wisdom Protection Spiritual
Calmness Reassurance Gentleness Sea
Creativity Peace Formality Freedom
Humanity Loyalty Intelligence Sadness
Depression  Truth Confidence Acceptance
Security Cleanliness Cold Technology

Blue does not require the eye to focus. Images and
objects recede in blue backgrounds. When overuse, blue
can create feelings of cold. Although popular with women,
blue is the predominant favourite colour of males. Blue

is the favourite colour of more than half of the world’s
people - it is the colour least disliked by most cultures.

High impact designs can be created with combinations of
blue, red and yellow. Combinations of light and dark blues
can create feelings of trust. Combining dark and lighter
shades of blue creates a conservative and sophisticated
look. Blue with food is not recommended as it is seen as
an appetite suppressant, perhaps due to the fact that the
environment doesn't have much in terms of blue food.

orow 8

COUNTRY THE MEANING

Australian Colour of the land, ceremonial ochre
Aboriginals

Colombia Discourages sales

Reliability Credibility ~ Outdoors Earth
Stability Simplicity Practicality  Longevity
Masculine Nurturing Contentment Autumn

Brown is too low key if used broadly without texture or
another colour to enhance it. Useful for promoting food
and outdoor products for work and play.

TRADITIONS THE MEANING / ASSOCIATIONS
East India Feminine colour

European Feminine colour, baby girls

apan Popular with both sexes

Trust

KEYWORDS:
Romance Love Friendship Femininity
Truth Passivity Good will Peace
Affection Caring Nurturing Sweet
Ethereal Delicacy Calming

BLACK I

TRADITIONS THE MEANING / ASSOCIATIONS

Australian Colour of the people, ceremonial ochre

Aboriginals

China Colour for young boys

European Funerals, death, mourning, rebellion,

cool, restfulness

Judaism Unhappiness, bad luck, evil

Thailand Bad luck, unhappiness, evil
KEYWORDS:

Protection Negativity  Binding Power
Formality Elegance Classy Sophistication
Wealth Mystery Fear Evil
Sadness Remorse Bad Luck Underground
Reserve Dignity Secretive Night
Emptiness Authority Prestige Serious

An excellent technical colour and it assists targetting

a sophisticated high-end market or a youth market to

add mystery. Over a large areq, black can be depressing.
Though black backgrounds can enhance perspective and
depth, they diminish readability of text. Useful for web sites
for art and photography to help other colours to vibrate.

ES

KEYWORDS:

Security Reliability Intelligence Respectable
Modesty Dignity Maturity Conservative
Practical Sadness Boring Serious
Professional Quality Quiet Sophisticated
Durability Gloominess Uninteresting
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TRADITIONS THE MEANING / ASSOCIATIONS

Australian The land, earth,
aboriginals ceremonial ochre

Celtic Death, afterlife

Cherokees Success

China Traditional bridal colour, good luck,
celebration, happiness, joy, vitality, long
life, summoning. Chinese saying goes
“when something is so red, it is purple”
- red purple brings luck and fame

Christian Sacrifice, passion, love

Eastern Joy (with white)

European Danger (stop signs), love (hearts),
excitement (for sale signs)

Hebrew Sacrifice, sin

India Purity

Japan Passion

Romans Red flag signified the onset of battle

South Africa Mourning

USA Christmas (with green),

Valentine's day (with white)

KEYWORDS:

Energy Strength Passion Fire

Speed Desire Vibrancy Cheerfulness
Love Revolution ~ Power Dynamic
Excitement  Warmth Attention

Red tends to promote images and text, making objects
appear larger and closer, though less than yellow coloured
objects. Bright red can be annoying if used over large
areas and is useful as a iconic colour to encourage people
to act quickly, eg. on buy or click here buttons. An apetite
stimulant, red is useful for promoting products associated
with energy... drinks, cars, sports and games. Mixing

bright blue and bright red is also not recommended, the
combination is very tiring on the eye.

TURQUOISE

TRADITIONS THE MEANING / ASSOCIATIONS

U dr oG Warding off evil eye

TRADITIONS THE MEANING / ASSOCIATIONS

European Autumn, creativity, harvest

Hinduism Protestants

Netherlands Favourite colour (House of Orange)

USA Halloween, cheap goods
KEYWORDS:
Enthusiasm  Vibrancy Vitality Property deals
Action Friendly Inviting Legal matters
Joy Strength Youth Charity
Growing Creativity Happiness  Beginnings
Autumn Kids colour  Health Emotional lift

In restaurants, orange is an appetite stimulant, orange
decor encourages sales. Less passionate than red, orange
still increases oxygen supply to the brain, stimulating
mental activity. Popular amongst youth. Orange
backgrounds help images seem closer and larger, but
avoid over-use. Useful for highlighting important elements,
promoting food and toys.

WHITE

KEYWORDS:

Calming Protection  Refreshing  Sophisticated
Emotional healing

Turquoise is equally popular with men and women. Mixes
well with pale pinks and lavenders for a feminine look.
With orange or yellow, it creates an innovative, fresh
image suitable for sports-oriented sites.

© Studea 2023

China Death, mourning

Eastern Marriage, angels, hospitals, doctors,
peace

European / Purity, clinical, cleanliness, simplicity,

North American | snow

Japan Mourning, white carnation means
death

India Unhappiness

KEYWORDS:

Spirituality ~ Peace Purity Reverence

Simplicity Cleanliness  Humility Innocence

Youth Birth Winter Cold

Clinical Clarity Perfection Holiness

Light Fairness Safety Positivity

Faith Charity Innovations Union

All white rooms can be uncomfortable with a stark
atmosphere. White is useful for a background or accent
colour as it highlights other colours. White is perceived by
the eye as a brilliant colour.

White can indicate simplicity with high-tech products and
safety and cleanliness with medical products.

PURPLE |

TRADITIONS THE MEANING / ASSOCIATIONS

Catholicism Mourning, death, crucifixion

European Royalty

Thailand Mourning
KEYWORDS:
Influence Meditation  Spiritual Dignity
Royalty Nobility Ceremony  Mystery
Dreams Deja vu Creativity Ego
Sensuality ~ Wealth Magic Extravagance
Luxury Richness Elegance Majesty

Almost 75 percent of pre-adolescent children prefer
purple to all other colours, making bright purple effective
for promotion of children’s products. Light purple is useful
for feminine designs. Excessive exposure to purple may
cause people to become sullen, withdrawn and ill-at-ease
with their surroundings. Purple is a polarising colour —
people either love it or hate it.

Reference:

Sibagraphics

Pomona, Qld Australia 4568
Ph: +61 (0)7 5485 2085
design@sibagraphics.com
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Hulp bi} missende logo’s

e htips.//www.brandsoftheworld.com
e https.//seeklogo.com

(8
X
L

90O < > (O (O] 0 & www.brandsoftheworld.com/search/logo?searc! o} (4] BRAN DS
«2> Search | Brands of the World™ -+ o GF
THE\\i=>,
=/NLU
BRANDS

HEWSRLD

Vector Library Critique m Upload Vector Logo My Account

> Albert Heijn

= Retail = Netherlands
Ahold
albert heijn Download the vector logo of the Albert Heijn brand designed by in

Adobe® lllustrator® format. The current status of the logo is
active, which means the logo is currently in use.

R Website: http://www.ah.nl/
< Designer: unkown
<+ Contributor: Rob Janssen

> Search 0 Vector format: ai

(1) Status: Active Report as obsolete
(1) Vector Quality: No ratings
(*) Updated on: Fri, 11/19/2004 - 01:01

Jand :
.rt Heijn Albert Heijn To Go Albert Heijn iStock: Leiden, Canal,

IStock: Albert Heijn,

© Studea 2023
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En zo kunnen we uren doorgaan...



ADOBEMASTERCLASS

\/ragen & Antwoorden
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Adobe
lllustrator




Aan de slaqg !
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En bij deze ook de uitnodiging om te helpen het logo
te variéren, uit te werken en af te maken. Zomaar
voor de Iol, alsof je niks anders te doen hebt ;-) Stuur
mij een email aan peter@studea.nl met het
email-adres van jouw Adobe-ID, om toegang tot het
online Illustrator-bestand te krijgen.

© Studea 2023



https://www.youtube.com/playlist?list=PLNNJaKnHmQxs-lZxTq6LiDDBhMGlzKsuW
https://www.drukwerkdeal.nl/nl/blog/categories/tutorials
https://www.drukwerkdeal.nl/nl/blog/categories/tutorials
https://www.drukwerkdeal.nl/nl/blog/categories/design
https://www.drukwerkdeal.nl/nl/blog/categories/design




@ Drukwerkdeal-nl

Meer informatie...

B1) Drukwerkdeal,

e In de diverse blogs
e 1n DWD Klaslokaal L IEE——

..........

Adobe video-tutorials (0.a. YouTube) <

Tutorials temnoc
www.drukwerkdeal.nl/nl/ R
blog/categories/tutorials o
T ' ) e
Aflevering van het DWD Klaslokaal, Design Blog S
www.drukwerkdeal.nl/nl/ |I=z= Mg
_ , T D, s
— TR blog/categories/design E—

https://www.youtube.com/playlist?list=PLNN]JaKnHmQxs-1ZxTq6LiDDBhMGIzKsuW
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https://www.youtube.com/playlist?list=PLNNJaKnHmQxs-lZxTq6LiDDBhMGlzKsuW
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https://www.drukwerkdeal.nl/nl/blog/categories/tutorials
https://www.drukwerkdeal.nl/nl/blog/categories/design
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@ Drukwerkdeal-nl

Deze sessie en meer bekijken ?

e Opfris-cursus en oude/eerdere Masterclasses

\mo

>
MASTERCLASS

Adobe InDesign, middagsessie

VIDEO: opfriscursus Adobe Terugkijken: Masterclass Adobe Terugkijken: masterclass Adobe
Illustrator met Peter Villevoye Illustrator met Peter Villevoye InDesign (middag)

https.//www.youtube.com/user/drukwerkdeal/videos

https://www.drukwerkdeal.nl/nl/terugkijken-masterclass-adobe-indesign-middag
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ADOBEMASTERCLASS

Dank voor je aandacht







