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Financial 
Performance
The information on this page is presented for Klarna Holding AB (publ), if not 
otherwise stated.



The financial statements for Klarna Bank AB (publ) are presented on p24. 

¹ Klarna uses several specific measures of financial performance that we believe are important as they reflect underlying business activity.  
This includes revenue, gross profit, adjusted operating expenses, and adjusted operating income (loss).  
A reconciliation of these metrics to the most directly comparable IFRS measure for Klarna Holding AB (publ) is presented on page 22. 


² Income (loss) before income tax is defined as operating result in accordance with IFRS.

³ Revenue take rate is defined as Total revenue divided by Gross merchandise volume.

⁴ Consumer credit loss rate is defined as Consumer credit losses divided by Gross merchandise volume.  5KLARNA BANK AB (PUBL) INTERIM REPORT 20244



Gross profit
SEKbn

5.2

6.3

H123 H124

22 %

SEK 1.1bn

H124 YoY 

Total revenue
SEKbn

10.5

13.3

H123 H124

27 %
H124 YoY 

Adjusted operating income (loss)
SEKbn

(0,5)

0.7

H123 H124
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Letter from 

the CEO 
Dear Shareholders,  

Klarna’s massive global network of consumers and merchants is 
expanding rapidly, with continued success in the US as revenue grows 
38% YoY in H124. Over 68k new merchant partnerships were 
established, supporting further engagement from our consumers, and 
driving strong revenue growth of 27% in H124. This led to SEK 1tn in 
payment volume through our network in the last 12 months.



By focusing on sustainable, profitable growth, Klarna generated an 
adjusted operating income of SEK 673m in H124, reflecting a year-over-
year (YoY) improvement of SEK 1.1bn compared to H123. In Q224, we 
broke even on a net income basis as we continue to improve our 
operating leverage while compounding growth.


Whether pioneering new flexible payment 
methods, better ways to integrate with 
merchants to serve their customers, or our 
unique superior underwriting, all have been 
built on adapting to new technologies. Our 
approach to generative AI is no different. After 
seeing the benefits of AI in customer service, 
we've launched the next evolution of our AI 
assistant, offering hyper-personalized shopping 
recommendations in our improved app.



The global scale of our network, the deep 
understanding we already have of our 
customers' needs, and the unified technology 
platform we have built, coupled with integrating 
the technology into our ways of working across 
the organization, put us at a unique advantage 
to capture the benefits of this technology 
within our network.



I couldn’t be more excited about our network's 
ability to bring value to our consumers and 
merchants!


Klarna is building the commerce network of the 
next generation. Our network empowers 
millions of loyal Klarna consumers with 
shopping tools and payment methods that are 
flexible, affordable, convenient, and smart. By 
improving the shopping experience for 
consumers, we help our 575k merchants grow 
their businesses.



We obsess about the quality of our products, 
their sustainable pricing, and ultimately 
ensuring they add value to both sides of the 
network. We work with the biggest, boldest, and 
most loved brands in the world, including H&M, 
Saks, Sephora, Macy’s, Ikea, Expedia Group, 
Nike and Airbnb. This naturally results in 
compounding growth as commerce thrives in 
the mutually beneficial Klarna network.



Since I started this company with my co-
founders, our mission has been to build a 
network that challenges the status quo, 
leveraging the latest technology to deliver the 
best for our customers. 


The Klarna network is the future of commerce

Our strategy of partnering with the fastest 
and most innovative brands in every market 
has led to a 38% YoY revenue growth in the 
US during H124. Increasing scale has resulted 
in a 93% YoY improvement in gross 
profitability. Through increased scale and 
profitability, Klarna's investments in growing 
the US market have been fully returned within 
just five years, demonstrating the impressive 
scalability of our network and setting the path 
for long-term sustainable growth.

Klarna has an established leadership position 
in European markets, and we are replicating 
this success in the largest addressable 
market in the world: the US. We are now the 
partner of choice for 1 in 4 of the top 100 US 
merchants, expanding our presence across 
all verticals. This year, we’ve secured and 
expanded partnerships with industry giants 
like Airbnb, Expedia, and Uber, making Klarna 
an option for millions more everyday 
purchases.

Winning in the largest market - the US
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This AI breakthrough means our customers 
get better experiences, our employees face 
more interesting challenges, and our investors 
see better returns. It also shows how 
profoundly AI can impact society.



I urge everyone, including policymakers, to 
approach this change with careful, informed, 
and steady stewardship.

In the first half of 2024, we saw firsthand the 
benefits of adopting practical AI. We also made 
a conscious decision to address the societal 
impacts of generative AI. Our AI assistant now 
performs the work of 700 employees, reducing 
the average resolution time from 11 minutes to 
just 2, while maintaining the same customer 
satisfaction scores as human agents.



We’re excited to share the adoption and 
tangible benefits the next evolution of our AI 
assistant brings. Our AI assistant now also 
serves as a powerful shopping assistant that 
helps consumers discover and choose 
products tailored to them, further transforming 
the shopping experience and helping them 
save time and money.

Thank you

The revolutionary impact of AI


Our network's success is built on our valued consumers, merchants, partners, colleagues, and 
shareholders.   

I’d like to sincerely thank you all for the trust and value you have given us so far and for being 
part of our journey.I am so excited about our joint future!  

Sebastian Siemiatkowski, 
CEO and Co-founder of Klarna

The benefits of the Klarna network to 
merchants are clear. We are committed to a 
future where Klarna is available at every 
checkout, supporting everyone who wishes to 
expand and grow their business. Klarna is 
currently available with 44 of the top 100 
merchants globally. 



Earlier this year, we found a new home for 
Klarna Checkout (KCO), the leading payments 
gateway in the Nordics. KCO now has a 
dedicated team focused on growing the 
products and services to ensure that the 
thousands of merchants who use it continue to 
love it.


Executing on our strategy to become ubiquitous

With an industry-leading NPS score of 75, we 
are already one of the most loved and trusted 
brands in financial services with over 575k 
merchants, a number that continues to grow. In 
the past 12 months, we added over 68k new 
merchants and expanded strategic 
partnerships with iconic everyday-use partners 
such as Voi, Google, and Uber.



The value Klarna creates for consumers is 
evidenced by their high engagement. The 
Klarna app has now reached over 31m monthly 
active users, empowering consumers to shop 
anytime and anywhere. Consumers who shop 
in the Klarna app, regardless of whether they

choose to pay now, pay later, or finance their 

purchases, typically increase their purchase 
frequency by 34%.



We owe everything to our consumers, and 
we’re thrilled to be able to support them 
further in their spending and savings goals by 
introducing Klarna Cashback and Klarna 
Balance. 



These products make it easier for customers to 
store money in a Klarna account, add money 
directly from their bank account, receive 
cashback rewards for shopping in the Klarna 
app, or receive refunds from returned items, 
driving loyalty and frequent use.

Tapping into retail banks’ core business:  
everyday spending and saving

Klarna's success is intrinsically linked to the 
success of our merchants and customers. As 
our merchants thrive and grow, we grow 
alongside them, creating a powerful, mutually 
beneficial relationship. Merchants who joined 
the Klarna network five years ago have seen a 
2.5x increase in volumes in H124 compared to 
H120.



Merchants choose Klarna because they reach 
new consumers, achieve 40% higher 

average order values, and typically see a 20% 
increase in conversion rates. Their consumers 
love us, awarding us an NPS score of 75, far 
outpacing our legacy peers. In the most recent 
year, we’ve exceeded a net revenue retention 
rate of 129%, showcasing how we continuously 
add value to these relationships as they embed 
more of their business within our network.

The world's largest merchants choose Klarna

The move also means we no longer compete 
with our established PSP partners, allowing us 
to work even more closely with them to ensure 
the benefits of Klarna’s network can be offered 
to their merchant ecosystems effectively and 
efficiently. By reimagining our relationships with 
PSPs, we have expanded our strategic 
partnerships with companies like Adobe 
Commerce and Worldpay, enabling thousands 
more merchants to offer Klarna.
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27 % 

38 % 
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Letter from 

the CFO
Klarna has delivered yet another strong half-year of growth. Our 
consumers are engaging with Klarna like never before, spurred on by 
our expanding network and the enhanced benefits our merchants are 
experiencing from this increased engagement.

Klarna's gross merchandise volume (GMV) 
rose by 16% in H124, reaching an impressive 
SEK 1tn in annualized volume. The US 
continues to be our fastest-growing market, 
with a 30% GMV growth during this period.



The deep market penetration in our well-
established European markets, such as 
Sweden, where over 3 in 4 adults actively use 
Klarna, strengthens our confidence in 
sustaining high growth rates across both our 
established and growth markets, such as the 
US. Both new and existing consumers 
increasingly leverage the full breadth of our 
payment methods and shopping solutions for 
their everyday payments.


Revenue growth has been robust, with a 27% 
YoY increase in H124, driven by a strong 38% 
growth in the US. Over 85% of our revenue 
comes from transaction and service fees, 
which grew by 30% YoY in H124.



This growth is driven primarily by merchants 
who benefit from higher average order values 
(AOV), increased conversion rates, and 
enhanced customer retention when using 
Klarna. Klarna's ability to drive revenue growth 
is a direct result of our unmatched capability 
to add value for both consumers and 
merchants.

Compounding fee-based growth

H123 H124

10.5

13.3

Revenue

H124 YoY 

Revenue (US)

H124 YoY 

Take rates have increased to 2.54%, up by 21 
basis points, through a combination of higher 
volumes in markets such as the US, where take 
rates are naturally higher, and by increasing 
value-added services to consumers.



Klarna is realizing economies of scale as it 
leverages its increasing size and penetration in 
growth markets to drive operating leverage. 
Processing and servicing costs (9% YoY) 
increased at a slower pace than both GMV (16% 
YoY) and revenue (27% YoY), resulting in a 6% (4 
bps) improvement in costs as a percentage of 
GMV. Consumer credit losses remained stable 
at less than half a percent of GMV, rising by 8 
bps from 0.37% to 0.45%, mainly due to US 
growth outpacing more established markets.



Our funding costs are low at just 13% of our total 
revenue. Our fixed-term deposit product, now 
available in six European countries, allows us to 
maintain a stable cost of funds below 3%, 
bolstered by our trusted brand. We’re 
committed to continuing to diversify our funding 
sources, and over the past year, we have raised

SEK 4.1bn in senior and subordinated bonds. 


In addition, we completed three significant risk 
transfer transactions, supporting the capital-
efficient origination of up to SEK 7.8bn in 
additional volume per month.



Klarna consistently delivers gross margins 
exceeding 60% in its established markets. The 
US market, on its path to maturity, saw gross 
margins increase to 26%, up 7 percentage 
points YoY, driving a significant 93% YoY 
increase in US gross profit. The US market now 
plays a significant role in shaping the group's 
unit economics, contributing 29% of the group's 
revenue, up 2 percentage points from the 
previous year. This growth supports the group's 
solid 22% YoY increase in gross profit.


Unit economics improving with scale

2.54%
2.33%

H124H123

Revenue take-rate

Massive scale efficiencies to continue driving  
long term profitability 

Over the past year, Klarna has grown its gross 
profit by 22% while maintaining flat adjusted 
operating expenses, generating significant 
operating leverage. 



Our proven scale efficiencies have been 
enhanced by our investment in AI, which has 
driven down operating expenses and improved 
gross profits. As a result, our average revenue 
per employee has increased by 73%, rising 
from SEK 4.0m to SEK 7.0m in H124. 



These significant scale improvements have led 
to a substantial increase in adjusted operating 
income, shifting from a loss of SEK 456m last 
year to a profit of SEK 673m in H124.

7.0

4.0

H124H123

Average revenue per employee ¹
SEKm

¹ Average revenue per employee is defined as the total revenue

over the trailing 12 months divided by the number of employees.
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27 % 
Revenue

H124 YoY 

0 % 
Adj. operating expenses


H124 YoY 

We are confident in Klarna's ability to sustain 
continuous profitable growth, driven by the 
compounding effect of the Klarna network. As 
we continue adding innovative products to our 
network, we enhance our consumers' lives by 
helping them save time, save money, and 
reduce worry. By improving their lives, Klarna 
becomes an integral part of their everyday 
spending.

Merchants realize the second-order effect in 
the form of significant top- and bottom-line 
growth. Recognizing this success, merchants 
expand their partnerships with Klarna across 
various verticals, channels, and markets, 
further perpetuating the network effect. This 
positive impact is reflected in our consumer 
and merchant cohorts, as well as in our overall 
financial performance.


Looking ahead

Compounding consumer cohorts

We will continue to prioritize acquiring consumers and engaging them with innovative products to 
become their everyday spending partner. This strategy leads to increased purchase frequency 
and greater use of our value-added services, resulting in strong repeatability and predictability in 
our consumer cohorts. 

Compounding merchant cohorts

When we begin a relationship with a merchant, they quickly see the benefits and understand that 
launching Klarna in additional markets while utilizing our full suite of products will supercharge 
their growth. This approach expands our merchant cohorts, provides greater value to our 
merchants, fosters increased engagement, and drives significant revenue growth. 

Continued operating leverage improvements 

Leveraging market-leading transaction costs and a single, powerful tech platform that services our 
markets globally, we continue reaping the benefits of operational gearing at scale. 

As we continue to innovate and expand our reach, the future looks incredibly promising. 
 

We are excited about the opportunities ahead and remain committed to delivering exceptional 
value to our customers, partners, and shareholders.  


Niclas Neglén, 

Chief Financial Officer of Klarna 

H124H123H122

7.4

13.3

10.5
9.1

5.65.6

Figures presented in SEKbn
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Net revenue retention rate

138% 115% 129%
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KLARNA BANK AB (PUBL)

Business

overview
The CEO of Klarna Bank AB (publ) hereby submits the report for the 
period January 1 – June 30, 2024. This report presents the figures for 
Klarna Bank AB (publ) and its subsidiaries. The report has been 
prepared in millions of Swedish kronor (SEK) unless otherwise stated.

Klarna Holding AB (publ)’s subsidiary, Klarna Bank AB (publ) is an authorized bank and is under 
the supervision of the Swedish Financial Supervisory Authority (Finansinspektionen). Klarna was 
founded in 2005 in Sweden and has been a fully licensed bank since 2017, active in 26 markets. 



We are an AI powered global payments network and shopping assistant that accelerates 
commerce by offering fairer, more sustainable, innovative solutions. We are committed to 
providing a seamless and secure shopping experience that helps our customers save time and 
money, and reduce worry.  


Klarna is on a mission to accelerate commerce by putting customers at the heart of everything 
we do. We began by revolutionizing the retail banking industry before expanding into commerce 
solutions with strategic investments to solve real problems identified through consumer insights 
in the shopping journey. Our success is the result of strong relationships with consumers, 
merchants, and partners built on trust. Maintaining this trust, especially in the finance industry, 
requires ethical practices and doing what’s right. These principles are woven into all aspects of 
our business, including data privacy, corporate governance, and fair treatment of employees. 

Information about the business

In the first half of 2024, Klarna maintained 
strong growth as we invested further in our 
products and services to help consumers save 
time and money and reduce worry about their 
finances. Total net operating income increased 
by 21% YoY to SEK 10.9bn (H123: SEK 9.0bn), 
outpacing GMV growth of 16% YoY to SEK 
523bn (H123: SEK 449bn).



Our commission income increased by 31% to 
SEK 10.2bn (H123: SEK 7.8bn), driven by the 
increase in global merchants, now surpassing 
575k, and growing consumer engagement that 
boosted payment volumes processed through 
the Klarna network. Growth in interest income 
of 23% YoY to SEK 2.8bn (H123: SEK 2.3bn) 
remained below that of commission income as 
consumer demand for our interest-free, 
shorter-duration payment products outpaced 
interest-bearing products.



Interest expenses increased to SEK 2.4bn (H123: 
SEK 1.2bn) but remained low compared to total 
operating expenses and total net operating 
income supported by our effective funding 
strategy. This increase was driven by growth in 
our consumer savings product, with deposits 
from the public increasing by 33% YoY to SEK 
106.3bn (H123: SEK 79.8bn). Our savings 
accounts in Germany and Sweden continue to 
attract and retain consumers with attractive 
savings rates, and the majority of deposits are 
fixed with a time to maturity of 264 days.



Total operating expenses before credit losses 
for the first half of the year decreased by 3% 
YoY to SEK 9.0bn (H123: SEK 9.3bn) as Klarna 
realizes AI-driven efficiencies. Depreciation, 
amortization, and impairment of intangible and 
tangible assets decreased to SEK 0.8bn (H123: 
SEK 1.1bn), largely driven by lower like-for-like 
period impairments.


Credit losses remained low in comparison to 
GMV at less than half a percent, 0.46% in H124 
(H123: 0.39%). Credit losses amounted to SEK 
2.4bn (H123: SEK 1.8bn) for H124, an increase of 
37% YoY.



Klarna Bank AB (publ)’s operating result for the 
first half of the year was SEK -0.4bn (H123: SEK 
-2.0bn), an improvement of 77% compared to 
the first half of 2023. The net result for the 
period improved by 76% to SEK -0.5bn (H123: 
SEK -2.2bn) as Klarna’s operating leverage 
continues to improve.



Volume growth across all markets contributed 
to a 17% YoY increase in loans to the public in 
H124, reaching SEK 89.9bn (H123: SEK 77.1bn). It 
is important to note that this does not represent 
all loans originated in H124. The average 
duration of Klarna’s credit portfolio is 40 days, 
which contributes to the rapid turnover of our 
balance sheet. This short duration ensures that 
loans are quickly repaid, allowing us to 
efficiently use capital to generate revenues. 
This asset-light approach distinguishes us from 
traditional banks, whose longer loan durations 
tie up capital for extended periods. The CET1 
ratio for Klarna Holding AB (publ) is 14.9%.


Business results
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In the US, the Consumer Financial Protection 
Bureau (CFPB) recently announced the 
application of existing credit card regulations to 
Buy Now Pay Later (BNPL) products. Many of 
the regulations the CFPB is now applying to 
BNPL are already existing Klarna protections, 
such as the right to disputes and returns. We 
will continue to collaborate with the CFPB to 
ensure robust consumer protections for BNPL 
and payment products in the US and to ensure 
consistency across providers.  


In Sweden, we have been supporting 
policymakers in their work to curb consumer 
over-indebtedness. In April 2024, we 
responded to a public consultation on 
proposed changes to tapered interest 
deductions. The government's proposal will 
make it more difficult for risky credit providers, 
such as those offering unsecured loans, to 
operate without proper regulatory scrutiny. 
Klarna supports this initiative. To further 
amplify our work on this issue, we also 
participated in the public hearing on over-
indebtedness hosted by the Riksdag Civil 
Committee and hosted our own roundtable 
discussion with policymakers during Almedalen 
Week ('Politicians Week') to engage with 
policymakers on this matter.   

In Germany, we are actively engaged with 
national policymakers and regulators, including 
government officials, Members of Parliament, 
the Federal Government, and the German 
Bundesbank. Regulatory interactions have 
focused on the revised EU CCD, the latest EU 
Payments Package, and the new amendment 
to the Federal Data Protection Act regarding 
credit scoring. Klarna has also engaged with the 
national government and the Organisation for 
Economic Co-operation and Development 
(OECD) on the topic of financial education, 
participating in workshops and consultations 
for Germany’s national financial education 
strategy. 

In the EU, we are working closely with national 
lawmakers and regulators as they prepare for 
the two-year transposition of the 2nd 
Consumer Credit Directive (CCD) into local law. 
This directive, agreed upon last fall, includes 
proposals for a proportionate regime for BNPL. 
Furthermore, we responded to the Payment 
Services Directive 3, Payment Regulation 1, and 
Financial Data Access consultations. We are 
actively involved in discussions with European 
co-legislators to promote better, faster, and 
safer payments in the EU. We now expect 
further negotiations on these files to take place 
under the new political mandate throughout 
2024 and 2025.  


In the UK, one of Klarna’s UK entities, Klarna 
Financial Services UK (KFSUK), received 
authorization from the Financial Conduct 
Authority (FCA) in November 2023 to provide 
credit and payment services. Recognizing our 
position as a leader in AI, we have supported 
the UK Competition and Markets Authority 
(CMA) in their studies on foundational models. 
In April 2023, we submitted our response to the 
government’s consultation on new regulations 
for Buy Now Pay Later (BNPL) products. We 
remain closely engaged with stakeholders on 
this issue as we await the next steps.  


In the Netherlands, following the launch of the 
first BNPL Code of Conduct in the fall of 2023, 
we have seen positive endorsements in 2024 of 
the proactive measures taken by the industry 
to raise standards and consumer protections 
from the Dutch government, regulators, and 
other industry stakeholders. On June 1, 2024, 
the Code was further strengthened with the 
introduction of additional age verification 
measures. The Code is a stepping stone 
towards regulation for the sector, expected as 
part of the implementation of the European 
CCD in 2026. 

Interaction with regulators
 On 23 May 2024, Klarna Bank AB (publ) resolved to issue 5,727,831 shares to 


       Klarna Holding AB (publ) following receipt of a capital contribution

 On 24 June 2024, Klarna Holding AB (publ) announced the 

      divestment of Klarna Checkout (KCO). For more information 

      see note 16

 On 27 June 2024, Klarna Bank AB (publ) resolved to 

       issue 4,219,445 shares to Klarna Holding AB (publ)

       and Klarna Midco AB following receipt of a capital 

       contribution.



Significant events during the period
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Key financial  
and performance 
measures
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Revenue is defined as Total net operating income in accordance with IFRS excluding; commission expense³, 
interest expense³, net result from financial transactions³ and interest on liquidity assets not related directly 
to the core business. Interest on liquidity assets that are not directly related to the core business stems 
from loans to credit institutions and other interest income. 



Klarna believes Revenue is the best indicator of how much value we are sustainably generating from our 
business and that this approach is in-line with our peers.

Gross profit is reconciled to Total net operating income in accordance with IFRS, by including costs related

to processing and servicing, within general administrative expenses³ , and consumer credit losses within

credit losses, net³. Excluding interest expenses, commission expenses, currency gains and losses, and the

impact of fair value adjustments on securities. Klarna believes gross profit is the best indicator of the core 
profitability of the company's business activities before the deduction of operating expenses.

Presentation of the income statement 
This interim report has been prepared in accordance with IAS 34, Interim Financial Reporting. The financial 
statements¹ for the Group also comply with the applicable regulations in the Annual Accounts Act for Credit 
Institutions and Securities Companies (ÅRKL, 1995:1559), the Swedish Financial Supervisory Authority 
regulations (FFFS 2008:25)²  and the Swedish Financial Reporting Board’s recommendation RFR 1 
Supplementary Accounting Rules for Groups.  In our financial summary, Klarna presents an income statement 
view designed to enhance understanding of Klarna's underlying business performance. Unlike traditional 
banks, the majority of our revenue is derived from transaction and service revenue linked to the volume of 
transactions or advertising services we facilitate, rather than from interest on balances. Therefore, Klarna 
uses several specific measures of financial performance that we believe are important as they reflect 
underlying business activity. 

This includes revenue, gross profit, adjusted operating expenses and adjusted operating income (loss). 

The information in the reconciliation presented below is for Klarna Holding AB (publ).

Reconciliation of Revenue to Total net operating income

Operating result³ is reconciled to gross profit after deducting operating expenses and other income (loss).

Reconciliation of Gross profit to Operating result

* Certain costs associated with depreciation, amortization, and impairment of intangible and tangible assets in the income statement are categorized under restructuring 
costs in the table above, reflecting their associated nature.

* Certain costs associated with depreciation, amortization, and impairment of intangible and tangible assets in the income statement are categorized under restructuring 
costs in the table above, reflecting their associated nature.

* of which are not directly related to revenue-generating activities

Adjusted operating income (loss) excludes items that are not directly related to the company's core operating 
performance, making it a key metric for understanding our core profitability.



The performance measure "Adjusted operating income (loss)" was formerly presented as "Adjusted operating 
results," reflecting a name change. Previously, in H123, other income (expense) was included within both 
operating income (loss) and adjusted operating income (loss). Now, we exclude other income (expense) from 
these measures, as this line pertains to income and expenses unrelated to Klarna's core operations.

Reconciliation of Operating result to Adjusted operating income (loss)


¹ Found on page 26 of this report  
² In addition to International Financial Reporting Standards (IFRS) 

³ In accordance with IFRS and as included on Klarna Holding AB (publ)'s income statement

Reconciliation of Total net operating income to Gross profit
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Reconciliation of Operating expenses to Adjusted operating expenses*

* Rounding effects may be present in this table.

Operating expenses are defined as total operating expenses before credit losses³, and includes non-
consumer credit losses within credit losses, net³. It excludes processing and servicing, within general 
administrative expenses³, as well as interest expenses, commission expenses and net result from financial 
transactions directly related to revenue-generating activities.  

Adjusted operating expenses are defined as operating expenses excluding restructuring and other, share-
based payments, and depreciation and amortization.

KLARNA BANK AB (PUBL)



Group

company

financials
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Loans to the public represents only the amount of outstanding loans receivable, as at each period end, and is net of allowance for future 
credit losses (see note 8 for breakdown). This balance is only partially comparable to credit losses on the income statement as the income 
statement reports all activity during the period, while the balance sheet is a snapshot of lending outstanding as at the period end date.

28 29

Unlike the balance sheet, which shows a snapshot of assets and liabilities at the end of each period, the credit losses in the income 
statement reflect provisions for future losses and realized losses associated with Klarna's operating activities during the period, including 
consumer credit losses, merchant counterparty losses, and other related credit losses.



Credit losses, net as a percentage of GMV was 0.46% (H123: 0.39%). 
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32 33

As a bank, cash flows from operating activities primarily represent the net flows of money coming in and going out from the bank’s consumer 
lending and retail deposit activities. It’s not a reflection of the bank’s net operating result for the period. In addition to the SEK 36.3bn in cash 
and cash equivalents held at period end, Klarna also maintains an additional liquidity portfolio of SEK 9.9bn.
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Total net operating income is net of Commission expense, Interest expense and Net result from financial transactions. These items impact 
larger markets proportionally more and thus comparing growth in Total net operating income may not accurately reflect underlying market 
growth.
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Unlike the balance sheet, which shows a snapshot of assets and liabilities at the end of each period, the credit losses in the income 
statement reflect provisions for future losses and realized losses associated with Klarna's operating activities during the period, including 
consumer credit losses, merchant counterparty losses, and other related credit losses.



Credit losses, net as a percentage of GMV was 0.46% (H123: 0.39%). 




44 45 

Loans to the public of SEK 89.9bn as at June 30, 2024 (86.1bn as at December 31, 2023) are loans still owed. This balance is only partially 
comparable to credit losses on the income statement as the income statement reports all activity during the period (year), while the 
balance sheet is a snapshot of lending outstanding as at each period end.
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Review report

Introduction

We have reviewed the interim consolidated financial statements for Klarna Bank AB (publ) as of June 30, 2024 and for 
the six months period then ended. The Board of Directors and the Managing Director are responsible for the 
preparation and presentation of this interim report in accordance with IAS 34 and the Annual Accounts Act for Credit 
Institutions and Securities Companies. Our responsibility is to express a conclusion on this interim report based on our 
review.



Scope of review

We conducted our review in accordance with the International Standard on Review Engagements, ISRE 2410 Review of 
Interim Financial Statements Performed by the Independent Auditor of the Entity. A review consists of making 
inquiries, primarily of persons responsible for financial and accounting matters, and applying analytical and other 
review procedures. A review is substantially less in scope than an audit conducted in accordance with International 
Standards on Auditing and other generally accepted auditing standards in Sweden. The procedures performed in a 
review do not enable us to obtain assurance that we would become aware of all significant matters that might be 
identified in an audit. Accordingly, we do not express an audit opinion.




Conclusion

Based on our review, nothing has come to our attention that causes us to believe that the interim report is not 
prepared, in all material respects, in accordance with IAS 34 and the Annual Accounts Act for Credit Institutions and 
Securities Companies regarding the Group, and in accordance with the Annual Accounts Act for Credit Institutions and 
Securities Companies regarding the Parent Company.



Stockholm, August 26, 2024

Ernst & Young AB




Hamish Mabon

Authorized Public Accountant

Klarna Bank AB (publ), corporate identity number 556737-0431


