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Gaidama pieticiga

izaugsme un pateérins

Pec augstas inflacijas 2023. gada,
esam sasniegusi punktu, kurad
inflacija ir normas robezas. Tas
nozime, ka bus art lens pieaugums
patering, nemot vera lenaku algu
pieaugumu un vel jutamo piesardzibu,
kas saglabdjusies péc augstas
inflacijas perioda.

Eiropas ekonomikas prognoze 2024. un 2025. gadam

Gaidams, ka inflacija palénindsies jau ofro gadu péc kartas.

Europe economic forecasts, year on year (%, F =Forecast)

2023 2024F 2025F
GDP growth (%) 0.5 0.8 0.7
CPlinflation (%) 5.4 2.4 1.9
Unemployment rate (%) 6.6 6.4 6.6
Gross public debt (% of GDP) 87.8 88.0 89.6
Private consumption (pp*) 0.7 0.8 0.8

* Percentage point (pp)
Source: Barclays Investment Bank, November 2024

Latvija gaidama 1.5% inflacija nakamaja gada.
(Latvijas Banka)

Latvijas inflacijas prognozes
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Latvija verojams algu

pieaugums, Eiropa -
% likmju kritums

Pédéjo divu gadu laika Latvija ir bijis stabils
algu pieaugums, Tpasi sabiedriskaja
sektora. Pieaugosas algas zemakas inflacijas
fond arl nozimes to, ka cilvékiem paliks vairak
brivo lidzek|u.

Ka ari, sasniedzot piki 2023. gada norietq,
tagad procentu likmes pamazam krit, kas liek
domat, ka cilveki atkal vairdk aiznemsies un
feres.

Pédéjo 3 gadu laika lielaks algu pieaugums vérojams tiesi
sabiedriskaja sektora. 32% straddjoso stradd sabiedriskajd sektora.

(Centrala statistikas parvalde)

== Sabiedriskaja sektora == Privataja sektora
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@ o @ Noguldijumu likme uz nakti

Eiropas Centralas bankas likmes procentos gada.

Dati: ECB

ECB pazemina savas likmes,
komercbankas seko ar likmju
samazindjumu noguldijumos.

Procentu likmes izmainas

Sobrid, noguldot naudu Krajrika, Jas
varat nopelntt 2,5% gada, kas ir viena
no augstakajam likmém $ada veida
noguldijumiem Latvija. Mé&s vienmér
esam Velgjusies uzturét péc iespéjas
augstaku procentu likmi, taéu péc
Eiropas Centralas bankas
neskaitamajiem procentu likmju
samagzinajumiem art mums ir
japielagojas, mainot Krajrika
procentu likmi. No 2025. gada 17.
marta Krajrika jauna procentu likme
bis 2% gada.




Potenciali tirdzniecibas

kari ietekmés cenu
pieaugumu visa pasaule

Prezidents Tramps draud ar tarifiem eksportam
un importam. Ja tarifi tiks ieviesti arl ES,
tas visdrizak nozimés cenu pieaugumu
dazadas produktu kategorijas, ka ari
saasinas konkurenci uz ASV
eksportéjosSiem uznémumiem.

Gaidot, kas notiks talak, cilveku inflacijas un
stabilitates gaidas tiks ietekmétas. Cilveki
visdrizak rupigdk izvértés savus térinus, facu
iespejams neliela daja sapirksies kadas preces
vairuma, lai aizkavétu cenu pieauguma izjutu
sev personigi.

Donald J. Trump &
@realDonaldTrump
THREE GREAT WEEKS, PERHAPS THE BEST EVER, BUT TODAY IS

THE BIG ONE: RECIPROCAL TARIFFS!!l MAKE AMERICA GREAT
AGAIN!I!

Tariffs could push up costs for car industry

Rods shaped and
CANADA polished in Canada

_______________________ Canadian tariff

1 .
‘&8 &y, Pistons become i paid at border
! part of engine  F-------
= . . 1
i )~ in Michigan !

_______________________ Turned into rods
in Pennsylvania

Powdered aluminium

US tariff paid sent from Tennessee

at border

Rods sent to Mexico for
assembly into pistons*

MEXICO

*Direct transfers from Canada to Mexico do not incur tariffs

a]s]c]

EU 60.3

Vehicles

$127bn 89.8 328.6
Exports to US Pharmaceutical | Machinery Other
$605.7bn

$235.6bn
$79bn 2152 surplus
Mineral fuels Other

$39.4bn —— 366

Pharmaceutical Machinery

Imports from US
$370.2bn




Zimoli apdedzinas

sadarbibas ar influenceriem

Izmainas socidlo tiklu platformu noteikumos, ka art
dazadi satura veidotdju skandali, kas izskangjusi
plasumad, liek zimoliem bat aizvien vairak
piesardzigiem, domajot par rekldmu veidosanu.
Patérétajiem ir svarigi, ka zimolam var uzticéties.

Vislabdkie rezultati ir mikro influenceriem, un
biezak tie arl fiek uztverti ka uzticamaki.

Aizvien vairak uznemumus satrauc influenceru krapnieciba.

N

Concerns over influencer
fraud are rising

According to Influencer Marketing Hub's The

Companies that expressed
worries about influencer fraud
2024
7.7%
2023
64%

State of Influencer Marketing 2024: Benchmark

Report, companies are not only more concerned
about influencer fraud but are also reporting
higher instances compared to 2023. This in-

Companies report having
experienced influencer fraud

crease might stem from improved fraud detec- 2024
tion tools, as the report suggests — but regard- f 59.8%

less of the cause, the concern is real.”®

2023
55%

40%

marketinga darbinieku
satraucas par zimola
drosibu.

61%

patérétaju ir svarigi, ka var uzticeties
sniegtajai informacijai, kad vini saskaras
ar kadu zimolu.

The Matilda Djerf
Toilet-Scrubbing
Scandal, Explained

Former employees in her native Sweden are
claiming the lifestyle influencer is a pretty mean

boss.




Pagdjusajda gadd 10 no 12 ménesiem novéroti vairak
kiberapdraudé&jumi salidzinot ar tiem pasiem ménesiem 2023. gada.

CERT.LV registrétie kiberapdraudéjumi
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no gada, un no Latvijas iedzivotajiem tiek

; 260580 262616 271061 272052 564034

izkraptas iespaidigas naudas summas. ——rr =
Joprojam ir daudz darba prieksa iedvaE)Tc'Jju Neraugoties uz bridinajumiem,no 11 mil joni
izglitosanad par drosibu internetd. Stasti par Latvijas iedzivotajiem tiek ciro

krapniecibu un negativas pieredzes

. F . bk izkraptas aizvien lielakas naudas
aizvien veicina pateretaju

- aptuveni Tik liela

. —w . . oL summas summa tika
neuztlcesanos, velcot plrkumus tlessaiste. R (@ B 00006 izkrapta no
Latvijas
iedzivotdjiem

2024. gada.



Cilveki pagaidam vel nelausies

naivam optimismam

Jautdjot par globdlo ekonomiku, tikai puse
uzskata, ka ta uzlabosies sSaja gada. Tapat ari
vietgjais paterétaju konfidences raditdjs turpina but
negartivs.

Cilveki grib cerét uz ko labaku, bet turpina
bat piesardzigi savas gaidds.

()
31% 42%
Latvijas iedzivotdju uzskata,
ka 2025. gads viniem bus
finansiali labklajigaks ka 2024.

(Luminor)

globdli atzimé, ka ir optimistiski
par pasauli kopuma tuvakajos
12 ménesos.

(Ipsos)

Patéréetaju konfidences raditdji ir negativi gadu no gada,

ar nelielu kritumu art §T gada pirmajd ménesi.
(Cenftrald statistikas parvalde)

Patérétaju konfidences raditaji (saldo, %)
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Mazak téréjam niecinos

Cilveki mazak tére uz izklaidem un maltitém arpus
majam, apgérbiem un majas dekoriem.
Aizrausands ar dazadiem nieciniem apraujas.

Iespéjams, cilvéki censas ietaupit un pratigak
novirzit savus brivos lidzeklus, vai ari iekrat
kadam lielakam pirkumam.

Cilvéki ir spiesti vairak teret komunalajos maksdajumos un
transporta izmaksas, facu vairdk arf naudu novirza svaigai

partikai un veselibas noltkiem.

Exhibit 17
Spending less Same as before Spending more
28% 00 e 55% Utilt 35%
i
| Freshprod 4%
37% ntertair i
0OH entertainment — !
i
48% I Fresh meat 26% s
Food delvery/ | i3
o [ e 4o ; i
| Health & Wellness. 25% £
| g
! g
|
% Clothing/Apparel i Dairy 2%
I
Transportation -
o [ osts

Education
(for self or family)
/Child care

plan ahead before shopping
to manage spending

=

oid waste, only buying
what will be used

ELPO MIERIGI,
TIE IR TIKAI
PROCENTI

Izpardosana iepérkos ar pratu




Nepirkt, lai nebutu

jadoma

Straume ar jauniem produktiem, kuri jaiegaddjas, jo
tos ieteikusi influenceri, vai tie sola fantastiskus
ieguvumus, ir neizmérojama, un fai izsekot nav
iespéjams.

Ka pretreakcija, pagdjusajad gadad paradijas tadas
tendences ka “underconsumption core” vai “no
buy year”. Ari dazi zimoli mudina pirc&jus apsvert
pirkuma nepiecieSamibu.

lespéjams, redzésim, ka cilveki iepérkas mazadk ne
tikai budzeta dél, bet ari tapéc ka labdk velas izlietot
to, kas jau viniem ir.

FORBES > LIFESTYLE > ARTS

Is 2025 A "No Buy’ Year? How To

No Buy Year -
apnemsands veselu

CRCNREIRMENNIGEN (1t Out Consumption In The New
nav pamatvajadziba. \C ar
d

— . Underconsumption
Itis OK to be content with your core - nevis skriet

simple life’: is ‘underconsumption  pokq| jaunakajom
core’ the answer to too much produktam, bet izlietot
shopping? to, kas jau .

Vestiaire Collective izveidoja kampanu melnds piektdienas ietvaros,
iedrosinot patéeretajus apdomaties pirms pirkuma, lai neveidotu liekus
atkritumus pasaulé.

A g
)

e T AN ————




Septinreiz izpéti,

vienreiz nopeérc

Nemot véra globalos satricingjumus pédéjo 5
gadu laika, nav parsteidzosi, ka cilveki vairs
nelaujas izklaidigam patérinam.

Aizvien biezak cilvéki izpéta produktu
pirms ta iegades, ka ari salidzina ar
konkurentu produktiem. Ipasi tas
aftiecinams uz lielakiem, dargakiem pirkumiem
- tie tiek apsverti ilgak ka ieprieks.

Arvien lielaku lomu pirkuma izpéte spélé
MI - cilvéki uzdod tam jaut@jumus, lai atrék un
értak salidzinatu dazadas opcijas, afrastu
labadko.

57%

patérétdju rlpigi izpétija produktus
un pakalpojumus, ko fie patéréja.
Vienlaikus vini arm meklé vienkarsibu
iepirkSands procesa un produktu
lietojamiba.

57%

Of consumers extensively researched the
products and services they consumed

Source: Voice of the Ci Lifestyles Survey, fielded January to
February 2024 (n=39,943).

67%

Of consumers looked for ways to simplify

their lives

52%

Of consumers said ease of use was the
reason they used a digital wallet in the
past year

28%

Of consumers searched for products with
easy-to-understand labels

Source: Euromonitor Voice of the Consumer: Lifestyles Survey, fielded January to
February 2024 (n=40,236), Voice of the Consumer: Digital Consumer Survey,
fielded March to April 2024 (n=13,629).

Patérétqji labprat izmanto M1, lai
atvieglotu iepirkSands procesu.

Shopping with generative Al

% of consumers who said the ing were of i
ive Al into the i i

More relevant product recommendations

Enhanced personalised assistance

Improved chatbot interactions

More relevant deals or promotions

N
3 N
o M

Summarised consumer reviews insights

Source: Euromonitor International, Voice of the Consumer: Digital Consumer Survey, fielded March to
April 2024 (n=18,956); note: survey are i ed in 20 countries.

Par 0.5%

pieauga mazumtirdzniecibas

apgrozijums Latvija gada laika. Cilveki ir

piesardzigaki par lielu pirkumu
veiksanu.

Tikai 6%
iedzivotaju plano tuvakaja laika
iegadaties majokli kredita.



Piesardziba térinos -

vairak naudas, ko pieturet

Kad pirkumi, kuri nav pirmas vajadzibas, tiek rapigak
apsvérti un apdomdati, nereti atrodam labako
darijumu vai nolemjam neveikt pirkumu vispar - ka
rezultata, paliek vairak brivo lidzek|u.

Dala Sos brivos lidzek]us izveélas novirzit savas
finansialas labklajibas uzlabosanai. Galvenokart
latviesi investé, lai bUtu nodrosindti vecumdiends,
kopuma veidotu uzkrajumus vai lai parapétos par
finansidlo stabilitati neparedzetds situacijas.

Latvija Sogad par tresdalu
audzis investoru skaits un
vinu iegulditais kapitals

24.10.2024.

Par labdko ieguldijuma veidu latviesi uzskata:
. Nekustamo Tpasumu (44%)
° Zeltu (24%)

Tacu redlitaté ieguldijumu dalijums ir aptuveni Sads:
Krajriks / depozits 36%

P3L 33%

TIeguldijumu fondi / akcijas 16%

Nekustamais Tpasums 15%

Zelts 4%

Pern akciju kapitalizacija
nokritusies no iepriekséja
1,8% lidz nieka 1,4% no

Akciju tirgus Latvija
IKP.

2:49

Latvijas Bankas prezidents aicina kerties pie :
darbiem kapitala tirgus attistibai

527 views - 4 days ago




IETEIKUMI ZIMOLIEM

Klients par zimolu sarundsies ar MI botu. Uznémumiem jasaprot, kur un ka fie
paradads infernetd, un k& fo var ietekmét. Jo vairdk zimols paradisies dazadas
majaslapads, rakstos, jo vieglak MI botam bus sniegt plasaku informaciju par to.

Viena komunikacijas téma, par ko domat, ir zimola drosiba. Javérs uzmaniba
tfam, k& uznemums signalizé klientam datu drosibu un ar kadiem influenceriem
notiek sadarbiba.

Zimoliem ir vérts atgadindt pircejom, ka pirkuma nepiecieSamibu ir jaapsver.
Konkrétiem produktiem iespéjams arl izmantot argumentu par produkta dzives
ilgumu, izmantojot garantijas, apdrosindsanu, stastot par festésanu, u.tml.



2 O 2024. gads bija gads, kad

daudzas demokratijas

pasaulé véletaji ar savu balsi
BCl ISOj ums pCl r pateica, ka alkst péec
krasam fundamentaldm parmainam.

Parmainam, kuras sola
labéjie un populistiskie spéeki.

parmainam




2024. gads bija lielakais

velesanu gads pasaules vesture

2024. gada pie vélésanu urnédm devas vairdk nekd divi
miljardi cilvéeku 50 pasaules valstis, kas ir vairdk neka
jebkura cita véstures posma. Papildus vélesanam, kas
notika péc ierasta cikla, redzéjam ari arkartas vélesanas,
pieméram, Francija un Apvienotaja Karalisté.

Vélésanu gadd lielakas bazas pasaules demokratijas
bija saistitas ar dzives dardzibu, inflaciju un kopéjo
ekonomikas situdciju.

Voters in nations around the world went to the polls in 2024

- = W

Jan7 Feb 14 Apr19 May 29 Jun 6

il =

Jun 30 Sep 21 Oct27 Oct30 Dec7

Bangladesh Indonesia India®  South Africa European Parliament” France®  Srilanka” Japan Botswana Ghana

l | — —

Jan’24 Feb March April May June July
Jan 28 Mar 10 Apr 10 May5 Jun2 Jul4
Finland  Portugal South Korea Panama Mexico UK
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* Date indicates start of elections or first election of the year.

Source: The International Foundation for Electoral Systems.
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REASONS PEOPLE VOTED
INTHE EUROPEAN ELECTIONS
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Housing

N\ European
Parliament

Across countries surveyed in 2024,
many are dissatisfied with the economy
and functioning of democracy

% who say the current economic situation in their
country is ...

Bad Good

64% 35%

% who are __ with the way democracy is working in
their country

Dissatisfied Satisfied

54% 45%

Note: Economy percentages are medians based on 34 countries.
Democracy percentages are medians based on 31 countries
Source: Spring 2024 Global Attitudes Survey.

PEW RESEARCH CENTER




ASV

o0 Red
J1 wave

Pieaugosu atbalstu piedzivo gal

labie un populistiskie spéki

2024. gada Eiropas Parlamenta vélésanas galéji
labéjas un populistiskas partijas guva ievérojamus
pandkumus vairakas valstis. Labéjds partijas palielingja

Share of vote in first round, %

Francija s

savu parstavniecibu Eiropas Parlamenta.. J -
lew Fopular Front nsemble
280 20.8

National Rally
332

Pieméram, Francija Lepénas naciondlistu partija gy Const O Rit-ing
uzvaréja par prezidenta Emanuela Makrona centristiem, I [T —
izraisot politisko krizi un pirmstermina vélésanu izsludindsanu. ¢

ArT Vacija galéji labéja partija “Alternativa Vacijai” (AfD)
guva ieverojamus pandkumus un Sobrid Sai partijai arvien Vacija S——————

vairak pieslienas Ilons Masks.

ASV atbalsts Trampam pieauga ari grupds un statos,
kuros veésturiski ir bijis nospiedoss demokratu atbalsts.




BigTech TechBros “pieslid” varai,

ka vien var

Ja 2016. gadd Tramps ndca ka parsteigums un
polarizejoss tipdzs, ko Silicija ielejas Tech Bros
atfteicas atzit un pec 6. janvara grautiniem Kapitolija
noléma izslégt no socidlo mediju telpas, tad Sobrid
redzam, ka Sie pasi Tech Bros pieslid Trampa
kabinetam un retorikai ka vien var.

Meta platformas, tapat ka Maska X vairak nav
treso pusu faktu parbauditaji. Topat platformu
lietotdji pamana, ka ieraksti, kuros tiek pausts
atbalsts idejam, kas ir pretrund ar Trampa

administraciju, ir flagged.

TikTok aizliegums uz 1 dienu lietotaju vida
raisija Saubas par §i isa aizlieguma patiesajiem
meérkiem.

Sorry, TikTok isn't
available right now

A law banning TikTok has been
enacted in the U.S. Unfortunately,
that means you can't use TikTok
for now.

We are fortunate that President
Trump has indicated that he will
work with us on a solution to
reinstate TikTok once he takes
office. Please stay tuned!

Learn more Close app

In

Elon Musk & |4
@elonmusk

From MAGA to MEGA:

Make Europe Great Again!

Mark Zuckerberg

Mascine Eerey
e

: Cogﬁ)rate

America

“A lot of our society has

become very neutered or

emasculated.”

@HEAR HER STORIES

d

Welcome back!

Thanks for your patience and
support. As a result of President
Trump's efforts, TikTok is back in

the U.S.!

You can continue to create, share,

and discover all the things you
love on TikTok.

Continue

i Reuters MyNews Q =

Am | being censored? Some US TikTok users
say app feels different after ban lifted

By Doyinsola Oladipo

January 25, 2025 5:05 PM GMT+2 - Updated 13 days ago

More Speech and Fewer

7777777777

4 ;s
Joel Kaplan, Chief Global Affairs Officer

Mistakes

Takeaways

« Starting in the US, we are ending our third party fact-checking program and
moving to a Community Notes model.

+ We will allow more speech by lifting restrictions on some topics that are part
of mainstream discourse and focusing our enforcement on illegal and high-
severity violations.

« We will take a more personalized approach to political content, so that people
who want to see more of it in their feeds can.

10:45 AM - Jan 18, 2025 - 166.8M Views




Protestu izradam, migrejot uz

citam platformam

Péc tam, kad Ilons Masks iegaddjas Twitter
un fo parsauca par X, dala saka migrét uz
Bluesky.

Tagad, kad ASV bija gaidams Tiktok

aizliegums un uz vienu dienu tads ari iestajads,

dala TikTok lietotaju “par spiti” saka
izmantot citu Kinas video lietotni Red
Note.

O

Bluesky @bsky.app - 14h
happy first birthday to Bluesky, and what a year it's been!

with every day, the need for an open network that puts people first

becomes increasingly clear. we're glad to be building this with you. after

all, the heart of a social network is the people.

W suregrandma
{ let's get you to bed

Q28K 2 126K Q 121K

‘Red Note,’ a Chinese App, Is
Dominating Downloads, Thanks to
TikTok Users

To show how little they care about TikToKs ties to Beijing, people
in the United States are downloading one of China’s most popular

apps.

ZEYI YANG BUSINESS JAN 13, 2825 3:83 PM

With a TikTok Ban Looming, Users Flee to

Chinese App ‘RedNote’

Some say they joined Xiaohongshu, which
translates to “little red book,” to spite the US
government after a ban on TikTok became more
likely.

KM @krasmar - Nov 17,2024 X
Kapéc ne threads, tur vismaz ir kadi cilvki...

(o2} = Q2 ihi 617 Q&
Normunds Bergs @ :
@normundsbergs

tur tada jociga lala zeme. nav satura. un arf tur valda slepenais algoritms.
nav hronologiska timeline.

Zinatne, izglitiba, politika, Ukraina.

Zilajas debes’s kopienas veidojas neticama atruma.
laiks radis, vai arf latvijas soc kopiena tur parvaksies.
Translate post

10:41 AM - Nov 17,2024 - 511 Views

¥ Bluesky User Count
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Total Bluesky Users
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foreigners on
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A wide ideology gap is opening up between young men and women
in countries across the world
Political ideology of 18-29s (% liberal minus % conservative), by sex

South Korea us Germany UK
Viedoklu polarizacija
— ° ° ° — ° +30 +30
noverojama visvairak jaunu 420 hew | T— +20
. Y % oyl
o= o M +10 : z , +10
cilveku vidu J—/\ N ~/
+0 o +0
-10 iCon Men -10
-20 : 3 S ‘ 7 : ‘ : : > ; - -20
2005 10 '15 20 1990 '00 "10 ™20 1980 90 00 "10 20 1990 '00 "10 20
. Lo .. L. . _ . . . _ Sources: Daniel CoxSuanemerm;‘\lmican LI‘J.'..C\al'uD PIOI)SociaI Series; FT analysis of General Social Surveys of Korea, Germany & US
Viedok|u polarizGcija visizteiktaka ir jaunu cilveku e e A N T S e
vidd. Kamér redzam, ka sieviesu vida e R
joprojam prevalé liberalaki uzskati, jauni .
e we . - = e L. . Has equality gone too far?
VII'IGSI SfrOUij k!ust kOﬂSGrVC“'IVGkI. \/OI JOUHI % responding that efforts to promote equality in their country have "gone too far” . )
viriesi k& demografiskd grupa jutas aizmirsti vai - Gscrimatng agant mans ety hatesre
nesaprasti musdienu sabiedriba? L / —

Reverse discrimination: the act of giving
advantage to those groups in society that are
often treated unfairly, usually because of their
race, sex, or sexuality. (Cambridge Dictionary)

27% vs. 10%

Dzimumu atskiribas, atbildot uz jautdjumu, vai
vienlidziba ir “aizgdjusi par talu.


https://dictionary.cambridge.org/dictionary/english/act
https://dictionary.cambridge.org/dictionary/english/advantage
https://dictionary.cambridge.org/dictionary/english/group
https://dictionary.cambridge.org/dictionary/english/society
https://dictionary.cambridge.org/dictionary/english/treat
https://dictionary.cambridge.org/dictionary/english/unfair
https://dictionary.cambridge.org/dictionary/english/their
https://dictionary.cambridge.org/dictionary/english/race
https://dictionary.cambridge.org/dictionary/english/sex
https://dictionary.cambridge.org/dictionary/english/sexuality

ds also providies moreinsights
s greater conservatisa in the
f male respondents fromn
this generation.

The main role of women
in society is to be good

;ig\
mothers and wives?

7% agree

Arvien vairak socialajos tiklos un

medijos prevalé diskusijas par
tradicionalam dzimumu lomam

ballerinafarm & () Message A -

974posts  10.Mfollowers 573 following

@naraazizasmith ®

:7234 ) jl1 4M 612.7‘!M
PlaSakas diskusijas ir atsakusas par sievieSu lomu ollow | vessage -
sabiedribd. Pasaule lielu popularitati piedzivo
influenceres un satura veidotdajas, kas popularize 7 pieaanists e

tradicionalas dzimumu lomas.

What | eat in a Day Cooking Oufits

Pérn registréts vismazakais dzimuso skaits katra
ménesi pédéjos 100 gados

Pérn dzimu3o skaits Latvija samazinajies par 13,2%.

Latvija Sobrid piedzivo demografisko krizi - mums
ir straujakais iedzivotaju skaita kritums visa ES.
Katru gadu krit dzimstibas raditdji, kas sabiedribd saasina e
diskusijas par sievietes lomu masu sabiedriba un o=k Latvijai vajag

Péc iespajas atrak no medijiem irjaizdabi feminisms un LGBT, uzskata
- = <t sy . ~ @LyTelos galvena redaktore Agnese Irbe, tas dévéjot par kroplojosam, * = —

p roa kT|VO kO S g menes po| |T| kO S vel d osdanu. postodam un kaitigam ideologijam, kas sevi ir pilniba izsmélugas. Valrak bernu
"Masu ciltj neder viens bérns; vina skaidro, ka tas trauce sieviesu Ve ol .
plevérsanos pacnacsju radisanai. mgjsoklaat iizt;d'g glm;gg:) ela‘:)':
Raidijums #Kap&c: delfi.lv/a/120056043 katru bérnu.

INVEGO| reterra’



Més joprojam madcamies sadzivot ar

citam etniskajam grupam

Pédéjo gadu laika butiski audzis Centralazijas un
Dienvidaustrumazijas imigrantu skaits. Ikdiend
daudz vairak saskaramies ar citu rasu parstavjiem.
Saticigu sadzivosanu musu sabiedriba vél tikai macas.

Lai arf priecdjamies par pakalpojumu értibu, kuru biezi
nodrosina imigranti, sabiedriba joprojam valda
aizspriedumi un manama pretesiba, kuru saklausa
labéjie un populistiskie spéki.

Més nevaram aizmirst, ka Sie cilvéki ir ar savém
vajadzibam un ta ir masu iespéja paplasindt savu
produktu un pakalpojumu klastu, lai So auditoriju
konvertétu ari par saviem klientiem.

@ AnceAV =@=

@AnceAV

Seviski liels "paldies" progresivajiem, kas $os ciikas te atveda un
nodarbina. Vispar, kads parbauda vinu veselibu un to somu higiénas
stavokli? Godigi, uzsita vémienu z Ak, ja, labu apetiti @ visiem
progresivajiem pamulkiem.

Translate post

Labu apetltl gr'nk'rok

@ Apoliov

Lidz $im PVD registréjusies 1270 partikas piegades kurjeri.
Izveidojusies pieteikumu rinda

Partikas un veterinaraja dienesta (PVD) lidz 23. janvarf ir registréjusies 1270 tiesaistes
partikas piegades kurjeri, agentarai LETA...

ot
FOTO ) Austrumu virtuve un
halal veikali: ka jaunie iedzivotaiji
maina Rigu?
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Likes

Follow Message v
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Arvien vairak paradas viedokli par

to, ka dazadas woke izpausmes ir
aizgajusas par talu

Woke (jeb bUt informéetam par dazaddm sabiedribas
problémam, cinities par socidlo taisnigumu, ieklausanu,
vienlidzibu, vides aizsardzibu, u.c.), izpausmes tiek
uztvertas ka parspiletas.

Dazas sabiedribas grupas un uznémumi/zimoli, kas
ieprieks ir iestajusies par woke tfémam vai ieviesusi DEI
(diversity, equality, inclusion) iniciativas, raida signdlus,
ka ar Sim izpausmém ir japiebremzé, ka tas ir
aizgajusas par talu.

A growing share of U.S.
workers say their company
pays too much attention
to increasing DEI

% of employed adults saying their
company or organization pays

to increasing diversity, equity and
inclusion

54 52
7o S
Too much
1!

14 =2
Too little 12

attention

O

Feb 2023 Oct 2024

Note: Based on workers who are not self-
employed and work at a company or
organization with 10 or more people. Share
of respondents who didn't offer an answer
or who said they are not sure are not shown
In both the 2023 and 2024 surveys, 17% of
respondents said they are not sure.

Source: Survey of US. workers conducted
Oct. 7-13, 2024,

PEW RESEARCH CENTER

Walmart rolls back DEI programs after

right-wing backlash

By Nathaniel Meyersohn, CNN
© 4 minute read - Updated 9:27 AM EST, Tue November 26, 2024

Latvijas prezidents Edgars Rinkevics, kurs ir arf pirmais atklati zinamais gejs prezidenta amata Eiropas Savieniba, britu TV
“Channel 4 News" nesen izteicies par sabiedriba aktualajam diskusijam par transpersonu un minoritasu tiesibam.

SABIEDRIBA  2025. gada 23, janvari, 15:34

Rinkeévics britu TV: "Diskusija par transpersonu
tiestbam varétu bit novesta parak talu"

m Newsweek

Black Actor Rumored for Severus Snape Role Faces Right

Wing Backlash

The whole point of doing this series should be so you could adapt it to be as close to w
the books as possible. Snape is white. Dean Thomas, Lee...

Dec 5, 2024




Ilgtspéjas iniciativas krit c-level

prioritasu saraksta

Uznémumu vaditaju vida vides ilgtspéju ka stratégisku
prioritati ir aizénojusas citas tfémas, kuradm Sobrid ir
lielaka aktualitate - inflacija, izaugsme, maksligais
infelekts un geopolika. AT ir prioritate, kas
uznémumiem liek atlikt ambiciozos ilgtspéjas
meérkus.

Ar patérétdji uzrada lidzigu tendenci. Dzives dardzibas
iespaida ilgtspéjigas patérina izvéles zaudée
aktualitati.

Latvija redzam, ka pédéja gada laikd ir samazinajies
ipatsvars ar cilvékiem, kurus satrauc globala
sasilSana.

Figure 1: CEOs' prioritization of sustainability has declined sharply Figure 3: In most developed countries, consumers say it would be more expensive to live a
sustainable lifestyle

Importance of sustainability according to CEOs, indexed to 2018 Q: Which of the following statements do you most agree with?

Percentage of respondents

160 100%
2
al * -
59 68 59 59 a &) 8
2
140
2 o
27
2% %
2 o 2 2
120 . " "
Overall  US UK Netherlands Germany France  haly  Japan  Brazil  China Indonesia
Developed markets ———————— — Fast-growing markets —
Tolive more sustainably ...
100 1 1t would cost me less money/be cheaper for me 1 It wouldn't be any more o less expensive

M It would cost me more money/be more expensive for me

2018 19 20 2 22 23
Latvijas iedzivotaju attieksme pret globalo sasilSanu
J: "Ladzu, novértéjiet, cik liela méra Jas satrauc globala sasilSana.”
. i . , " ; ;
_Explalned. Generative Al’s environmental Grat pateikt
impact # Nesatrauc

Rapid development and deployment of powerful generative Al w Drizak satrauc
models comes with environmental consequences, including & Loti satratic
increased electricity demand and water consumption. 5ot u

Adam Zewe | MIT News
January 17,2025 @

s
) T $ ¢ T 5 T &
Nearly Half of Businesses Weaken - & & T & T 8§
Sustainability Goals Due to Generative Al s 3 3 b3
SKDS dati

Demands, Capgemini Report Reveals

‘Written by
Published January 14,2025 | a Flona Jaekson




Zimoli, kas nelasa telpu un
auditoriju, saskaras ar reputdacijas

izaicinajumiem

Zimoliem komunikacija arvien vairdk buds jauzmands ar
panémieniem, kas ir saistiti ar woke-ism. Nelasot savu
telpu un auditoriju, var nakties saskarties ar lielu
negativu backlash, ka tas notika ar Jaguar atjaunotd
zimola launch kampanu, (vai negativs PR joprojam ir
labdk nekd nekdads PR?)

Potencidli redzésim, ka arvien vairdk zimolu baidisies
bdt woke. Marketinga pasaules traumas ka Bud
Light boikots jau Sobrid, Skiet, ir daudz vairdk zimolus
atturégjis no woke tému izcelSanas sava komunikacija.

Trauma no BudLight
kampanas 2023. gada

8 New Statesman
Jaguar’s “woke” rebrand is a commercial masterstroke

Even the misogynistic influencer Andrew Tate popped up to call the rebrand “gay
bullshit”. Many critics, including Nigel Farage, have...
Nov 22, 2024

New York Post

Jaguar’s woke ad shows just how out of touch companies
are with consumers

There was something telling in the latest example of idiotic and woke corporate virtue
signaling that came courtesy of high-end car...

Nov 30, 2024

CULTURE
Your favorite brand no longer cares about being woke
Following the Bud Light backlash and inflation fears, the revolution will not be advertised.

by Michael Serazio e
May 29,2024, 1,00 PM GMT+3
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IETEIKUMI ZIMOLIEM

Ja sava komunikacija ka galveno vadmotivu izmanto témas, kas vesturiski ir
uzskatitas par woke, 1pasi apdomda, vai tavai auditorijai Sis teémas joprojadm ir
aktudlas un vai tas ir atbilstosi tavam zimolam un produktam.

Ja uznémuma stratégija ilgtspeja, ieklautiba, u.c. fémas spélé butisku lomu,
fad izvairies no “kazoka mesSanas uz ofru pusi” tikai tapéc, ka Sobrid ir
mandma tendence pievérsties konservativakiem uzskatiem.

Ja plano istenot DEI (diversity, equity, inclusion) iniciativas, atrodi $ajd téema
aspektus, kas ir ipasi svarigi uznémuma darbiniekiem un klientiem.

Sobrid daudz talak potencidli skanés un ar lieldko dalu auditorijas rezonés
komunikacija, kas ir praktiska, raciondla un pietuvindta cilvéku ikdienai..
Dienaskartibu joprojam dikté ekonomikas un droSibas izaicingjumi.



Iscel$ uz
labsajutu

Skiet, ka visiem socidlajos
tfiklos ir 20 solu rita un nakts
rutfinas, un tikai més pasi
atpaliekam.

Ozempic bums netiesa veidad

pamazam maina so uzskatu.
Ir burvju nUjina, kas atrisina
problému, kuras risingjums
prasija lielaku laika un
energijas piepuli.




Spiediens “pareizi”

rupeéeties par sevi

Saraksts ar lietam, kas jadara, lai
uzturéetu sevi kartiba, nemitigi
pieaug. Nepdrtraukti izndk jauni
produkti un jauni video ar metodém, ka
jaizskatas perfektajai “self care” rufinai.

Vélme sevi salidzindt ar tiem, ko redzam
socidlajos tiklos, ir nereti neizbégama. Un
Sis augosais saraksts ar produktiem
un soliem musu rutfinas, kuri mums
vél nav, sak cilvékus nogurdinat.

45%

1in2 cilveku izjut
(45%) are experiencing labsajutas
wellbeing burnout. izdegdanu un
63%
2in3 no fiem jutas
(63%) experiencing wellbeing bezp(_]‘lleIgl
burnout feel powerless when it domajot par to,
comes to improving their wellbeing. ka uzlabot savu
labsajdtu.

Galvenie iemesli Sim sajutam ir neredlistiski sabiedribas
standarti, pretruniga informacija un vientullbas sajutas.

Unrealistic societal
expectations

61%

of people experience overwhelming
societal expectations to appear well.

Conflicting Feeling that we're

information going atitalone
(0) (o)

o93% 89%

say there is a lot of conflicting information of those with wellbeing burnout say
about the best ways to improve their wellbeing. loneliness is a contributing factor.
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VIRAL BEAUTY

Leave TikTok’s ‘Morning Shed’ Trend Alone

Rita “adas novilksana”

Jauna tendence ir aiziet gulet pec iespegjas
neglitakam, lai pamostos péc iespejas
skaistdks, jeb “morning shed”.

Lielaka dala uzskata So par parmerigu térinu,
ka ari ka s tendence ir kartegja lieta, kura var
likt justies paskritiski, ja sava rutind tas nav.

Cilveki saprot, ka parmeérigi daudz
produkti un rituali rutina var bat lieki, un
censas vienkarsot savas proceduras.

Is anyone having sex
after their 12-step night
time skincareroutine?

It's no secret that Gen Z aren’'t having sex. Could
our sanitised, perfection-obsessed beauty culture
—and ‘morning shed’ routines before bed - be to
blame for sapping the eroticism out of our lives?

OCTOBER 22, 2024




GLP-1 medikamenti

mainijusi uztveri par lieko
svaru

Pedeja gada laika publiskaja telpd biezi izskanéjis
vards “Ozempic” - diabéta un lieka svara
medikamenti. To ir izmantojusas slavenibas svara
zaudésanai art situdacijas, kad fdm nav ne liekais svars,
ne diabéts.

Daudzi to saka uztvert par burvju lidzekli. Tas
lika aizdomaties, ka varbut pastav ari citi burvju
idzekli labsajutas nozare, ar kuriem atri panakt
pozitivus efektus.

Ozempic un citi
GLP-1 medikamenti
mudindjusi paterétajus
vairak pievérsties
vitaminiem un uztura
bagatinatajiem, ka art
stresa novérsanas
produktiem.

Kopuma interese par Ozempic
ir augosa, redzot pozitivus

efektus citos.

Nature’'s Ozempic

#thislis your.daily, reminde_r»‘
tolstopisleeping on ..

Citi aicina izmantot
alternativus,
dabiskus lidzek|us
efekta pandksanai.

The ripple effect surrounding the rise and impact of GLP-1 drugs

Exhibit 37

of global consumers. [+) global unit volume
600 / e arsamaostart | FAY0 gomnotgun

orincresso weamin and o
+5% s

health support

SHIFTED spending

ed cost of
ion in the U.S,

'MORE spent on: monthly doses of medications. ifestyle Estimate
s $1,000/month | &
.

LESS spent

(v) of global consumers say they're likely to
'O | spend more on relaxation and anti-stress

+0.4% upto1% | i

Interest over time @ & o<

Pamela Decker387

Everyone that | know who is taking it looks o]
amazing. 67
2024-7-... Reply

2024-6... Reply 39

Medic24110
Can i get ozempic without prescription (V]
2024-12... Reply 25

Johnny Grant
If it wasn't so much | would still be on it, it helped Q
500000 much 20

2024-11... Reply

AMy.add,
Why can’t they make ozempic over the counter (o)




Iscel§ uz karoto augumu

Shapewear nav jauns produkts, tacu domasana
par to mainds. To vairs nepozicioné ka produktu,
kas palidz noslépt nevelamo (kur fokuss ir uz
kauna sajutu), bet tagad tas tiek pozicionéts ka
burvju lidzeklis, kas palidz nedaudz
atvieglot ikdienu, izcelt kermeni labdko un
panakt velamo efektu bez liekas piepules.

Pinterest trends: shapewear bodysuit

00

25% 26%
17% . .
SKIMS palaiz savu jauno shapewear
- kolekciju, kas palidz izcelt veélamas zonas
bez liekas pieplles treninu zalé..
18-24 25-34 35-44

BEFORE

SKIMS ULTIMATE
PUSH-UP BUTT
ENHANCING BODYSUIT




Aizvien vairak paradads dzérieni, kas ir papildinati ar makro un
mikrovieldm - pieméram, proteina, kolagena vai vitaminu

udens.
_— - ° — “\"4
Iscels vitaminu 6 6 S ﬂ
- ° 7) \\ = ﬁ_:
uznemsanai g g ' 2/ »

vievé Summery Protein-Packed Waters

Fruit-Forward Protein Refreshments Whey Protein Waters b Vievé Protein Water Wild Cherry is Light and Refreshing

Myprotein Clear Whey Protein Drink Now Comes. TATU Hydrates and Supports Muscle Recovery ~.
in Two New Flavors After a Workout ;4

H2YO - vitaminu dzerienu apardts birojiem, lai veicindtu
Nogurstot no spiediena, bet joprojam veloties darbinieku labbutibu.
uzlabot savu passajutu un vispadréjo veselibu,
cilvéki aizvien vérsas pie vienkarsakam
metodem.

piesaki demo sava biroja

Viena no tam ir vienkarsots uzturs. Cilvéki funkcionali
biezak izvelas produktus, kuri ar uzturvielom dzerieni veseligai
bagataki.

un produktivai
komandai

Garsigi darbavietas dzérieni, ar
dabigam garsam un vértigiem
vitaminiem




Iscel$ uz pilnvértigu

uzturu

Uztura bagadtindtdji nav jaunums, tacu to
formats ir nepartraukti mainigs. Mekléjot
vienkarsotus veidus, ka uznemt visu

nepiecieSamo uztura, parddds aizvien

vairak kombinéto uztura bagadtinatdju, ka
pieméram AG1.

Uznemumi arf meklé jaunus veidus, k&
apmierindt pieprasijumu. Pieméram, olu
tirgotajs APF atradis veidu, ka no olu
baltuma veidot sporta uztura bagatinatadjus.

Ingredients Research AboutAG1v Newsletter ey

Looks like a greens
powder, acts like 70+
high-quality ingredients

nds. AG1 delivers more than 70
ustained energy? from day 1to a

30 days money-back guarantee

%
L

Dety The Tima\\&

Backed by cutting-edge science and natural egg-based nutriel \I:\-u\e\\‘\
provides you with the essential ingredients to keep your hecltp il VAN
<

e
All products \ |

=
%,:Pf’olein f lteg‘
I oo T Burre, sd

Top uztura bagatinataji 2025. gadam:

Kolagena uztura bagatinatdji
Sporta uztura bagatindtdji
D vitamins

Herbadlie uztura bagatinatdji

Nootropics

“Skaistums no ieksas” uztura bagatinataji
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Iscels uz skaidraku un asaku funkciondlos _E
—~ dzérienus, = :
pratu
NOOtTropos
idzek|us un
Dazadi produkti var palidzét ne tikai fiziskajai adapfogenus.
labsajutai, bet arT konkrétdk uzlabot mentalo darbibu
un mazindt stresu. Visbiezdk tie ir nootropie lidzekli un Revitalize and Recharge: The Emergent YES, this HOLYTRINITY of
adaptogeéni. Trend of Adaptogens and Nootropics in ADAPTOGENS ELIURIES
Function a.l Beverages YOUR SOCIAL ANXIETY '+
Pedéjos gados aizvien biezdk rund par dabiskajiem T ————

POSTED IN FEATURED, FUNCTIONAL FOOD

nootropiskiem lidzekliem, ka piemeram kakao, ka
ari par adaptogéniem, pieméram asvagandu,
Zensenu, rodiolu un citiem.

Ta ka tieksme péec labsajutas pastaveés vienmer, un Sie
produkfti ir relativi nesen izlauzusies no 1@, ka pastav
tikai nisa, varam gaidit, ka to pieprasijums pieaugs
tuvakajos gados.

Gongu rits ar Kristala Skanu meditacija ar
trauku terapiju Kakao ceremoniju

plkst. 1230 15.02. plkst. 10:00 un 18:00




Iscel$ uz fizisko

sagatavotibu

Arl sports ir labsajutas sastavdala, tapéc arl
sporta joma cilvéki izjut spiedienu. Biezi vien
socidlajos tiklos redzam Skietami parastus
cilvékus, kuri ir daudz spécigaki, atraki vai cita
veidad labadki par mums, kas veicina domas, ka
mums jacensas vairdk, novedot pie smaga
noguruma vai pat fraumam.

Tagad tas sak mainities. Cilveki vélas sportot,
bet tq, lai tas butu baudami. Tas nozimé
sportosanu grupds ar lidzigi domadjosiem
cilvékiem, vai 1sakus treninus vienatné.

YouTube majas treninu video sakotnéji “uzspraga”
COVID pandémijas laika, tfacu joprojam fie ir
aktuali, Jaujot uzspet isu treninu majas, kad nav
laika doties uz sporta zali.

25 MIN FULL BODY HIIT for Beginners - No Equipment - No Repeat Home Workout

o~ growingannanas @
) Joi Subscrib 272K Sh
K(! 7.15M subscribers omn ubscribe iG] G A> are
6M views |1 year ago #hiitworkout #homeworkouts #growinganna Live chat replay

@ The ideal workout length according

to 57% of people surveyed: Ide(_]k]IS Trenlmo
garums vairak ka
pusei sportotaju ir
ﬁ ggglagnats::ir\;ig:duration ] 45_60 mlﬂUTeS

of people want
to work out 60+
minutes each day.



IETEIKUMI ZIMOLIEM

RazojoSiem uznémumiem ir potencidls padrskatit esoSo produktu klastu un
identificet, kadus papildieguvumus var sniegt pircgjom un tos izcelt
iepakojuma. Iespgjams, no razosanas procesa un blakusproduktiem art ir
iespejams izveidot jaunu produktu.

Produktos jacensas izcelt lietoSanas vienkarsumu, lai patérétdjom butu péc
iespejas mazdk pasam japavada laiks planojot, ka un kad tfo lietot.
Instrukcijam jabut skaidram un viegli atrodamam.

Patéeretdji jau izjut pietiekami daudz stresa no dazadiem arégjiem faktoriem,
tf@péec zimoliem jacendas nebut starp tiem. Komunikaciju nevajag aizpildit ar
vairakam sarezgitadm zindm, kas pieprasa iedzilindSanos no pircéja.

Ar darba devéja téla ir svariga darbinieku labbutiba. Zimoliem ir potencidls
uzrundt jaunus kandidatus, stastot nevis par to, cik lieli sasniegumi ir
uznémumam, kas rada iespaidu par strespilnu darbu, bet drizak izcelot to, ka
darbinieki Saja uznémuma var justies patikami, noverteti, motiveti.



4.

Jauni iemesli
satikties IRL

Socialas baterijas kops Covid
laika beidzot ir uzladetas hdz
maksimumam. Meklejam
jaunus veidus, ka kvalitativi
un jégpilni pavadit laiku
klatiené jeb IRL (in real life).

WKND



PVO: vientulibas epidémija ir

sabiedribas veselibas drauds

Pasaules veselibas organizacija uzskata, ka vientuliba ir
sabiedribas veselilbas drauds. Vientuliba sados
apmeéros ir Covid-19 laika blakne, kad drastiski
nogriezdm ikdiend socializésanos aci pret aci.

Latvija redzam, ka ik gadu pieaug 1 cilveka
majsaimniecibu ipatsvars.

WHO declares loneliness a ‘global public
health concern’

The World Health Organization has launched an
international commission on loneliness, which can be as
bad for people’s health as smoking 15 cigarettes a day

46% +7% (37%)

Eiropas Gen Z uzskata, ka Pieaugums 10 gadu laika
vientuliba ir risks viniem 1 cilvéka

personigi tuvako 5 gadu laika majsaimnieciodm (CSP)
Younger consumers feel especially werorat o e nme i) &

at risk of loneliness

% who consider loneliness a personal
risk over the next 5 years

B Generation Z M Millennials B Generation X M Baby Boomers

> 495 a%
28% P L = 0%
2% 2% 25% 24y, 26%
hz;x 2% 4% 23% 500, Im )

Global Europe North APAC MEA LatAm
Average Average American Average Average Average
Average

Foresight Factory, 27-country Global Average/Regional Averages, 16+, 2024




Gribam iepazities off the

apps

Dating burnout jeb randinosanas izdegsana
piemeklé arvien vairdk cilvéku, kas meklé
romantiskos partnerus. Ipasi Gen Z vidu - 79%
Amerikas jauniesu atzist, ka sak nogurt no
iepazisanas lietotném.

Cilvéki mekle alternativas, lai butu “off the apps”

Popularitati gust saturs, kas rada dazadus skaistus
iepazisands stastus jeb meet-cute.

Redzam, ka art Latvija cilvéki Siméjas par
bédigo situaciju Tinderi - neperspekfivi
potencidlie partneri, slikta komunikacijas etikete un
pat neistie profili, kas nosit apetiti un romantiku
partnera mekléumos.

How Often Are Feelings of Burn Out Felt on Dating Apps?

—— Never

—— Rarely

Sometimes

Often

Always

All GenZ Millennials Gen X Baby Boomers

Match Group, Inc. (MTCH)
leva @princiite - Feb 1
34.00 +0.07 +(0.21%) 9 ‘ Ka man veicas Tinder 27

PlusS00 82% of retal CFD accounts lose money.
At close: February 12 at 4:00:01 PM EST
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Un veél stulba
Pizgec

100%, kads mekI& resnu stulbeni!
®

Par picu izjat!

On Qs Q 235 il 51K

“‘ ] Edgars Kvitka
@edgarskvitka
N
Tinderis ir miskaste. Tur visadi brinumi dzivojas.

meet-cute

noun (C1 - iformal
| k) Imitkut use) rmitkuy

(in a film, etc.) a humorous or interesting situation in which
two people meet, that leads to them developing a romantic
relationship with each other:




65% &> 34% 5 60% &

of Gen Zs and 63% of Millennie{ls inthe state “me time” s the numberone have dined solo at a sit-down
US say they plan to dine solo this year. EE e T restaurant in the past 12 months; this
increases to 68% for Gen Z and

on their own schedule (20%).
Millennials.

Lai dotos ara, vienmer

nevajag kompaniju

Pamazadm pamandm, ka zad stigma par dosanos ard

vienam. Arvien vairak Gen-z un mileniali met ¥ A3

kaunu un bailes pie malas un dodas uz f n

resior&niem Vieni pu§i. t ner aloneata fancy. ™)
_ i€staurant. Herelis what |\ 457K

learned:

Arvien vairak ari normalizéjas celoSana vienam.
Es jutos neatkarigs, brTv§, man nav jagaida uz citiem, lai . )
Istenotu savus sapnus. St drosme ir izteikti vairak
jaundm sievietem.

Women are more likely to take solo trips, with 60% identifying as female.
i LGBTQIA+ travellers are well represented, with 19% of solo travellers
_ identifying as part of this community.
ave #® #solotravel #eatingalone Pl 2
#cometodinnerwithme #melbourne
#beingindependent

The top 3 reasons people travel solo are:

Independence and freedom 75%

Desire to connect with other cultures
and people

Unavailability of family and friends

45%




Google Trends: non-alcoholic drinks

"An alcohol free bar
i$ just a cofeee shop" 39

Pardomajam attiecibas

ar alkoholu

¥ ’ TREND More Americans are drinking less,
# ] especially younger generations karlconsidine

hol

Lai art Latvija joprojdm ir augsti alkohola Lymxmonade - Sparkiing CBB
patérina raditdji, noveérojama tendence sl . cannabis bud drink

pameéginat dzivi bez alkohola. i

Sober curiosity raksturo tendenci, ka més W TREND  Growing interest in Nonalcoholic (NA) driniks,
_ . . # 3 particularly THC and CBD-infused drinks

pdrdomajam savas attiecibas ar alkoholu un

meéginam sevi PQrprogrommeT un mo_mfr_u o, 58% plan to try 26% plan to try

cik |oti normalizéts alkohols ir musu ikdiend un s . THC and CBD-infused

svéetkos. drink in 2025 drinks in 2025

{38% of GenZ E37% of millennials \

Kustiba aicina piekopt dzivesstilu bez > —
alkohola, tomeér iek|auj ar cilvekus, kuri nav ink has already A
gatavi pilnibd pariet uz bezalkoholiskajam sted it. Made .
opcijam. | ternative




Paplasinas ari konteksti DJ

setiem.

ey
p i SORFSC
milkadamia % Bogiegard bo\“boa.‘g&,} x

Jau kadu laiku ir diskusijas par to, ka tradiciondla
klubu kultiara piedzivo norietu. Cilvéki meklé citu
vibe.

Naktdzivé uzplaukst jauna koncepta vietas,
pieméram, ar fokusu uz vinila plasu muziku vai art
restorani, kas vakara gaita partop par baru/klubu.

R 4 AVAILABLE THIS FRIDAY
- MUSIC BY Vi N Fun /A cocktails crafted with
e o .. ZANETE LIEKITE a8 T
Popularitati ari gust DJ seti neierastos
kontekstos. Pieméeram, kafijas grauzdétavas. Nakts
dzivi aizvieto ar socializeéSanos rita pusé, savukart
rokds turi nevis kokteili, bet gan specialty kafijas kruzi

vai kadu funkciondlo dzérienu.

14
from7PM

14.0:
Start at 8SPM




Sportojam arvien vairdk, ne tikai lai uzlabotu
savu fizisko sagatavotibu, bet arl parunatos un
iepazitos. Ap 50% socializésanos uzskata
ka galveno mérki sportot grupas.

Arl Riga ir paradijusies un strauju popularitati
ieguvusi skrieSanas klubini ka Riga Run Club.
Meérkis ir kopd paskriet un péc tam kopad iedzert
kafiju. Komuanu akfivi atbalsta tadi zimoli ka
Sportland, Red Bull, Rocket Bean, Akvile un citi.

77 ieraksti 5034 followers

RIGARUN Riga Run Club
e @ rigarunclub
Community

for all the sexy faces
social wellness club

Share of people who say social connections
are their top reason for joining a fitness group

OVERALL 48%

GENZ 55%

Share of people who say they made new friends
through a fitness group in 2024

OVERALL 58%

GENZ 66%

vairak cilvéku atzimg, Meet Me in the (Run) Club
ka gribetu iepazities ar
kadu caur fitnesa
grupu (59%) neka tie,

increase in uploaded

I‘(O S OTZTmé’ kO g r| béTU on Strava in 2024. with groups of 10+.
iepazities naktskluba
(14%).



if it had competitive
socialising activities

Competitive socialising - sacensibu gars apvienots ar Competitive Socialising

socializésanos. Lai ari tadas aktivitdtes ka arkdades

spéles un boulings ir bijusas nemainigi popularas, 35%

redzam, ka 3T spektra aktivitates aug plasuma. Tendence Izbaudiet unikalu
1pasi populdra ir Apvienotaja Karalisté, bef arf Riga of consumers going iekstelpu golfa pieredzi
veras vala arvien vairak vietu, kas izmanto So out for competitive

tendenci. socialising activities
do so every week

P|e_kTgI|enos vokor; arvien b|¢zok var T|kf mzchw‘s. . PADEL .
speléjot Padel vai arf dodoties ar draugiem vai gimeni uz CLUB interese par Padel

iekstelpu simulaciju golfu vai klinSu kapsanas
(Mu)PADEL LA

sienam.




Sobrid ir Tstais laiks parskafit savu pieeju pasékumu marketingam, veidojot tos
pasiem, izmantojot pop-up formatu un iesaistoties 3. pusu pasakumos.

Pedéejos gados |ofi daudz esam likusi fokusu uz klientu pieredzi digitdlajos
formatos, mazliet aizmirstot par to, ka varam veidot unikalu pieredzi ari fizkajos
saskarsmes punktos. Laiks pieverst uzmanibu, kadas unikdlas satfiksands
pieredzes varam radit.

Méginiet atfrast savas auditorijas intereSu komanas. Vini, visticamak, komunicé
infernetd, bet kopigi laiku pavada aci pret aci. Ta ir iespéja papildinat vinu
satiksanas bridi ar aktudlu produktu vai pakalpojumu un iegut vinu uzticibu, ka ar
paradities satura.

Neizsledziet no komunikacijas un produktu izstrades procesa auditoriju “viens
pafs”, jo So cilvéku starp mums sabiedribd ir arvien vairak.

[



Laikmets péc
smadzenu puves

Nemitiga skrollésana un 1sq,
virspuseja satura patéerins dalu ir
novedis pie smadzenu puves
(brain rot). Joprojam atstajot
vietu daziem kaku video,
vélamies savu ekrana laiku vairak
aizpildit arm garakas un
kvalitativakas formas saturu.

WKND



Kops pandemijas, kas bija jau pirms 5 (1) gadiem, isie
video ir gdjusi savu uzvaras gdjienu. Tie piesaista
uzmanibu, tos daudz parsutam draugiem un gimenei,
un zimoliem tie patik -Meta dati saka, ka kampanas,
kurds izmanto ari Reels formdatu, sasniedz 20%
labakus efektivitdates rezultatus.

2024. gadd ari LinkedIn tika pievienota iespéja
augSupieladét un skatities 1sas formas video. BeReal
deva iespéju lietotdjiem but istiem ari video formata.

Reels on Meta platforms receive

8 2 % 190 billion views a day

of media consumed will be video globally, cmd more ThGn 2

5 2 % billion Reels are shared

globally every day. (Meta)
will be short-form video®

69% of B2B
marketers plan
to increase their
budgets for
video content in
2025.

Linked [}

Short Form Video

US B2B Video Ad Spending, 2021-2025
billions and % of B2B digital ad spending

'BEREAL
VIDEO

2021 2022 2023 2024 2025
Il B2B video ad spending [l % of B2B digital ad spending

Capture more of the moment
with a 6 second video BeReal.

Post a BeReal.

Note: includes in-stream video such as those appearing before, during, or after digital video
content in a video player (pre-roll, mid-roll, or post-roll video ads) and video overlays;
includes soclal network in-stream video advertising in platforms such as Facebook Watch
and Snapchat Shows; includes outstream video ads such as native, in-feed (including video
ads in Facebook's News Feed and Twitter's Promoted Tweets), in-article, in-banner, and
interstitial video ads; appears on desktop and laptop computers as well as mobile phones,
tablets, and other internet-connected devices for all formats mentioned

Source: Insider Intelligence | eMarketer, July 2023

282949 Insider Intelligence | eMarketer



https://chart-na1.emarketer.com/264707/areas-where-companies-of-b2b-marketers-worldwide-plan-increase-their-b2b-marketing-budgets-2024-july-2023-of-respondents
https://chart-na1.emarketer.com/264707/areas-where-companies-of-b2b-marketers-worldwide-plan-increase-their-b2b-marketing-budgets-2024-july-2023-of-respondents

Brain rot jeb smadzenu puve ir fermins, ar ko
popkulttrd apzimé kognitivas sekas, kas radusas Sis
bezjédzigas skrollesanas dél. Fenomenu raksturo
mentalo un kognitivo procesu notrulindSands un
infelektudlo stagnacija, kas rodas patéréjot isa
garuma, nekvalitativu un bezmerkigu saturu socidlajos
fiklos.

Isa satura pardozésana var raisit vélmi
atgriezties pie satura, kuram tu jati lielaku
vertibu.

L
brain rot

Word of

Year

brain fog

noun [U]

UK¥) /'brein fog/ us4) /'bren fag/

‘brain rot’ gained new
prominence this year as a
term used to capture
concerns about the
impact of consuming
excessive amounts of
low-quality online
content, especially on
social media. The term
increased in usage
frequency by 230%
between 2023 and 2024.

Add to word list i=

a condition in which you cannot think clearly or pay attention

to things in a satisfactory way:

doomscrolling

noun (U] humorous

UK %) /'dum.skrev.lin/ us 4) /'du:m.skrou.in/

Add to word list :=

the activity of spending a lot of time looking at your phone or
computer and reading bad or negative news stories:



Satura veidotdji atzist, ka arvien vairdk apsver taisit
garakus video, lai formétu lieldku emociondlo saikni ar savu
sekotdju. 64% satura veidotaju pédeéja gada laika ir
sakusi veidot gardakus video.

Satura platformas pakapeniski palielina maksimalo “isa”
video ilgumu. TikTok video garuma palielinasanas
mérkis ir konkurét ar YouTube video.

More Than Half of Gen Zers Watch Long-Form
Videos on Social Media
% of US Gen Z social media users, July 2023

Q: Which activities do you do on social media platforms? Select all
that apply

Watching short videos

o,
(<90 seconds) 61,6%
Watching Stories 56.7%
Direct messaging 53.3%
Watching long-form %
Videos (9o+ secondS) _ 53.1 A
Watching livestream 42.8%
videos =

»

)

TikTok

10 min 60S == 3Min 90S == 3mMin



Zimoli un satura veidotdji redz vértibu garakam
saturam, tfas var palidzét veiksmigak iesaistit komunu, k&
art kultivéet lielaku emociondlo saikni. Lielako potencidlu
garas formas saturam redz LIVE video parraidem,
garads formas video un raidierakstiem.

Volvo gandriz 4 minusu gard rekldma ir piemérs, ka
kvalitativs un saistoss gardka formata saturs var efektivi
piesaistit zimola auditoriju un izcelties.

TOP PRIORITIES IN LONG-FORM || KEY BENEFITS OF LONG FORM
CONTENT FOR MARKETERS CONTENT ACCORDING TO CREATORS

Live video streams
Long form videos
Podcasts ‘ m

l Greater creative freedom 51%

Diversified audience
’ Increased demand for it m

Newsletters/Substacks m l Better engagement m
Higher potential ROI m

=

WHY MARKETERS COMMISSION
MORE LONG-FORM CONTENT

gRITE—————

(@klone01 2 months ago
With this commercial, you just sold me a car. I'm going to be a father and was looking
for a safe vehicle for my family. Thank you, Volvo.

18 GF Reply

(@deadpoolrp 2 months ago
Please give the folks who made this commercial a raise! Also, send this video to
Jaguar so they can perhaps learn what an actual good commercial looks like!

5 16Kk GF Reply

Meet the new Volvo EX90
) VovoCarso  g— D O @ s @heneedsomemilk655 2 months ago

281K subscribers 1 just willingly sat through a nearly four-minute commercial and felt perfectly fine with

it. Somebody deserves a promotion.

iy 83k GP  Reply




Podkasts jau kadu laiku vairs nav tikai audio formata
saturs. Sekojot tendencei, ka podkastu ka video
patérejom YouTube, Spotify daudz agresivak ievies video
formatu ari savd lietotné. Pasaules vadosie podkasti
nav iedomajami bez yapping session video
formata.

Sis formats ir fpasi pateicigs, jo 1@ spilgtakos momentus
viegli var parpublicét ariisd video formata, tadejadi
nokerot vel plasaku auditoriju. Popularitati iegust art
podkastu subtitréSana.

Podcasts aren’t just for listening anymore. Globally,
there’sbeena+39%increase inaverage daily
streams of video podcasts>®

78% § 18%

Top podkasti Spotify
2024 bija video
formata. (14% 2023
gada)

Growing With The Flow

&y e . - =8 lalsoenjoyed
e = : watching heractin

TECH / COMMAND LINE 1‘ “/'}r“ )
I A2 A t\'

Spotify’s CEO on why this new video
push is different

/ After several fits and starts,
Spotify CEO Daniel Ek thinks the
company is finally ready to rival
YouTube as a destination for
video podcasts.




Ja 2016. gadd Tramps uzvargja ar stratégiju, kuras
pamata bija mérketa digitald kampanu socidlajos fiklos,
tad par 2024. gada vélesanu “Trojas zirgu” uzskata dalibu
podkastos.

Latvija 2025. gada junija norisindsies pasvaldibu
vélésanas. Dazu kandidatu kampanu stratégijas redzam
ldzibas Trampa pieejai.

How the 2024 Election Became a
Battle Fought by Podcast

Harris and Trump turn to digital venues with niche audiences to
sway tiny slivers of the electorate.

Cik h podkastos pirms vélésandm pavadija Harisa un
Tramps

#misdienu skoléni  #kars Ukraing ~ #Janis Timma  #negodigas algas  #dakterstasti

-

Latvijas iedzivotdju 16-74 gadiem

pzilindZers uzsacis jaunu raidijumu  k|qusds pod kastus (La Tvijas
ciklu “Mérs pret meru”, kura uz

sarunu aicinas Juri Paci un Ainaru Rad io, 2024)
Sleseru e

nnnnnnnnnnnnnnnnnn



Arvien vairak ne tikai
klausamies, bet ieklausamies

ari reklamas satura

Klausitaji ar podkastu vaditgjiem patére relativi daudz
laika, nodibina emociondlu saikni un 1pasi uzticas vinu
viedoklim. Tapéc podkasta redzets un dzirdéets
rekldmas saturs tiek pamanits arvien vairak.

Ipasi labi reklamas podkastos uztver Gen-Z auditorija,

kurai podkasts ir viens no retajiem satura formatiem,
kuram vini ir gatavi veltit vairak laika.

Gen Z are all ears when it comes to podcast ads @ chartinfo
% change between 2021-24 in the number of each channels' daily

Gen Z users who say they typically discover brands/products on

them
Music-
streaming Social

Ads seen/heard on... Podcasts services media Radio Vv

® @ O o

+8% +3% +2% +1% -4%
(2021-2024)
A

0%

“Gen Z monthly listeners are heavily engaged, with
75% having listened to a podcast within the past
week and 78% saying they often binge-listen to

podcasts.”
o o

43% 44%
16 to 25 have 13 to 17 have
actually bought a asked someone
product after to buy an
hearing it advertised
advertised on product for them.

podcast.



Lai arf 1sas formas video soctiklos joprojdm furpinds dominét, dodiet atkal
iespeju eksperimentiem ar garakiem, saturigdkiem video, lai pakertu skatijatju
uz parsteigumu vienveidigu video plisma.

Jau vairdkus gadus zmoli veido savus podkastus, lai galvenokart izglitotu vai
iedvesmotu savu auditoriju. Blakus klasiskajiem soc. fiklu influenceriem,
apsveriet vairdk sadarbibas ar zmolam radniecigiem podkastu influenceriem.

Vel labak, ja vini veido podkastus video formata.

Podkasts ir izcila iespéja, lai veidotu sava uzneémuma reputaciju ka darba
devéjom, vai arl veidotu uznémuma specialistu vai vaditaju télu, ka jomas
ekspertiem un viedokl|a lideriem. Identificéjiet Sos cilvékus un meklgjiet viniem

iespejas paradities aktudlajos podkastos.

Laika, kad pateretdjs ir |oti pragmatisks un izteikti pdrdoma pirkumus,
garakas formas saturs var iedot papildus “uzficibas kreditus” patérétdju vidu.



6.

Joprojam

aktuali no 2024.
gada

Lai gan katru gadu iznak
jauni tendencu apkopojumi,
Ir tfendences, kuras
noverojamas gadu péc gada.

Ir lietas, ko més prognozéjam
2024. gada sakuma@, kas ir tik
pat aktudlas vél Sodien.



Joprojam atlaujamies

nebut perfekti

Cilvékiem ir svarigs autentisks, nesamakslots
saturs. Piepuskojumi kliist apnicigi un
reizém pat neparliecinosi. Ne velti, 2023.
gada BeReal kluva par visatrak augoso socidlo
mediju platformu ASV. Tagad ari BeReal ir
papildinats ar “Behind The Scenes” funkciju, lai
palielinatu caurspidibul.

2024. gada influenceri aizvien vairdk izmantoja
fieSraides, lai reklamétu produktus un tos
izmégindtu redld laikd, un fas bas celS uz
uzticamibu.

Vienlaikus cilvéki sak pienemt nekartibu un
nejausibu ikdienas vide. Virzdmies prom no
perfekta, fira minimdalisma.

73% atzist, ka ir OK bat viduvéjam.

‘Perfectly imperfect’ habits are already
in place among many consumers

73% 64% 48%

of US consumers of Japanese of South Korean

agree it's OK to consumers agree consumers say they

be average. that cooking at home only occasionally
is too troublesome. eat healthily.

34% 33%

of German consumers of Thai consumers
eat something say they don't feel
indulgent, such as a guilty after eating or
dessert or treat, daily. drinking unhealthy
food or beverages.

Minimalisms out,
maksimalisms un eklektika - in

maximalist

J : eclectic interior design

“You're just like that girl
who is a little messy and
likes to party and maybe
says some dumb things
sometimes. Who feels herself
but maybe also has a
breakdown.

NASA Pop Art Graphic T Shirt
$1576

Jordache Faux Sherpa Jacket
$20.00



Google Trends: low rise jeans”

Joprojam atrodam ‘—'*/“"M/ﬁ

ko mfo rftu nosta !é ija Google Trends: “leopard print”

Nav parsteidzosi, ka atkartoti atgriezas w

zindmas modes tendences. Cilvéki vélas ko
pazistamu, saprotamu un drosu, nevis skriet
ldzi jaunakajai aktualitate.

2020 2022 2023 2025 Q Search - alix earle jeans

) sTiLS
Pasaulé neglitakie apavi ir atgriezusies modeé ()

Anita Sedlina, Zurnaliste Birth to 6 Months

Vienlaikus arf augo$a auditorija ir “kidults™:
pieaugusi cilveki, kuri patere

6-12 Months

produktus, kas ir mérkéti beérniem. Vini Mattel

jau Sobrid veido lielu dalu no rotallietu internetveikala L

apgrozijuma. vecumu 3-4 Years
kategorijas

5+ Years




Eksperts: Bez datiem likt visiem valsts parvaldes
darbiniekiem stradat klatiené ir primitivs
risindjums

I RE!>: Krustpunkta

Joprojam velamies stradat

s = 2J = - s Andrejs
hibrida rezima (pat, ja valsts @ ot e ()
L] —-—
Kapéc nav ok darba laika nomazgat traukus vai izvest suni, bet ir normali
tq m neé p e kr“.) reizi 30min iet pipét vai pavadit stundu virtuvé klacojoties?

Translate post

5:36 PM - Feb 12, 2025 - 43.5K Views

Darbinieki jutas vislabadk, straddjot hibridrezima. Ir svariga
iespéjO klatiené socializéties ar kolégiem, tacu iespéjo stradat Kur§ no Siem variantiem vislabak raksturo veidu, ka Jas paslaik stradajat sava pamata

attalinati pec vajadzibas paliek augsta verte. L

oo - - . . . 32% el tikai maia
Hibriddarbs daudzés nozarés ir kluvis par darba tirgus dibiaibarval 1 <o S"ad(glt‘t’étl'igﬁ';’alas
“higiénas faktoru”, kuru darba néméji meklé ka vienu no attalinata darba 5%
galvenajiem darba devéja labumiem. rezima_ L .
Stradaju gan no majam, gan
. .. .. - @ sava darbavieta
Diskusijas par valsts sektora darbinieku atgriesanos Stradaiu tikai (“hibriddarba” rezims)
. * - . ~ . oo . . — 0
biroja raisa plasas diskusijas par darba pieejamibu darbavieta Hoke
68%

cilvékiem regionos, jaunajadm mamindm, cilvékiem ar

invaliditati. 680/0

Baze: Darba néméji, n=920
Dati: Kantar, 2024




RE 1.2 | Technology trends driving business transformation, 2025-2030
Share of employers surveyed that identify the stated technology trend as likely to drive business transform
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Joprojam meéginam tikt lidzi
prasmeém, ko pieprasa darba

tirgus

FIGURE B3.1

Parmainas norit visur - darba vide, ekonomika,

Current capacity for substitution by Generative Al, by skill group
Capacity of GenAl tituting a human in performing a given skill as a percenta are of all gran Kills wit

tehnologijas, politika, klimata. Visi Sie aspekfi
joprojam rada satraukumu cilvékos.

FIGURE 3.4 | Skills on the rise, 2025-2030

MI straujas attistibas rezultata straujas I

parmainas tiek pieprasitas no
darbiniekiem - macities un adaptéties.

future shock

noun [CorU]
uk ) /futfe fok/ usd) /fiu.tfe fak/

Add to word list i=

the p or the uncomfortable feeling that some
people experience as a result of very fast changes in
technology or society:




Joprojam ikdienas darbos

sadarbosimies ar MI

Ja pagdjusaja gadd sarunas par MI bija vispadrigas un
virspusejas, tfad Sogad jau tas bus fokusétakas.

MI tiks vél plasak integréts esosos rikos, lai uzlabotu to
funckionalitati un lietotdja pieredzi, vai ari tiks izstradati
specializéti riki konkrétu uzdevumu veiksanai.

MI nav tikai ChatGPT vai Google Gemini. Tie ir
dazadi riki, ar kuriem sadarbosimies ikdienas
procesos.

Google Gemini pieddvd izmantot MI asistentu teju visos
Google produktos.

You can experience Gemini in Google products with features like these:

Al Overviews in Search G Help me write in Gmail ™M Help me write in Docs E
Help me design in Slides Help me organize in Sheets a Take notes for me in Meet o
Summarize in Recorder on Pixel 3 NotebookLM in Labs A

About Iris aplkacio, kas imanto

N . ML, lai savienotu
Iris Dating is a revolutionary online dating platform that ivek deriai
leverages the power of artificial intelligence to help you find Clverus ar sa el'lg iem

your perfect match. pa rtneriem.

At Iris, we understand that finding true love can be
challenging, especially in today's fast-paced world. That's

why we've developed a state-of-the-art Al system that

uses sophisticated algorithms to analyze your preferences
and match you with compatible partners.

Deepseek paradija
pasaulei, ka MI var but
Vel piegjomaks un & deepseel(

letaks. Ta ka tas art ir
open source, fo ir
iespéjams pilnibd
pieldgot savam
vajadzibam.



Joprojam macisimies atskirt

MI no homo-sapiens

MI izaugsme potencidli no jauna un
pastiprindtd veidd raisis satraukumu par
“dead internet theory” realistiskumu.

MI spéja pasam generét saturu, pasam to
publicet socidlajos medijos, un pasam komentéet
zem t& nozimés 1o, ka cilvékiem vairs nebus
kontrole par to, kurd virziend virzas internets.

Lokala kontekstd, iesp&jams, tas nav tik izteikti,
tacu globalds tendences nosaka lieldki tirgi,
kuros Sis varétu k|ut aizvien aktudlak.

Zakerbergs pazinoja
agdjusd gada
FACEBOOK AND INSTAGRAMTO Pogasa 9

nogalé, ka plano

UNLEASH AI-GENERATED USERS NOONE  cicist M1 generstus
ASKED “]R lietotdjus savas

Mark Zuckerberg's tech behemoth Meta seems less and less p latformas , kas
interested in the social aspects of social media veicinadtu aizvien
ik dei e vairdk ne cilvéku radrtu

saturu un komentarus,
reakcijas, iesaisti.

Socidlo mediju platformas
palidzés atpazit MI generétu
saturu.

5:26 ol T -\

Instagran © e
2A0BO?

Yourstory  gwangurl77  aimi.allover

@ emilyfan &
Al info

Tikai 47%

lietotaju spégj pareizi atpazit MI veidotu saturu.



Joprojam informaciju

mekléjam ari TikTok

TikTok ir viens no dzinéjspekiem globalas
vienaddoSanas procesd. Gan lietotdju skaits
taja turpina pieaugt, gan arl vidéji individudla
cilvéka pateretais laiks aplikacija aug.

Gan témturi k& “TikTok made me buy it”, gan
iemiloti influenceri, gan vienkarsa meklesanas
funkcijas izmantosana ir jaundkais veids, ka
cilveki atklaj jaunus zimolus un nolemj
par labu pirkuma veikSanai.

Beauly & Fashion Gaming
8.0
Travel
Anlmals & Pets /‘ Emertan:r‘nem
Flcﬂonal Character _—

Emotion

3.C
Gender Identity A
Anime ‘

Music & Artists
14.0%

Internet Trends
12.0%

Sports
3.0°

Celebrity/Influencer
21.0%

63%

Meklétakas
kategorijas
TikTok ir
slavenibas
un
influenceri,
muzika un
maksla un
interneta
tfendences.

TikTok lietotaju, kuri ir vecuma 18-24 un to izmanto katru

dienu, saka, ka izmanto TikTok ka meklétajriku.

TikTok Shoppers Are the Heaviest Buyers, With
Roughly Half Buying at Least Monthly
% of US social shoppers, by platform, March 2024

Q: How often do you make a purchase via the referenced platform?

Facebook Instagram  Pinterest TikTok

Less than once per month 62.7% 52.2% 58.3% 50.3%
Once per month 19.9% 23.4% 21.5% 23.1%
2-3 times per month 13.1% 16.2% 11.7% 15.9%
Once per week 19% 51% 43% 5.1%
2 or more times per week 2.4% 31% 43% 5.6%

Note: ages 15-77 who made a purchase or were inspired to make a purchase after
discovering a product/service on each platform; select platforms shown; numbers may not
add up to 100% due to rounding

Source: EMARKETER Survey, "US Social Commerce," March 2024

288291 =W | EMARKETER




Joprojam fanosim un priecdsimies,

ja zimoli ari iesaistas fanosana.

2024. gada Teilores Sviftas “Eras Tour” kluva pav visu
laiku pelnodako mizikas tari pasaules vésturé. Skiet, ka
swifties uz laiku parnéma gan zZimolu dienaskartibu, gan
stutgja pilsétu un valstu ekonomikas.

Sogad pasaules tiires Eiropa aizvadis gan Billie
Eilish, gan jaund popa princese Sabrina Carpenter.

2025. gada joprojam fanosana sitis augstu vilni.
Ipasi Gen Z vidu, kas uzskata, ka bat fanam mazikim
vai sporta komandai ir daja no vinu identitates.

MUSIC AND
SPORTS FANDOM IS
IMPORTANT TO OUR
IDENTITY

Percentage of consumers who say
fandom for their favorite ____ is
extremely or somewhat important
to their identity

3726 Music artist
3596 Sports team

27% TV series

26%6 Movie franchise/
series/sequel

2196 Video game

1096 All of the above

a7'S

of Gen Z report belonging to a
fandom that no one they know
personally is a part of.

v

74

Gen Z fans surveyed (online
14-24 year-olds who identify
as fans) agree they like seeing
brands engage with things
they're a fan of.

Gen-Z Fandom*

[] 42% Casual fan

[] 29% Bigfan

[] 21%  Super fan

[ 8% Professional fan

g5 ¥

of people online, age 14-44
describe themselves as a fan of
someone or something.

Vegemite
billboard uz
Eras tour laiku
Australija,
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Balsojums
par krasam
parmainam
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Iscel$ uz
labsajutu
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Joprojam aktuali

Jauni iemesli Laikmets péc
satikties IRL smadzenu puves no 2024. gada




Parmeriga tendencu
lietosana ir kaitiga
zimola unikalitatei.

Sekojot tendencém,
nepazaudéjiet sevi un
neklustiet vienadi ar citiem!
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