


TABLE OF CONTENTS

A WORD FROM GUILLAUME MEYZENQ AND SCOTT MELLIN      
PRESIDENT & CHIEF EXECUTIVE OFFICER - CHIEF BRAND OFFICER & SUSTAINABILITY SPONSOR

SUSTAINABLY COMMITTED

INNOVATION

COMMUNITIES 

OUR FUTURE PERSPECTIVES

APPENDIX

4

22

47

6

83

85









SUSTAINABLY COMMITTED

WHO WE ARE 

2024 HIGHLIGHTS 

SALOMON IN FIGURES 

SALOMON’S SUSTAINABILITY STRATEGY: 
CHANGE OUR FUTURE 2030

A CLEAR AND AGILE GOVERNANCE MODEL 

WHERE WE STAND 

HOW WE CREATE VALUE

7

12

10

8

16

20

18

































INNOVATION

CLIMATE & NATURE COMPLIANT PATH

RESPONSIBLE PERFORMANCE 

CIRCULAR LIFE

23

44

33



23

We are committed to taking a climate-compliant path and 
reducing the environmental impact of our operations.

CLIMATE & NATURE 
COMPLIANT PATH

01. Achieve carbon emission reductions in line with science-
based net-zero with the Science Based Targets initiative (SBTi):

a. 50% absolute reduction in scope 1 and 2 greenhouse gas 
emissions compared to the 2019 baseline
b. 30% absolute reduction in scope 3 greenhouse gas emis-
sions by 2030 compared to the 2019 baseline
c. Net-zero by 2050 (as part of Amer Sports Group)

02. Ensure that 90% of the waste produced by our opera-
tions and our Tier 1 suppliers are reused or recycled by 2030

03. Eliminate 50% of our single-use packaging by 2030

04. Use 100% renewable electricity in our own operations 
by 2027

05. 50% of Tier 1 & 2 purchase volume produced with 
renewable energy by the end of 2030

06. Establish a strategy and goal approved by Science Based 
Targets for Nature (SBTN)

01. Carbon emissions:

a. Scope 1 & 2 greenhouse gas emissions (in market-based) 
compared to 2023: -18%
b. Scope 3 greenhouse gas emissions compared to 2023: 
+14%
c. The Amer Sports Group’s net-zero target was validated 
in January 2025

02. Percentage of waste generated by our activities or 
those of our Tier 1 suppliers that is reused or recycled: To 
be determined

03. Percentage of single use packaging eliminated: To be 
determined

04. Renewable electricity in our own operations: 45%

05. Tier 1 & 2 purchase volume produced with renewable 
energy: 12% (as of 2023)

06. Environmental objectives validated by SBTN: No (work 
has not started yet)

OBJECTIVES 2024 ACHIEVEMENTS







OUR 2024 CARBON 
FOOTPRINT

We have published our comprehensive carbon footprint annually since 2019 to illustrate our 
trajectory toward 2030. In 2024, Salomon emitted 315,768 tCO2e across all scopes, an 
increase of 13% compared to 2023.

OUR 2024 CARBON FOOTPRINT IN 
DETAIL 

Scope 3 GHG emissions continue to 
dominate Salomon’s emissions footprint, 
accounting for around 98% of total 
emissions with 309,219 tCO2e.

Every four years, we are required 
by French regulatory authorities to 
publish our carbon footprint. Our 
2022 carbon footprint has been 
published on the BEGES website, 
and can be viewed publicly. This is 
our latest publication, the next one is 
scheduled for 2026.

Scope 1 (0.6%)

Scope 2 (1.5%)

Salomon’s actual trajectory 

Science-based target trajectory

Scope 3 (97.9%)

SALOMON ACTUAL EMISSIONS 2019-2024 & SBTi TRAJECTORY
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We are committed to designing high-performing products 
while minimizing our environmental impact through responsible 
innovation.

01. Ensure that 100% of our key products reach Level 1 
(Champions) or Level 2 (Eco-Designed) by 2030 through 
responsible sourcing, eco-design, repairability or recyclability 
initiatives, and collaborative partnerships

02. Ensure that 100% of priority raw materials come from 
recycled, recyclable or bio-based sources by 2030

03. Eliminate fluorinated chemicals (PFCs, PFOAs, and PFAS) 
from all new DWR treatments and waterproof membranes 
by the end of 2025

04. Ensure 100% compliance of our Tier 1 suppliers (of fini-
shed products) with our Material Compliance Policy and the 
Restricted Substances List as part of the annual update 
implemented in 2023

05. Achieve 100% PVC-free products by 2025

RESPONSIBLE PERFORMANCE

01. 12% of key products (excluding hardgoods) have reached 
Level 1 or Level 2 of our responsible product framework:
• Footwear: 10%
• Bags: 0.1%
• Socks: 9%
• Apparel & Accessories: 34%

OBJECTIVES 2024 ACHIEVEMENTS

02. 12% of our priority raw materials have transitioned to 
preferred materials (excluding hardgoods)

03. 94% of our products were PFAS-free (at the end of 
2024)

04. 100% of our Tier 1 suppliers (of finished products) com-
ply with our Material Compliance Policy and the Restricted 
Substances List as part of the annual update implemented 
since 2023

05. 99% of our products transitioned to PVC-free materials 
by the end of 2024
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We are committed to developing new ways to extend 
the lifespan of our products. The issue of recyclability is 
considered from the product design stage and taken into 
account throughout the entire  life cycle. 

CIRCULAR LIFE

01. Launch a circular pilot program for repair, recycling, second-
hand sales, and rentals by 2025

02. Offer at least one repair, recycling, second-hand sale, 
or rental program for our entire product catalogue by 2030

01. Number of pilot projects launched since 2020: 3 pilot 
projects launched, covering 3 of the 4 categories (repair, 
recycling, second-hand, and rentals) 

02. % of products offering at least one of these solutions:
To be determined

OBJECTIVES 2024 ACHIEVEMENTS

We are constantly exploring new ways to improve repairability 
and reusability in order to extend product use for as long as 
possible and ultimately, to ensure recyclability.
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Our strategic ambition: to become the preferred employer 
in the sports and outdoor industry.

Unleash the best in every team and employee through an 
innovative corporate culture driven by a common purpose, 
a powerful employee experience, a growth mindset and an 
empowered organization

POSITIVE WORKPLACE

• Engagement survey: 7.9 / 10
• Gender distribution: 45% women / 55% men

OBJECTIVES 2024 ACHIEVEMENTS

Our mission: to create an environment where everyone can 
reach their full potential, perform at their best and contribute 
to Salomon’s success.
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Aware of our social and environmental impact throughout 
our value chain, we strive to provide customers with quality 
products crafted according to practices that uphold the 
rights and dignity of those who manufacture them.

01. As a participating company in the Fair Labor Association 
(FLA), Salomon is committed to FLA’s gold standards for 
improving factory working conditions in its global supply chain

02. Ensure that 100% of our Tier 1 suppliers and strategic 
Tier 2 suppliers exceed our social compliance standards  by 
2030

01. FLA’s gold standards implementation: In progress

OBJECTIVES 2024 ACHIEVEMENTS

FAIR PRACTICES 

02. Social compliance: 
· 86% of Salomon’s Tier 1 achieved an A or B rating
· 80% of Salomon’s Tier 2 achieved an A or B rating

























OUR ATHLETES 
COMMITTED TO CHANGE

Our athletes are the ambassadors of our values and com-
mitments. They are fully involved in our efforts to reduce 
our impact and serve as spokespersons for our social and 
environmental ambitions. Approximately 250 athletes are 
part of Salomon’s Team (national and international), which 
provides them with material support, as well as the opportu-
nity to measure and reduce their impacts (detailed next page).

12 COMMITMENTS WE TAKE 
TO SUPPORT OUR ATHLETES

Measure the individual carbon footprint 
of each international athlete’s travel 

01.

Reduce the collective carbon footprint of 
our athletes’ travel by 30% by adapting 
their travel plans or encouraging longer 
stays for long-distance trips 

02.

Offset the collective carbon footprint 
of our international athletes starting 
in 2022 

03.

Maintain and repair athletes’ equipment 12.

Encourage participation in key local 
events organized in our epicenters

04.

Preserve the environment by avoiding 
damage to natural sites during sports 
activities (no waste or destruction) 

06.

Encourage responsible living by 
adopting eco-friendly practices 

07.

Raise public awareness by sharing the 
efforts of Salomon athletes to reduce 
their environmental impact 

08.

Promote gender and cultural diversity 
within our teams 

10.

Support community’ efforts to 
limit their environmental impact 

09.

Support  women athletes  in  achieving 
their career goals and promote women’s 
empowerment through sports 

11.
Reduce the amount of equipment used 
by reusing or donating used gear to other 
athletes and refusing unnceserray race 
packs 

05.
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The Salomon Foundation’s mission is to support those who 
transform people’s lives through mountain sports. Created in 
1999, the Salomon Foundation focuses on two main initiatives:

Our ambition is to dedicate a cumulative total of €20M to 
the Salomon Foundation by 2030, promoting greater inclu-
sivity in the outdoors

• 48 mountain professionals and their families helped
• 23 non-profit organizations supported
• €521,766 donated (€300,970 for non-profit organizations, 
€220,796 for mountain professionals)

OBJECTIVES 2024 ACHIEVEMENTS

Supporting outdoor sport professionals in need:
We offer assistance to outdoor sports professionals in the 
event of an accident. 

Supporting non-profit organizations:
We provide financial, outdoor products and logistical sup-
port to charities around the world that help disadvantaged 
communities gain access to mountain sports.

INCLUSIVE
MOUNTAIN SPORTS











OUR FUTURE 
PERSPECTIVES 

2025 is a pivotal year, as the mid-term of our Change our 
Future 2030 strategy.
We will focus our efforts on continued execution of our plan, 
while assessing our mid-term performance and realigning 
with our business strategy evolution.

‘We know we are on a path of transformation. Change 
takes time, but we are committed to shaping new futures 
for our business, our industry, and our communities. Join 
us on this journey of reinvention.’

MARIE-LAURE PIEDNOIR
Salomon Global Sustainability & Impact Director

01. Keep strengthening our internal culture, commit-
ment and shared knowledge

02. Deepen our connections and collaboration with 
our communities

03. Further integrate our climate strategy into our 
company’s business plan

04. Enhance our impact monitoring and our transpa-
rency through consolidated data management and 
sustainability tools at scale

05. Develop our circularity ambitions by deploying our 
global eco-design & circularity platform

06. Mutualize efforts on compliance and reporting with 
our sister brands and Amer Sports Group

WE WILL:
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