




Things are not looking great for the world right now. The consequences of the climate crisis are becoming harder and harder to ignore. 

Predictions show that unless an immediate  transformational change happens soon, we are steadily headed towards a point of no return.*


This paralysing hopelessness has made many of us lose hope.  Why try anymore, when it’s pretty obvious how things will end for us 

– and it looks like it won’t be a happy end?
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So what about ours?

*source: https://climateclock.world
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But here comes the plot twist. 

Our target group are storytellers. 


They love a good twist and despise the predictable. 


If there’s anyone who can still give the world its alternate ending, it’s them. 


After all, it makes for a great story, right?

It’s time to flip the script. 

We challenge the best professional storytellers, 


whose daily bread is subverting expectations, 


to give the world one last chance for an alternate ending. 


We take over the story-endings as we know them, 


and turn them into our communication medium.



Alternate endings begin here
HOW IT WORKS:

ALTERNATE ENDING BY:
Deloitte Digital, NY

Magdalena Owens

Accenture Interactive 
Dublin 

Adriel Palacios

Bria Barajas

Brennan Mayer

Ainhoa Mullen

Shepard Phan

Elsa Lucas

Havas Group

Chance Parrish

TBWA Paris

Tiana Huber

Mac Huerta

McCann Worldwide

Ogilvy Johannesburg

Dulce Shelton

Leonel Beasley

Jaylah Zamora

Quentin McConnell

Denise Bruce

Uriah Yu

Navy Mercado

Abram McKay

Dentsu

MullenLowe Group

Leanna Christensen

Gregory Mack

Nadia Tang

Rogelio Santana

Interpublic

Myra Glover

Mack Holland

Mariah Lucas

Chance Liu

Kate Murray

Ashton Rodgers

Selah Preston

Vincenzo Black

Molly Moss

Porter Hail

Lainey McClure

Reese Cortez

Haven Richardson


CREDITS
The climate crisis will soon pass its turning point. What comes next? A disaster? Come on, don’t let the ending of the 
story be that predictable.  
Are you a fan of the last minute plot twist, the cliché happy end, or a good cliffhanger? Choose your Alternate ending 
of the world and help make it real by joining Epic.
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Can you imagine an alternate ending to the world’s story?

NAME:

FIELD OF EXPERTISE:

COMPANY:

EMAIL/PHONE:

SIGN ME UP

+

SELECTED

ADD YOUR NAME TO THE CREDITS

The sign up process for EPIC will be a fun engaging trial version of the real communicational fight against the climate crisis that will follow. 

On a simple website alternateending.com we challenge our target group of storytellers to choose their ideal alternate ending of the world’s story. 

With the help of AI we can give them a little teaser of what the ending using their preferred tropes and key works might look like.

Pledge to take part in giving the world its well deserved alternate ending. Claim your credits now, work on creating it with EPIC later. 


C R I S I S  E R A
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!

THE HAPPILY EVER AFTER



Alternate endings
THE OPTIONS:

There are no wrong options when it comes to joining EPIC.

SELECTED

We feel you, this whole climate crisis storyline has been 

dragging for way too long. Feel free to finally wrap it up just 


to drop a bomb at the very last minute and keep us on our toes.


Can you imagine an alternate ending of the world’s story?

Join EPIC and help create it. 


    ... and so humanity finally breathed 

a collective sigh of relief as 

the temperatures started to drop 

for the first time in ages. 

They learned from their mistakes 

and… wait, what’s that sound?


A SPACE INVASION?!

 “

 ”



We take over endings 
to help us start

AWARENESS AND  ROLL-OUT

The final list of credits will be published in a mass-

medium like the back page of newspapers so that 


everyone can see their names (and have bragging rights!)

END CREDITS:We all know those classic stories. Now we run them as our own ads – with permission 
– to give our audience a chance to choose their own alternative endings.


PUTTING THE ICONS OF ADVERTISING TO WORK:3

Can you imagine an 
alternate ending?

Sign up to EPIC and help give the world its happy end. Or a wild plot-twist, up to you.

The Gorilla starts drumming for a Swedish metal band


The Gorilla speaks and sells you new insurance


The Gorilla offers you noise-canceling headphones

alternateending.org

Articles in 
newspapers and 

industry magazines 
(AdAge etc) just end 
unexpectedly with a 

blank space. 

Partner newsletters 
(Cannes Lions) can 

also end without 
finishing. Our call to 

sign up to help write 
an alternative 

ending will be at 

the bottom of the 

white space. 

This also works for 
the online versions 

of this media.

UNFINISHED 
ARTICLES 

GIVE US 
SPACE:

Sign up to EPIC 

and help give the world its happy end. 


Or a wild plot-twist, up to you.


www.alternateending.org

Can you imagine

an alternate ending?

1

Let’s introduce our message in spaces that our target 
group inhabits naturally. We offer them a challenge to 
exchange the predictable endings for the alternatives. 
We simply end things – differently. This simple trick 
works great across different media types and builds 
awareness where we need it. 

As a stunt, we temporarily give new & iconic ads on 
lovethework.com and adsoftheworld.com alternate 
endings. When the industry professionals go through the 
crème de la crème of advertising – and, let’s be honest, 
their own work, they’ll get greeted by our message 
instead. Fool-proof targeting.

TURNING THEIR OWN WORK 
INTO OUR MEDIUM:

2

7

We partner with ZOOM, Google Meets & Microsoft Teams and turn the pop 
up window we all know way too well into a notification with our message.

THE ZOOM MEETINGS THAT MATTER. FINALLY.

Time is almost up. 

Can you imagine an alternate ending?

Learn more about EPIC.


4

Congratulate Judita on her new position Writing the 
alternate ending to the world.

Say congrats

Postings on LinkedIn 


EARN THOSE BRAGGING RIGHTS:5

Sign up to EPIC and help give the world its happy end. Or a wild plot-twist, up to you.
alternateending.org

You can see where this is going.

 But can you imagine an alternate ending? 
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The campaign may have come to an end, 

but the project is about to start!
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CREDITS

Project details coming soon.
Project details coming soon.

After signing up and leading up to Cannes 2024, participants will receive a 
“leaderboard” (via Whatsapp) with updates of the alternate endings (which 
one is in the lead) along with other info pertaining to the campaign.

FOLLOW UP:6



It will be impossible to miss our call to action during the festival. We will take over a very special slot in the programme: the endings of every 
interesting event. Just before the event is over, EPIC steps in with its message and rolls out an unexpected ending. It will become an exciting 
surprise element of the festival. David Droga’s talk on AI ends with… Beyonce’s short performance. WARC workshop on effectiveness ends 
with… a bunch of puppies running around during Q&As. The more unexpected the twist, the better.

CANNES LIONS EVENTS WITH ALTERNATE ENDINGS

Cannes Lions 2024: The Finale & The Kickoff

Pass holders can sign up through different touch 
points on the festival just in time for the first kick off 

session by EPIC at the end. A motivation in the form of 
winning the Pass for 2025 certainly wouldn’t hurt. 


Cannes Lions as an existing partner and THE event of the industry is the ideal opportunity to bring our Alternate Ending campaign into its final stage. 
We will hold the very first (live & virtual) kickoff session for the registered professionals under EPIC at the end of the festival. 

We use the potential of the Cannes Lions week to the max and collect the last – but definitely not least – registrations from the very best in the industry.

EPIC WORK BEGINS



Roll-out and timeline

LAUNCH PUSH

LAUNCH

EPIC’S 
WORK 
STARTS

awareness (budget 40%)


consideration (budget 40%)


conversion (budget 20%)

upper funnel


lower funnel


COP28 Summit Cannes 2024

WRAPPUSH

Campaign destination: alternateending.org

• Ads of the World Takeover


• Iconic Ads Alternate Endings


• Iconic Ads Alternate Endings (interactive)


• Unfinished Articles (relevant industry print/
digital) media

• Partner channels: Zoom/Teams 
notifications


• Partner channels: Newsletters, eMailers


• Shareable results (customised trailers)


• LinkedIn job updates


• Whatsapp automated engagements

• Cannes Lions Alternate Endings


• On-site Sign-ups


• Kickoff  Session

Pre-Focus Group Research Post-Focus Group Research



Sign up to EPIC and help give the world its happy end. Or a wild plot-twist, up to you.
alternateending.org

You can see where this is going.

 But can you imagine an alternate ending? 

Can you imagine an alternate ending of the climate crisis?

Join EPIC and help write it.

The insight: Things are not looking great for the world right now. The consequences of the climate 
crisis are impossible to ignore. Unless an immediate transformational change happens soon, we are 
steadily headed towards a point of no return. It’s pretty obvious how this story will end for us – and it 
looks like it won’t be a happy end.

The idea: The world is in a desperate need for a big plot-twist. Therefore, EPIC introduces its 
acquisition campaign: An alternate ending for the world’s story. It’s time to flip the script. We 
challenge the best professional storytellers, whose daily bread is subverting expectations and coming 
up with clever plot-twists, to give the world one last chance for an alternate ending and a hope for a 
sustainable future. We take over the story-endings as we know them, and turn them into our 
communication medium.take over the story-endings as we know them, and turn them into our 
communication medium.

The execution: On alternateending.org we challenge our target group to choose their ideal alternate 
ending of the world’s story. Whether it’s a happy end or a wild plot-twist, we invite them to sign up for 
making it real. To spread awareness, we take over spaces that our target group inhabits naturally. We 
offer them a challenge to exchange the predictable endings for the alternatives across different well-
targeted media types. By giving the ads in the industry’s archives and relevant online platforms 
alternate endings, we use their own work as our medium. 


We invite them to imagine alternate endings through ZOOM ending reminders, print ads using iconic 
ads themselves, and unfinished articles in relevant media. The grand finale happens at the Cannes 
Lions festival, where we give an alternate ending to different events, collect the last relevant leads and 
kick off the EPIC collaboration at the end of it all. 
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Project details coming soon.
Project details coming soon.

Sign up to EPIC 

and help give the world its happy end. 


Or a wild plot-twist, up to you.


www.alternateending.org

Can you imagine


