


Create a cross media pop culture campaign 
that raises donations to build the new children’s 
cancer center in the London Borough of Camden.

Objective



Every year, 1,900 children in the UK (and 400,000 children 
worldwide) are diagnosed with cancer. And each of those 
kids are surrounded with loving support from family and 
friends. Nowadays the way we connect and share time is 
gaming, also for patients because it gives them support to 
recover in many ways.

To drive donations in the City Success audience segment, we 
needed to find a way to make the donating process fun, easy, 
and engaging. We want to extend the reach of each child, 
family, and friend that have been touched by cancer and 
connect everyone digitally around the world. To fundraise at 
scale, we decided to start where they are already spending 
money and hack their purchase pattern to turn donations into 
a simple opt-in process in exchange for a reward.

Context

(Source: Gamers Outreach Foundation) 



There is also a passionate gaming community that believes in using the platform for the greater good. 
Charity streams, fundraising campaigns, and gaming events have become a powerhouse for raising money 
for charitable causes.

(Source: Washington Post) 

3.24
billion gamers 

across the world

50%
of Europeans 
play video games

$339
billions 

in market value by 2027

34
years old, 

owns a house, and 
has children

The average gamer is

(Source: Mordor Intelligence)(Source: Interactive Software Federation of Europe)(Source: ESA)(Source: Statista)

And that’s where gaming comes in.





The items will be available for purchase 
as an extra with regular purchases.

The campaign will be highlighted inside 
the in-game stores.

They will be inspired by GOSH, and 
we will tell the story behind every 
item in their in-store description.

How the campaign will work in-game:



OOH campaign

Gift cards  
and e-cards 
to send  
as a gift

People will have access  
by different ways:



Gaming influencers 
as ambassadors

Social media 
campaign



Christmas is the perfect time of the year to launch 
our campaign. That will bring not only a good time for 
everyone, but also the sense of belonging as people 
take part in the building of the new children’s cancer 
center in the London Borough of Camden.

Campaign launch




