uilding Dreams

“UNGO IS A GAME-CHANGER AND A GLIMPSE INTO THE
FUTURE OF BUSINESS. CONSUMERS WILL DEMAND THE
LEVEL OF PERSONAL INTERACTION THAT LINGO TEACHES
IN ORDER TO GAIN THEIR TRUST AND BUSINESS.”

= Michoel Port, NY Times, WSJ bestseling author of Steol the Show

JEFFREY SHAW

LING®

DISCOVER YOUR IDEAL CUSTOMER'S
SECRET LANGUAGE AND MAKE YOUR
BUSINESS IRRESISTIBLE
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Builds Understanding




What'’s their perspective?
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What'’s their perspective?
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867 would take a pay cut to work for a company

who's values aligned with their own
Zameena Majia, CNBC
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What matters to them



What matters to them?
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Nearly 607% put lifestyle ahead of salary

Kaytie Zimmerman, Forbes



What matters to them?



What matters to them?
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747 prefer a flex work schedule and working remotely
Elizabeth Dukes, Inc. Magazine



Familiarity
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What Brings Out Their B






How do you bring out their best?
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80% prefer immediate feedback (feedforward)

Elizabeth Dukes, Inc. Magazine
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How You Keep Them



What style speaks to them?
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887 say they want a collaborative culture over competitive
Elizabeth Dukes, Inc. Magazine



What style speaks to them?
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What style speaks to them?
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467 of the reason someone stays
Nina McQueen, LinkedIn Culture Trend report



How to apply



Where do | speak their lingo?

i
g NP : R
A R
Lo
@ { [ " ‘b'
N T, :
Av"”
A o
.’r" f &
f———
e
-y
N 1 P
’ i, v' k
; , .
47 ". a0 .y g ) X
: op
] f 4
- ) .
1! : P, 2 I g . A ‘!' ] i\ ,10. :.‘. ’ 7. ’
R e o — - . S NS )
- B . 11 WO &
- .‘ 3
B
4 -

Make them feel seen



Make them feel heard




Where do | speak their lingo?
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Make them feel understood



Where do | speak their lingo?
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Empower them to get more from them



Where do | speak their lingo?
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Make them feel like they belong



UNGO 15 A GAME CHANCER AND A GLUIWPSE M0 THE

FUTURE OF BUSINESS. CONSUMERS WiLL DEMAND THE

LEVEL OF PERSONAL INTERACTION THAT LINGO TEACHTS
INORDER TO GAIN THIER TRUST AND BUSINESS.®

Nahard Do NY e mwu‘.,w.uwo» P-

JEFFREY SHAW

LING(®

DISCOVER YOUR IDEAL CUSTOMER'S
SECRET LANGUAGE AND MAKE YOUR
BUSINESS IRRESISTIBLE

<CODOMNIM

LING(®

Available on Amazon
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Branding and Recruiting Consulting Services:

www.JeffreyShaw.com




