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What are Business Qutcomes?

These are the actions
stakeholders are wi//ing fo
take when consia/ering,
suplnor*ing, and engaging
with your company
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I RepTrak.

purchase

632 07[ IOEOI/ consumers
IDI"Q'FQF 0 buy 9000/8 OIHGI

services from companies

that “stand for a purpose
that reflects their values

and beliefs and will avoid

those that do not
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This is a Powerfu meftric
that mar/eefing and Inroa/ucf
o/elnar*men*s can use to

ia’en*i@ farge* markets.
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i I" RepTrak.

say some*hing
Poshtive

[+'s not just opinion
In /uence{su *hoﬁlnim/ee
or break this Qutcome

You want them and

the general public Fo
sag s%me%ﬁingupolshlive

a 0M7L your COVHIDOIHH.
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Qur Eeme/e data shows that comlpanies
with high Eepu*a*ion Scores and s*rong
scores in this Qutcome fend to be more
resilient to retractors in a time of crisis.




z%e/”é $ a Stron f ﬂﬂ/ positive
mﬂeéz‘mﬂ betueen onr Weputation

Ceores M% this (Cirtcome.

Read our full 2023
@Pormte [rust Eelno_mt.



https://ri.reptrak.com/trust-report

nllHHHH‘ RepTrak.

Say Positi\/e |

Even i your company isnt Inub/ic/y
traded this Quicome is a s*rong
indicator of how the Inub/ic IS fee/ing

about financials more broaa’/y.
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work for
e = A

This Qutcome demonstrates how
consumers measure care for
emp/oyees. A a’iligen* alblnroach

fo mee*ing emlp/oyee needs
resonates with consumers and
your future emlv/oyees...
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Something.. premium.. is coming o
EeIDTm/e's B%sirf)?ess Qutcomes off’eqrings.

Make sure you're subscribed when the /mg

news arrives! Visit r_elvfm/e.com


https://www.reptrak.com/

