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Amongst our dynamic suite
of reputational elements
are Business Outcomes —
the actions stakeholders
are willing to take when
considering, supporting,
and engaging with a
company.

Recommend and Say
Something Positive Scores
measure affirmative word
of mouth.



They can be! But by measuring both as separate
phenomena, we're able to build a more complete
understanding of stakeholder sentiment.

WILLING TO SAY
SOMETHING POSITIVE,
BUT NOT RECOMMEND

WILLING TO RECOMMEND, BUT
NOT SAY SOMETHING POSITIVE

I love this coffee! It’s fair trade,
employees have benefits, and it’s
delicious. But prices have increased.
When finances are tough for everyone, I
won’t recommend to friends for now. 

This is my favorite clothing line, even
though I know they have questionable

practices. I recommend to friends who need
a price-friendly outfit, but there isn’t much

else positive to say. I keep petitioning for
them to change their practices!
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2023 BUSINESS
OUTCOME SCORES

Recommend and Say

Something Positive are 

no exception — and their

declines are a threat to

long term loyalty.



RECOMMEND  SCORES
AND REPUTATION
SCORES ARE 93%
CORRELATED%

SAY SOMETHING
POSITIVE  SCORES AND

REPUTATION SCORES
ARE 95% CORRELATED %

Reputation is also down in 2023. Given the high correlation
between Reputation and these two Business Outcomes,
their YoY decreases are less surprising. 



MOST POWERFUL FACTORS IN
INFLUENCING RECOMMEND 

MOST POWERFUL FACTORS IN
INFLUENCING SAY SOMETHING

POSTIVE 

HIGH QUALITY PRODUCTS AND SERVICES

GOOD VALUE PRODUCTS AND SERVICES

MEETS CUSTOMER NEEDS

POSITIVE INFLUENCE ON SOCIETY

FAIR IN DOING BUSINESS

STANDS BEHIND PRODUCTS AND
SERVICES

ETHICAL

STRONG PROSPECTS FOR GROWTH

INNOVATIVE

FIRST TO MARKET WITH NEW PRODUCTS
AND SERVICES

HIGH QUALITY PRODUCTS AND SERVICES

FAIR IN DOING BUSINESS

MEETS CUSTOMER NEEDS

GOOD VALUE PRODUCTS AND SERVICES

POSITIVE INFLUENCE ON SOCIETY

ETHICAL

STANDS BEHIND PRODUCTS AND
SERVICES

STRONG PROSPECTS FOR GROWTH

OPEN AND TRANSPARENT

WELL ORGANIZED

Focusing on these factors can help you improve two Scores!



READ THE FULL REPORT

Saying Something Positive and
Recommending are not always
synonymous, but when each shares a
uniquely high correlation with
Reputation Scores, there is value to
having both in your favor. 

Read the full report for more Say
Something Positive and Recommend
insights and RepTrak solutions. 

PEOPLE ARE TALKING,
AND THEY’RE TALKING
ABOUT YOU.

https://ri.reptrak.com/2023-recommend-say-positive-report
https://ri.reptrak.com/2023-recommend-say-positive-report

