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The Brief The Approach

Set direction and create static and animated digital Worked directly with editors and copywriters on each
assets for online articles across all publications story and narrative so that the best possible supporting
including ELLE, Harper's Bazaar, Esquire, Cosmopolitan, artwork could be created to accompany each online
Marie Claire, Good Housekeeping and Seventeen. article/story. The assets created usually involved

collaging images, animating text headers, illustrating
graphic elements to accompany images, and using both
iImages and video to create visually compelling stories.

Creative Direction Digital design



h 1
I‘ I l I4 » SUBSCRIBE
’ FE P

-
G 4 -

EL L E rastion eeauty cuiture LFealove Horoscores SUBSCRIBE FOLLOW Q)

TO AWEEKEND BBQ

Created by ELLE for

(Haki S Apenue

THE SEGRET T0 WE
BOLDEST EVEN, (

Alessandra Balazs shares the key to turning heads

BY CHRISTINA PEREZ APR17 2018

ELLE

M ll I-TI P I-E WAYS xpand your wardrobe repertoire, try the ultimate in outfit
t. It’s an easy one-stop-shop that is both practical and pretty,

Pieces you already own, new (extremely cute) looks ce with statement shoulders and a cute tie. “Wearing a romper

E& BY TARA LAMONT-DITE APR S, 2018 164 n u

There’s a reason stylists, magazines, and this very site are always telling you to rour shoulder.

ut is the perfect mix of form and function,"” says Johnson." I
fles on this one, and the shorts allow for maximum comfort

keep it fashion-forward, wear with gingham flatforms and sling

invest in accessories—they truly can remain wardrobe workhorses for years and
years. The trick to making love last is all in the styling. A classic camel tote might
feel dated after a few seasons of wear, but pair it with a brand new look and, like
magic, it feels like a brand new bag. This is what fashion folk call ‘shopping your
closet,” and we've done it with three items vou absolutely already have stashed in
the very back of yours. Just add some fresh new items and styling advice (if you're
feeling uninspired, tips from expert style advisors—either online or in store—like
those found at Saks Fifth Avenue can help you get out of a rut).
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| lugo Boss For Esquire



Converted with https://clipchamp.com - online video converter, video compressor, and webcam recorder. Fast, reliable, and total privacy.
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The Brief The Approach

Create branding and visual identity to execute across Based on the the message of “winning in a consumer-
various online and offline materials (presentations, driven world,” a bold and vibrant approach was taken to
signage, stickers, notebooks, digital posters, etc.) for make Hearst’s brands stand out as consumer oriented
Hearst's annual internal digital summit held in NYC. and focused, catering to all of the publications’ audiences.

Art direction Event Design













AlOIFT
| lomce

The Brief The Approach

Design a complete visual identity. brand style guide, Keeping in mind the science and technology behind
and website for Aloft Home, a direct to consumer the products, an identity was created that looks clean,
home linens brand with an emphasis on using anti- approachable, reliable, and smart with the use of
bacterial fabrics. original imagery, layouts, and colors that are simple,

modern, and elegant.

Art direction Photography Web Design
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Aliy't Hawar
Hrand Baok & 307

CLTHE BRAND

Brand Overview

Brard Veice

02.THE LODGO

Primary & Secondary Logos
Logo Uses { Dos & Donts)

O3. IDENTITY SYSTEM
Fanrs

Colors

Feonagrapghy

C4, APPLICATIONS
Print Applications

Web Applications

05 ART DIRECTION

Photography

1 3raundd book
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VVorth & VWorth

The Brief The Approach

Re-design Worth & Worth’'s home page to better Worth & Worth's products speak for themselves as one
showcase new hat designs for both men and women of a kind, bespoke hats. The design was kept simple
but also highlight the community around the brand. and some interactivity was added to the page so that on

hover, the user can see different angles of the hat. The
community was also very important to the brand so an

iInstagram carousel was added to the page to highlight
that aspect.
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OUR FEATURED HATS
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The Brief The Approach

Create an eye catching social media campaign to It was important to create a fresh, diverse, and fun
encourage women to pursue degrees in STEM campaign for such a worthy cause where young
(Science, Technology, Engineering, and Mathematics). women could actually see themselves in one of these

fields by giving a sense of what that universe could look
like, which is why the collage approach was taken.

Art direction
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Social media campaign
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Mari Brandl

. Head of department

@ Coloplast Vestas.

Speaker posts
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The Brief The Approach

Conceptualize a social media campaign and store Accentuate and bring the clothing to life by using
window campaign inspired by the Samsge Samsge vibrant and bold colors along with simple and clean
Pre-Spring 2021 line. typography, letting the images and pieces speak

for themselves.

Art direction



Colors M, Social media posts 02, Window campaign

| was immediately inspired by the varous colors in

thea lin and also the textures in the backgrounds of the
phatos, Keeping with the simplicity of the brand ook
and feel, for the pre-spring campaign | have created a
visual look thal uses color blocking, space, and plays
with the orientation of the logo fo create interesting
compasitions and mowement,
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1. Social media posts 1. Social media posts 02, Window campaign
O course the colors aren't meant to be used in every GConskdaring there won't be manneguins or other props in
post, and sometimes it's nice 1o have a bit of a break/ thae displays, I've used the pattenns and textures from the
“pale e cleanser™ with chaaner posts wiing he colors in imiiges o create an overall mood for the window campaign.
mone subtle ways The importance is that the campaign is The images can be swapped oul and resized for the
agile and open o inferprelaton basad on its application. VEMyINg Winodow sizes.
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VVindow campaign
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T hank youl

Get in touch!

t: +44 07763415255

e: tiffhrong02@gmail.com

w: www.tiffanyhongdesign.com
s: linkedin.com/tiffanyhongT

TifFany IHong Design


http://www.tiffanyhongdesign.com
https://www.linkedin.com/in/tiffanyhong1/

