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LOGO USAGE

LLogos

Part prism, part healthcare cross, our logo represents
Redesign Health’'s multifaceted approach to
changing healthcare across the entire spectrum of
the industry.

The sharp serifs of our typography mimic the cuts in
the mark, while the elegant, condensed curved
capitals take a firm step away from the traditional
sensibilities of either tech or healthcare.

You can use either our icon or our wordmark alone,
or they can be paired together.

Redesign Health — Press Kit Style Guide

REDESIGN
HEALTH

5% REDESIGN HEALTH



LOGO USAGE

Spacing

REDESIGN

special and respected. So always leave space
between our mark and other elements on the page,
and always leave some room between the mark and
the edges of your spread.

A good rule of thumb is to use the H as a guide—
leaving at least one H-worth of clear space on every

side of the logo.

If space is tight and other elements are cozying up
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LOGO USAGE

A Few Rules

Whether you're using our full wordmark or our icon,
always treat our logo with respect. Never place it
over busy backgrounds where it may be hard to read.
Don’t make it too small to see the detail, or change it
to off-brand colors. But do have fun with it, and use
it in creative ways to bring our brand to life.
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DO NOT ADD A STROKE OR
CHANGE THE WEIGHT
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DO NOT CHANGE THE TYPEFACE
OF OUR WORDMARK

%

DO NOT STRETCH OR
SKEW OUR ICON

%




LOGO USAGE

Putting our
Logo into Use

Our logo and wordmark are both powerful on
their own—but they are strongest when the
two are working together.

To keep our brand fresh and interesting, they
don’t always need to be paired into a lockup,
but both elements should generally be used
on anything you create.

Redesign Health — Press Kit Style Guide

STMENT OPPORTUNITY — AGENDA

The economics
healthcare reform

ITH REDESIGN HEALTH

AN INSIDI:
LOOK Al
THE FUTURI:
OF HEALTH

INVESTMENT
OPPORTUNITY

PRIVATE & CONFIDENTIAL
JANUARY 2022

The surprising truth at
the heart of high cost.
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redesigaheath.com
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Concentration

Median

Low
Concantrtion

Competition in healthcare drives costs down—
and America doesn’t have enough of it.

Competition in American healthcare is neither universal, nor healthily diversified.
Instead, the market often stands on a dangerous middle ground, with unusually
weak levels of competition.

Healthcare is a massive industry in America. The sector employs 11 percent of
American workers, accounts for 24 percent of government spending, and is one
of the largest categories of consumer spending. For an industry of that size,
tackling systemic challenges lie bloated costs may seem like a problem for
legislators, rather than entrepreneurs. But studies show that healthy levels of
competition can actually drive down consumer costs.

According to a 2021 report from the American Medical Association, a number of
states have recently seen significant shifts in how concentrated their healthcare
markets are. Topping the list is Alabama, where healthcare offerings are 87%
consolidated. In other words, in Alabama, consumers may not have much choice
at all when it comes to choosing a healthcare provider. There may be just one
doctor or hospital or lab tech in town—and if they need care, they may have to
pay whatever that provider charges, no matter how bloated it may be.

The problem isn't contained to specific states, either. In fact, the AMA report
found that 73% of major US markets were described as "highly concentrated.”
Big industry players are faced with shrinking competition, and that means
incentives to keep costs affordable for consumers are shrinking, too.
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COLORS

Our Color
Palette

Our brand has a bold color palette with
a lot of range. the energy can be dialed
up for instances when we want to catch
a lot of attention, or pulled back for
more formal uses.

Gradient
No Pantone

Secondary Secondary Secondary

Bone .= Galaxy ..z W&
Warm Gray 1 U Pantone 512 U Pantone 809 U (Neon)
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COLORS

Gradients

Our color palette also includes branded
gradients—which echo the spectrums

made by sunlight shining through a prism.

These can be used liberally across

many brand executions, just be careful
to include the darker tones of our

FULL SPECTRUM and extend our
PALETTE SPECTRUM all the way to
ZAP and BONE, since using only the
center of the gradient may feel too much
like other brands.
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Full Spectrum

Palette Spectrum

CEIENY

G (07415

Ultraviolet
#9425C9

Heart
H#FA3D7F

Flame
#FF7A41

Zap

#BOF94E

Bone
#FOEQDF



COLORS

Putting Colors
Into Use

Our colors are flexible, but we do
have a few guideilnes to help you
use them effectively in execution.
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Competition in healthcare drives costs down—
and America doesn’t have enough of it.

Competition in American healthcare is neither universal, nor healthily diversified.
Instead, the market often stands on a dangerous middle ground, with unusually
weak levels of competition.

Healthcare is a massive industry in America. The sector employs 11 percent of
American workers, accounts for 24 percent of government spending, and is one
of the largest categories of consumer spending. For an industry of that size,
tackling systemic challenges like bloated costs may seem like a problem for
legislators, rather than entrepreneurs. But studies show that healthy levels of
competition can actually drive down consumer costs.

According to a 2021 report from the American Medical Association, a number of
states have recently seen significant shifts in how concentrated their healthcare
markets are. Topping the lst i Alabama, where healthcare offerings are 87%
consolidated. In other words, in Alabama, consumers may not have much choice
at all when it comes to choosing a healthcare provider. There may be just one
doctor or hospital or lab tech in town—and if they need care, they may have to
pay whatever that provider charges, no matter how bloated it may be.

The problem isni't contained to specific states, either. In fact, the AMA report
found that 73% of major US markets were described as “highly concentrated.”
Big industry players are faced with shrinking competition, and that means
incentives to keep costs affordable for consumers are shrinking, too.
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HO“' W KICK OFF e 1o i ke o e
OUR C OI‘I‘ AB 0 TI k N - Quarterly work group meetings to:

a. Share Redesign Health pipeline updates

(newly seeded, pre-seed, and research concepts)

b. Share partner’s innovation priorities and needs
c. ldentify opportunities for early stage deployment

We start with a simple, two-pag
non-binding agreement—our

and/or seed stage investment

« Includes provision for speaking publicaly about
our partnership (flexible)

Wthl la S Out an illitial Stl’LlCtUl‘e - Once we've identified collaboration opportunities,
. . we craft more detailed agreements that are specific
working together.

to our work with each individual OpCo
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A SUMMARY OF RECENT SUCCESS

Our pre-seed startups
are gaining momentum

When it comes to recent raises, our pre-seed
company metrics speak for themselves. With four
pre-seed companies in active raise, we're beating
projections by multiple measures, and laying the
groundwork for transformational shifts in several
different areas of the industry.

51%
HeahhQuartors Vault Hoalth

Source: T Now York Tes

< BLACK
works well with ZAP

< FLAME
is good for accents



TYPOGRAPHY

Brand
Typetaces

Our brand has three core typefaces: Almoneda is
used in all caps for headlines and big brand
moments, Domaine Display Narrow is used for
subheads, and Albra Grotesk is used for just about
everything else, from body copy to captions.
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H3

H2

P1

CTA

Albra Grotesk
(Semi)

Almoneda
(Regular)

Domine Display Narrow
(Regular)

Albra Grotesk
(Regular)

Albra Grotesk
(Semi)

ABOUT REDESIGN HEALTH

ADVANCING HEALTH

Redesign Health is working to rapidly
advance human health, bringing diverse
ideas to market to tackle complex
healthcare problems from multiple angles.

Our focus is keenly on healthcare, but we don't isolate ourselves to
any one aspect of the problem. Our portfolio reaches from providers
to payers, from professionals to consumers, exploring every possible
way to improve the industry. And our powerful platform takes
companies from idea to scale, bringing the very best ideas to market

—transforming millions of lives.

Filled Button Outlined Button



TYPOGRAPHY

Type
Treatments

Our brand is built to push the boundaries of standard
executions—and typography is an excellent way to do that.
Explore lots of options. Sheer type. Break words. Turn things
vertical. Let the words bleed off the page. Just make sure
that even when you're getting creative, your meaning is easy
to understand.

While we encourage getting creative with headlines, we
usually recommend keeping subheads and body copy
straightforward and legible—unless there’s a really good
reason to do otherwise.

Redesign Health — Press Kit Style Guide

PRIVATE & CONFIDENTIAL

o
I
=}
«Q
>
x
<
=
z
<
<

FD{ IT
WHHOCT

REDESIGN
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Why multiple
perspectives is the futu
of health and tech

REDESIGN
HiLlvdH

May 23, 22
5PM — 8PM

Los Angeles
Convention Center

1201 S Figueroa St,

Our platform is boldly ideating, launching, and scaling
solutions that have the power to transform the healthca
industry—and improve the health of billions of people.

o O\
(/ Learn More —> )
N J

Our platform is boldly ideating, launching, and scaling
solutions that have the power to transform the healthcare
industry—and improve the health of billions of people.




PHOTOGRAPHY

The Prism
Eftect

Our brand uses a broad range of photo
styles, but no matter what you choose,
it should fit with our brand tone, feeling
relevant and energizing.

/e AN
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Often, we treat our photography with one
of our signature Prism Effects—treatments
that visually demonstrate our multifaceted
approach to our work.
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REDESIGN For questions please contact
HEALTH press@redesignhealth.com.



