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DISCLAIMER

The copyright of the comtent in the publication I8 reserved by the Deportment of
Management Studies of St Xaviers College (Autonamols), Kolkata. No part of this publication
shaoll be republished, distributed or transmitted in any forem without the prior parmission of the
publishers. The permission will anly be considered volid if it is written form and signed by the
required authority, While every effort hos been mode to ensure that all the information
provided in this publication is accurate and reliable. any form of misinfermation, errors or
omissions is not the responsibility of the department of the contributor. The Editorlal Board is
not responasible for any views expressed by the published authors. The ideas and viewpaints
expressed do not intend to olfend onyone. Readers are encouraged to bring forward any
matarial thay find cbjectionable to the attention of the Editorial Committes. This wark is
distributed without profit and produced for aducational purposes only. The X-Ecutiva is a
free- distribution publication and is NOT FOR SALE. For any feedback and suggestions, kindky
write to us at: xmseditorial2022@gmail.com
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A message from

FATHER PRINCIPAL

[ E T v ———
lr' / - Jonathan Lockwood Hiie

Afer years of struggle with Covid-19, things finally ssem 1o be getting back to normal. But can we say
that we have successfully outmaneuvered the pandemic? The answer (0 that question can be contradictory.
We loarned the importance of our health, the importance of our families, and the importance of uiilizing
every moment in our Jife becsuse, after all, life is short. On the other end of the spectrum, many lost their
loved ones, many loat their livelihoods, and many lost their way in life. So therefore we cannol say that we
hiave succeeded in overcoming the entire pandemic situation. At St. Xavier's College{ Autonomous),
Kolkata we firmly believe in having a grounded approach toward life while reminiscing as well as learning
from every fatet of life.

There is & new world upon us. Things have changed. People have changed. Percoptions about the world
have changed. Dynamizm is at its peak. Now It is up to the youth to pave the way. They are the only ones
who can guide us through these dynamie times. They are our guiding light, our boulevard to & brighter
future. It is now up 1o them Lo learn from our past mistakes, acquire as well as spread knowledge and
create & better future for the generations to come, In & world where everything is changing in the blink of
an eye, knowledge is indeed our greatest treasure. With an immense sense of accomplishment and

we present to you, The i8th edition of the annual magazine, The X-Ecutive Yol. XIX- A Credence to
Equivalence, published by the Department of Management Studies of SL Xavier's Caollege( Autonomos),
Kolkata. This edition of our magazine revolves around the theme “yin-yang®, a Chinese philosophical
concepl that describes opposite bul intersonnected forces. The universe or everything around us i based
on the idea of balance. Our magazine is & reflection of the coneept of Yin-Yang in the sense that it presenis
te the readers an interconnection and balance among parsdoxes. The X-Eeutive Is & successful endeaver of
the Editorial Depariment of The Xavier's Management Society, which inspires students from every corner
of the world to ge oul on &n endless saarch for knowledge, discovery, and didactic genius.

I extend my wholehearted congratulations to the esteemed faculty members of the Department of
Management Studies and the Editorial Department for putting so much effort into publishing & magazine
with such a wealth of information. Additionally, | would like to express my gratitude to the members of
The Xavier's Management Society lor their tireless work in making this issue of the magazine a raging
succens. This magazine is beyond doubt a reflection of all the aspirations and hard work of the minds that

made it
{ b

Rev. Fr. Dr. Dominia Savis, 8J

Principal,
B1. Xavier's Collegs (Autonomons ), Kelkats
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A message from
FATHER VICE-PRINCIPAL

We think too much and feel boo lillle. More than machinery, we need
maore than cleotrmess, we meed kindnesr and
Without these qualitier, life will be violent and all will be lost.

- Chardie Chaplin,

It fills me with immense joy and satisfaction as I look back on the last scademic session and see that we
have been steady In progress, matching strides with the ever-changing world. Our aim s to equip young
minds sufficiently with knowledge and wisdom so that they can carry forward the baton of living a
meaningful lifs. Wa are o pruné the young budding talents, full of potential, walting to be idantified.
Edueation is not merely an agreement of facts bul alss values which m-m«mmm:ma
life. It ensires that we leave the world & far better place than we found i A pivetal role of education les
in shaping the personality of a child into & healthy mind and happy soul, who is not only equipped with the
skills and aptitude required for academic excellence but helping him face the challenges of life In & balanced
and harmonious way. We enterprise to make academic excellence with a good human value system, which

in myriad ways is ingrained in the culture of the college.

The college leads the future generation to become able leaders of lomorrow leading us into a more glorious
and secure future. With this ohjective, we atlempt sncouraging cur students to be creative, thoughtful and
Industrious. We attempt to Inculeate valves and vision so that they are ready to confront all odds and
challenges without loging integrity. In every good educational institution along with academic studies,
students are sncouraged In games and athletics, art and eraft, clubs, varous groups and sechtbes, o
provide them opportunities to bring out the best in them and all the fields. The college magazine is &
platform for the students to express their creative skills which develop in them originality of thought and
perception. The 19th edition of The X-Ecutive Vol. XIX- A Credence to Equivalence, published by the
Department of Management Studies of St. Xavier's College(Autonomous), Kolkata, aims to provide
exposure (o the readers. Like every magazine, this edition is revolving around the Chinese philesophical
eoncepl that describes opposite but intérconnécted forces, “Yin-Yang”™.

I place on record the hard work pul in by the Xavier's Management SBociely, headed by Dr Sukanya
Sarkbel and Dr. Supriyo Patra, and every member of the Editorial Commitiee who contributed creatively
to make this lssue of the magazine a unique one. A special mention Lo the students wha spent sleepless

nights designing and setting the format of the magazine. | sincerely appreciate the hard work of the

Editorial Committes and all those who contributed in different ways.

Rev. Fr. Dr. Peter Arockiam, 8J
Viee-Principal,
Department of Mansgement Siodies,
Commeres (Evesing). & M.Com

8L Xawher's Callege [Antonomons), Kolkala
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A message from the

MANAGING EDITOR
DR. SUKANYA SARKHEL

Alter two years of handihip, the world i in full fores to return back to pormal. Opportunities iy come o U8 in the
form of challenges and the onss who persevers through this phass and adapt to the new changes, smerge as
succesaful human beings. Yin and yang represent the duslity of life and the balance between opposing forces. The
pandemic brought challenges and hardships, but it alwo led (o creative thinking and innovation. The new normal is &
balance betwesn the old ways and tha pew ways that ihe pandemic has tmught v

Similarly, the students of the Depariment of Management Studiss faced obsincles but perimversd through them and
emerged sucosssful. The editorial committes of the X-Ecutive faced challenges but demonstrated learning traits and
proved to be pillars of strength, bringing balanes to the publication. The theme of yin and yang highlights the
importance of smbrscing both the good and bad sxperiences in life, leamming from them, and finding balanes to
nchigve success. The impaet of the pandemic acceleraied creative thinking and innovations and creaied major trends
in the global sconomy across all fislds. The new normal ix & culmination of the old ways before the pandemic and the
oney the pandemic has tanght us, | am sestatie (o see the conelusion of this voluma of the X-Eoutive, It fills me with
8 eolowsal sense of contentmend, having observed the allegiance of each member of the society, who mot enly
provided constant contribution but also triumphantly overcame any spanner thrown in the works, The students rose
to the sconsion interviewing prominent personalities from many walks of kife. It was stirring to see the gleaning of
insigthts and lessons learut from their experiences as o takeswny. | commend the sntire Editorial Committes of the
Xavier's Management Socisty with special mention of the Joini Editors Anisha Sarafl and Kauvith Ghoss. They not
oaly demonstraied & plethora of leaming traits but slso proved to be the pillars of strength: to make this publication &
reality. The path towsrds this sdition of The X-Ecutive was paved with the blessings and guidance of Rev, Fr. Dr.
Dominie Savie, S8 Principal of 8¢ Xavisr's College (Autonomous), Kolkata, with heartisst wishes from Rew, Fr. Dr.
Peter Arockinm, 8J, Vice-Principal. | would like to axtend my exuberant wishes to Prof. Sougnta Banecjee, Dean of
the Department of Management Studies, and Dr Supriyo Patra, Deputy Managing Editor. | would also like to sxtend
oy sisoerest gratitede o all the professors of the department for their munificencs and counsel. | iake this

muummmMuxnmmwmmmuu
; mmrx.ﬂwhuwm“mwuhwuﬂmwm.

of heritage that brings & new perspective for our readers. | am sure the b
‘ urd positive mindset, making it & treasure for you all. Mistakes should be
d; not dwelled upon and slored. We aré open io your feedback and recom

Ly S

De. Saksmys Sarkhel
Faesadenn.

Kavier's Mansgeme nt Socarey
Managingg B, The X-Beutive
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A message from the

MANAGING EDITOR
DR. SUPRIYO PATRA

The X-Ecutive 2028 journeys into the discernment of *Yin-Yang™ in relation to entities in the corporite
world, Balencs is important in evary aspect of life and the situation is no dilferent in the world of business,
manageineial & the world of competitive sporis.

In the beginning of the 21st Contury the right balanee needs to exist in the domain of broader Esonombe
and Social Issues in light of the United Natlon's 17 Bustsinable Developmeni Goals. In the corporate
world along with the hard skills the importance of Life Skills and Work-Life balance is also gaining in
importance,

With the advent of Franchise based sporting events all over the globe, the importance of mental finess
along with physical fitness of player's smphasis the importance of balance 10 emerge as winners. The
“Yin-Yang" is the internction between the cosmic and human realms, which leads to & constant, dynamie,
and harmonious balance of all the things in the universe.

The 18th Edition of *“The X-Ecutive’ locuses on the concdpt of *Yin-Yang™ in relation to entities in the
corporale world,

The inapiration & motivation to the launch of the eurrent edition of “The X-Ecutive' came from our
respected Principal Rev. Fr. Dr. Dominic Savio, 8J and we are Lhankful to Father for his eonstant
blessings, Rev, Fr. Dr, A. Peter Arockiam, 8] Viee-Principal of cur BMS Department has bean & constant
source of guidinee from the inceplion stage of the magnzine till its launch. Prof. Sougata Banerjes, Dean
of BMS Department was always there with the right advice and suggestions to make the magazine &

ﬁ'brlhj'rﬂdlﬂg. Dr. Sukanya Sarkhel, the Professor-in-Charge of XMS deserves special appreciation for

L mnhﬂmﬂlglhuduhumhdthm.hﬂnumﬂ,udmum

* in relation to entities in the corporate world is eventually appearing be
wning and ecordination done by Anisha and Kauvith and the dedicatio
nand good wishes received from one and all.

https://online.pubhtmI5.com/sbsw/tmxe/#p=1
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MESSAGE FROM THE
STUDENT EDITOR

am filled with a mix of emotions as I write this note. It feels [e jost pesterday, lulmmmwhﬂ
Dnew opportunities my way xod make pew friends, 1 learned 1o pash myself and try new things. | joined clubs and

thut aligmed with my interests, and slowly but surely, I started to come out of mry shell. Il miss the friendships 2nd experiences
that T've made over che years. On one band, [ am thrilled to be 2 pare of this incredible pablication and v bave had the
oppoertunity to chare the amazing work of cur talearted writers and artists wich all of you. On the other hand, [ cannoc help bat
feel 3 sense of nostalgia s | refleny on my time here &t college.

Being given this role has bumbled me and given me a greater appreciation for all those who bave worked tinelessly to make our
magazine 2 valuable addition to our readers’ fnves, The X-Ecutive Volume XIK: A Credence to Equivalénce aims to inculeate in
our readers the sparit of duality - a force that helps us wo navigate Life's aps and downs and find a balince beoween chem. We
bope to showcase the diffevent genres of literature, art, and culturs that explore dhis thems, and ereate x nexes of all possible
workds and states of mind that exist within us. We invite you to delve ixto the pages of our magazine and inmerse yoarsslf in
the world of ¥Yin and Yang. The magazine attempts 1o encapsulate elusive levels by providing its readers with the possibility 1o
involve themselves with a myriad of themes on which featured articles ars hased. it presents an intriguing world of sumerons
feamred aricles such as “Linkedln Profile Building”, “The Gaming Industry- A Muhi-Million Dollarworld”, “Charting with the.
Futuze- Al Conversational Teols™, “Market Treads™ and many more. This year’s edition brings forth engaging intesviews of
eminent personalities such as Mr. Mokic Malhotra. CEO of Dabur India Lid., Mr. Ajay Seinivasan-Former CEO of Aditya Bisls
Capital, Ritvie- Singer & Songwriter to name a lfew. The interviews have been astutely planned, with impeccably prepared
questions designed 1o caprivate our readers.

1 would ke to express my sincere gratitude to Rev, Fr. Dr, Dominic Savio, §] and Rev. Fr. Dr. Peter Arockiam, 5] for their
umwaveriog support ia all of sar endesvours. Without the leadership of Prof. Sougata Banerjes, Dean of the BMS Department,

Now that | graduate and move on to a new chapter in my life, L am grateful for and willl always cherish the amaring memories |
have created with my absolute Gwourites Enakshi Varma, Shruti Jain, Mok Joski, Flarchivs Saraf, Raghav Bansal, and Hriday
Sambeani. Even though we will be no longer working together on campus, 1 know that these friendships will continne to ba o
soumce of support and poy for yeass ko come,

Afver months of hard work, sy heare is filled with appreciation and happiness. ['would like vo thank my Co-Editorial head-
Kanrvith Ghose who was there with me throughout my jowrney in XME. 1 would also lie to thank our writers for their
conributions, oar design veam members for their creativity, and our Editorial Commirmes Members and other Working
Commmittes Members for their meticulous aftention to detail. Without their dedication, this magacime would oot bave been
pousible.

1 believe that this magazine serves as a reflection of the diverse and talented community that we haws at oax college and that it

mspires you, our readers, to continue to pursue your passions and strive for excellence in all that you do. I bope that this

magazine inspires you to embrace both the lightand the darkin your fife and find the beaury in the balance.

Anisha Saraf
Stndent Editor

Mavier's Masagement Society

https://online.pubhtmI5.com/sbsw/tmxe/#p=1
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MESSAGE FROM THE
STUDENT EDITOR

1 knew that this day would come soon enough but now that it is finally bere, it is hitting lfke a truck. It is hard to believe

that thee time [ bave spent as the Editorial Head of XMS, witnessing new experiences and making unforgettable memories
is coming 1o an end. 1 erill remember my firsr day in the department in 1020, resparching for questions for Sadhgure's
interview and praying that my questions get sebected. As time passed, working for this department whether it was till 4 in
readers as the Department Head after 3 years of persistent hard work, 1 can finally say that all those Lute nights were
indeed worth it.

Shouldering the responsibilities of being the Editorial Haad and making 3 200 page- magazine of this glorious stature
and magnitude from scratch was indeed no cakewalk, but thanks to my eo-head snd an extremely pasionate team of
Working Committes Members, we were successfil in establishing 2 common groand to bring this spectacular lnesp of
interviews and a plethora of featured and student articles to our rexders.The X-Ecutive Volume XIX : A Credence to
Equivalence revolves around the theme of Ying Yang which showcases thar all things exist as inseparable and
contradictory apposites, the pairs of equal opposites artract and complement snch other and that is what malkes them
falfilled.

For this year's edition we have articles that cater to the likes of the Gen Z like understanding the perceptions behind the
covered riveting interviews from revered personalities like Ritviz - Indian singer-songwriter, slectronic musician and
record producer, Mr. Kabir Bedi - Indian Acter and many other inspirational and eminent figures_The interviews have
been carefully constructed, with thoughefully crafted questions designed ro captivate and enlighten our readers. The goal
rhar we look forward ro schisving, ks thar our readere find this magasine enchralling and insigheiul lfee slwayr and help
this year's edition of The X-Ecutive reach soaring beights of success and magnificence.

We embarked on this jowrney as the Editorial Heads with the sarme neal and enthusizem as abwarys to ma ke the 1oth edition
a grand surcess and guiding us to this zenith, we had the constant support of Rev. Fr. Dr. Domyinie Savio, 5], Principal of
S¢. Kavier's College (Antonomous) and Rev. Pr. Dr. Peter Arockiam, £), Vice Principal, Dept. of Beom Evening and BMS. |
also thank Dr.Saprive Patra and Dr, Sukanya Saridsel for their unewerving guidanee.

As [ bid adien to my department, T would [ike to thank my Co-Editorial head- Anisha Saraf, who was there with me
throughout my jeurney in XMS. I woald aleo like to thank my beloved WCMe’, without whom this magazine woald not
hml--ﬂh. Dorill shways be gratefol to Atashi Dasgupta, the former Editorial Head, for always having my back.

Lasthy, Twould like to thank my stars for it was threugh this departmesnt that | met and made friends for a lifetime- Nikita
Baheti, Samridhi Borar, Krish Doshi and Ayush Mishra, It was because of the synergy and the bond we shared that made

me falll in fove with the Editorial Department in the first place.

Mmu

Srudent Editor
Kavier's Management Society

10
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FOREWORD

Every sentiment and action in this world is governed by balanee and each time (his
balanee Is disturbed, it gives rise (o an insightful experience. Whether a boon or a
bane, s what we as performers and as spectaiors stand to gain and lose. Be it a
hypoihetical economic equilibrivm or arduous corporate competitiveness, they always
seem (o settle down whenever there is a reckoning that defines new boundaries.

This edition of (he X-Ecotive inspires us (o learn the stability of life, Asserting the
very concept of Yin Yang, with Yin characterised as slow, soft, cold, wet and passive
and associated with waler, earth, negativity, femininity, darknes, destruction, Yang
represents speed, solldarity, focus and warmth, in association with fire, afr, positivity.
masculinity, light and creation. Both are polar opposites but are quintessential for the
existence of equivalence on the Earth. Likewise, in our lives, all decisions must be
wisely taken and the steadiness should be maintained. OF all the things, one of the
most difficult things (o do as an individoal is to put your faith inte the unknown and
choose (o believe and accept the very truth of it The world is always on the edge of
catastrophe, This demamnds well measured actions (o be Implemented.

The arteles written by the Editorial Committee locuses on the concept of proper
halance where we learn that every coin has two sides, (0 every homan, {here are dual
natures and we dwell within evervihing that ranges from disease o divinity, I is a
delineation of dwelling between the dark and bright side of everything. This velume
of our magazine talks of skillfully handling and managing these two sides and
choosing to live with cqual admiration towards both. Our magazine also covers
Interviews and articles of people who have strived and achiesed their polse. These
eminent vislonaries and change makers have made bold choices but have also held
onte an enriching diplomacy. The interviews have been articulated (o suit the theme
of the magazine and one can definitely comprehend a lot from them.

With this thought in mind, the Editorial Commitiee of ithe Xavier's Management
Soclety brings forth (he annoal department magazine of the Department of
Management Studies, The X-Eeutive Volume XIN: A Credence 1o Equivalence, where
we aim readers to understand and believe in the concept of stability through proper
balance. We are honoured (o have the opportunity to publish this issue and expeet
readers to go back with insightful learnings and use the same in the monotony of life.

https://online.pubhtmI5.com/sbsw/tmxe/#p=1
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MEET THE DEPARTMENT

Rev. Fr, Dr. Dominie Savio, Sj—,Pthﬂ:ipﬂl

The spex of the Deparrment of Mamgement, Father Principal helps ui io bring our
thoughn ines actions and plans into execution. His continuows. Bith and belief in cur
deparemsens only helps us scar higher and sccomplish our college’s mission of ‘Nihil Ulres®,
He is our source of sppoir and inspincon.

Rev. Fr. Dr. Peter Arockiam, S, Vice Principal
Father i dhe ideal leader of our has calm, compaionate and fun loving nasuse
is the best. His judgemens and decisions with regard o the deparrment only shows his

for cur socomplishmens.

Prof, Sougara Banerjee, Dean

| Our everluing ducipline and unwavering spirit i all 3 peason for our Dean's consmant
- effores pur ineo us. As calm and pasent s be could be with us, his tolerant nature cowands

all cur querios helpi s reiolve everything wich greas exe. Hie i Rall of knowledge and

" explaing everything with case and in detail which makes oy for dhe soudents to

Dr. Sukanya Sarkhel, Assistant Professor
A skillhal prolfessor who hus knowledge for every subjece- you name it, sbe has ic Her out
of the box methodology of traching ks what sets her apart from everyone else. She's always

| there for any isuss we ever Bice in our depsnment. Her individual amention o every

sudent and making dem foel valued is what we adeine dhe moae.

Dr. Supriyo Patra, Assistane Professor

A seress reliever, his clawes are always somedhing ro look up to. He alludes o all hin
seudenes a5 brands” and his leceures speak no lese With all the amaring examples and cases,
he makes our clases inceresting and leaming fun. W eagerly await for his leceures and for
all the exciting information.

https://online.pubhtmI5.com/sbsw/tmxe/#p=1
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MEET THE DEPARTMENT

Prof. Dibyendu Sen, Assistant Professor

Mot onky docs he wane us vo think &ifferendy but 0 are his ways of ceaching, Sin's leceures
go beyond juse the rexsbooks and makes s all puc our thinking caps on. His bfe lesons
add great valise 0 all cur lives and we only have immense rewpect for him.

D Basuli Dasgupta, Assistant Professor
Be it once or ten times, ma'am never lexves any wone uneurned in clurifying doubis for us.
Her effordess and calm nature gees nothing but the best out of every pemon in the

Dr. Himadri Karmakar, Assistane Profewsor

Sir's charming penonality and set apars ideniry makes 4 subject 1 monotonous and wary
as marhs and statidics interesting. A mulc Taker, sir helps his sudends even ooline. His
mummuhmguh-lyeahﬂmdm&j&nmdhdlwm;ﬂ
there.

Prof. Rajashik Sen, Assistant Professor

A subject like accounting which one never thoughe can be fun has a changed penpective
v, all thambs 1o cie. He makes sure eo have inteeactive waions with hio sudens o thar
the best cur of every child,

Dr. Rajni Gupea, Assistant Professor

One of the friendliess peofessons in college, her individual ssention o every student
makes sveryone only love her. Simple tocls of eeaching help everyone underand even
the moit complex porions. She is always the one o pot extra effors o help her mudenn
micoeed- in scademics and in life.

https://online.pubhtmI5.com/sbsw/tmxe/#p=1
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MEET THE DEPARTMENT

Prof. Jnanranjan Chakeabarti, Assistant Professor

Always the one 1o make sure his wodenss don't leave the lecrure with an unclear mind He
is the one o szart from scracch and reach dhe rop most of every wibjece. Everyone hu
immense respect and love for sic 2 be expects everyone to perform o the best of dheir
bilic

Prof. Kaushik Goswami, Assistant Professor

Sir looks after Informarion Technology 23 3 sbjsct and serves e them 3 plaee full of oaly
wisdom and knowledge, His lecrures are wery imsightful and w0 are dhe
presencuions. Taking down notes in bis das i of vial imporance and no one would
want (o misk out on any picce of informution coming from him.

Dr. Mahua Basu, Assistant Professor

Ma'am chooses to les go of the common reaching methods and choase the chosen.One of
this world we live in is worth everything . Grear ac eloquence and ber command over dhe
sibpect only makes one go deeper into i

Prof. Oyndrila Ganguly, Assistant Professor
She traches law w the BMS deparcment. She makes the wbject w0 discossable and
thought 2 subject like law could be of exty understanding but chanks o ms'am | it now i

Prof. Rasherajit Sengupea, Assisranc Professor

Sir's clus meens only once 3 week, yer be mmren char it & wufficient o addrem our
corpoate communication nesds Sir believes thar every subjece should be cleardy expluined
and dhe “communication” should be smooth, be it peronally or profsionally.

https://online.pubhtmI5.com/sbsw/tmxe/#p=1 19/183
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MEET THE DEPARTMENT

Dr. Shaunak Roy, Assistant Professor

Amusing and fan- the pecson and his lecoures, boch. He makes the clus interesting with
his reall life soories and gives ecamples that all sudenes can relate 1o which makes the
sbject easy 10 undetstand. His presentacions are  last moment life saviour for ol of us.

. Shouvik Sirkar, Assistane Professor

His clases ure 3 combination of both- leaming slong the go and laugheer with finny wnd
witty commensi, One of the moat infosmative elases where srudenss learn something new
everyday, noe onby abour che mbjecr, bur alio showt the currens senarios of vhe woeld.

Prof, Swaraj Kumar Nandan, Assistanc Professor

Sir is a profesor of E-Commerce a0 dhe BMS deparrment. His computer information
amsplifies pase che cassroom lessons. He is the individual w go w0 i you have any quesions
regarding a college event or anything compuner relaced. He enures char his snudenes
‘excel’ not only im veses bue alio in life.

Dr. Debanjana Dey, Assistant Professor

| The one who's well versed wich all concepas off evonomics. She can teach you and solve
| your doube ar any poing of rime, be it the clss or corvidor. Mot onby sconamics, bu she is

1 mathemarics problem solver eoo. The one -h:ﬂ-ipmlqd_mukrmqﬁmu&
eary bor giving vs beeales barween long leceures,

Prof. Rinita Das, Assistant Professor

Her pace is calm and consisrene, 5o thar each srudent undersrands well. She i slways there
to sobve all your doubes relating 1o corporase baw, Her patience and perisence makes her
an exceprional reacher,

https://online.pubhtmI5.com/sbsw/tmxe/#p=1
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MEET THE DEPARTMENT

Prof. Chandrima Banerjee, Assistant Professor

Mia'am doesn't just explain the concepes bur makes sre o incorporate real life examples
every time. She i exmemely approachable, some might even my just like an agony
column writer. Anyone wha loves books can have o very fulfilling conversion widh her.

Dr. Jayita Bic, Assistant Professor

I your demand for knowledge 4 hagh, ihe o the perfect penon o supply you with
impeccable perceptions. Ma'sm takes you back o the good old whool dsys when she
makes you teand up for exchanging good evening wishes. She leaves no stone untumed
for making the clasies & perfece balance of fian. jokes and practical knowledie.

Dr. Sonia Nath, Assistant Professor

A eeacher who expects that her sudenss are of the highes calibre, and comsiders all of us as
appreciaring resources. Ma'um s someone who reaches with an iron fist, yet is warm and
humble to her sendene.

OFFICE STAFF

M. Subrata Kr. Chatterjee

The penon who would give a solution ro all our problems in the deparcmenc. He handles
all fimnance work, fom our admison o condonation fee, be has the reconds for
everything. He takes care of the finds and bilks with his unique skills.

Mr. Manoj Chandra

The go to pemon for all smndince relased queries. Mandj sir is a friendly and helpful
mmhuhhlh‘a}nmdym_‘lu-kh:-h-m He finds perfect solutions to

all day wo day problems in college.

Mr. Alok Ekka

The pemon to resolve all your adminisrative and general doubs, His
collsborative and cordial narure makes him irreplaceable and extremely special in
thie BMS department. He is the walking wikipedia of the administration.

https://online.pubhtmI5.com/sbsw/tmxe/#p=1
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Medl The Boaid
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Tanishka Agarwal

A prowersousio ishiv i comed Fo ok, Jankihba wif boffdogo
ol the rﬁn.ﬂnngn‘l that coma b oy, usith hav elde of "fait
ot acting af the echalyd. She G coeryihing o feder shoufil
fook fike and afio had & grod doff Side to & domeftomesusly
She knoead exactly how 2o dest (ith doorything, be i peiple,
Aot o Ih"n{‘pl Uhie bk o ‘wive iR i1 it aml
= oo (=g ottiude

A mastor ot work atched wth fun Sea o your wftimate go-
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thi afro sl Lo enire. peefiveting i ouoryZhiog e dn
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Shruti Jain
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Meel The Boaid

Prerna Dafmia
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XMSmligporl

The Xowiar's Monogemant Socssty stands for o representotion of amalgomation of ldeas, opportunities, and leorming, 'Wa
amtempl at galning significont expariencas @ order 10 Gain an NeEght 10 the colporate and Manogament workd utside.
Wa aspire to create value for those who assocabe with our sociely ond provide o platform o gain meaninghul
axparience and arganizational skills.
In the new ocodemic yeor 2022-23, tha socisty wos determined to pufsue grealar oehievemaents ofter projecting
Immanss growth in [he PpOst ocadsmic year. The mikmbers of XS walcomad [he new batch of Sudents with an avant
ExElusivaly 1oF The Fifet viars: K-SenssieRa, - "Dieak Thisligh Thi Basbion” iof 1he Niest e 1h Twe years wilthin INe collége
With over 200 teams porticipoting and theee entailing rounds. X-Genesir22 was closed with o huge SucCess
In pddition to the se of iis evenis, the Kovie's Management Saclely ks renowned lor its corporote seoial respansibilty
efiore, which includies giving Back 1o the comimunily, in the spirit of Chwistimos, the studente Ot XMS organized o visit to
Unmish, o schiood for chiidron with speciol nesds, on the Z3rd of December, 2022 We not only pionned o msmiber of fun
ot tivitles for the kids, but we oiso gave them gilts that wene filled with o lot of offection and wammith, The membars of XS
take pride knowing that they are the reason for the smiles of the speciolly obied
tn the bock of o glaious ston, we emborked upon owr jowsmnay toward our monogerial orotory event: X-Confen2d:
=Agsert Invigonate. Engoge”, driven by this motive of Sihd Uitra’, ond to take the troditions to.a naw lpved. The stuchants of
the Xaviers Monogemsnt Sociaty iook K-Conlero (oo notional lewel this year with porticipation from reputed instiutions
like Asholka Unhweraity and KIT Bhubonegwer among othess. Over 40 ompirants contested o series of Intriguing rounds
within college. With about 8 eollsges from ol ever Lhe counlry, four aepinants quallied for the inel
Wwith o team of B0 membars and o plethora of ideas in mind, we began preporations lor our fiogship event- The Xaviars
tdanagement Convention'Z3 - o Natlonal level management 1est in the month of Februory, We orgonized the launch for
XMCZ3 in the Colege CoOMPuE INtroducing the range of our evens, nomely - Bast Manager, Finoncs, Marketing. Spors
Maragernant, Sirategic Mantgament HR-PR- and Binge-Con. With this wide gonde of svents ined up, we kicked off the
prafiminary reunds for XMCZ3 with over 200 registrations ocross ol events. The Xoviers Manogemant Convantion 2023
than withessed o batiie of el among students represanting renowned collsges ITorm OGHOES The COUntRy.
A serigs ol ingightful spedker sessions wers conducted over the span of diffefent events ths yedad, with 20006
registrations. We hod the opportunity 1o host Mr. Ankur Warioo (Entreprenaur, Author ond Indion Youtuber) in on onine
interactive session with our students and Ms. Anamila Ehanne (indion Fashion Designer) in persen to oxidress the
studenis.
Further, we also had the spportenity te have Mr. Kaushik Mitra (Vice
Presigent and CFO at Pepsico (ndiad along with Ms. Amruta Joshd (Giobal
Dirsctor of Data 4nd Al Solutiors) fer & dafied of online JpEdkar Leasions.
For andther sventiul in-person interaction, we had the honor of hosting
Mr. Bharat Goanka (Co-founder and MO at Talty Solutions) In our college to
mame  few.
202F-2033 was o successiul time because the society reached previously
unseen heights, All of the members' collective offorts have paid off in the
orderly execution of the evenis. AL XMS, we put a strong emphacis on
chasing every poal with vigor and culthating a sense of camaraderie =0
that we can assist one anotheralong the way. We live by the notion that we
should discover many facets of this dynamic world, encounter a group of
ambiticus individuals, and develop a lasting relationship with each other,
We avet S Success 0 the constant suppost of Father Printipal Bev, Dr
Fr. Dominic Savio, 5.5, Father Vice-Principal- Rev Fr. Peter Arockiam, 5.1,
Dean of Deparment of BMS- Professor SoUgata Banenee, aur Professor-
In-Charge, Dr. Sukarys Sarkhel, and Asslstant Professor-in-Charge, Or.
Supeiyo Patra Compliad by -

Dristi Poddar, Tanishka Agarwal

https://online.pubhtmI5.com/sbsw/tmxe/#p=1

Joint Sacrataries, Yowiers Monagament Sociedy
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Finan%% geport

Financs i assontal bo the succes of cny orgonizotion o it is the fcundation wpon which the sockety i premised. it Imoives
the manogement of financial rescurces to enoble the sockety 1o oparate with coherence ond sfficocy. As the finonce heods
of tha Xovier's Monagement Socisty, wo o proud ko presant the Armual Finarcial Report for the year 20022023,

Despite the chollenges possd by the pondermic ond the ranstion to physicol operctions, the membess of he saclety
CuliveEred O TRMOTEODIG PaiDamancs ond DCeyid O N IDUCTIEoNa 107 [ UPCOrmang yeor, Tha SO0IG0Y IS gronseul 1o hows
coliaborgted with: several companies, inciuding Line, Eduiima. Tooma TV ond 618 Friends: Fi, emang many ofhers.

Tern XMG orgonized several Buminoting sessions with prestigious educational instituticns: such os 580 and MARS Training
And Sohationd. In a<idition 1o the insightiul webinan, we Glso hosiad physical sessions in collabaration with preaingnt
companies and incustry isodens, namaly i Wenil Agarvol Wis Pragal Swekha, and meary athers. Thoso saemines coveres
o rangs of fopics, Inckiding Sustainabilily in Entreprensurship” and Tmotienal Wel-Being of College Sludents’ and provided
stuclents with i spportunity to nabwok with professionale in their feld of interest. Ths success of thass ssesions reflects the
commitment of ow tearm towards providing o holistic’ educotional experiance to the students of St Noviers College
{Rutonermous), Kolkota,

We brosdened our sociol medio culley ond were obles o streomiine communicoiion ond moke nformotion mom
wmmnhpﬂﬂmmmmmhﬁummhﬂnﬂmuﬂ_m
il 10 S b Succeed. Moreowd, thir Sociaty focused of INGraasing ilF ofr SOMpUS plesance with a Wwide range of
rorketing Ischniguoes.

This Invalved the cegtion of pemetienal maierials such os slondees, Bonners. ond pesions that were sirociegically ploced
In high=traffic omeee of the college compus. The socinty aleo mobiiized o magnificert sunch for ouw Hogship event, TMC 232
b angoge wilh the student Sanmimunty 16 Bulld nlecest and sxcibement. Thise mafrbing eflots heloed bo indrass vesibilty
Ond Cradle a Strong brond prasencs Aor tha sockaly, reaching oul to 0 wisis audiencs ond hoving o gneater impaect on tha
M5 believes in upholding our moral compass which makes us soclolly and smvimnmentally cware ond driven fo undertole
CofmLEty oulreneh Ocliviies 1 ight of the Gbove, Wi OfQORIed G SOCK GIVE WMIFEN OLF Mamben celsbioted
Christmos with the chidresn of the NGO - Unmish. The event wos o resounding sucoess ond wa were glod toconiribute to this
NS COULE, A INaNCE NEOTE, § WS uF IERGNABINY 10 anable 1his 3ockety 10 solisly A8 inonciel obligations by olozating
funds to vorious departments ond ensuring thot they ware utilized prodicionthy. Wa creoted o stringent systam of fironcial
managemnd. keeping o close check on all expenditures and sources of inceme. Qur department played o vital role in
fastering the harmanicus operotion of the society ond s events, ond we ane delightod 1o report that our efforts have boan
Buttapiiul

Oner endecvoss would noi have been possitile without e guidance and suppart of Reverend T Domiinic Sovie 5. Frincipal,
Reverond Or Peter Arockiom, 5., Vice-Principol, Professor Sougota Bonarjes, Deon of he Dopartmaent of Monagamend
- Shudies, ond our professor in charge Or 5, Sarkdhel ond Assistont Professor-in-CGharge Dr 5. Pora. We ore grateful to Subroto
Sir, MOMODIGL0 i, PORON Sif, Sonjoy SiF O 1a 4nlis Tecuury Separrment of S Xawiers Colega (AUTenomous ), Kolkeoe 1or
thelr imvolucibie osslsionce in ensuring thot the administrotive process wos comled ouf smocthly and the event wos
executed flowirssly,

Bur profound appreciation goes out to Harshits Saral; Isha Agarwal,
Morammad Taegeer Siadiqul, Mohit Joshi, Farian Jain, Raghay Bansal, and
Shreya Aganwal for demonmsiraging excepiionsl devotlon towarnds ghe
chpartment.

Thbif phriEtence and perievaranch tvards thelr noles have contributed
Imimensaly to thi sucoess of our team. They have consistently gone sbowe and
bryond thelr responsibilities, and thelr positive attitudes and collaborative
Epirie hunie besen instrumental in cultivating & great working environment

Wa wolild 1w o Bapress ouT grattucs o all the members of the sty for
Eeir valisable contributions. Our team ilustrated unprecedented adaptability
and devised Innouvstive strategies to accomplivh our objectives. We sspire
Emat the achiewvernents-of our team set a benchmark for futume generations of
the Xawigs's Managamant Society to follow,

We ane immensely proud of the wook that XMS has put forth this year. With
e ORDOMLUMNTEES B ERE hediEon and Ehe UFsSvering Support of our Spansoss
ardd fEam mambers, we afe confident thet our jeumney of success will
continue, We exparly anticipato what e future Nas 10 ol ang remain
coafimitted to pususg o mrsslon with passion and dedlcation. Onee agali,
e gutend our sineere appreciation Lo all thase who hive supporesd us along
the way, and'we ook forward 1o continuing cur collaberative efforts 50 Anushka Kedia, Enakshi Varma
Achigue v greater heighes in the yaurs (o come. Finonce Heods, Xovier's Management Society

https://online.pubhtmI5.com/sbsw/tmxe/#p=1 28/183



4/7/26, 11:04 PM

Remember he coys when you Lssd R0
scamper your local merket Tor Video Game
CDs, rush back fo vour deskdop at home and
wifl with bated breaths as the gams bosted
for the Tiryd time With the air of Selirem
ing ancund, @ geeck shrug of the shaulders
coupted with & sperkie of the Eyes as you
prepare 1o devote your time o master
thiol game. 'Well the kove for video games has
resnained congtant in L heans al the ==

year The Covid 19 pandamic might have bean
a bane to most, but the gaming industry soared
ot the tme Lockdowss, and subsegueet
regtictiong of movements of people mean
thel paople spent & ki of time indoors, driving
e remarvabe growih in video  gaming
Gaming houses capdaised on this, reMaging
sevedd] of thisd Games 8o fesbies. The gaming
indugdry in Indks has been growing & & rapid
pace in recent years. According 1o & report by
KPMG, the indian gaming industry wes valued
at op mately 5930 million in 2000 and (s
expected 1o reach $3 TS5 bilion by 2024 This
growth can Be sitrbuted 1o vaious fseore
r nge of mobile geming, fthe
W number of mREmet vsers i i,

Thi owth ol e apurty

fhEn 40N, Ihe

ket in 2021, Ower the

https://online.pubhtmI5.com/sbsw/tmxe/#p=1

The X-Ecutive Vol. XIX

while the mdustry hes made soch leps and
B s 0 gres hirights
Taing o irip {0 the aecade room has now evoled
into waiching players compste al bechbestes
‘:a;::-_:- Evenis 00 D& CIOWNED the witmate
superstar of ther video game. With the perfeqt
blend of skill, perseerance and endegvour, these
players prachice Ihel & 10 pafechion Tha
[ncugtry fag pralfonsted with Ehe fise 0 engaging

eS5pons tiles and

course of the nent tem yeans, the mabile category
is smticipated to maistain [ty markel dominance
Tihe mebile markeTs dxpangcn can be SHinbansd
10 ehe increassd sdoption of enamphanes The
rigmg cesire for mobile tablets with lErger
chsplays, whach ensure betier gaming expenences,
5 ancther facior Sontnbuting to the exganaion of
the mobile markst Over the colrse of the next
decade the sagment’s growth is aedicipated to be
significantly iafluenced by the increasing ssles of
Fandhetd gaming congcles Companies a0e ways
o T IooRoUE Tof Infroducng new paradgms,
erploting  ereegeg  dighal esimoemads  and
adfed valye 10 their games. Games have also
been @ the forefront & spearmesding the
increasad amalgam of the diptal and the physical
world, made possible through concepds Suth as
AR, e e Wdtivpige

ard tha fact thal people have state
ordergiand |
CAresr CaBn D& POnsEeEy [li-.l||!.__| -
faming has gone on io surpass Snear TV
ard other forms of on demand

emtprtginment 10 become the woeld's

lng gamang

largest mode of meca
AR incEstryY hat svasdy NEE 3 Whopping
£336 Bullion i mark ) specieaio
st higher henchmarks with every passing

ConEFm it

Overgll, the gaming industry i Inda
immense potential for growth, and with the
Figre puolicies and mvastmanals, 4 can come
] ﬁ!_!'lf'—l;.‘r'r‘! COMrERtcr 10 the Indian
ECONDMY In Ehe years 10 Come. Vided g )
Fas ceased "o be just

entemainman. With an eve

ik rmircded incie

proega industy

sustared rise in o

garming 8 higger

gally #fe. The growth o
scema 8 tiving
BCVETCEMIENRS N tEChngiogy
the g

29/183




4/7/26, 11:04 PM

The X-Ecutive Vol. XIX

CHATTING WITH THE FUTURE
Nl CONVERSATIONAL TOOLS

Artificial Tutellizgence (AL bas revolutionized the way we commiunicate, work, and live our lives. One of the most
siemiticant contributions of Al m recent years has been the development of Al-powered conversational tools.
These tanls use natural langnage processing (NLP) and nachine leaning algorithns to understand :md respond to
user quertes i 2 hman-like manner o this aticle, we wall discuss some of e most advanced Al converzational
tools available today. mecluding the Midjonmey Bot, Dall-E. AT-Powered Microgoft Bing, and the Chat GPT.

MIDJOURNEY BOT

The Midjoum ey Bot is an Al-powered conversational (ool
that helpe lueinesees engage with their customers in a
personalized manner It uses NLP algorithms fto
naderstand the customer's queries and provides them with
relevant information and recommendations. The
Midjourney Bot 1&g pasrticularly useful for busmezses in the
hospitality and travel mdostry, where customers requure
personalized aseistance with travel planung, booking,
anil ikinerary management,

AlI-POWERED
MICROSOFT BING

Microsoft Boig 18 a popular search engie that 15 powerzd
by AT and machme leaming algorthms. It uses NLP to
mderstand user queries and provides relevant search
results. Microsolt Bing's Al-powered search engine 1s
particnlarly nsefil for complex gueries that require
vontext and background mformation. For example, if a
nser searches for "best restanrants m New York Citp”!
Bing's Al-powered seamch engine can  provide
recommendations  based on  the uszer's location,
preferences, and search history. ;

Bagsdedn 0101 @
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DALL-E

Dall-E 15 a cutting-edze AT-powered (ool that can generate
images from textual deseriptionz. Thie tool iz developed
by OpenAl and is traned on a massive dataget of images
and deseriptions. Dall-E can  oreats reabistic and
imazinative images from simple fextual descriptions,
guch as "a green armcha in the shape of an avecads "
This tool has immense potential in frelds like desizn, at,
and advertiging.

CHAT GPT

Chat GPT 1s an Al-powered convorsational toal that can
understand and respond to user guerics m a human-hke
mamer: It nses NLP algovithms to understand the nser's
gueries and generates responses based on its vast
knowledge base. Chat GPT is particularly nseful for
busineszes that require personalized customer suppart or
assistance. It can also bz nsed for persenal puiposes. such
as answering general knowledze questions or providing
recommendations.

- ENAKSHI VARMA
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1. You interviewed the Beatles in 1996, what was the overall experience
like?

1. You must comprehend the seiting of the 19605 in order to comprehend the
imporiance of interviewing the Beatles. It was the era of the greatest cultural
revolution the world had ever seen—a revolution of love, compassion, and
peace—and there were street protests tking place as well as a tremendous
transformation in music. At this period, you had the Grateful Dead, The
Doors, Jefferson Airplane, Janis Joplin, and Otis Redding, in addition to the
Rolling Stones. The summer of love, which ocanred a year after my inferview
with The Beatles, symbolized the end ofan era, and it was a very exciting time
to be alive. I'm talking about the phenomenal changes happening, the hippies
and their philosophies were descending on the world, and all of these things
made il a very exciting time to be alive. The Beatles weren't just a band.

2. You were able to foray into the entertainment industry of India, the
United States, and Europe with ease. What is the key to your ubiquity?
2. While I'm unsure about the universality, I undersiand whal vou are saying.
In my book, I describe my career graph, which goes from Delhi through
Ballywood to Europe 10 Hollywood. In addition, it discusses a few of my
deeply intimate interactions with some exceptional women. [ believe that it
would be interesting o many people because it includes many of the
life-altering events that [ experienced, but my ambition w break down
barriers is what ultimately led me from Bollywood to0 international
countries. | was an actor who had trained in the English stage and thought
that I didn't exactly match the profile of a Hindi [ilm actor in my home
comntry. As a result. [ was searching for possibilities abroad. The crucial
factor n this is thal.

3. During the pandemic, what inspired you to write a book? Your
autobiography * The Stories 1 Must Tell" spoke about “rise, ruin and
resurrection’. Speaking of resurrection, was there a point in your life
when you felt that rising from the ashes was impossible?

3. Like I said, you have o reevaluate everything when your living
circumstances change. And when something catastrophic occurs, whether it
be a personal tragedy, an incident al work, or something like the pandemic,
you need to reevalunte. And that's when [ realised that everything had
abruptly halted, including voiceovers, television work, attending evenis, and
motivational speaking. My daily activities came to an end. What should we
do next, [ pondered? [ realised that ime was a beautiful gift that [ had been
given, and I thought, "Well, I've been thinking about writing my book for the
previous fen years, but ['ve never been able to get down 10 completing it
becanse of the distractions of the world."

30
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4. You have mentioned in your book that herees are ordinary people who do exitraordinary things. When you look back to
films like *Khoon Bhari Maang”, the James Bond film ‘Octopussy” or the scries “‘Sandokan’, do vou consider yourself as a
hero in your career or your real life?

4. | have accomplished a lot, but it doesn't mean I should view mysell as a hero in my job or my personal life because | am equally
aware of things 1 should have done differently in terms of relationships, career decisions, or career movements. [ therefore do not
view myself as a hero, but rather as a person who has accomplished some noteworthy milestones; for example, 1 was the first actor
10 leave Bollywood and actually establish a career in Hollywood, as well as the first to become a star in Furope. However, ask any
man's wife; you know, no husband is a hero for their wife; she is a partner. Thus, the advise [ received said that "heroes are regular
individuals who do remarkable things.*

5. You have been conferred with the honor of being a voting member of the Oscars. How do you think Indian cinema can
propel itself to the zenith and stake its claim as the most promising film industry across the globe?

5. By its very nature, cinema begins locally. Halian cinemas are the most significant to the Halian audience, Japanese cinemas are the
most significant to the Japanese audience, and Indian cinemas are the most significant to the Indian public. Fach cinema must
determine its most significant significance to this population. Well, winning an Oscar would be good, bui the Oscars are really only
for the American film business. They do give out a foreign film prize, but there is fierce competition for it around the world, so
winning an Oscar isn't the only way to be successful. As neither we nor they are required to do so, we don't present Amencan film
prizes such as the Filmfare or IIFA. Thus, it 15 regional.

6. As a person who has played various reles in his career being so multifaceted over the vears, you seem to be a person who is
driven by his terms. In this journey, what do you think are your greatest takeaways?

6. I would argue that the key messages are 10 not be afraid to push the envelope, to not be a hemmit and o not be aftaid to take
calculated chances. Playing it saffe can cost you a lof in the long run. Avoid taking the middle path. Therefore, don't be afraid of the
unknown or the unconventional because I ook those risks and received enormous rewards as well as greal tragedies, but overall, 1
think [ had a much more interesting life whenever | jus! stayed in ALL INDIA RADIO, I just stayed making comumercials for large
corporations, or even just in Bollywood. You take the unconventional choice, you take the road less taken, you dare to do it, so don't
be afraid to do it.

7. You have experience in film, radio, television, and theatre amongst many others. After having worked in all these industries
and with so many people, is there any other field that you would like to explore? Or is there any industry or personality who
vou may or may not have worked with but are looking forward to collaborating with in the future?

7. I'd like to work with a lot of individuals in the future, but let me first explain that the road I'm currently experiencing is that of
becoming an author. I received writing instruction during my time working in advertising. Some of the little letters that T have saved
from my mother's handwrniting show how beautifully she used to write. Yet being able to write well is not the same as being a wriler,
‘Writers sit down and write all day and all night, and I didn't do that. T was able to write, but [ didn't work hard. Now that I've worked
hard and published a book. it's been really successful.

8. In February 2017, you were announced as the new "brand ambassador® of the international development organisation,
Sightsavers. Can you tell us what drove vou to choose this endeavour?

8, 1 am quite picky about the charities | support. The first is known as Sightsavers, while the second is known as Care and Share [taly,
Sightsavers provides assistance o the bind and visually impaired. My grandmother was blind, and | waiched her do her best to adjust
to everything around her while being blind. T hate feeling this way. She would call me and say, "Son, tell me what's the news," and
she would have me dictation it to her in Punjabi, which is how she had me learn Punjabi. She knew thal many newspapers would
come to the house since you are in a highly economically aware-orented family. She then employed that to teach me Punjabi. Yet 1
always had a strong desire o solve problems.

9. You had your talk show- 'The Director's Cut' in which you interviewed our country's leading directors. After interviewing
so many talented and skillful directors what did you learn about the thought process of a director?

9 Of eonrse, directors are essential 1o the creation of all movies, and while working on THE DIRECTOR'S CUT, | discovered a lot
more about them. Yet even in the theatre, where [ started my career, it was important to grasp the direetor's point of view since, in the
end, you were carrying out his vision as much as the role you wanted 1o play. Because you appear to be the most compatible with his
vision, he casts you. [ have collaborated with directors in theatre and cinema in India, Ttaly, the United States, and England, and T
have come to realise that the key to playing the character correctly is to comprehend the director's perspective since, particularly in
films, it is that inventiveness that propels the narrative.

Message - My message 1s firsily 1o be very grateful for where you are because vou are in a wonderful college. you are, just by virtue
of being in a college like that, more formmate than many other students, and people in the country, Be aware of the opportunities that
lie before you. Don't assume you know them. Explore those opportunities, you have the mtemet 10 explore, your books to explore,
and your professors to guide you, don't think you know it all. And lastly, choose very carefully and for the right reasons because
unfortunately, at a very young age, you have to make some very important decisions. Make those decisions with great care and il you
do, you live a very happy and fulfilled life. If you don't, you'll have a lot of regrets which you can correct later in life but it will be
very much harder so use this opportunity in the wisest way you can because you are among the best!
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5. Whant was the turping point in your

KIRTI BHOUTIKA

Winner of Masterchef India, Season 5
Interviewed by : The Editorial Commitize | Mode of Interview : Online

1. You are the youngest MasterChef India winner. How has the journey post the big win been?

Ans: So, 1 would say, and T always soy thot this joumey has been absolurely life-changing. You
suddenly become a celebrity from a regular college-going student. So, that change has been massive
and the biggest take from this is how much influence I huve started 10 have on other people. You
know people now want to go to these reality shows, and people now think that these dreams are
achievable and doable, Lam proud that I could do this,

2. You're a well.-respected chel who's hosted dinners for Halian officials at their embassy in 55
India. In January 2018, you were chosen to cook the dessert for a dinner hosted by PM SSSSRE W
Narendra Modi and delegates from all around the world at Davos, for the World Economic 55 , e e It s et TR
Forum. What was that experience like? = bes| [ can. I do not
Ans: This was when I went w0 Delhl 1o cook for the Iulian delegates in the embussy of Traly. That was S8 . y I do ne
one of my frst big events, it was absolutely beautiful and humbling at the same time because 1 just : by i
felt s0 imporant being in such an event but at the same time you feel 5o small belng among such
ﬂmﬁmml[hamInmun‘uedhubmulhtmilnﬂ.mmm?mwymﬂ'
50 it goes two wilys,

'Wmﬁmlmtmhmmmwmmwtldmmyﬁmmum
where | go. and how big | become because | did not €ver think that was going (0 happen and not just
Mr Narendra Modi. there were many other important people from around the globe in that ooe event..
1 remember | was there for the dessert, the Taj Mumbai team was there for the main course and the
hotel that we were hosting this in, the one in Switzeriand was in charge of the appetisers and [ was
the only person in charge of the désent. | think that is & huge responsibility and there were 2-3 people
from Mr Narendra Modi’s team who had come and tisied the dessert before they could pass’ that on #¢
1o him, They tasted every single ilem that he was going to ¢at later and it was a huge deal I don’t
think [ will ever forget it.

3. Over the past few years, what has your biggest learning been in terms of running o business?

Ans: 1 think the biggest learing in terms of running a business yet has been how important a team is.

‘When | started this business | used 10 do everything on my own- whether it was content creation,

production. human resource management, siock management. marketing. every single thing - you

j >} milmﬂlmﬁiqhwxltﬂmhrmmﬂﬂ:mmhpmm

oyt  was being done by me; of course, because that's bow | started and everybody starts there. But as |

 grewin the business, I realised that until you have a good ieam your business cannot grow. You cin
g mmwummmhumammmmmmamqmmm HVE |

e g mmmmmmlfmmlﬂmum:n.

4, With the grewiag Influencs of Soclel Mela, how do 7o hink the paiterns fiave changed In
“ﬂ“#hhhhdm,%mﬁhﬂhmw&w
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MANISH GANGWAL

CFO & President

~ Mode of Interview : Online

1. Our college years are considered the most vital
years of our life. Being a Xaverian yoursell, what
are some of the valuable lessons that you learned
In your formative years in college and how have
they helped you to excel in both your personal as
well as professional life?

I have doting memories of lime spenl in Xavier's
Kolkata during my graduation. The discipline on
campus was high but the fun part of college life was
never taken away. The stmosphere was elecirifying
and [ made many friends for life there. These days
liffe is very fast and equally so, and leaming is also
fast-tracked with o 1ot of iechnology supplements but
I still feel that during my days, the entive method of
teaching and those Saturday exams helped me
incalenlably in laking up the professional
certi ficath bsequently, Someti
scary/challenging, other times they were fun. | got
the strong belief system of ‘continuous learning®
from my Xavier's days.

2. As a CFO what are the most difficult decisions
that you are expected to make? What has your
journey at Guif Lubricants been lke?

I became a CA when 1 was 21, At that age, like
others, 1 also wanted 1o one day become a
CFO of a repuled
listed company.

But | knew, the
growth ladder comes with multiple sieps and so, 1
worked in the finance department al various
hierarchical levels in different listed companies.
Owver years, with that knowledge acquired. it wis
good to get an opportunity to contibule as o CFO at
the early age of 39 years. As CFO, per me, the most
difficnlt but important decisions are around striking
a fine balance between the company's growth

https://online.pubhtmI5.com/sbsw/tmxe/#p=1

Gulf Oil Lubricants India Limited

Interviewed by : The Editorial Committee
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prudence, We are in a world
where every company and iis
management wants to follow a
high-rated growth path but it is the
CFO's responsibility (o ensure that in
the pursuit of growth, the company is
not driftng  away from fiscal
discipline, for example, not getting
excessively leveraged. At Gulf Oil,
we ensured the same while still
ing (he fmsiest growing
lubricant brand o India, which 1 fecl
proud of.
3. Gulf anmounces one or two
partnerships every year. Do you
think in today's economic world,
collaboration is the keyword? Can
you tell ms a little bit about the
ElectreeFi partnership?
Yes. A purtnership is a key to Growth.
In today's world, you would not see
an end-to-end monopolistic
organizations doing everything on
their own. To be ahead in the race,
pooling complementary resources by
way of collaboration makes more
business zensz 1o me. It brngs the
destred agility to the organization. For
example, Gulf Oil is primarily o

34

mpany but we d o grow
our presence in the Electric Vehicle (EV)
space which is emerging and {utwre-focused.
So we collaborated with Electrech, a SaaS
provider (o the EV ecosystem, which will
help us combine our distribution and brand
strength with ElectreeFi software 1o help
ereate charging and/or battery swapping
infrastructure.

4. The entire world is considering electric
vehicles to comserve the environment.
How do you think Gulf (il can play its
part In creating an ecosystem for electric
vehicles in the country?

While | believe that EVs will take a certain
market share in certain segments over the next
1-2 decades, traditional ICE vehicles will
co-exist as well. However, Gull'is very keen to
play its role in creating and developing an EV
eco=system based on ifs 3 key strenglhs; our
poni-Indin distribution network with more than
ROD00 touch points, our brand strength in the
automobile space where Gulf is a very trusted
brand of choice and our relutionships with ICE
ODEMs who are going 1o play their EV journey,
also somplinenting ours, So 1 see a clear
rondmap ahead of ws for o very sutisfymg
contribution made by the Gull m the EV
landscape of the country.
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5. What effects did the coronavirus
epidemic have on the labricants seetor?

Lubricant  consumplion  is  largely
dependent on the movement of vehicles
and as the couniry came lo standstill
{except for csscntial services), the lubricant
demand was severcly impacted during
lockdowns. As the movement of goods and
services picked up with the partial opening
of markets, the demand started normalising
as lubricant is & seri-essential product and
not a discretionary purchase item. The
good part is that (he impact of the
pandeniic and lockdown is history now and

the business sector 15 very resilient about it

& It's been 11 long years of asseciation
between Gulf Oil & Chennai Super
Kimgs. How has the journey been and
how has it been delivered for the brand?

Gulf has been the longest-standing brand
partnership with CSK among all IPL
franchises und all eutegories of brands. s
been a delighthul joumey, with CSK being
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one of the top teams i this hugely
successful toumament. Yes, the
Gulf brand is visible on the icam
jersey but beyond that, we also plan
a lot of ATL {above the line) and
BTL (below the hne) activations
around this brand property. And
se¢, @ cumulative impact is that
today we are among the top 3 most
recogmsed brands in our seclor,

7. You are an ardent fan nfl
Formula 1. How do you think the
major players in the automobile
sector, complemented by  the
governmenit®s  efforts,  can
rejuvenate the Indisn Grand
Prix?

Well, While we all would love

to host a Formula 1 event in our
coaniry, it 13 up 1o the statutory
authorities and orpanisers to
decide on the executable .
modus-operandi. We,

as fans, are cagerly

waiting for a go-ahead and are very posilive
aboat it shortly.

8. How do you see the growth prospects of the oil

industry moving forward with the shortage the
entire world has faced?

With the casing of supply cham situations and
emerging hogistics hubs across the globe, the oil
industry is operating at a near-normal level. OF
course, there is a continuous need for infusing more
upsiream mvesimenis (o continue to explore the
crude ToseTves aeT0ss many countrics bul the
industry as o whole s putting a Int of effort into
feanibility mipects,

2. Nowadays, we sec more people inclined
towards bullding a carcer in the field of Finance.
According to you, Is there any specific skill they
should inculcate or learn to shape thelr career in
o better way?

Finance is the core of any business and industry, I
has always been a critical function. Today, a finance
professional is not only a storckeeper of digits but
also an advisor o (he CEO on growth and
trams formation. Globalisation and e-commerce abw
demand a fair knowledge of intemational taxation,
cross-border transactions ete. Today, with every CFO
becoming & digital CFO, a lot more focus is given o
financial and risk analysis and hence a pgood
knowledge of 1T/ERP systems is no longer o wish list.
A lot of vasiegated leaming is entical for the rightful
exercise of CFO duties.

10, What is your message for St Xavier™s College
(Autenomous) students, in Kalkata?

I have always cheriched being an Alumm of Su
Xaviers College, Kolkato and wherever | had
mentioned this, people have seen me with more
respect. | would like to say to all students thal it's &
dream college and you should not let this
opportunity waste. These three years can shape your
career and life. Study hard, follow your passion and
make lots of friends.
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MMKETl"q'HE“ns

Marketing campaigns such as Nike's "Just Do It,” Snickers” "You are not you when you are hungry.”
and Pepsi's "Is Pepsi OK™ have a lasting impact on our memory. They make brands stand out and are
strategically used to promote products or services using various media. Effective marketing campaigns

are essential for busmesses to compete for customers” attention. Here are six inspiring examples.
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Linkedin Profile Building

In today = age. building your profeszional brand iz as ezzential ae warking towards achieving your career goals Highlighting your
progress has become essential, and nstwordang with people the nzed of the howe Enter LmkedIn, n platfoem to showease yow slalls
to cateh the eves of potential vecriiters whilst creating aname of vourash i the careaplace. Building cotmectiong nt the idnsty has
4z eggential az learing the tricks of its trade. One o the lavgest buzmess oriented websites m the world, Linkedin offers an unmatelied
opporfimty for atiyst with siccess Building an online professional brand for youiselt helps boost both credibality and conTidence,
asyou sterve towards reaching the zenith of the comparate ladder, Lookuig to start vowr career journey on the website, aud dou 't know
Where to stot? Hoe are ziX Ways voll can aclieve your professioual goals and build a npame for yowrzelf

Choosing the right profile photo and background
Your Linkedln profile photo serves ns yow business cad, ot
mtrodnees you to others and shapes thew minial unpressions of
yoir. Make gure the photo 12 recent and repregents yon, fhal your
face fills around 0% of it (fau-off images don't stand out), that
you are wearnig what von wonld aften wear ta work, and that
you are anilmg with your eves The second “nanal aspect 12 your
background image. It driews attention, estalilishes the geene, and
reveal: 4 little wors abomt your priomties. The correct
backzronnd image 12 A esgential i making your page st
out, drasw attention, and rem am memaorable.

Taking skills Assessments

An online Lest called a ekille assceemant gries you the chance to
show off vour proficiency level aud display Venfied Skills
badse on your profile. Data mdieates that applicants with
confimed capabilitice are abani 30% maore likehy to get hived
for the positions they apply fm; adddionally, providmg
evidense of your expertise improves your personal beand more
hraadly. Youn are mnder na abligation to share the resultz of yonr
gkills aseessrments, aid von me free to retake them g mmy
times as necessay befre decharing success.

Maintaining your profile and posting regularly
Uploading regularly ou Linkedin is cucial for building and
mamtaming a strong professional presence on the plattorm. By
resulacly updating vowr profile, shaig content, md enzasme
with athers m youwr network, you can danonshate your
axpertize, ziay connested with others i yoor indoziry, aud build
yvour personal beand. Resula actrvty on LukedIn helpe to keep
your profile up-to-date dnd velevant, and nicreases yainr
vizibility and reach ou the platfonn. This can lead to new
opporflnitizs, Mich a2 job offers or busdiness patnerchips, and
can alsn help yon stay mfoon ed about develapments i vonr
tield By making Linkedlu a priority and uploading regularly;
you can effectively leverage the plaform te swppert your
professional goals and advance your career
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Growing your Network

Syueing your profile with your emal addiess book 1s oue of the
quickest and mast relevant methods to expand yowr Lmkedln
fetwork. This eables Linkedin fo reconm end centacts for You
Lo connect with. It's incredible howwell this works af vevealing
possihle conuections for you to 2et m fouch with. Na
comnection requests are 1ssned wathont your comseni. a0 you
hivve complete control over whatever contasts you want to
pursu=. This is the pecfoct strategy to wamtain vibrancy @ your
netirk, ad developmg the mactice of semding Linkedln
connection requests atter mectings and chate.

Managing and offering endorsements
Endorgements ac a greal way for other members to vahdatc
vour skille and ephance your credibility, How does Lmkedlu
endorcement work? Start by seavchiusg throngh your netwarls for
acquamdance: who, m  Your opoaon, buky merid Your
resommendation, this offen seves as the impetus Lo others to
retury the Bvour. Tion't be he=itant to ask for support with a fev
mipertant 2kills moa conrtentis message a8 Well whien you make
contact. But keep o mand that velevaney matters, Engage thase
whose opluions you would actually value.

Publishing lohg-form conhtent

Yow authoriy and credentials as a thought leader on Lnkedly
grow the more you share and cominent on mtormation. The
next logieal step s to publish lane foom coutznt Momtonng the
fezdback you recerve from your connuents and shaes 1= 4 sreat
place to atart, Ave there any topics or opmisng W particalar that
appear to connesct with your wetwoak? Have vou mads auy
comnents that you fesl ke you could elabarate o i a post?
By evolving your thought leadership in thiz way, you maintain
it attthentic and stay nformed about the topics Your connections
are digengemy, Be prepaved for vour Lengthy posts ta ereate nevw
dizcnzgion: az well Watch the remarke carefully aud be
prepared fo answer

Q £ i =g
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DID YOU NOT KNOW?

1. Pringles have a sanctioned shape! Most 2. MRF or Madras Rubber Factory
snacks have an arbitrary shape, which is down continues to be the most expensive

: ; share in India, with a current price
S Rsnrmaeren e of around ¥93000 per share!

Pringles, t
hyperbolic parabololds - which can be
expressed as the equation 2= Ax2+By2

R 5 4, September is
3. Adidas is going to be the ! considered to be the
latest company to test » ' f worst month ta invest in
their products in space. 1 the stock market due to
The apparel company is “ historically weak returns.
now going to be in [t has been observed as
partnership  with the the worst performing
International Space Station menth on average, going
(ISS) to conduct product back nearly a century.
research in microgravity.

5. In 2016, Google, as an April Fools' prank, : 6. Rs 2,000 is not the
added a “mic drop” button to their email highest denomination
program, which when clicked, sent a GIF to ] currency note in Indian
the recipients of the outgoing email and, history - it was Rs 10,000!
here's the kicker, literally disabled replies, in * These high-value notes were first
effect. shutting down the conversation (as * - printed in 1938 and again in 1954
mic drops do). But the big problem was that + *§8 However, they were also demonetised twice;
the “mic drop” button was right next ta thd + * =, first in 1946 and then in 1978, when they were
“send”  button, leading countless . ., finally withdrawn from circulation.
hapless—and later, homified—people to

mic-drop their bosses, clients, spouses,

children, friends, and family. Although Google

disabled the button, the damage was done. §

8. The country's biggest housing loan lender
HDFC announced the merger between its
whelly owned subsidiaries - HDFC
" Investments Limited and HDFC Holdings
7. In 2015, Domino's began their . Limited. The merger between HDFC and HDFC
"tweet to order” service, allowing Bank, which is expected to fructify by April
users to tweet a pizza emoji at the 2023, will create India's 3rd-largest entity
official Domino’s account to place measured by market capitalization.
a direct order for delivery.
10. Rs 2,000 is not the highest denomination
9. In an incredible PR stunt, Pizza Hut delivery currency note in Indian history - it was Rs 10,000
men hiked six hours to bring a pizza to the These high-value notes were first printed in 1938
highest point in Africa — the summit of Mt. and again in 1954. However, they were also
Kilimanjaro in Tanzania. They set a record for demonetised twice; first in 1944 and then in 1978,
the highest altitude pizza delivery on Earth. when they were finally withdrawn from circulation
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SINGER AND DISCO JOCKEY

Interviewed by the Editorial Committee | Mode of interview: Offline

1. You've worked with many artists such as Darwin, Nucleya, etc. So, whom would you
choose out of all if you had one last tour to go on?

Wow, you're putting me on the spot here! | would honestly, and this is me at my peak
narcissism, | would pick myself because it's always the most fun working with myself, So
yeah, | would pick myself and this also saves me from this guestion!

2. Which musician do you look up to the most and why?

I'lock up to my moem. She is like a thousand times more creative than me. And it's exciting to
watch her work and that is what has inspired me to make the music that |

make today.

3. Who are some artists who really inspired you growing up and why? =
I think Rahman would be that one person who really strikes the chord for 1 - P
me and mom.

4, Who is your dream artist to collaborate with and why?

I think my dream collaboration happened this year with Maa. That
had been like a very major bucket listing to write music with her,
and it finally happened this year.

8. What made you turn into Indie Music and what's the
biggest challenge of being an Indie Artist?

I think if we are focusing on being independent in general,
the privileges of having and owning your own rights and
being in ownership of yourmusic and not letting it change
its course without your permission, | think that's a really
big thing to have. Like a lot of people in Bollywood
where the music is really yours, but you can't ‘

do whatever you want with it and once you il

sell it off your rights. | think having that is L)

way more important than the money you ¢‘

get offered for it. | think that is what keeps

you in place with what your music is — you hold the
vision, you hold the money, you hold the importance of
what you try to build. So you know.it's important to be an
independent artist because the freedom that you get
with it is way bigger than the money.

6. What would your message be to the students of St.
Xavier's College, Kolkata?

So much love for you guys! | think last time | played your

college was two years back! So, looking forward! | love

Kolkata, and | love your college, see you guys soon!
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AUTHORS
Interviewed by : Tha Editerinl Commitiee | Made of Interview : Online

How does it feel to create a whole new world and its
characters, building a story around it that would be
relevant for a long time to coma and that urges
pecple to find answers for themselves? What are
the factors you consider while writing a book that
would influence people?

s an incredible feeling 1o sée & fictlonal world come sa
alive that it resonates with readars. Whem each chamcier
who cames the story forwamd starts 10 breathe and  live,
create impact thet B unlogetiable, We find the entire
process of wiiting  fescineting - sterting  from  identifying
8 core idea that we want to write something aboul landing
on what ssmectly we want to say sbout ®at ldes, building
characters who are relatable and then telling our stores
through them. Qur core aim i3 0 be authenlic in whatever
we wite. Wa baliove that f we wiite a story that only wa
can wrle fom ouwr lile eoxpenence, our philosophy, it will
be of intereat and ennch the Jile of the readers ioe.

According to you, how does the generational gap
have an impact on your books? Have you ever
experienced situations where you have conflicting
opinions? How do you resolve 7?7

Owerall. our father-son wiiling combimation has been o blessing. We view
our wiiting pansership a8 @ balanciag act - muech ke yin and yang. The
maturity and wisdom combmed wilh the passion and enthusiasm has been
an ideal combination in our wnng, We fodl sach others passion and by
our besi o complement sech olhe's Emiations. We do hove diverging
opinions on ssversl meyes. Thase iz no one way o meeclve thosa bul what
has remained consisienl B8 our willingness 1o coslinuously commnicals
wiih sach other on those. Sometimes we wrile oor versions of a pamicuiar
SCENE and en ieyview Whal e ofher has wilten, somelimes we [alk for Nours
abaut why wa leel differenily and thers are times when we have o just take o
fow caye and come back 1o the lopic with @ fresh pair of eyes. Thers hase' et
basn a sluation whana wa have had in ireconciinbie difemnca of apinion,
Muoss limes, the one with a stonger belief makes a beiler case and (he olfver
can come arind 10 Appreciating thesr position. Mos! imponantly, this back and
toih and fhese debabes enrich our thinking and thet's goed bailt for ihe novel and
for s a8 individuals. We would call our wiiting & lusion without friction.

Both of you are engineers from acclaimed institutes. Having
said that, what engineered your love and passion for writing
novels with such sparkiing narrelives?

Kartk: For me. whai triggered the love for wriing was waiching dad write
when | wes growing ap. He would labor, with » |of of love. on ks ty pewriter.
often lote into the night. Seeing him S0 completely in the rone, in what | now
understand is bang in the fiow, was mesmenzning. It lelt & lesting impeession

and | pravilated lewmits Wwlng quite nelturslly and

orgenically, What sustaing my love for wiiing is e ‘ _

understanding Dver e yesrs Ml cesling  someching,

cresiing arl, 5 most valuable thing that | can do wkh

my utme ond We energy. ik

Ravii | hewe always  been  foecoated with  human ‘

wottance and why wo ara hets. Thore i comething

happaning on the sarface which looks very logicel bt

somehow ic nal lulilling. Why we all am pushed infc one

disection bui inttigued by anoiher, | wonder il we as %

hamane can find ihai swesi spot where we can wil e .

surface bl dive deep down to understand its undescuments =
[
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oo e gimost ke all ol us Saa our Ives &1 the pent level of & maching
il are clusiess 38 10 what tha maching s doing really. Betwesn ma
and my Son we even joke that Human Engineering is perhaps much
more valusble than Enginesring. And this is why we gre imto stoy teliing
that iries to unvell new insights lo lile. With cur witing we by 0 exploe
the many hidden facets of e The joumey thal we st ool always
manspes o surprise wha! we CEcOVEr a8 wilers

In “The Quest of the Sparrows”, you penned Guru
Partibhan's character emanating the principles
of inter-personality. Growing up, who were your
menlors, and how have you derived elements of
your own personalities from them?

Martk: Our fimt mantors are ofien our paents. And whils i's hard
fo pin @ one D one mappng of specific personabty fraits bebaesn
me and my mentos, | oo see how my value system was shaped by
my mentors. | leamed he wvelve of being logical from my mother,
the walue of deing things with all my heat and passionataly fromm
my father, the value of being brave and following your hesrt from
my sieter. the value of sincenty and seeing things through from my
Science 1eachar n schooi, The yaius of hard work from my best friend,
fnd there hawe besen many more peopie who have hbelped sheape
pans of whe | am

Aevi: Like Karth, my grestest inspiration for writing was my Dad snd
my Grandfather. Grandfather used to chionicla evendhing on & takihl
and papers in Undu =nd explain 10 me what he used 0 wike Dud
used w0 tell s made -up and resl Stones that B8R us open MDUTed
in & workd that had no telavision. He wrote and namated stories that
we could visualize, With Kanik we ame into the fourth generation of
wiiting. S0 | guess the ink of iWess wns in owr blood too.

Your book ‘DareDreamers’ has the potential to be a massive
success on both the silver screen and the OTT spectrum due
to the rise in popularity of the superhero genre. If your book is
ever made into a film or a tv seres, whom would you wish 1o
direct it, and which actors would you like to see enscting the
primary characters?

Whila wa haven' thoaght about who should direct or act, it would be a dream
come true ¥ il were aver picied 10 be made into 3 movie of v senes! | think
the most Imporent thing is %0 find & direcior who believes in the viskon end
the story. Il we werme st cur wahes, we think Raj Humaer Reo could breathe
Ithe inte Rashg. We belisve he is the best ador n lndia cuirently and really
love his work, For Matasha, we think Tapeee Pannu would be fantattic given
the flair with which she pulis off action sceses Vikranl Massey could play
[Nick very well given the intensity he brings im0 his roles. All Fazal could make
8 good Halka - we loved Rim in Mirzeper and he hes the right buba for the mle!
Rarmmer Shorey, who seamlessly shits
geals belwaen Fagech and comedy, W
Dt Wom would complste (he teaml
I Zova Bihifar were o Rl fhe project,
& would e amazingl Her mevies otal with
Inencships and femidy riadonships n way
thist Bs Swm lam e page very poweriuly
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In your respective opinions, how important do
you believe critical reviews are? Do they help
you write stories that the readers wish to read,
or do you prefer to publish content that is
authentically your prerogative and what you
wish to essay as writers?

Karmik: | think writing suthentically is the cnly way D wiie.
if | write with en aim W piease = censin segment of readers
or crivcs, | dont think | will be shle w write anything, Writing
what you think is important and nesds to be written is an
energy ghing process fer me. Wrting for any ather reason
wil perhaps be enelgy dmining end s not  possible o
complete & $3-70,000 ward work |f it dreins you every day, Thet being
amid, | think reviews from contics and readers are extemaly

imporiant. What they bked In the book. what they didn't like - 2all

o it |3 o |leeming oppofunity for us We are greteful ©
everyone who fokes fime to med ow wok and pour
their energy into wiiling @ constructive review and gwving
us feadback. Il & mn Bl o kindness and &n &xchange
ol enegy betwesn readers and wrilers - K5 & wiiler's
SUSiananca.

Aavi: Tha ‘er’ ol wriling s wiling ebowt things close o
your hearl While the bosness’ of whling e sbout cashing
inio the pene lowed by people Cuwently, weaving stones
amund that and sersing them hot and spicy. Good writing
Im the first category belps pecpde think and gain insighis
to lihe Good witing In the second calegory enberiains
pecple and gwes them o jolly good bima Az consamens
ol comant wa anjoy both strles o weiting but &s authom
wa relaie more 1o the fimt kind While both depend on

reviews lo succeed, the second s cntically dependent on #, But
thiare (s RS thing about writisg from tha hean- it may be ahead of
it time, might shock peopla i [he curen! em and 50 may draw bed ]
rerviews. Yet ii may go on o become 8 dagsic much, moch [aber,

What is your message to the studants at St. Xnvlarn&uﬁaga (Autonomous),
Kolkata?

It's been @ while since either of vs were college swdenis! YWe do remember these days with unbridied tondness thewgh, Enjoy and make the mest of your tme them,
You are inevitably making memaries that you will charish far a long tims 1o come. Apply yourselves. This phase is the most lartile paricd of your life. You reap
sevarsl limes what you sow right now. Hord work is always rowanded, bul with tha banafit of axperienca and hindeight, we want to sham that tha mwandiaffan
multipler gets smafel as you get oider. And lasily, bul perhaps mest imporiantly, think and introspect. You ame some of the bnghtest in the country. With thal
will come cholces and decisions that you will need 1o make for yoursel! and, in dus course 55 you build successiul caieers, for your colleagues and follow citizens
23 well. If you know yourseil, your center, your values and drivers, the right cheolces and decisions will become eesier 1o find.Each of you are the hope, the fuiure of
oui beloved country end people. Live your best lives and be your best selves,

In this era, where content is king, we observe quite a few writers with great potential, who find it difficult to
engage a publishing house. As a result of this, they lose an opportunity to portray their talent to the world.
What would be your advice o an aspiring writer facing such a setback?

There's @ ki moce content now than ever before and we live in an e of attention economy. While beautiel, @ does mean thet bocks need to compete
wilth mor books than belore, movies, tv senes and sooal medial Being discoversd (5 hamer, bul gening your work oul is easier than befom, Gantiag
your writing out in the wodd through waditional publication houses is ideal. However, sell-publication (offine andfor digital) is 8 viable roct these days.
There are sevaral avenues 1o oot your work to resders and witers @ no longer n houses, who tend 1o be more
selociive @nd exclusive. W you get nght down 1o & we think of these as (ntermisted things Because 'Irlr- o & lmrge madeship for onlne conleni, on
piles lka Watipad. Medium, Mirror, efe., tradtiorsl pablication houses have hed to understandebly adep! ther model s resdars have more choices
As wrien expiors thewr publishing options, we would just like 1o say - never stop wiiting. From our personal sxperissce, wa know thal thems are days
when it seems too hard 1o cosmtinue, too futile o make so much efion withoul the rewamd we seek (which can be a varety of things, differant irom one
wiitar 10 anather). However, we find curselves aleys coming beck to writing becouse wiiting gives us joy. I possible, shift the focus - instesd of thinkiag
ol wiiling o3 & means o an wnd (ke fame, rches, sic.), think of [t »s an end in isell: an end thel cresies walue for you.

How do your tastes vary from one ancther? How do you think the differences in your writing styles and ideclogies
contribute 1o the success of your novels?

Harik: We do read wastly differsnt ganres. | prefer lBerary and philosophical ficion and dad prefers science fiction and thrilers. This does have
8 bearing on whs we write and how we wite i, For any book, finding a bal beiwesn ploi-besed pmpulllnn versus chamcier-driven propulsion
s a unigue challenge. Working togeiher helps us find thel balance. Whiie | tend @ faver and i dad favers
plet-driven narmstive. Cur books have benefitied fom fthis. The canval conflict ends up being both external or situstionsl and Inumll Otien,
to overcoms o fough mfuston we noeed o overcoms an inner barfar and owvercoming bamiers heipe with 3 mental, emotional transformation.
In that. our books miror real Wfe beuer than they would | they were one or ihe other alone.

Rawi: Writing for ua (s like & mugh cul gem ohe of us discovers. Polishing R, giving It the cuts snd sncruating B into an omament tha! speibinds
the reader s the process we go through -beck and fonh, several times over. From the firm draft 0 the lest, after many drafis, the snd resull is
truly sweprising and emasing, Whe did what poles Ime insignificence because the sum of the effor B much mome than the |ndividusl effons.
Eymbiosis is the padect word to dessribe how we work.

Your joint efforts have brought about some beautiful and inspiring ideas, like having start-ups for saving lives. What
gives you the motive and inspiration to develop such a meaningful novel idea?

Kanmik: Thenk you for the knd wordsl The inspiration for DareDresmers scuely came lrom my ife journey. Like Reslg. | smned rmy work lie
with & job i invesimenl banking and dissatisfied with that, | graviteted towards & noa-proft in public heslh in which | found morm meaning bechuse
i entailed saving fwes The eponymous sar-ap was our shamd dream o create somaething that we would love 10 be a part of. The motive bahind the
idea was to show the wie of dmams, of @ vision and how o, Y can an whan you have frisnds who joumey wih you,
Ravi: Darelreames was answenng @ basic queston: | a pizza can bs deliverad n 30 minutes in this country and grocery in 15 minvies, why does a
lite-saving ambulapce armve so Imie? When we stared discussing this we began explonng hmwlmul solutions. In the midde of it we boih realized we
heve @& wionyl A desim (@ creste positve oulcomes in the world that hes  skewsd and ingpires us 10 wile
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4.Y ou have described yourself as-a “history
buff™. Being someone from the business
space, how does history intrigue you as a
subject? Also, does it aid you in your career
in some way?

| believe that those who forget history, are
condemned to repeat it, History has many
lessons for us. There are things that great
strategists have done in the past which have
lessons for us in the present. People, cultures
and nations have approached and solved
problems, built things, created landmarks
that define our very existence today.
Therefore, being a “History Buil™ is a lot
like being in the present, only simpler
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AY I 1:-What was the thought process
T == behind giving your startup a quirky
| & unique name as “Pepperfry™?

My Co-founder Ashish Shah and 1
started Pepperfry in the year 2012,
The band name is an extension of
us both and our relationship.
Pepper is the spice and fry 15 the
sizzle. 1 guess we both have quirks
in our personalitics. While starting
off, we put three things on the
whiteboard: we wanted the
company to be Indian, honest, and
fun. And then Pepperfry as you
know it today. was born.

2.You're an engineer from Delhi College of Engineering
and you did your MBA at IIM Calcutta. You tread the
conventional corporate path with stints a1 Cadbury and
Britannia, before founding Pepperlry with Mr. Ashish
Shah in 2011, What would be your advice to young
MBAs who are joining the corporate sector or starting
out on their own?

I would say. don’t go with the herd. Figure out where
your ambition lies and what you wish to do. Once you
figure that out, it will lead you to choices that stand out
and are very different from what the rest of your
batchmates might be pursuing. Such choices will always
hold you in good stead in the longer term, as long as you
are clear as to why yvou made these choices.

3. How has your MBA helped you in your corporate life/
entreprencurship, i at all? Iff you had to revisit your
MBA days, what would you have liked to have been part
of your course?

An MBA like engineening is a farly compelilive course.
S0. you learn Lo up your game on an ongoing basis when
it comes to thinking, frameworks. structure, and trade-
offs. It's when you truly start to understand
prioritization. Even while preparing lor your many
mid/end-term  examinations, you learmn to handle
pressure, which 1s super helpful in life.

An MBA gives vou confidence. It helps you make
decisions. learn to accept the consequences of the same
and hopefully find an element of inner peace through life.
I think the world has evolved significantly. Loeking back
at my MBA days, | would have wanted a lot more
involvement of the digital mfrastructure and courses
related to the same. 0T, the business of internet, and a
deeper understanding of the economics behind network
effects. Furthermore, from an individual standpoint, |
think I should have worked for @ couple of years before
doing my MBA, (1 enrolled myself in the Indian Institule
of Management Calcutta right after my graduation).
prior professional experience would have helped me
process what was taught better,
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"Instagram- the GenZ app.”- the moment one hears this there is a general inclination to
interpret it as a social media app wherein the youth puts forward their life updates in front of
the world, However, people have also used it as an incredible platform to share their
knowledge and ideas with a greater audience. Some of the diverse Instagram accounts that
offer the fundamental business and financial knowledge that every individual is expected to
possess have been mentioned hereunder.

L L L e R R R R R P Y]

BUSINESSINSIDERIN

This page provides incredible information about the business and finance world through

SUSTHESE their platform. They encapsulate a variety of sectors from technology to personal

INSIDER financing, businesses, start ups, career updates and many more relevant knowledgeable
L areas one must be aware of. Catering to the requirement of the financially enthusiastic

youth, they have been successful in gathering a huge audience for their content which in

tumn reflects the quality of their work.

Th

The Logical Indian is an independent and public-spirited digjtal media platform for Indian
millennials. They report news and issues that matter as well as give you the oppartunity to
take actions.

LA L L L LR R L LR R L LR LA L R LR LR AR L L L ARl R L Ll

THEADNETWORK

An unigue account which throws light upon the interesting ways in which companies
market their products and services. From creative to peculiar ways, they go all the way to
gain their customers attention. This handle brings forward some of the analogies which
work best in advertising, if shown correctly. They curate extremely interesting posts,
generating curiosity and excitement for what else they have in stock and there is definitely
no hesitation instating that once their follower, always their follower.

N R N NN R NN R NN A NN NI NN NSRRI NN E NN

THEPRINTINDIA

Politics. Policy. Governance. Social and cultural changes. These are the four pillars of The Print- a
new media platform where readers come for daily news, incisive opinions and a fresh perspective on
new and old India.

L e T T e T e T T T T Ty
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SOCIALMEDIADISSECT

Social Media Dissect is a well-known disruptor in the digital space, offering brands a
platform to showcase their best work. Their goal is to educate their users on what makes
c:énpaignsgmat. how the different aspects of social media work and the nitty-gritty of the
industry.

BRUT.INDIA

Brut India is the fastest growing digital video publisher in the country. They're a young,
independent producing compelling jourmalism in new formats. It is an online audio and
video media dedicated to covering theworld's largest democracy.

L T T N E R T L Py

THEFINANCIALIST.CO

The Financialist is a team of Chartered Accountants , Chartered Finandal Analysts and
Investment Bankers offering unbiased and transparent financial planning services in
mumbai, Catering to individuals and organisations alke , their financial consultants
enrich lives by implementing the best principles and practices from the financial
planning industry.Through their social media handles , one can get an honest situational
analysis of one's financial planning needs.Hence their certified financial planners can
devise a more effective financial plans to reach investment objectives through diverse
investment avenues.

8FACT

A media company started by the famous 9GAG providing it's users with a daily dose of
facts through memes and videos having a very high viewer retention percentage. They put
forward facts which compels the viewers to wonder upon and boosts their curicsity with

every new post.

FINLIGHT.IN

From being featured in The Times Of India and The Economic Times, Finlight aims to
provide knowledge about finance and economic concepts in a wvery simple,
understandable and practical way with real-life cases and relatable content.Their main
agendalsto help it's users become better investors by increasing their financial literacy so
that they can make decisions that will help them increase their wealth.

NUTSHELL INDIA

Nutshell India makes videos that feed your curiosity. Undiscovered narratives, compelling
EIM guestions, intriguing stories- they explore it all. Nutshell delves into everything from secret

histories to questions about the future.
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X-INNOVATION

Acer ConceptD 7 SpacialLabs Edition- 3D without glasses

Users of this laptop now have access to a special visualisation ool thanks 1o Acer's
SpatialLabs division, which has modified the lenticular technology used in tacky
picture postcards that alternate between images to imitate motion, The laptop, aimed at
designers and developers, can take models created in 3D computer-graphics software
and make them seem to thrust forward from the 15.6-inch screen without the use of
glasses, The computer can display a slightly off-centre image to each eye by the

\_}"“# courtesy of face-tracking cameras. According to Eric Ackerson of Acer, "it takes a
moment to acclimatise (o the user in front of it, but then the image comes to life, and
their eyes expand.”

Ameca- Humanoid Robot

Ameca, a futuristic robot, created by engineered arts comes with a human-like
design that combines artificial intelligence with a synthetized body, Ameca being
based on their cutting-edge Mesmer technology. it is capable of motions that
resemble that of a human being, such as a smooth arm and facial movements and
eye twiltches. Ameca's design was inspired by various western and eastern robot-
based films, and its original applications included customer service, informational
terminals and entertainment Ameca has a modular architecture which means that
both its hardware and software might have been upgraded, which allows it 1o evolve
into a morne sophisticated version in the coming days,

C Seed M1 Unfolding TV

We sure have witnessed unfolding phones by now, but unfolding TV, is it a lot (o ask?
Well, not now. If there's a want for a smart TV with a huge screen but also conservation
of some room, the C Seed M1 Unfolding TV is the ideal choice. This cuiting-edge LED
television has all the newest technologies. like adaptive gap calibration (AGC). 4K
micro LED technology for vivid colours & great contrast, and ofcourse like already
mentioned it can be folded. It is a foldable TV, as opposed to traditional TVs that take
up a lot of space and has brought about a new turn in this sector.

Xiaomi air remote wireless charger

Do people still face trouble wsing the strangely wired cords to charge their
smartphones and other gadgeis? That is no longer the case according o Xiaomi,
which has unveiled the first-ever air charge technology, wherein anyone can charge
their phone within a limited range of the wireless charger.Placing the Xiaomi Mi
Air Remote Wireless Charger at any place in the home or office allows one o
conveniently charge their phones without having to plug them in. Additionally, the
wireless remote charger has the capacity to charge various devices at the same time
thereby defying the requirement of one charger per phone,
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BeReal-the unpolished social media

Unlike other social medias, BeReal compels its user to be genuine focusing on
authenticity, With the help of the photo-sharing app BeReal, users have the access (o
share only one photo per day to show their followers what they are up to in real time. Tt
doesn't require the user to be online for long, thus saving their time, preventing
addictiveness as well as serving their purpose of providing updates to their known ones.
Its feature which permits each user to give updates about themselves once per day, sets it
apan from other social media platforms that are now ruling the market thus making it an
unigue invention.Alexis Barreyat is the founder of this social media app launched in
December 2019 and it is accessible for download on all Android and 10S smartphones.
Users of the app. receive notifications when they're requested to reveal their current
selves, This app is currently the most popular social networking tool which shook up the
market and interests a huge range of people with its swiftly rising downloads

Stem Player

The Stem Player is a touch-sensitive music player which can also be used for
remixing songs as it allows users to split songs into vocals, drums, bass, and
samples and further has functionality for looping, reversing, and changing pitch as
well as speed. [t is a pebble-shaped device with four touch-sensitive haptic sliders
that allow us to adjust individual stems for songs and it also has 6 buttons for
volume and different effects. The device utilizes anificial intelligence 1o split songs
into 4 stems. It also allows us 1o add songs by uploading an audio file on the official
web application and then wansferring it to the device. It is developed by British
technology company Kano Computing in collaborution with American Rapper
Kanye West, It was launched in August 2021, with access to Kanye West's 10th

Swdio album Donda and in March 2022 it provided exclusive access to Donda 2.

Starlink is a satellite intermet service operated by SpaceX, cumently providing intemet
access in 45 countries. The goal behind creating Starlink is to provide high-speed, low-
latency internet across the globe. Currently, Starlink offers speeds upto 500 mbps and it
will also provide services in cruise ships as well as flights at a later period. The launch
of Starlink satellites was staried in 2019, and currently, there are around 3300 satellites
in the low earth orbit. The satellites are equipped with thrusters which allow them to de-
orbit at the end of their life cycle and they also sport a collision avoidance system
through uplinked tracking data. To use Starlink first we must purchase the Starlink Kit
worth 599 USD including Starlink, wifi router, cables, and a base, along with a monthly
subscription of 110 USD., As of December 2022, Starlink has more than 1 million

subscribers.

Microsoft Mesh

According to studies, 25% of the world’s population will spend at least an hour on
Melaverse everyday by 2026. Microsoft has announced its platform Mesh, which
will allow us 10 create our own immersive world and will be accessible from all
devices such as phones, tablets, and PCs. The main goal of creating Mesh is to
provide a way 1o collaborate in the melaverse. Mesh will allow us to create custom
spaces for meetings, events, and marketplaces. When Mesh is integrated with
Microsoft Teams we will be able to host virtual reality meetings. Mesh will allow
us to create 3 avatars. At launch, there will be pre-created spaces that we will be
able 10 use for meetings and other activities, with an option 0 customise these
spaces in the future. Mesh will have suppont for spatial audio, that is we will be able
10 hear others louder when we move toward them, we will also be able to bring 3D
objects like a whiteboard into the space and interact with them.
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Dolly Jain

Draper | World Record Holder
Interviewed by the Editorial Commlttee | Mode of interview: Online

1. When you started as a draper, did you ever imagine your career would take off the way it has in the past few years?

Mot at all. when | started as a draper, in fact, | never started as a draper. | just started weearing sarees beautifully, and perfectly
and | never knew that they looked so beautiful until the audience, the people around me said that | wear sarees parfectly and
beautifully and it just looks so graceful on me. | started it as a passion and then turned it into a profession. | think this is where |
say things are destined for you and | think this is what god had planned for me, being a drape artist.

2. Please tell us about your experience when you made a debut at Cannes by styling Deepika Padukone and Met Gala by styling
Natasha Poonawala.

When | did my debut, dressing up Natasha Poonawala and Deepika Padukone for Cannes and Met Gala, you have to believe me
when | say that on my whiteboard where you make your wishlist, this was high on that list. | wanted to do styling for Indian
actresses and Indian females, draping them in sarees for platforms like Met Gala and Cannes Film Festival and my dream coming
true in the same year was so exhilarating. They came one after one another too, first was the Met Gala and then came the Cannes
Film Festival and | just could not believe my stars. | thank my stars every day for showering so many blessings and lave on me and
I think it's everybody's dream to style a celebrity on this kind of platform. Being a Calcutta girl, it just brings me so much pride to
say that a career | started, that people thought will never be that big, took me to a platform like the Met Gala and Cannes.

3. How did you go from being a housewife to a celebrity draper? What would your advice be for students
| our age?

‘ From being a housewife to a drape artist, | think you just need to follow your passion, | wanted to
- achieve something in life, | wanted people to know me by my name. It so happened that after getting
. | married | was always addressed as Mrs Naveen Jain or the daughter-in-law of Mr Vimal Jain. |
- « realised that | was always addressed as the daughter of this, daughter-in-law of this, wife of this,
mother of this but what is my own identity? Seo, | went in search of my own identity. | had a thirst, a
- hunger for this and | wanted the world to know me by name and | think that is where everything
started. So, from a housewife who was not known by her name to a drape artist who is known by her
name, it gives me a lot of pride to say that, yes people know me by my name and they recognise me
as Dolly Jain.So my advice to the students would be to follow their passion. Nothing, no work is
small or big, it is how you look upon your career. If you do not value your career, nobody in this
life, nobody in this world, nobody in this society is going to give value to your passion, your
career. | gave respect, | had full cenfidence in the field that | had selected and chasen for
mysell and | gave respect to what | did and things are all in front of your eyes. | respected
my career, | respected what | did and now the whole world, the whole society is
respecting me. So my advice to youngsters is to follow your dream. If you have the power

"~ todream, gather all the energy and all the power to execute your dream.

-

4. When did you get your first celebrity client on board, who was it, and what was the
\ experience like?
My first celebrity client was someone | was a huge fan of, Sridevi Ji. | can’t tell you |
had geosebumps, my hands were shivering, | was so cold and | didn’'t know what to
do. When | was pleating, she could feel that my hand was shivering but | did it and
after the whole trip | just thought that | don’t know whether |'d done a good job or
not but | think after a pause of two to three seconds, the words that came out from
- her mouth was "Dolly I've been doing drapes for the past so many years, I've been
- a childhood actress who has been wearing sarees for donkey years now but you
have something in your hands, something in your fingers that I've never seen
before. There is some kind of magic that when you pleat, it is a treat to watch you
- pleat and | think that was the game changer. Something coming out from a legend
like her, like the words that she gave to me was like oh my god if she has spoken
about my career, about my hands, about my moments, about the way my fingers
move, I'm sure there is something special that | do that others don’t. So | think
Sridevi Ji was not only my first celebrity client but also someone who carved my
career so beautifully and helped me grow.

5. You have draped sarees on men a few times before. Tell us about your experience.
What are your thoughts on gender neutrality?
| thoroughly enjoyed draping sarees on men. | think the men who can carry it, carry it
. with such poise. Draping a saree not exactly like a saree but a dhoti and then clubbing
h it on their kurtas, or with @ sherwani making the whole, look like a dhoti gown or the
. whole saree draped like a 'safa’. |t is a 5% yard saree which is draped like a ‘safa’.
) - It's just the way one drapes it. Regarding neutral gender, people have taken up on
girls wearing denim jeans, a shirt, a jacket or a blazer. At that time it was not
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gender-based and now when the boys are wearing sarees gender biases start coming up. | don't agree with this at all. If you can
wear what they have been wearing, they can wear what you have been wearing. So saree is neutral and it just does not have any
gender bias to it. Anybody whe has the confidence to carry it should do so, and if they need any help, | am always there to help out.

6. What are some skills you've had to acquire to get where you are in your career? Or did they all come naturally?

I think as far as skills are concerned, I've never had any training because when | started there was no platferm, no schoel, and no
institute which taught saree draping. First of all, I'm a self-taught person. Secondly, this comes to me naturally because | believe
| am born with this talent and I'm so proud to say this. But every time I've met a client and she has given me a problem or she has
addressed a problem that she’s been having while wearing a saree, it has given me a space to give her a solution. So
| think that is the kind of technique or those are the kind of things I've learnt over the years and this is the
skill that | think I've just developed over the years by the problems that they have given me and the
solutions that I've shared back with them.

7. Not everyone is so talented to make it to the world records. How does it feel to be a world —_—
record holder? | =—
I think everybody is talented but you know that the kind of passion that | have for my ¢ ! E
work is what has taken me ahead. It's your passion that takes you ahead. It is your
talent but how much you work on your talent, is se important. There are a lot of
people who are talented but they just keep their talent to themselves or they
don’t work hard on it. You need to work hard every single day on what you
have. You have to nurture it, you need to groom it every single day for you to
achieve that height. It feels great to be a world record holder, to be known
as the Saree Lady of India, the Saree Queen, and the drape artist of India.
It feels so good | can't tell you. Even today, when | speak about it, | get

goosebumps every single time.

B. Out of your 325 drape styles, which do you love the most?
Now, this is a question | definitely can not answer. Out of 325, you
are asking me which is my favourite. If someone has five to six kids,
or maybe even two kids and if you ask, "Which is your favourite
child?", do you think the mother will ever be able to answer as to
which one is the favourite child? The same goes here, All my
drapes are my babies. | can not just tell you that this is my
favourite drape. | have seen my drapes grow and become more
popular and practical.
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9. Your profession comes with its own challenges, from
handling stressed brides to managing complicated outfits. What
inspires and motivates you to keep going despite all the stress?
Despite all the stress, | think what keeps me going is that after
tha whole thing is over when the bride comes up to me, holds my
hand and says, “If you would not have been there, my wedding
would not have been the way it is. You made things so smooth and
easy for me. | never felt that draping could make such a huge
difference in a wedding. | was relaxed and at ease. | didn't have to
worry about anything because you had taken care of my clothes.”
We need to understand, you might have the best makeup and hair
artists but if your clothes are not fitting you well, your expressions will
show that you are not comfortable. My brides feel comfortable. They
know that they do not have to worry about their pictures or anything else
because everything is in place, pinned and stitched properly.

10. Present day, the demand for saree as a fashion outfit has decreased a lot.
How did you positively take this and make your career strongly surrounding
sarees only?

| would not agree with this, sarees have made a huge comeback. | see young girls
wearing sarees to their offices. | see o many vioggers making videos and reels in sarees,
draping them in so many different ways, and clubbing them with jackets and denim in
different styles. | think if the entire viogger industry is only working in sarees, | don't think
sarees are gone. It has done a beautiful comeback because now itis not only draped on petticoats but
also draped on can-can skirts, denim, trousers, jeans, blouses, crop tops and whatnot. Today, there are
so many different ways a saree can be seen.

11. For a person who came from being a housewife to becoming a professional saree draper, what would be your advice for
people who intend on pursuing unconventional career paths?

It |s one life and God has given us the power to dream. He has also given us the power to execute it. Just close your eyes, look on
upon the goals, believe in yourself and just go ahead. You might see this society is behaving weirdly in your initial stage but trust
me if you have trust in yourself and make it last, that same society is going to swallow your path. So carve a path for yourself, make
a road for yourself where stones and pebbles are too rough but not impossible to tread through.
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Former Chiel Executive at Aditya Birfa Capital Limited
Interviewed by : The Editorisl Committes | Mode of Interview ; Online

L You've done your undergraduate and post-gradustion from prestiglous
institutions. Mot of the students turget st geiting into the top B.Schooln,
besides that what are the things that matter when you step et in the
corporate world. Whit are some skills, secording to yvou, st the youth
must have to oot only survive bul also make o mark in the competitive
warld?

Aneducation from & top institution certainly ean give you a head atart but
a career is & long journey of 35-40 years and other factors come into play
during these years that are not determined by your education slone. Our
world is getting more compatitive, more eomplex and changing more
rupidly. 8o vome skills T would sdvocate for young munagers include o)
being aware and improving your decision-making skills. We are not
taught how to make decisions but our declslons and cholees determine
wﬂlﬁhhmﬁhﬂmmhdﬂﬂ.ﬂ:—h-lﬂ

P in a different area to your working ares
«can impact you, you need to have 8 beterogenous network that can help
will help you through your career, d) Focus on people akills, Remember an
organisstion is all about people. The better you can understand people,
‘what motivates them and how best to organise them to get work done, the
‘more effective you will be. €} remember that learning is continuous, The
day you stop learning you become obsolete. S0 become good st learning,
unlearning and relearning through your life f) Build 2 marathoner's
mindset. Remember a career s & marathon and not a sprint, so build
resilience, self-confidence, cournge and positivity.

2. You started your first job at 1CIC] which involved project sppraisals.
Later you beeame the CEO and MD st Aditya Birla Capital. Having said
that, what did your journey look like?

My journey began st a achool in Delhi - 8t Columba's - which formed the
foundation for the rest of my life. 1 went on from school to study
economics at 5t Stephens College in Delhd and initially thought I would
either be n professor of economics or join the Indian civil service. A set of
chance eventa led to my taking the CAT and securing admission te IIM
WMWMMMIMMMMM
thoroughly enjoyed my experi 1 and

mwmmum'mv&vﬂwwﬂﬂ
entrepreneurs. | then moved to ITC's financial services division in 1991 10
work in & team that was setting up new businesses for ITC. In 1996, 1
joined ITC Threadneedle Assei Management as Deputy Chief Executive
and Chief Investment officer. In 1998, I was eppointed ns the first CEO of
ICICT Prudential AMC. In 2001, 1 moved to HK to build an asset
management business for Prudential Asia. Over the next 7 years, we built
2 businegs across 10 markets with £70 bn in assets under management. In
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5 What have boen some chang® coption of the corporate world

from the time that you firsy steph 0 this industry to now, when you
hive an experience of more thanthres decadea? Would you like to
comment on the evolution of the industry?

In terms of changes in the fnancial services industry, over the past 30
years, there is a lot that's changed. At one level the scale and size of the
‘ambitions are much m#ﬂwhhmmﬁqﬂﬂq

muﬂﬁhmmmhuﬁtiuahm
financial services space, 1a new entrants have leveraged digital technology
to upend the industry and existing players. Zerodha and Policy Bazar are
Just two such Cugtomer awareness of products has improved as
the business has moved from the top 100 cities into Bharat. The growing
influence of digitisation at the front end and back end has made a big
mem—umlumw“ﬁlhu

mpare products easilly online and then exercise the
miummﬁmnmlh%hﬂ_ﬂlﬂhm
loyalty.

4. You have mentionsd that you like to write in your free time. Whom do
you derive inspiration from, and what are some of your favourite bools?

My choice of reading material is typically nonfiction. 1 enjoy books like the
Alchemist ( my all-time favourite), Drive, Thinking fast, thinking slow,
Peychology of money, Sapiens, Principles ete. My choice of reading

rial is typically nonfiction. I enjoy books like the Alchemist ( my all-
time favourite), Drive, Thinking fast, thinking slow, Psychology of money,
&api lea ete.

2007, 1 returned to India to build the Aditys Birla Croup's £ ial
services business, Over the 15 years there, we built a diversified Anancial
servioes conglomerate with a significant retail customer base across
lending, insurance and asset management, The business grew rapidly and
s amongst the 1op 100 corporates in terms of profitability in Indis today.

https://online.pubhtmI5.com/sbsw/tmxe/#p=1
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s. Your experience in the financisl services industry spans over three
decades and in all thoss yesrs you must have had to face a lot of shallenges.
How did you keep yourself motivated during those trying timest
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During my career, | have seen seversl crises. When | began work in 1987,
we had Black Friday, when global markets crashed When I launched
ICICT Pru's first funds in India in 1998, we had the Pokbran bomb blast
that shook markets. When | moved to HK in 2001, there was the outbreak
of SARS and my first experience with working from home. In 2008-9 1
‘was witness to the global financial crisis. And of course, in 2020 we all
‘ware witness to Covid So, 1 have seen a fair number of crises in my
working lifc and have becn in a position of baving to guide an
organisation through the crisis. My Learning from these events has been
first that a crisis is the best time to break awny from the crowd as most
companics tend to go inte a shell ot this time, giving thoee that don't a
chance to go ahead. This philosophy helped the businesses I ran do better
then many others through esch of these crises. And my second learning
from working through theee crises is that one has 1o see beyond the
immediste pain and shock Just as ane encounters dense fog when one is
driving but we keep moving forward, we need to treat the crises or
challenge as a fog we have to motor through. Because the fog doean't last
and at the other end is sunshine and hope and optimism. $o, staying
focused on your goals and steadfast in your execution through the erises
in key to emerging stronger from them. We are going to see mamy crises
in our working lives and unless we learn 1o use these crises as waves that
push us upward and forwards, we ean get consumed by them.

& As an export in the subject, how do you think the finencial market in
todia hes changed cver the years? What are seme common mistakes
people tend to make while muking investment decisions that should be
avoided?

mhm-im“ﬂmd\nﬁlmm
rather than determining behaviour, Fear, greed and
Wmﬁuﬂmuhlhdﬁhﬂhh
makes us do things we would not normally do but we end up doing
beeause of what we rend or see others doing or maying In a world
dominated by soclal medis and 24 X 7 news, events and views can get
amplified very quickly. And fear feeds on itself and we start believing the
‘worst and aet accordingly. Some of the best returna are made when one
can be cool during times of fearfulness. Similarly, when things are going
‘well, greed takes over. We think of the stock market as @ one-way street
to make money and forget about risk Risk is overplayed in times of foar
‘while risk scems non-cxistent at times when
greed takes over. And we end up making decisions we would not
normally make And the third emotion s patience
the need to see our money grow too quickly or to keep watching

. ADITYA BIRLA
CAPITAL

LS {114 A SThE FRMCRE ANGS ~

7. Virious economic shodks, bocsuse of the pandemic and the Russia-
Ukraine war, cansed & recession world-wide. However, it seema Indis
wetfully handled lts economy considering such events. How do you
believe the sertor of our country absorbed such shocks and
what does its future jook liket

https://online.pubhtmI5.com/sbsw/tmxe/#p=1
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I believe India has come through the covid murmoll and the more recent
Ukrainian shoek very well. Our economy has been more resilient than
other large economies and our Govt policies have had the right mix of
growth vs stahilicy. While the rest of the world is seeing a significant
slowdown in growth as inflation and rising retes take cffoct, India is
growing well, inflation seems to be geiting under control and we seem to
be at the end of the rate hiking cycle. Indis is a vibrant demoeracy with
stability in Govt and policics and has attracted a lot of foreign investment
a8 a resalt. Our demographics work In our fivour espy ss China goes
through & significant correction following covid and a tightening of the
tech and real estute sectors, And finally, India’s entreprencurial talent has
found huge support in the last few years, with the availability of funding
fior start-ups easing up. The financing sector absorbed the shocks of covid
and the recent Ukruinisn war very well The Govt and EBI created a
Fantastic framework for entities to sbaorb the shock and the Govt did not
grow its deficit significantly unlile in other sconomies. As a result, the
credit costs for the financial sector are probably the lowest they have been
in & long time post-crisis.

8. The stock market poses an extremely lucrative option for new learners
to earn guick money, but it ean prove o be equally ecunterproductive.
‘What s your message for people who don't seem to ignore the latter?

‘The simple rule of life is that risk and rewsrd go hand in hand. If you take
the risk, you should expect a grester reward than if you didn't take that
risk or else the risk isn't worth taking, Similarly, if you don't take the risk,
you should net expeet disproportionate rewards. People who believe they
can get rewards without taking risks are falling themaelves. They may be
succeasful once or even twice but that would be the exception and not the
rule. If you are going to take risks, make sure you can absorb the losses
that could come with it and don't onoly dream of the rewards that might
come. No ssset class can generute retwns higher than the risk-free mte
without risk. Bo diversify your investments and ensure you build
portfolic that delivers the risk and retwrn profile that suits you. Do not
follow rumours or others a8 herd behaviour is & sure recipe for trouble.

% Apart from the finance sector, which other sectors of our country do
wou feel lirve o great potential to develop multifold in the next decade®

1 do think the finance sector in India ia poised for significant growth
because finance is essential for the growth of an economy s an economy
grows the finance sector grows too. But other sectors will grow strongly in
Indin as well. 1 think health &s a sector will become a much larger part of
the economy s people realise that health is their biggest weslth. 1 think
elder care as a sector Is & massive opportunity as we have an ageing
population that needs care and attention. T feel that lelsure and sports will
be & big business opportunity becsuse a8 an economy grows, ita people
tend to spend more time on these things.

30, What In your message for the sudents st St Xavier's College
(Autonomas), Kolkatst

My message to the students at 8t Xavier's College is that you have a huge
advantage in studying in an iostitution like this There will be
opportunities coming your way that haven't come to others before. If you
can dream something, you can do it. 8o, don't compromise and dream big.
I wish you all a life of belance, the power to make the best decisions and
the humility of sccepting what you canmot change. Your time on this
planet is limited, so don't waste it living someone eclse’s life. Have the
courage to follow your heart and intuition. Aa the suthor, Nora Roberts
said. “If you don't go after what you want, you'll never have it. If you don’t
ask, the answer is always no. If you don’t step forward, you're always in
the same place.” But, also remember that to leave a mark on this world,
leave those with whom you eross paths with a little more happiness and
hope. Be proud of who you are and the life you choose to live, Make the
maost of every day by giving all you have to give. Make the warld a better
plsce. May you always be curious and  student because this world will
make you obsclete the day you stop learning. I would like to conclude with
a quote from a favourite poet of mine, Maya Angelou, who said “My
mumnmwmmummmwunm
some some b , and some atyle”, And that
hmﬁﬁhmﬂmﬂwwﬂmtﬂhmm
humower and style!
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In today’s competitive and fast-paced world, the automobile
plays a very important role in the whole life of individuals.
Whether dealing with productivity, performance, or livelihood
issues, vehicles act as a bridge between different transit points,
saving considerable time and effort. And most of the population
in India is dependent on two-wheelers. However, due to
concerns over greenhouse gas emissions and their adverse
effects on global warming, mankind has had to search for
alternative energy options. Although electric vehicles seem to
be the best solution in terms of the above problem, Automaobile
companies felt the need to invent vehicles that did not rely on
fossil fuels.

There are many studies present about consumer perceptions
towards Electric bikes but very few studies are present to
understand the actual satisfaction level of consumers of the E-
BIKES. So, the main purpose of the study is to understand the
satisfaction level of E-BIKE users of Ranchi.

Literature Review

As per Vinoth & Parthiban (2021), "The Electric Bike
indusiry is in a nascent stage still in India, with lots of
apprehension about its durability and quality being
delivered.”

According to Bhatia et .al (2021) " *“Environment
Friendliness”, “Cost Efficiency”, “Willingness to Pay
Premium”, “Low Maintenance Charge”, and “Comfort to
Switch to Electric 2-Wheeler” were found to have a
positive impact on the “Purchase Intention” of respondents
towards the Electric 2-Wheeler. Out of these variables,
“Willingness to Pay Premium”, and “Comfort to Switch to
Electric 2-Wheeler” were found to have a significant
positive impact on the “Purchase Intention”, The variable,
viz., “High Charging Time”, “Willingness to Compromise
Speed”, and “Safety as Compared to Normal 2-Wheeler”,
were found to hurt the “Purchase Intention” of respondents
towards the Electric 2-Wheeler. "
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According to Sivasakthi & Geethanjali.P(2020), "The study is based on the customer satisfaction
towards Ampere Electric bike. It concludes the respondents are satisfied with the quality, price,
and performance of the Ampere E-bike, most of the respondents are motivated by work groups to
buy the Ampere E-bike and also customers feel the price of the Ampere E-bike is Neutral. Most
of the respondents feel that ampere e-bikes are easy to drive because it is weightless. The study
outcomes also indicate that most of the customers were satisfied.”

As per Deekshu (2018), "Most of the customers were satisfied with the mileage of the Electric
bikes and are convinced about the electric bike benefits and were willing to refer it to their friends.
It was found that most of the customers are not satisfied with after-sales service. It shows that
customers are dissatisfied with the sale service. It was found that a maximum number of the
customers feel the speed of the electric bikes to be very low and were not satisfied with the current
speed of the bikes. It was found that the non-availability of Electric bikes is also a reason for lower
market share and consumers not purchasing them."

Objectives

The research has been conducted with the following objectives:

® To understand the satisfaction level regarding quality,
features/specifications (speed, mileage, comfortable ride, charging time,
durability, etc )

® To understand the satisfaction level regarding pricing.

® To understand satisfaction level regarding cost efficiency (charging cost,
maintenance costs, etc.).

® To understand overall satisfaction with the brand & technology.

Methodology

Research Design

A cross-sectional study pattern would be applied to obtain data from existing users
of Electric bikes differing in demographic such as gender, age, income, education
& occupation.

Data collection

First-hand/ Primary data would be collected from the study using structured
questionnaires to examine the satisfaction level of users of E-BIKES in Ranchi
regarding different aspects of E-BIKES.

Research Type

The study adopted descriptive research and convenience sampling technique.

Sampling type and sample size

Data would be collected through existing users of E-BIKES using convenience sample techniques.
The respondent profile would consist of 100-150 customers of E-BIKES from Ranchi and nearby
areas.
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Data, Analysis and Findings

Following output was derived from the research conducted:
Question 1. Gender

B Me
i et
@ Preter ot in 1y

Out of 104 respondents, 44 were females and
60 were males. This shows that the E-bike
segment has attracted both genders. No one
can say that only males are preferring this
segment or only females are preferring. About
42.3% of users were females which represents

lllustration 1: Gender

Gender Count of gender a good number of female users of these
Female 44 (42.3%) Electric Bikes/scooters.
| Male 60 (57.7%)
Gisand Total 104
Table 1: Gender
Question 2 - City
o | aicm
i = =
— — All 104 respondents were from Ranchi, As this
o A study was based in Ranchi, the data had been
= collected through the cooperation of different
Hlustration 2: City bands distribution parters in the city.
Cuy No. Of Respondents
Ranchi 104
Total 104
Tabie 2: City
Question 3- Income
[ e
Jle— The graph and table show, out of 104 respondents 39

were not earning, 54 were earning less than 50000, &
only 11 respondents were earning more than 50000,
This shows that the middle and upper middle class have
been attracted most to this segment as these sections of

Hilkstration 3 ncom the population are using 2 Wheelers.

https://online.pubhtmI5.com/sbsw/tmxe/#p=1 58/183



4/7/26, 11:04 PM

THE X-ECUTIVE, VOL. XIX

The X-Ecutive Vol. XIX

@

Income Level

No of Respondents

Not Eaming

39

Less than 50,000 / month

54

More than 50,000/ month

11

Table 3: Income

tion 4- u

ion

[~ Y e—

§ i
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HMustration 4: Oceupaiion

Occupation Noof 1s
Professional 23
| Siudents 6
Busi 14
Government gElnym 7
Total 104

Table 4: Occupation

So, we can say that the target market is the same as
the petrol bike's target market upper middle class
and middle class are the target for common petrol
bikes. And here analysis is presenting that the same
class of consumers are using the E-BIKE.

Out of 104, 23 respondents were Professional, 14
were Businessmen, 7 were Government
employees and 60 were students. This shows
people from different categories are using e-bikes
but ss the E-bike is a new segment based on new
technology, the young population/ students are
using this new technology the most
Professionals are the 2nd highest in using this
new segment, this also shows the bright future for
E-BIKES as most of the users are students. One
other reason might be the freedom from license
etc. Because of which students are using this
segment most.

Question 5- Which brand’s E-Bike are you using?

Hlustration 5: Which brand s E-Bike are you using?

#ra

. s
-

[ e
[ I
[ e
[ LT

# e

During the study, I came to know about
8 + brands available in the city of
Ranchi. Of these brands, Hero Electric
has a maximum market share that is
34%, followed by Joy Electric- at
19.2%, then Okinawa - at 14%. In the
study, less than or about 10% of

Different Brands

Number of Respondents

Respondents were from these brands

Okiinawa
ERELLLEL

15

like - TVS, Pure EV, Ola Electric, and

Pure EV

Bajaj. This segregated consumer of

Hero Electric

different brands is representing the

Joy Electrie

7
36
20

availability of E-BIKES in the city. Here

Baisj

11

we can say that the city has a Vast

™S

8

availability of Brands,

Ola Electric

7

Tuatal

Table 5: Which brand's E-Bike are Yyou using?
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lilustration 6. How long have you been

using an E-Bike?

Holding Period No Of Respondents
1 Year or less 46

1-3 Years 40

More than 3 Years 18

Total 104

Here 46 respondents were using the E-BIKE for
1 vear or less, 40 respondents had been using the
e-bike for 1-3 years and only 18 Respondents
were using the e-bike for more than 3 years. This
shows the E-bike is still in the emerging stage
and it was not so popular before 2-3 years and
during the last few years people are preferring
this new technology. Another reason may be the
hike in petrol prices which has been increasing
from the last few years & because of this reason,
this segment of 2-wheeler has experienced a hike
in demand from the last few years.

Table 6: How long have you been using an E-Bike?

(Rate your satisfaction level on a scale of 1-5, where:
1 is Highly unsatisfied, 3 is a neutral degree & 5 is highly satisfied)

9 1 gy

W O (e sstisfied)

| g

a
prahility of your E-Die { constder battery e, sto)

Spwed of your E-bike Wt of your -t Cihay

Hustration 7: Level of Satisfaction based on factors like durability, features, speed, mileage, elc

7.1 Satisfaction from Durability of the E-BIKES.

Degree for Number of Percentage
Satisfaction Respondents

I - Highly Unsatisfied | 1 0.96%

2- Unsatisfied 7 5.73%

3- Neutral 26 25%

4- Satisfied 53 52.83%

5- Highly Satisfied 15 1442%

Table 7: Satisfaction from Durability of the E-BIKES

https://online.pubhtmI5.com/sbsw/tmxe/#p=1

Here the maximum number of
Respondents (about- 53%) rated their
Satisfaction Level at 4 which was the
value for "Satisfied". 15 people were
fully satisfied with their E-bike
durability. About 25% of respondents
are rating their satisfaction level at 3
which is neutral, and only 8 People
rated 2 or 3 which were unsatisfied or
highly unsatisfied. This shows that
most of the respondents are happy with
the build quality of their E- bikes.
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Satisfaction Degree Percentage
Durability Features Speed Mileage Charging Time

Highly unsatisfied 0.96% 0 3.85% 3.84% 32.69%
Unsatisfied 6.73% 0 41L.16% 24.03% 29.80%
Neutral 25% 4.80% 13.46% 13.46% 26.92%
Satisfied 52.88% 17.11% 25% 31.73% 7.69%
Highly satisfied 14.42% 48,07% 16.34% 16.34% 2.88%,
Results on basis of Satisfied highly Unsatisfied Satisfied Unsatisfied
ratings from the satisfied
maximum Respondents

Table 8: Table depicting all the factors and their level of satisfaction.

7.2 Satisfaction from Features Of E-BIKES.

Degree for Number of Percentage When it comes to features of E-BIKEs
Satisfaction Respondents most of the users have rated 4 which is for
1-Highly Unsatisfied 0 "Satisfied" and 50 Respondents have rated
2- Unsatisfied 0 5 which is for highly Satisfied. This shows
3-Neutral 5 4.80% that E-bike Users do not have any issues
; regarding the features of their E-bikes and
A iishied . 2 L1 e mng of fhem are Satisfied with the Bike's
5- Highly Unsatisficd 50 48.07%

Table 8: Satisfaction from Features Of E-BIKES. durability.

7.3 Satisfaction from Speed of E-BIKEs

sl deral P—— About 41.34% are rau'_ng 'speed' as 2 which is
Satisfaction Level | Respondents a value for uns.atlsfied,_ and 4 _ulher
1- Highly r A89% Respondents rate speed as highly unsatisfied,
Unsatisfied here the table is showing a good number of
3. Unsatisfied 4 41.16% Respondents who were not satisfied. Maybe

the young population has rated it unsatisfied as
i s i the speed of this segment is very normal, in the
4- Satisficd 26 25% survey young population has taken part So,
S- Highly Satisfied | 17 16.34% they may have rated it unsatisfactory.

Table 9: Satisfaction from Speed of E-BIKEs
On the other hand, about 25% have rated Satisfactory & 16.34 % have rated highly satisfied. This
shows that there is a contradiction. Different age groups have different speed demands as old or mid-
aged people will mostly use normal speed. And young population will prefer high speed but still, if
41 *% have rated 2 - (unsatisfied) that means the speed should be improved.
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7.4 Satisfaction from Milage/runtime of E-BIKEs

The maximum response has been

gﬁg’cm Efgmm e & feceiv:a:br "4—l Smisﬁef“ﬁw?ﬂch me;ns

i - in e are not facing any bi
- Highly Unsitisfied 117 SR cmng:ngesmde BBk At e
2- Unsatisficd 23 24.09% time 17 Respondents are highly
3- Neutral 18 13.46% unsatisfied and 25 Respondents are
4- Satisfied 33 31.73% unsatisfied. This shows that Milage is not
5- Highly Satisfied 11 16.34% that much improved so it can satisfy a

Table 10: Satisfaction from Milage/runtime of E-BIKEs minimum number of users. So, in
conclusion, we can say that Mileage is

Good but still improvement is required.

7.4 Satisfaction from Charging time

Charging time is a big concern

Degree for No of Respondents Percentage | for each consumer, the table

Satisfaction -

s represents only 7.69% were
[ 1- Highly Unsatisfied | 34 32.69% Satisfied and 2.88% were highly
2- Unsatisfied il 29.80% satisfied. Other than this rest
3- Neutral 28 26.92% Respondents were unsatisfied or
4- Satisfied 8 7.69% highly unsatisfied or neutral
5 Highly Satisfied 3 2 88% Tl"lus shows that It.)ts of
S improvement are required to
Table 1 1: Satisfaction from Charging time make it Satisfactory as in this

pacing world no one has much
time, and no one wants to spend

time on charging.

Considering all these, the manufacturer should focus to improve it, currently
charging time is not satisfactory.

Question 8- How much are vou satisfied with long-term low-cost efficiency? (Consider

Nangimg cost & maintenance cost

40

20

T (IN)

o

1 2 3 4 5
Hitustration 8: How much are you satisfied with long-term low-cosit efficiency? (Consider changing
cost & maintenance cosi)
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Degree for Satisfaction Number of Percentage
Respondents

1- Highly Unsatisfied 1 1%

2- Unsatisfied 6 5.8%

3- Neutral 6 5.8%

4- Satisfied 51 49%

5- Highly Satisfied 40 40%

@

Low maintenance and low
operating cost are key for E-
BIKES as most people prefer
this segment because the low
operating cost and low
maintenance cost also give
freedom from the use of

petroleum.

Table 12: How much are you satisfied with long-term low-cosi efficiency?

So, the fluctuations in petrol prices do not impact the E-bike Users. The same has been reflected
in this question also, 40% of Respondents were highly satisfied, and 49% were Satisfied. This
shows peoples are Satisfied with the low use cost.

40

30

20

101%)

2

3

4 3

Hustration 9: How much are you satisfied with the price you paid?

Satisfaction No of Percentage
Level Respondents

1- Highly 1 1%
Unsatisfied

2- Unsatisfied | 18 17.3%

3- Neutral 12 11.5%

4- Satisfied 36 34.6%

S- Highly 37 35.6%
Satisfied

Table 13: How much are you savisfied

with the price you paid?

https://online.pubhtmI5.com/sbsw/tmxe/#p=1

Pricing of any product matters a lot, so the price of
the E-BIKES has been Centered around the price
of a petrol bike. People always think that the price
would be returned to them in the form of savings
which they will save by not spending on
petroleum. Most people are satisfied with the
pricing of the E-BIKES in the market. About
34.6% were Satisfied and 35.6% were highly
satisfied. This shows the same that respondents
were Satisfied with what they had paid as price.
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factors

stion 10- If vou are s

n are still using Your Elec
which factor is most satisfacto

followed by 2 &3)

Nlustration 10: If you are still using Your Electric Bike, then rate from the following factors which factor is most

Lo Conl

Freedom froem boence & legal

Fagia i

Ermeitorwrvenitsd Benofite

satisfactory io you?
Factors Ra.uk for No. of
Satisfaction Respondents Pactor Rank For No of
Satisfaction Respondents
Low Cost Ist Rank 62
Freedom from 1st Rank 10
2nd Rank 16 license & legal
requirements
3rd Rank 26 2nd Rank 59
Table 14: Low Cost 3rd Rank 35
Table 15; Freedom from license and legal requiremenis
Factor Rank For No of Respondents
Satisfaction
Environmenial Ist Rank 32
Benefits
2nd Rank 20
3rd Rank 43

https://online.pubhtmI5.com/sbsw/tmxe/#p=1

Table 16: Environmental Benefits
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Low Cost Freedom from | Environmental Results
license & legal | Benefits
requirements
1st Rank 62 10 32 Low Cost
2Znd Rank 16 59 29 Freedom from
license & legal
requirements
3rd Rank 26 35 43 Environmental
Benefits

Table 17: If you are still using Your Electric Bike, then rate from the following foctors which factor is most satisfactory to

you?

In the ranking for the most satisfactory factor between "Low Cost", "Freedom from license and legal
requirements”, & "environmental Benefits" Low Cost received the most votes for 1st rank, 62
respondents rated low cost as rank 1 for most satisfactory factor. Freedom from license and legal
requirements have received the highest responses for 2nd most satisfactory, 59 people have rated it
2nd most satisfactory. Environmental Benefits received the most responses for the 3rd most
satisfactory factor.

After analyzing all the responses, we can rank these three most satisfactory factors as lst rank - low
cost, 2nd rank - freedom from license and legal requirements, & 3rd rank - Environmental Benefits.

B 1 (least satisfaciory)

&

0
Low Speed High charging fime Low Mileage (ruritime on singée charge]

Hlustration 11: Rate from the following which factor is least savisfactory to you?

https://online.pubhtmI5.com/sbsw/tmxe/#p=1

65/183



4/7/26, 11:04 PM

The X-Ecutive Vol. XIX

THE X-ECUTIVE, VOL. XIX

FACTOR RANK NO OF
RESPONDENTS
LOW SPEED 15t 24
zﬂd 17
ard 63
Table 18: Low Speed
FACTORS RANK NO OF
RESPONDENTS
HIGH CHARGING TIME 1 52
2 46
3 i
Table 19: High Charging Time
LOW SPEED HIGH LOW Resulis
CHARGING MILEAGE
TIME
Ist Rank 24 52 28 High
Charging
Time
2nd Rank 17 46 51 Low
Milcage
3rd Rank 63 6 25 Low Speed

Table 20: Rate from the following which factor is least satisfactory to you?

In the ranking of least satisfactory factors of E-BIKES, High Charging time has received
maximum responses for 1st most unsatisfactory, it also has received maximum responses
for 2nd rank, this shows people are mostly unsatisfied with the high charging time of E-
BIKEs. Low mileage has got 38 responses for 1st rank and 31 responses for 2nd rank for
most of the unsatisfactory factors. Whereas low speed has got maximum responses for 3rd
rank. These responses show that High Charging time has ranked 1st as the most

unsatisfactory factor, low mileage has ranked 2nd most unsatisfactory factor, and low speed

has ranked 3rd by most respondents. This represents high charging time as the most

Unsatisfactory factor, followed by mileage, and low speed.

https://online.pubhtmI5.com/sbsw/tmxe/#p=1
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Question 12- Considering all the factors (low cost, environmental benefits, etc.), are you
satisfied with the E-bike currently available in the market in comparison to Petrol Bikes
or do you think, still more upgrading is required to make it an alternative to Petrol Bike?

60

40

101%)

1 2 3 a |

Hllustration 12: Are you satisfied with the E-bike evrvently available in the market in comparison to

Petrol Bikes
SATISFACTION LEVEL NO OF RESPONDENTS PERCENTAGE
1- HIGHLY UNSATISFIED 1 1%
2- UNSATISFIED 22 21.2%
3- NEUTRAL 9 8.7%
4- SATISFIED 31 29.8%
5- HIGHLY SATISFIED 41 39.4%
Table 12: Are you satisfied with the E-bike currently available in the market in
comparison to Petrol Bikes

In the question" Considering all the factors (low cost, environmental benefits,
etc.), are you satisfied with the E-bike currently available in the market in
comparison to Petrol Bikes or do you think, still more upgrading is required to
make it an alternative of Petrol Bike?" This question was asked to get a conclusion
from the respondents whether the e- bikes are satisfactory to you and do you think
it is an alternative to petrol bikes or overall, you are not satisfied and you think
still upgradation is required to make it an alternative to petrol bikes. Maximum
people 39.4% have rated it highly satisfied/ it already an alternative and 29.8% are
overall Satisfied. Whereas 21.2% were overall Unsatisfied and only 1 Respondent
was highly Unsatisfied. This shows people are already rating E-bikes as an
alternative to e-bikes and people are ready for the change, and those who are using
them are happy with this new technology.
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Conclusion

This study has been started to understand the satisfaction level of E-bike considering a product
where speed, mileage, charging time, durability, etc. were the factors. For this objective, after
this study, we are here to conclude that most people are somehow Satisfied with speed, and
durability but in the case of charging time and mileage, most of the respondents were
Unsatisfied or highly unsatisfied. For the pricing aspect, most of the Respondents are Satisfied
most of the brands have centered their price around the price of petrol bikes so people do not
think that they are paying a higher amount and people think about saving in the future, this
aspect has been reflected through the question in the study. In the case of low-cost efficiency,
about 49% were satisfied and 40% were highly satisfied. This reflects that the E-bike is
satisfying the most important factor from the consumer's point of view. To understand the
overall satisfaction and to get a conclusion from Respondents we asked specific questions to
rate the overall satisfaction. In response to this question, most of the people were satisfied or
highly satisfied. And they were considering E-bike as an alternative to petroleum bikes. This is
a good sign for E-BIKE manufacturers as the consumers are SATISFIED with this new
technology, it will attract the attention of other consumers also, particularly in the current period
where petrol prices are increasing day by day. So, we can say that this segment will emerge
very fast in the 2-wheeler industry.

Limitations of Study

¢ The survey is based on the respondents chosen at random from Ranchi city. Hence, they
cannot be generalized to other cities.

e The sample size has been restricted to 104 respondents. So, the scope of this study is
very limited.

e The respondent’s views and opinions may hold good for the time being and may vary
in the future.

Suggestion

¢ During the study, High Charging time has come as a most Unsatisfactory factor for most
of the Respondents so, different companies should focus on R&D to make it better.

e Maximum users were also not satisfied with the mileage, so manufacturers should
concentrate on research and development to increase the capacity of e-bikes or
overcome this problem charging centers should be opened at various places.

* Most people are satisfied or highly satisfied with the low operating and maintenance
cost. This shows the opportunity for high demand Mondays when petrol prices are
increasing day by day. So, companies should utilize this by representing this factor with
advertisements.

https://online.pubhtmI5.com/sbsw/tmxe/#p=1
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Introduction Aviation In in Indi

The aviation sector contributes significantly to the growth
and development of the Indian economy, employment, and
the development of India's trade, commerce and tourism. It is
an important economic driving force for the prosperity and
development of all nations. India's fast-growing aviation
sector handles approximately 2.7 billion passengers
worldwide annually, uses 4,200 airports and operates 4,800
through 920 airlines operating 2,700 aircraft worldwide. The
Aviation Sector carries 10,000 tons (MT) of cargo.

Today, 89 foreign airlines are flying to India and 5 Indian
airlines are flying outbound from India. In all types of
businesses. customer satisfaction is the ultimate goal or goal
of any marketer. High passenger satisfaction is one of the most
important assets of the aviation industry in today's highly
competitive environment, Passenger satisfaction services
occur when a company is able to meet or exceed passenger
expectations and provide passengers with benefits that are
considered added value. When a customer is satisfied with the
product or service offered by the company, the customer either
buys more or uses the service consistently. Customer
satisfaction is an essential goal for airlines that provide
passenger services. On the experience board, it's still special to
the customer, Customers have a wide selection of suitable
airline products according to their requirements and
preferences. As a result, airlines are constantly developing and
innovating in-flight products to differentiate themselves from
their market competitors. There are many factors that airlines
can guide in building their customer base and passenger
services, and satisfaction can be a key factor in the success of
any business.

The research is being conducted to find out

consumer preference and flying behavior
of people of Kolkata and Siliguri.
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Schneider and White, 2004: Many scholars, including Schneider and White (2004),
have recognised the significance of the relationship between airline service quality,
behavioural intention, and consumer happiness. The researchers looked into the
relationship and found that consumers' behavioural responses often have a role in
the airline's service quality, behavioural intention, and customer satisfaction.
Simply put, behavioural intention is anticipated as a behavioural consequence of
service excellence, and it influences customers' actual behaviour, which in turn
influences the financial outcomes of the organisation.

Goodman (1989): According to Goodman (1989), businesses should concentrate on service quality
issues since poor service can make customers unhappy and disloyal, resulting in a company's
downfall.

Park, Robertson, and Wu (2005): Park, Robertson, and Wu (2005) found that service quality is a
crucial element for airlines that has a significant impact on passenger decision-making.

Dean (2007): Consumer loyalty, according to Dean (2007), is the degree to which a customer
recommends and indicates a preference for future use of a specific arganisation.

Zeitaml, 1996: When a consumer is satisfied with an airline service and respects and admires the
degree of service quality, he will return, increasing the company's sales volume. Previous research
investigations have shown that repurchase intent is a result of prominent levels of satisfaction from
previous experiences.

Tamilchelvi, Punitha (2013): Consumer satisfaction is a measure of how well a company's
products and services meet or exceed customer expectations. Customer satisfaction is what ensures
an airline's future, and it is achieved through aligning their service with passenger needs. The
purpose of the study was to determine the level of satisfaction with domestic airline services in the
Coimbatore district. A total of 300 people were surveyed using a non-probability convenience
sample method, and the hypotheses were tested using the chi-square test. The study's findings
show that passengers are generally satisfied with the services provided by domestic airlines.

Citrin, Grewal, Chandrashekaran (2008):

According to studies, a company's shareholder value and growth are determined by
the company's investment, i.e., in which sector or department the money is invested.
They tested two hypotheses: (a) objective service quality and advertising impact
not only the level of customer satisfaction, but also the heterogeneity in this asset,
and (b) satisfaction heterogeneitywill reduce the utility of the satisfaction asset in
driving shareholder value, as well as influencethe contemporaneous volatility in
shareholder value. They conducted this study using secondary data from a variety
of sources to describe the dynamics within the United States' airline industry.

Ahadmotlaghi, Pawar (2012).

The researcher discovered that, in today's business market, organisations are
struggling to applyvarious marketing strategies and programmes in order to gain
more market share and acquire more customers on the one hand, and to keep them
satisfied and loyal to their company on the other hand, due to intense competition.
As a result, they may build long-term relationships withtheir clients and prevent
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them from switching brands. CRM's use as a continuous marketing programme has
recently garnered a lot of traction. CRM allows businesses to learn more about their
consumers and pass that information on to other businesses, allowing them to better
meet and satisfy their demands. Airlines' efforts to improve loyalty programmes and
service personalization, as well as to build relationships with customers, can help.

David Mc. A Baker (2013)

Using data from the Department of Transportation Air Travel Reports, the goal of
this study was to look at airline service quality and customer satisfaction from 2007
to 2011. A survey ofthe literature indicated that the airline sector has been
grappling with a number of issues, including cost-cutting, managing variable
demand, and meeting stringent quality standards while attempiing to maintain great
service and serve the interests of various client groups. Thepercentage of on-time
arrival, travellers denied boarding. mishandled baggage, and customer complaints
were all taken from the Department of Transportation's Air Travel Consumer
Report. Microsoft Excel version 2010 was used to analyse the data using
percentages, mean, and standard deviation in a quantitative research technique.

Arora, Bishnoi, Atray (2009)

The study discovered that when income levels rise, disposable income rises,
boosting the number of fliers. As a result of the growing popularity of Indian
tourism, the number of foreignand domestic passengers has increased as well. The
airline sector will grow as a result of this.

Despite the fact that the Indian aviation industry is currently confronted with
numerous obstacles, the indusiry's growth prospects are quite promising. The
government must take stepsto improve airport infrastructure and make investments.
The government has already begun to take initiatives to strengthen the aviation
industry. To sum up, despite all of the obstacles, the Aviation Industry's future
seems bright,

Research Gap

Most of the available literature and research only the flying behaviour of customers and many of
the paper that do talk about Preference and behaviour are based in different countries, thus
creating some disparity between their pattern and an average Indian’s pattern. This research study
aims to identify and analyse flyingbehaviour and customer preference among the plethora of
options available and what are the factors affectingtheir choice. Thus, this study sets this study

apart from other similar studies on this topic.

Research Motivation

Understanding the flying pattern of consumers is a very interesting topic of research especially
after the Pandemic. It is interesting to determine what factors do consumers consider before
selecting an Airline fortravel. The research is limited to the flyers of Kolkata and Siliguri. The

major objectives of this research study are:
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https://online.pubhtmI5.com/sbsw/tmxe/#p=1

72/183



4/7/26, 11:04 PM The X-Ecutive Vol. XIX

THE X-ECUTIVE, VOL. XIX @

a) To understand how important the factors considered for the research are for the
flyers of the specified areas i.e., Kolkata and Siliguri.

b) To know the inherent causes behind the rating of services offered by the airlines.

¢) To know whether the travelers perceive any significant difference between
services rendered by different airlines.

d) Tounderstand what are the major problems that the travelers face currently while flying
through different airlines and what suggestions do they have for the airlines so as to
improve the experience of the flyers.

Expected Contribution from the Study

This study tries to give an insight into the measure of the customer satisfaction level based on
service quality as perceived by air travelers among several Indian domestic airlines. Service
standard attributes which have been considered for research purposes are Airfare, Flying Duration,
Convenience of Travel, Comfort in Travel and Ticket Booking Procedure. A questionnaire
changed into designed with above set of attributes and responses of a hundred tourists of several
domestic airlines based in Kolkata and Siliguri have been recorded on a 5-factor scale. About a
hundred respondents have been interviewed from the two locations namely Kolkata and Siliguri,
A convenient sampling technique was followed. Perceptions of only those tourists have been
captured who had truly travelled through a minimum of two domestic airlines. Using Kruskal-
Wallis test, it was checked whether or not tourists understand any big distinction among the
convenience of the several airlines for every of the abovementioned attributes. The domestic
airline options of clients with respect to every of the service quality have been additionally traced
in the course of the research. It was further found that the customers highly prefer Indigo Airways
as an airline after considering the factors that have been considered in the research. Other
revelations have also been discovered in the research study which has been further discussed
extensively.

Objectives
The main objective of this study is to understand the flying behaviour and
compare preferences of the travellers of Siliguri and Kolkata towards the
Indian domestic airlines.Further, the following sub-objectives are also kept
in mind for achieving the purpose of the study.
e To know the inherent causes behind the ratings of the
services offered by anairline?
e To identify the factors considered for evaluating the
experience of domestic airtravel?
o To know whether travellers perceive any significant
difference between services rendered by different
airline companies.
e To give Suggestions for the improvement of Domestic Airlines in India

Scope Of The Study

The airline industry, just like any other industry, focuses on customer satisfaction,
so this report aims to focus on the factors that a passenger considers before
selecting a particular airline for travel. This report discusses several aspects

T

https://online.pubhtmI5.com/sbsw/tmxe/#p=1 73/183



4/7/26, 11:04 PM

THE X-ECUTIVE, YOL. XIX

The X-Ecutive Vol. XIX

r_
:

related to the customer satisfaction of the passengers. Different dimensions and
methods are being used in this research to know the impact of distinct factors
on the mindset of the consumers while deciding the airline for travel. Past work
on the study of airline service has also been used in this research to evaluate
and understand the effect of such factors on the future behaviour of the
passenger while choosing an airline. Several dimensions of flying experience
have been discussed in this report such as hospitality, comfort, airfare,
convenience, etc.

Research Methodology:

Nature of the study: This study flows an explorative approach to the topic.

Nature of the Data: The data collected is majorly primary in nature from the firsthand source
through an online questionnaire survey.

Data Collection: The data is collected primarily through a structured questionnaire (passed
among a sample containing youngsters). The questionnaire was created using Google Forms
which is a site that allows swift creation and easy circulation through online mediums. [While
preparing the questionnaire, most of the questions was multiple choice to make it convenient for
the respondents to fill the form. ]

Sampling Technique: Follows Non-Probability sampling, more specifically it follows the
deliberate sampling technique.

Sample Size: The sample size collected from the questionnaire is 100 responses.
Period of Study: The data was collected over a period of 7 days.

Method of Data Amnalysis: The data collected by the questionnaire (attached in the end) was
analyzed using pie charts and graphs created by Google Forms itself along with other graphs and
statistics found by the use of [BM Statistical Package and Microsoft excel.

Data Analysis And Interpretation:

The section of the study includes a thorough analysis of the study's agenda through the
distribution of a structured questionnaire, from which responses were collected, which were
then analysed using various statistical methods, and observation and interpretation were thus
recorded with the utmost care and authenticity.

Demographic Profile:

The questionnaire was rolled out to a target sample of 100 responses. After which the responses
were closed. During the analysis, there were no outliers found and the analysis was conducted
considering all the 100 responses.
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?;T.::m According to the above pie chart shows the

first part of the demographic breakdown of

o the data collected. The chart refers to the

o roemiwsy gender of the respondents. 42 % of the

. sample is Female therefore showing that
majority of the sample includes males. Since

only 15% difference exists between the

count of females and males it can also be

stated that there is equality in the data on the
Nhustration | basis of gender.

The above pie chart refers to the age of the

Age respondents. This shows that 89% of the
PR respondents is between 18-24 showing that

@ sy the majority of the sample falls under the
:;:;1 new definition of the young generation,
" which was the main focus of the study. 5%
consists of 25-30-year-olds which fall under

the young millennial. Roughly 95% of the

sample lies in the age group between 16-25

thus showing that the data collected is in line
with the age group of young generation
Hlustration 2 showing a validity of the quality of the
sample.

Occupation
100 responees

The above pie chart states that in the

- o sample collected 88% of the population
o sanpes  consists of college going students which
oo creates some sense of similarity among
T A—— most of the responses collected.

Hiustration 3

Family Monihly income

100 emponsen The above pie chart shows the monthly
i household income of the sample, to
ety A8 understand the consumption pattern, as
@ Apees o e shown 55% of the sample earns above

1,00,000.

lltustration 4
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i This being a comparative analysis, 63% of
the respondents reside in Kolkata, and the
-4 i rest in Siliguri.
Hlustrarion 4
As seen in the above bar chart, majority
T People in both Kolkata and Siliguri travel
oo quarterly. There are very few people who
& i, travel weekly and monthly. People in
oo w,  Siliguri prefer travelling semi-annually,
® oy whereas people of Kolkata aren’t inclined
towards any of the two.
lustration 5
Rate your Average Flying Experience
100 responges
{74}
40
20
10 (10%:)
0 {0"%) 0 (0%:) 0 (0%) 1(1%) 111%)
. " 2 2 ] E a ¥ a o L2

lllustration 7

The above bar graph represents the average [lying expenence of the respondents, 51% of whom chose 8 cut
of 10, signifying satisfaction in the people of Kolkata and Siliguri on their flying experience.

T
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What is the main determinant of choosing the airline before flying?

P According to the adjacent pie chart,

& Fue the main determinant of choosing

® ryegowson the  airline before flying taken

;;:‘::‘“" individually of Siliguri and Kolkata
and cumulatively is the same, ie.,
Fare, thereby justifying the true
nature of the human mind. Comfort
and flying duration were given the
least importance.

Mustration 9

Which airline do you prefer the most?

108 responaes

Indigo, out of various other options
was given the top preference by both

® fotsia the Respondents of Siliguri and
~roning Kolkata,  individually  and
® Gosial cumulatively, GoFirst and Spicejet
@ Visiorn were given the least importance.
Hustration 10
Which is your preferred mode of booking fllght tickets? The pie chart and bar graph shows

100 responises

that people nowadays want to book
® Temn s s their tickets themselves and not
© by roinet through a travel agent, signifying

- independence of the youngsters.
Cumulatively taken, travel agent
wins by approx. 2-3%.
Tlustration 11
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Has Covid-19 affected your flying frequency?

100 responses

® You
® o
@ Mayoe

Hlustration 12

Countof Has Covid-19 affected your flying frequency?

50
45 -
40
a5 Has Covid-19 affected..

= Maybe
30

= ho
25

Ve

> Hm | |
15 : :

Kolkata Siliguri

Which City do you reside in? -7

NMustration 13

The above mentioned pie chart (/llusrration 12) shows that, majority of the respondents,
individually and cumulatively feel that Covid- 19 has affected their travel frequency.
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Findings:
From the above analysis of data, the following points were the resultant outcome and thus the
findings of this study:

L.

According to the sample, 88% of them are students living in either Kolkata or Siliguri. 38%
of them travel quarterly, 27% semi-annually, 22% annually and very few monthly and
quarterly, which has been severely impacted by Covid-19(62% feel that).

Average flying experience has been surprisingly good as 51% people have rated their
experience as 8 out of 10(best experience), which implies that the majority of the domestic
airlines are successful in satisfying the customers on providing the required services and
affect the purchase intention of the customers with their sharp factors differentiating them
with others.

Fare turned out to be the main determinant of choosing the airline before flying, followed
by convenience. These are the two main factors on which domestic airline companies tend
to play on and get their respective target audience.

Majority of the respondents in the sample space prefer Indigo over spicejet, Vistara, Go First,
and airasia, implying indigos performance in the sector is better then that of others.
Frequency, convenience, duration and all the other factors help Indigo to maintain its
position in the Domestic Aviation Sector in India.

Another learning from this research would be that people prefer booking tickets by
themselves other than booking from a travel agent. Travellers are now aware about the
advantages of booking tickets from different sites- discounts, coupons, cashbacks etc.

Limitation

While this study aims to fill a gap in the existing literature it does have its shortcomings that act
as potential limitations on the applicability of the results. One such limitation is the size of the
sample. The data analysis was conducted on responses from 101 individuals from 1 outlier were
removed. This can be seen as a shoricoming as it could be considered as a small sample size.
Since deliberate sampling was followed along with a small sample size it is possible that not a
completely accurate representation of the required universe was created. A larger sample size
would have provided findings with more accuracy and generalizability since they would have
been based on the responses of more individuals. Another limitation is that the study being a
primary study based on surveys it might not bring about highly accurate and quantitative data that
can be used for decision making. However, it does provide a powerful base for further research.
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Conclusion

This research study concludes that while choosing a particular airline service people consider lot
of factors, among them significant and crucial factors are, convenience, fare, comfort, duration
etc. Empirical results and research further signify the above-mentioned concept. But one research
finding stated that people don’t give significant value to comfort. In choosing between Airline
Service, two factors that are being studied in this research have proved significant in influencing
consumer preference and one did not have significant impact. This eventually leads to positive
evaluation and increases preference for repeat behaviour. Airline should mainly focus on having
e-ticketing facility as people now days want to buy tickets from their home or workplace rather
than going to a travel agency physically. Secondly companies should make sure that convenience
be given utmost priority. It can be recommended that airlines should focus on the quality of their
service which is their only way to retain customer and increase customer base.
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Introduction

First, let us understand the System of Online T-Shirt selling
brands and how the customers are aware of it. Currently the big
players in the market are Bewakoof.com, Souled Store, etc.
Nowadays in the youth Generation everybody is more focused
on the appearance of something and when it comes to apparels,
what they wear it’s the utmost important thing to consider.
Brands like Bewakoof, BongSwag etc have their focus on quirky
designs which they use as their USP (Unique Selling
Proposition). These brands sell t-shirts online with unique and
attractive designs.

Bewakoof: The band's one-of-a-kind offering is a quirky and
amusing product message that connects intimately with
customers. The huge client base concentrates on offering trend
following casual clothes. The items are made accessible and
affordable in order to preserve sustainable growth and contribute
significantly to the environment. Bewakoof takes a unique
approach to social media platforms, promising high-street
fashion and a low-cost buying experience. The merchandise has
established a rapid fashion arena with great style trends, with
over 3000 and two million followers.

Souled Store: This Brand offers fun and attractive designed

T- Shirts. They connect with the customers (Audience) through
their quirky printed texts on the t-shirts and other quirky printed
apparels. The brand has constant growth over social media and
currently they have got Sara Ali Khan as one of their investors
whom they are using as a social media influencer and a face of
the brand. The souled Store is generating a gross revenue of 3
Crores a month and the brand is highly promising and would be
generating more revenue in the coming years.

BongSwag: This brand is primarily located in Kolkata and the
audience base is narrowed to Bengal community only. This brand
has successfully emerged as the best online T-Shirt selling brand
in the Bengal market. They were one of the first players to launch

80

https://online.pubhtmI5.com/sbsw/tmxe/#p=1

82/183



4/7/26, 11:04 PM

The X-Ecutive Vol. XIX

THE X-ECUTIVE, VOL. XIX @

Regional language Tshirt Designs. They use very common set of idioms, phrases which Bengali
people can relate to. They make relatable designs which made them grow so quickly and now they
are expanding with other apparels like hoodies, caps etc.

These brand’s target market is YOUTHS of this generation. They make the designs as quirky and
relatable as possible. Today's youths love personalized and quirky things with which they can
relate. The Marketing pattern of these brands are more service based than product. The brands use
Meme marketing to reach more audiences and grab their attention. Memes related to their product
and memes related to the outside world affects the audience heavily. With this they maintain the
required retention rate,

Literature Review:

* (Goswami and Khan, 2016)

“The Internet has become a popular channel during the last decade for shopping and is adding value
to the retailing world. India’s e-commerce market is also growing in all product categories.
Consumer spending at apparel websites is rising, and it is presenting a tough revenue war in this
segment, which had traditionally been dominated by physical stores. Previous researchers have
applied the consumer style inventory (CSI) by Sproles and Kendall (1986) for assessing the
consumer decision-making styles. But there is a paucity of studies on analyzing the impact of CSI
on online apparel purchase.”

* (Singh and Yadav, 2016)

According to the above-mentioned analysis, “In Ethiopia e-commerce for apparel products is
growing by leaps and bounds among customers. It plays a significant role in the development and
economic growth of country. Moreover, many companies are more active in focusing on online
trade. It is very important to focus on the consumer acceptance towards e-commerce for apparel.
According to famous research consumer acceptance is one important ingredient for the companies
to be successful and profitable. An investigation has been made to identify the key factors related
to acceptance of e-commerce for apparel products in Ethiopia. An online survey has been used for
this research to obtain the feedback from the customers all around Ethiopia; their feedback/response
has been assessed using statistical analysis techniques. The results revealed that the inability to
physically interact with an item, fear of risk security and privacy and lack of e-commerce
infrastructure are the main barriers that prevent the consumers from online apparel product
shopping.”

¢ (Goldsmith and Flynn, 2004)

According to the above-mentioned analysis, “As online purchasing grows in importance,
understanding which consumers use this new distribution channel is an important question for e-
commerce managers and consumer theorists. The purpose of this study was to examine selected
demographic and psychological characteristics that lead consumers to buy clothing online. It
surveyed 805 consumers who described their online clothing buying as well as how innovative and
involved they were for clothing and fashion, how innovative they were about buying on the
Internet, and how much they purchased clothing through catalogs.”
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* (Cowart and Goldsmith. 2007)

According to the above-mentioned analysis, “Apparel purchases now constitute one of the fastest-
growing segments of e-commerce. Thus, there are strong theoretical and managerial reasons to
better understand consumer characteristics associated with buying apparel online.

This paper investigates motivations for online apparel consumption using the Consumer Styles
Inventory. Data from a sample of 357 US college students showed that quality consciousness,
brand consciousness, fashion consciousness, hedonistic shopping. impulsiveness and brand
loyalty were positively correlated with online apparel shopping,. Price sensitivity was negatively
correlated with enline spending.™

* (Goldsmith, 2002)

According to the above-mentioned analysis, “Tests ten hypotheses describing charactenistics that
distinguish consumers who have purchased apparel online from those who have not. A sample of
263 men and 303 women students completed a survey that measured their online and offline
buying behaviour, attitudes, and predispositions. The results showed that the 99 online apparel
buyers had more online buying experience in general. Online buyers did not differ from non-
buyers in their belief in how cheap buying online is, in their overall enjoyment of shopping, or in
how often they bought clothing by any means. The demographic variables of age, sex and race
were unrelated to online apparel buying. A further analysis showed that the online buyers used the
Internet more hours per week and were more likely to buy online in the future than non-buyers.
The findings are consistent with previous studies of consumer Internet behavior and with
consumer theory and provide guidance for e-commerce apparel strategies.”

is this topic chosen?

Though multiple online T-shirt brands have emerged in recent years, there has been no distinctive
and definitive research conducted in Kolkata. Personally, I want to explore this dimension and
want to start a brand in this field. So, 1 want to do the research and have a clear knowledge about
the awareness and purchase behavior of it.

1. There has been no research done before on the Purchase Behaviour of college students of
Kolkata towards Online T-Shirt Brands.

2. In this study we will be able to identify how different demographic factors influence the
consumers choice of T-Shirt Brands among Kolkata college students.

3. The perception, awareness and Purchase Behaviour of the consumer will also be shown
when it comes to online buying of T-shirts.

Objective and Scope of the study

The objectives of this research paper is to:

1. Know the awareness and purchase behavior of Online T-Shirt brands among the college
students in Kolkata,

2. Analyze the Quality aspect of the brands which will have a direct impact on their purchase
behavior.
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3. Analyze the Pricing aspect of the brands which will have a direct impact on their purchase
behavior.

4. Analyze the Product Designing aspect of the brands which will have a direct impact on
their purchase behavior as well as brand awareness.

Research methodology

The procedures or strategies used to find, select, process, and analyze data are referred to as
research methodology. We will learn how to critically analyze the overall validity and reliability
of a study in this chapter and evaluate information on a subject. We will learn how to critically
analyze the overall validity and reliability of a study in this chapter.

Sampling techniques

For data collection and analysis, a hybrid strategy combining quantitative and qualitative methods
will be used. To begin the process of the research study, the researcher will use a qualitative
technique. According to their awareness, perspective, and purchasing behavior from online T-Shirt
selling firms, the researcher will examine college students in Kolkata. Data will be obtained using
the survey method by distributing questionnaires in the quantitative manner.

Sample size

Kolkata will be the site of the survey. 100-200 replies are expected from the online
questionnaire, which will be created with the research aims in mind. The Sampling frame
will consist of college students most probably between the age group 18-25 from the city
of Kolkata.

Peri 1 th
The data will be collected over a period spanning 30 - 45 days in the months March (2022) - April
(2022).

Sources od data collection

The data gathering and analysis are critical to the success of any project or market survey. In order 1o meet
the study objectives, it is critical that the data obtained is reliable. All data gathering sources can be divided
into two calegorics:

s Primary data- A researcher collects primary data from first-hand sources utilizing methods
such as surveys, interviews, and experiments. It is gathered from primary sources with the
research project in mind. The survey approach was used to collect primary data for the
study, and the tool questionnaire was used to do so.

e Secondary data- Secondary data is research information that has already bee obtained and
is available to researchers. Primary data, on the other hand, is data acquired directly from
its source. It is second-hand information on an incident that the researchers have not
personally witnessed. Secondary data can help you save time and money. The goal is to
improve the precision of the analysis.

Method of analysis

The data will then be analyzed using descriptive tools such as weighted averages, percentages, bar
graphs and pie charts on Microsoft excel. The tests will be undertaken using SPSS to determine
the result of the required hypothesis.
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An i Findin

The analysis and findings will depend upon the research and data I will collect. Would analyze the
data and would eventually come with the findings of my research using business research
methodologies,

Analysis will depend on the Demographic aspects: Gender, age, occupation, education etc.
[ will be accepting data from both the genders, age group of 18-30, college students etc.

Demographic Factors:

Gender—

o Findings: The respondents are from Kolkata
iy and mainly consists of females (55.9%) and
male (44.1%)

Hlustration |

Age—

Sgm (r vmaryi

Husiration 2

Findings: The respondents from the group
age below 20 is 35.1%, between 20 and 40 is
63.1% and between 40-60 is 1.8%

Profession—

Dhecugation

L Findings: The respondents are the maximum
B of students consisting of 93.7%. We also have
+==zaga Service people, Doctors and businesspeople
with a considerably low percentage.

Ilusiration 3
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Monthly Household Income (in Rupees) —

Whrany exrare Findings: The respondents mainly have not yet
— started earning (73%) by which we can conclude the

" max of them are non-earning students. Then 19.8%
- of the people earn below Rs. 20,000. Then comes
people earning between Rs. 20,001 and 40,000 and

between Rs. 60,000. Then the lowest proportion is

occupied by the people earning above Rs. and Rs.

Hustration 4 60,000.

sesee

How frequently do you purchase T-Shirts from online portals?

How freguently do you purchase T-Shirts from the online portats 7

111 responass

Pl L sas Tan I Nivess & T BE m)

e

Suwrmeleires (L ows Fuar 5 G o
Lo o ]

Crftmey (A rompred B irnms @ e )

asey Ciflares (Rlapre e B v
a4 o)

Blaut of P e (Abome Suse 0
hrres @ reoerdn

Tlustration 5

Findings: It can be interpreted from this graph that the people of Kolkata are buying T-shirts
rarely from Online portals. With 65.8% of people buying T-shirts rarely. Then we get to see,
26.1% of my respondents are buying T-shirts “Sometimes™ which can be quantified as maybe
less than 5 times in a month.

But, people do buy “often”, “Very often” and even “most of the times” from online portals. This

]

concludes that, majority of the people likes to buy T-shirts in offline mode, but as the modern
times are evolving people are turning towards online mode for buying T-shirts.

‘What would be the preference when you buy a T-Shirt online from a specific brand?

Winat would be the preference whaen you buy 4 T-Shirt onling from a specific brana 7

@ dusiy
B Doy
& Dussbainy
§ Cobm
@ irm v

Hlustration 6
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Findings: From the above graph we can see Quality is the leading preference when people buy
T-Shirts from online stores. Majority of them keep the quality aspect in mind while shopping
online. Then comes Design. Yes, Design is another driving factor for buying a t-shirt. As the
fashion trend is moving, trendy designed t-shirts are becoming a hot sale product. Now, people
are getting more varities and quirky designed T-shirts online.

We can also see; the third most important/driving factor becomes the price. Price factor plays a
great role here. People get low price offers in online stores. This is one of the important factors,
why people are turning towards online stores.

Durability and color do not play that big role as others, but anyway they also have a small
proportion of highlights.

On a scale of 1-10, please indicate your level of awareness towards the following
Online T-Shirt Selling Brand.

On a scale of 1-6, please indicate your level of avareness towards the following Online T-5hirt
Selling Brand,

LT -_ ] d [ 5 san)

o

[ St Grrw Clienp Appaees Bong S

litustration 7

Findings: From the above chart we can see that maximum people is aware about the brand
Bewakoof, then comes Souled store, then comes chimp apparels and then there is BongSwag.

On a scale of 1-5, please indicate your level of satisfaction towards the
following Online T-Shirt Selling Brand.

O & scalke of -5, please indicate your l[evel of satisfaction towards the following Online T-Shir
Sairllirngg Blraesc,

LN » i (I RLE T

e b ol w

Elrr e E T Lhang Apj| e Ehirs T e

TMustration 8
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Findings: The above chart shows the satisfaction level of people for different brands. We can
clearly see that people are most satisfied with : Bewakoof, then souled store, then Bongswag and
then chimp apparels,

How do you know about the following Brands?

How dio wou know about the following Brands 7

R rdoneeryg (Bl Acverysemores 8 fetonais T erw Arctassecoor R Cont oo Teaon

L Sen et Sboww Chmp Apperem HorgSmmg

Hlustration 9

Finding: The chart shows that how people came to know about these brands. For Bewakoof,
Advertisements plays the biggest role. For, Souled store too, advertisements get the upper hand.
But interestingly, people does not know much about Chimp apparels and Bongswag.

On a scale of 1-5, please indicate your preferences towards the following
statements:

On a scale of 1-5, please indicate your preferances towards the following statements:

R ¢ Stoogy Agmee T 2 Aces I O Noube R 4 Deagee 5 Sooogly Disegres

Fn

1wt dhiocms caanlly (vt Vdmmabd Cwsiii DTl (41 R g e N e e L
[ = ey, arad sould end 10 go pocad e el amEsdeaaaoe e Proouce oplons
for bowsss prvoe

Hlustration 10

Findings: The graph demonstrates the preference of the consumers when they buy any t-shirt from
a specific brand.

So from the data collected, we can see the maximum of the people would go for quality over price.
Then people are in a neutral state when it comes to quality compromise. Again, when it comes to
brand ambassadors, people’s preference is neutral,
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People fairly agree to choose the brand having a good number of product options.

P n’s Chi Square Test

The relationship between gender and their preference of buying online T-Shirt from different.
The total number of responses gathered: 110

Hs= Male and Female purchase preference (Behavior) have significant differences.

H. = Male and Female purchase preference (Behavior) does not have significant differences

OBSERVED FREQUENCY
Quality  Design Durability Color Low Price  Total
Mate 238 11 4 6
F .

emale

Degree of Freedom: (C-1) (R-1) - (No. of Expected Frequencies less than 5) = (5-1)(2-1)- 0=
4

Chi-Square Value =2.21.
Chi-Square Critical Value = 9.488

Analysis: At 5% level of significance, for the right tailed test the critical value is 9.488. The
computed Chi-Square value is 2.21 which is very less than the critical value. Thus, we can accept
the null hypothesis and can conclude that there is significant difference in male and female
preference for buying T-Shirts online.
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This view is so pretty! Let me post it on Instagram. My sister just
got married off! This deserves a Facebook post. Finally got the
job I really wanted! [ will quickly update my LinkedIn. In this
era of high usage of social media, it has become very easy for
people to connect with each other. People have increased access
to social media. An article on Forbes India states that "on
average, a person spends 2 hours and 29 minutes on social media
networks worldwide", which impacts the person depending on
the content they are consuming.

This use is not restricted to individuals; businesses large and
small exploit the tools provided by platforms like Facebook,
Instagram, TikTok, LinkedIn, and many more to market their
businesses. This has become an essential form for marketing.
Every platform has unique features and tools that can be used as
per the needs of the business. This article delves into a
comparative review of the effectiveness of the various tools on

the platforms and their unique featres.
Demographic Structure

With its 2.9 billion users, Facebook is the most popular social network site. Facebook has a
significantly large number of users in the older age bracket. The number of Millennials and Baby
Boomers have not grown by a significant percentage. On the contrary, Gen Zs do not prefer
Facebook as such. Interestingly, men are more active on Facebook compared to women.
Businesses can choose from a variety of options, including professional pages, paid post
promotion, and native advertising to market on Facebook.

Mustration] {(Source: Statista)

https://online.pubhtmI5.com/sbsw/tmxe/#p=1

Ranking 4th, Instagram has a whooping
2.35 billion users across the globe. Young
users are more active on Instagram
compared to the older bracket (45 and
above). The gender distribution is overall
equal. Businesses focusing more on the
adult population can prefer Instagram as a
marketing channel over others, Here, small
businesses get the option to display content
in a variety of formats (posis, reels, stories,
IGTV, live). Partmerships and influencer
marketing are also a good way to market.
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As of March 2023, TikTok has about 1
billion users. TikTok is majorly used by

- . teenagers and young adults. The number of

users in the older age bracket reduces to less

- than 8% cumulatively. Statistics show that

— T there are slightly more male users among
II l. .-‘ e those aged 35 and above, while in the

younger age demographics, female TikTok
users significantly outnumber males.

@ e @ -

Hlustration 2 (Source: Statista)

Since TikTok has only video-based content, users don’t respond well to obvious advertising.
Advertisements which appeal more naturally to users work well.

TacTok Lvers oy Aga Overall, since the three platforms have
slightly different demographic distribution,
content and marketing strategy must be

- .l. planned  accordingly to increase
v e - engagement and capture the desired
S TS——-—— market,

s s S

Nlistration 3 (Source: Oberlo)

Unique Features for Businesses

All platforms have the options to create their own business page (containing the details like
address, contact, product catalog etc), schedule events (allows businesses to gain more customer
attraction and engagement), creaie their own online shops (customers can directly buy from their
shops, enables to B2C distribution channel), wpdaie stories (remains for 24hrs, good for
announcements/sneak speaks/work-in progress, allows to connect more with their audience), go
live and directly reach out to their audience. These are common features available to all to establish
their business presence on the respective platforms.

However, the following are some key features of the social networking sites that are unique and
stand out from the others.

Facebook
The features that can help small businesses to establish a larger community on Facebook from
other platforms are:

1. Facebook Groups: This allows the business to create a community of like-minded people. It
enables reaching the customer more easily, enhances engagement, increases the chances of
getting honest feedback and attains a direct audience 1o target,

2. Facebook Messenger: This tool allows the business to approach customers in a personalized
way_ It helps facilitate transactions and even solve any queries.

a1
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3. The Facebook Pixel: Facebook Pixel allows the business 1o manage their advertisements and

check their effectiveness via the actions taken by the audience. It allows them to create a custom
website audience, helps in retargeting the audience and see the results of the ads created.

4. Ad Targeting: This is one of the most helpful tools for business. It allows the businesses to

target their audience on the basis of age, demographic, geography, behavior, interests and
communication. It is to be noted that defining these then becomes crucial to get the best of this
tool.

5. Facebook Ads & Insights: Facebook has advanced options for managing ads. Things like

number of views, likes, comments, shares, page visits, clicking of any action button,
demographic structure, responses, reach etc can be generated. This is essentially possible due to
a huge amount of data that Facebook has, which serves as an asset to them. There are
customization options, support tools, and a creative hub for ads. Further Facebook also provides
the option to track conversions and generate leads.

Instagram

Marketing on Instagram essentially requires an
aesthetically pleasing feed, high quality photos and videos.
The algorithm on Instagram is such that these pictures or
videos get more engagement than those with lower quality
on an average. Along with this, the number of followers
they have impacts the interaction.

IMustration 4- Messenger
logo (Source: Google)

The following are unique tools which comes as a great help to the small businesses:

1. Instagram Ads & Insights: Instagram also provides the businesses with the option of ads &

insights. Since Instagram is a part of Meta, it has similar tools to Facebook. Instagram Ads can
be scheduled, and the required budget can be set. The businesses can easily see the amount of
interaction in terms

of the number of views, likes, comments, shares, page visits etc. Insights provide them with
a lot of information with which they can ideate as to what is the desired next step they should
take for their business.

2. Instagram Guides: This option is a new addition to the app. It allows the businesses to create a

“guide” for the users. These guides can be based on anything relevant to their business-like
product catalog, work-in-progress, new product reveal etc. it provides the customer with
increased accessibility since then they do not have to search for the same.

3. Instagram Influencer Marketing: Instagram Influencer Marketing involves partnering with

influencers to promote products or services on the platform. Influencers here already have many
followers and hence, their promotion services can help enhance the engagement with the
business’s page. Thus, it turns out to be an effective tool.
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Basic Features

The given table compares the basic features across the apps to give a better understanding,.

Table 1
Facebook Instagram TikTok
Content Pictures, Videos (short & Pictures, Videos Only videos.
Format long), Stories, Live, only (short
text-based posts. & long), Stories,
Live.
Ad Formats Image ads Image ads In-Feed ads
Video ads Video ads Top View ads
Carousel ads Carousel ads Brand Takeover ad:
In-Stream Video ads Stories ads Branded  Hashtag
Stories ads Reel ads ads
Collection ads Instagram Shop ads Branded Effects ad:
Messenger ads Collection ads
Target Allows the business to Allows the Allows the
Audience reach to very specific business to business to reach
Engagement audience reach to wvery to very specific
Options (Targeting specific audience
Options) audience (Targeting
(Targeting Options)
Options)
AP $0.44 $0.2 - 52 $1
CPC* ' ’
Average
CPM** 5144 §6.7 $10
Analytical Advanced Advanced Basic
Tools
Efficiency

* - Cost per Click means the cost incurred for every click on the ad. Average CPC is simply the
total cost for clicks divided by the number of clicks made.

** _ Average Cost per Mille means the average amount one pays every thousand times internet
browsers load their ad.

93

https://online.pubhtmI5.com/sbsw/tmxe/#p=1

95/183



4/7/26, 11:04 PM

The X-Ecutive Vol. XIX

THE X-ECUTIVE, VOL. XIX @

TikTok

TikTok is a 15-60s video-based app. The advertisement itself will be in the form of a video.
Hence, this eliminates any overlap in the advertisement format. Below are additional features to
market on TikTok:

1. TikTok Ads Manager: Just like Facebook and Instagram, TikTok also has a self-built Ads
Manager. It is a self-serve platform that allows businesses to create, manage, and track their
TikTok ads. It provides a variety of ad formats, targeting options, and budgeting tools to help
businesses reach their desired audience.

2. Ad Formats: TikTok provides many options for advertising such as TopView Ads, In-Feed
Ads, and Brand Takeover Ads. TopView Ads are up-to 60s long videos placed at the top of a
user’s. TikTok feed when they open the app. In-Feed Ads appear in a user’s ForYou feed. As the
name suggests, Brand Takeover Ads means that it allows one brand to take over the app for a
day.

3. TikTok Creator Fund: The TikTok Creator Fund is a programme that provides financial
assistance to TikTok creators who meet certain criteria. Companies and creators may collaborate
to advertise their products or services on the site.

4. TikTok Branded Effects: TikTok Branded Effects are custom filters and effects created by
businesses to advertise their brand. TikTok users can include them in their own films, which can
assist to improve brand recognition and engagement.

5. TikTok Hashtag Challenge: The TikTok Hashtag Challenge is a sponsored campaign that
encourages users to create and share content around a specific hashtag. Businesses can create
their own hashtag challenge to promote their brand and engage with TikTok users.

Conclusion:

All three platforms are equipped with a variety of options that can be used as per the needs of the
business. Facebook has the highest number of users, with the majority being elderly people.
Businesses focusing more on them can prefer Facebook over other platforms. It provides a variety
of options to the business as well. Instagram’s main audience consists of young adults (ranging
from 18- 35 age bracket) and requires high quality content. Businesses that can produce such
content and even go for influencer and brand partnerships can grow well on the platform. Lastly,
businesses whose main focus is on teenagers and young adults should prefer TikTok as a
marketing platform. To conclude, all platforms have their pros and cons and it all depends on the
goals and resources of the business as to what platform they think is best-suited to them.
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Every Investor wants only one thing, high returns in a short
period. Assets that allow some room for this fantasy are
glorified for younger people who are encouraged to take huge
risks. New Investment options like Cryptocurrencies, NFTs and
the ever-evolving Metaverse provide such people with a field to
play.

This celebrity status was formerly held by derivatives and
options contracts. Commodity investments which were once
considered the riskiest, are not so risky now. In this constant
shift, an Investor can get caught and lose a significant amount
of money. High returns with the help of these instruments are a
great opportunity to grow personal wealth quickly but it comes
with its risks.

Diversifying Investments can help get the better of both worlds.
One must make risky investments while simultaneously
investing in safer assets to reduce overall risks. This is called
Portfolio Diversification and Rebalancing. Even big Institutions
like major Hedge Funds and Mutual Funds use similar
techniques to reduce risk and maximize their return on w.r.t risk
they take for investment.

There are several ways to diversify a portfolio, and multiple
criteria to consider while making a diversified portfolio. With
the advent of newer asset classes like Digital Assets and Virtual
Currency like CBDCs, the horizon for such options is ever-
increasing. A rational investor must apply due diligence and
find ways to maximize their return. In this article, we have
discussed various ways to diversify a portfolio. We have also
been opinionated about the possible impacts of new digital
assets, the future of investing, and diversification,

KEYWORDS: Purchasing Power Parity, Fiat Currency,

Market Downturn, Hedgeding, Liquidity Crunch, Treasury
Bills, Volatility, Bond Yields.
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The Golden Period

Some products become synonymous

with a major brand associated with it,

they dominate the minds of
g  Consumers hence they gain a special

status in the minds which is hard to

replace. Bitcoin has a similar place in
u the hearts of global investors.

HHustration | Weekly price chart of BTC from 2018 to 2023 with RSI and 50-1 MA. Image Sowrce: Yahoo
Finanee (finance yahoo.com)

2008-born Cryptocurrency has seen soaring highs since its whitepaper was released on 31st
October 2008. Bitcoin was special because it followed the *halving system’. In this system,
the ease of mining the instrument i.e., the number of Bitcoins extracted per unit of time will
be halved every four years. This ensures that Cryptocurrency has a limited supply, creating a
sense of urgency among investors.

It is estimated that almost 90% of all Bitcoin that can ever be in existence is already mined
now, and 10% remaining will not be mined until 2140. According to the protocols, there can
only be around 21 million units of Bitcoin to ever exist. The demand for this digital currency
shot up drastically around mid-2020, in just 7 months, it was trading at more than 7 times its
value. Such a drastic increase in such a short time was unexpected by the investors.

The main reason for this increase in prices can be linked to the stimulus packages announced
by the United States and other major global economies. Many central banks decreased their
lending rates, increasing money circulation in the economy. With excess liquidity and high
demand from consumers, Inflation levels soared to new highs. This was when Bitcoin was
used as a store of value. It was assumed that if the number of Bitcoins to ever exist is limited,
then it should only grow with time and the growth should be linear to the decrease in
Purchasing Power Parity of the consumers.

Since then, Bitcoin has lost more than 60% of its value from the peak and is trading at around
USD 20,000 per coin, which is also very significant.

https://online.pubhtmI5.com/sbsw/tmxe/#p=1

99/183



4/7/26, 11:04 PM

THE X-ECUTIVE, VOL. XIX

The X-Ecutive Vol. XIX

@

What came after?

India was always very vocal about its issues
regarding  Cryptocurrencies, for a

developing economy at its crucial stage of
transition, these instruments can erode
government control over the country's
financial control- the Central Bank of any
country regulates the Fiat Currency and
Money Supply of the nation through which
it controls the Economic Policies and makes
plans.

Hlustration 2: Historical Market Value of all Cryptocurrencies from 2016 1o 2023. image Source:

Statista (statista.com/statistics/730876/cryptocurrency-market-value/)

If an outside decentralized system is adopted, it would lead to the country losing control over
its Financial Policies. In late 2021, the Communist Party of China banned the use of any digital
currency which was not authorized by the government, they wanted to prevent money from
China from going outside its borders and vice-versa.

After China banned them, the whole market fell more than 9% wiping out more than $188
Billion in market value in just 3 hours! This highlighted the extreme volatility of such
investments and again showed the investors why digital currencies which are not backed by
any physical existence cannot be trusted as a store of value.

Following suit, just after a quarter the Indian government also decided to pass a bill to regulate
Cryptocurrencies inside Indian borders and recognize them as legal. Any Gross gains from such
investments will be taxed at the flat rate of 30% and in addition to that 1% TDS will be levied
on such investments to track the money safely. This was also followed by a sharp drop in the
prices of digital assets. This made such investments unattractive and not feasible for retail
participation, in about 6 months, Cryptocurrencies lost almost one-third of the world’s

participants.

Perfectly Balanced, as how things should be!

A critical feature of portfolio management, diversification urges lower margin
requirements by investing in various assets with various risk and return profiles. Depending
on weight and correlation with other investments in the portfolio, the performance of each
asset in a diversified portfolio will have a degree of control or influence on the portfolio's
overall recovery.

If a specific investment has a significant share in the investor’s portfolio, the risk of the
portfolio underperforming is tied to the concerned asset’s performance. This could hurt the
investor in the long run as they could face a major liquidity crunch at the time of a market
downturn and can even face the scenario of a distressed sale. Diversification in such
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situations can also ensure the investor of hedged returns. Predicting the value of a diversified
portfolio is much easier and more reliable than valuing an undiversified portfolio. This will also
ensure that when a certain asset class is going through a downturn, the portfolio's value stays
intact.

Global Balanced Equity Strategy Index vs. S&P 500 vs. T-Bills

e

ustration 3: Growth comparison for o diversified equity Index and Stendard instrument prices. Imoge
Source: Wasserman Wealth Management (wassermanwealth.com/2017/04/benefits-global-diversificationy)

A decline in one asset class or security may be compensated by gains in other asset classes
or securities if the portfolio is well-diversified. In the long run, this could result in a more
steady and consistent return and lower total volatility for the portfolio. To achieve
diversification, investors can invest in various asset classes such as stocks, bonds, real estate,
and commodities with varying risk and return profiles.

Investors can lower the risk of any investment or asset class, determining the portfolio's
success by diversifying in this way. Constant monitoring and rebalancing are required to
maintain the optimum amount of diversity over time. It is important to remember that
security diversification still has specific risks, regardless of how high a return it gives.

How to Diversify?

Investment Issuance is another method for achieving portfolio diversification. According to
the investor's risk appetite and investment objectives, this conventional approach includes
investing in various diversified asset classes. A prudent investor who has a certain risk-taking
ability could devote a significant percentage of their portfolio to equities, which historically
have offered better returns but are also more volatile, to maximize their gains in high-risk
assets. A more risk-averse investor would devote a significant portion of their portfolio to
bonds, which typically carry lower yields and thus are less risky.

Multi-enterprise investment allocation is another method of portfolio diversification. To
ameliorate the risk of exposure to one sector requires investing across various industries,
including technology, healthcare, and consumer products. When the technology sector has a
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slump, an investor who exclusively holds companies in a particular industry is constantly at risk
of huge losses if the industry faces a downturn which will affect the value of the overall portfolio
significantly. On the other hand, if the investor has diversified his investments, any technical
losses would be offset by probable profits in the diversified domains.

N
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Hlustration 4: NIFTY Sector-wise returns for various timelines. Image Source: Trading View
(in.tradingview.com/chart/NIFTY/TND4j3km-Nifiy-Sector-wise-performance-analysis- Interesting-

Chart/)

Another cornerstone of diversification is the geographical spread of a portfolio. This entails
investing in businesses and assets in several nations and regions to lessen the risk of exposure to
a particular economy or political environment. When developed economies experience a
recession and investors only hold investments in one geography, their portfolio is at great risk.
At the same time, the developing markets likely show a faster rebound after any recession which

can help the investor make his money back in less time.

Total Retumns by A

{lustration 5: Total returns by Asset Classes from 2004-
2015 in the U.S. Image Souwrce: Visual Capitalist

(visualcapitalist.com/the-historical-returns-by-assei-

class-over-the-lasi-decade/)

Investing in assets with various time
horizons, such as short, medium, and
long-term investments contributes to
diversity regarding the liquidity of
company assets. The likelihood of
being exposed to an inevitable
economic or demand cycle is reduced.
A 3-month Treasury Bill may give
less return than a 10-year T-Bill but
they are more liquid and less risky
when considering the uncertainties
regarding repayment.

Diversification is a crucial strategy for investors to reduce risk and boost earnings over the
long term. A well-diversified portfolio is created to satisfy the investor's interests and goals.
Portfolio Rebalancing is a very crucial technique that most investors use.
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Macroeconomic conditions change constantly, market conditions swing timely and technological
obsolescence is at the highest pace than ever, in such a situation rebalancing ensures that the
portfolio is not outdated.

Way Forward

Consequently, there has been a lot of interest in other investment domains like the metaverse,
NFTs (Non-Fungible Tokens), and REITS. For investors wishing to diversify their portfolios,
they provide stimulating investment strategies.

NFTs have an excellent prospect since they allow creators to monetize their digital creations,
The market for NFTs has significantly expanded recently, and some NFTs are now worth
millions of dollars. One strategy to invest in NFTs is to purchase NFTs that represent digital
assets to appreciate over time. In 2021, NFT transactions had a total value of over $10 billion.
The market value of NFTs is anticipated to rise due to the growing acceptance and use cases of
NFTs across several sectors.

NFTs/Collectibles Tokens Market Capitallzatlon

B TETA B OWT = @ VANA @ LW @ AP @ ALT @ WTE @ A0 @ SAND
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Hustration  6:  NFT  Historical Market  Capitalization.  Image  Source:  Forbes
(forbes.com/sitesfyoungjoseph/2021/03/29/nft-market-rages-on-nfis-market-cap-grow-1785- in-2021-
as-demand-explodes/? sh=6/3b0e02 7fdc)

The metaverse has many prospects for expansion as more users spend time in virtual realities.
One can purchase virtual property or invest in companies that run in the metaverse, like Epic
Games or Roblox. The latter option can generate substantial revenue since virtual real estate's
value can increase with demand. The metaverse is expected to grow into a multi-billion-dollar
industry in the following years, with predictions ranging from $1 billion to $1 trillion.

REITs are a tool that investors may utilize to invest in metaverse real estate holdings. This may
provide investors a method to profit from the expansion of the metaverse without buying virtual
property. Investing in REITs may offer investors consistent income streams from
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capital gains and rental revenue. Due to their low correlation with other asset classes,
REITs can also help a portfolios diversity. REITs have an estimated global market value
of around $2 Trillion.

To sum up, the metaverse and NFTs have promising growth prospects and provide unique
investment opportunities to investors. Yet, because they may be volatile, investors should
invest in these new technologies cautiously. Investors can participate in the metaverse
development through REITs without having to buy virtual property.
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The term "rainbow capitalism" describes how businesses and
brands appropriate LGBTQ+ activism and culture for financial
gain. Businesses now frequently display rainbow-colored logos
and goods during Pride Month to show their support for the
LGBTQ+ community. Yet, many detractors contend that these
initiatives are ineffective and only partially address the
community's actual problems. This article aims to analyse rainbow
capitalism and its origins, causes, goals and implications while
trying to provide an answer to the broader question of whether it
is a net positive or not.

Introduction

The commercialization of gay culture by corporations has
threatened to homogenize and commodify queer identities,
reducing them to a series of marketable stereotypes (Crimp, 1987).
In recent years, rainbow capitalism has become more visible,
with brands such as Walmart, Louis Vuitton and Nike creating rainbow-themed merchandise for
Pride Month. Thus ‘painting’ the entire community in the same colours and overlooking their
individual life experiences.

While some argue that these efforts are a positive step towards inclusivity and visibility for the
LGBTQ+ community, others argue that they are superficial and do little to address the real issues
faced by the community. For example, a 2021 report by the Human Rights Campaign found that
46% of LGBTQ+ employees were closeted at work, and that LGBTQ+ people are more likely to
experience poverty and discrimination. Many argue that rainbow capitalism does little to address
these issues, instead focusing on the commaodification of the queer identity. Something that a
majority of the campaigns do is celebrate the queer identity instead of focussing on the hardships
faced by the community (Watta, 2019), this is because a sad campaign will probably not sell
products as much as a campaign in which the characters sing kumbaya and assure the public that
all we need to do is celebrate everyone’s’ sexual orientations and gender identities, no need to
actively take steps to prevent discrimination.

The Indian Context

In India, this phenomenon as gained popularity recently, especially after the highest court of the
land decriminalised homosexuality by striking down Section 377 of the Indian Penal Code (The

Hindu, 2022), with various companies such as Titan, The Times of India and Pantene advertising
to the LGBTQ+ community. . Some including IBM India, Godrej Group, Tata Group have openly

103

https://online.pubhtmI5.com/sbsw/tmxe/#p=1 105/183



4/7/26, 11:04 PM The X-Ecutive Vol. XIX

THE X-ECUTIVE, VOL. XIX @

supported inclusive workplace policies in India for quite some time. However, it is interesting to
note that when the Indian LGBTQ+ community had a victory for the first time in 2009 when the
Delhi High Court struck down Section 377, very few companies openly supported this decision
since the topic was not in vogue, Also, when the supreme court in 2013 reinstated the law, Amul
was the only major company to express sorrow for this outcome (Doctor, 2019).

Do companies really care?

It can very well be argued that companies are a part of society and they only take interest in issues
as society starts speaking about them. However, this can easily be refuted by the fact that
companies still take a wishy-washy stance on the issue depending on where the target audience is
located and what they believe in. Meaning, even if companies are aware of the plight of the queer
communities in certain parts of the world, they choose to allay their efforts to bring about change.
It can even be said that companies only promote such causes among demographics where it knows
there is already a widespread support for such ideas. A popular meme shows how Bethesda
Softworks LLC, an American video game developer added pride colours to its logo on its twitter
accounts in every region but ‘conveniently’ left out its middle east account.

Critics of rainbow capitalism argue that it reinforces the idea
that the LGBTQ+ community is a monolithic group with a set
of shared experiences and identities. This homogenization
erases the diversity of experiences within the community and
fails to address the issues faced by marginalized groups within
the community (Crimp, 1987); such as transgender people and
people of colour. Furthermore, some argue that the
commodification of queer identities reinforces the idea that
queer people are only valuable as consumers, perpetuating a
litustration I (Source: system that exploits marginalized groups for financial gain.
w/Emanoive8 via reddi)

LGBTQ+ employees are more than twice as likely to experience bullying as straight employees,
and they are far from working in environments that are safe and inviting (Exall, 2015). Binary
washrooms and strict clothing rules, together with the fact that most of them conceal their
identities even when recruited, contribute to the erasure of these identities in public areas (Watta,
2019). There is no strict business policy against harassment based on gender identity and sexual
orientation (Watta, 2019).

If companies were serious about alleviating the sufferings of the LGBTQ+ community, they would
have taken serious steps in this direction; however, we see no such actions except certain brands
like Balenciaga, which is donating 15% from its collection from sales of pride month apparel to
the LGBTQ+ charity The Trevor Project, and Calvin Klein, which has pledged an undisclosed
sum to charities, including The Trevor Project and the Transgender Legal Defence and Education
Fund (Elan, 2021).

Employment opportunities for the transgender community and other gender non-conforming
classes remain few and far between (Watta, 2019), as they still find it difficult to openly express
their true self in the public,
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Top reasons for not being open about your identity

Passibility of being Possibly making people feel Passibility of losing Peaple might think | will be
stereotyped uncomfortable connections or relationships  attracted to them just
with coworkers because | am LGATQ

20%
15%

10

*

5%

0%

Hiustration 2 (Source- Human Rights Campaign (2021))

As per a survey done in 2022 by Deloitte on the inclusion of the LGBTQ+ community in the
workplace, a majority of employees still feel like they cannot come out to everyone they work with.
This might be due to various factors like fearing seclusion, mistreatment or lack of career-
development opportunities. This should not have been the case when almost all the multinational
companies in USA, where this survey was done, not only support queer participation in the
workplace but encourage it through diversity and inclusion(D&I) schemes,

LGBTQ+ people have come Trans people have come
out about their sexual out about their gender
orientation to... identity to...

-
N

= Majarity of their colleagues

& Majerity of their colleagues

= S5ome of their colleagues » Some of their colleagues
]
= Nore of their colleagues « Norie of their colleagues

Hlustration 3 (Source-Deloilte (2022)) Hihistration 3 (Source-Deloitte (2022))

The counter-argument

Capitalism, and the notion of individuality and libertarianism that it espouses has been credited with
propelling the queer liberation movement into the limelight. Some theorists associate the growth of
economies due to capitalism with the growth of the queer movement; this can be understood by
using Maslow’s hierarchy of needs, as only when our basic needs of food, clothing and shelter are
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properly satisfied do we look for higher needs such as social acceplance and belonging. When
capitalism replaced feudalism, individuals who were once restricted in their socio-economic
behaviour were given a newfound autonomy to act more in line with who they truly were; this
morphed into greater self-expression, and led to more people ‘coming out of the closet” and the
subsequent increase in visibility (Watta, 2019). This historical point-of-view can still be accepted
as an argument in favour of rainbow capitalism which says that it is just capitalism catching up
with modem society and that the free market is responding to the demand of people to have the
freedom to speak up about their truths.

Proponents of rainbow capitalism argue that it can have a positive impact by increasing visibility
and promoting acceptance of the LGBTQ+ community. They argue that the widespread
availability of rainbow-themed merchandise during Pride Month can help to normalize queer
identities and create a sense of community. Additionally, they argue that the financial support
provided by corporations can help to fund LGBTQ+ organizations and initiatives.

However, it is important to question the motivations behind these efforts. As consumer activism
becomes increasingly popular, it is easy for corporations to engage in "pinkwashing" or "rainbow-
washing" to appeal to consumers without making meaningful changes. As author and activist
Sarah Schulman writes, "if you're not spending your money with gay and lesbian people, you're
not really doing anything." (Schulman, 2016) In other words, it is important to support LGBTQ+
businesses and organizations directly rather than relying on the superficial efforts of large
corporations.

Conclusion

While rainbow capitalism may seem like a positive step towards inclusivity and visibility for the
LGBTQ+ community, it is important to question its motivations and impact. The commodification
of queer identities and the erasure of marginalized voices within the community are real concerns
that must be addressed. As consumers, we must be critical of the efforts of corporations and
support LGBTQ+ businesses and organizations directly to create meaningful change. What we
must demand from companies, as rational and informed consumers are cold, hard facts about their
HR policy surrounding diversity and inclusion, their financial contributions to pro LGBTQ+
causes and how their corporate culture helps all employees feel included. These activities cannot
be governed by law due to their very nature and thus, must be made a part of the ethics which a
company wanting to make profits must abide by,
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The National Democratic Alliance (NDA) government six years
ago in 2016, took the initiative for Digital India and banned
high-value currency notes of Rs.500 and Rs 1000 denomination,
or 86% of the currency in circulation. They wanted this step to
capture the black money circulating as parallel economy and
boost digital payments, which would make spending convenient
and increase transparency. These moves encouraged adoption of
digital payments and opened the doors for many start-ups like
Paytm, Mobi Kwik, etc. In the pre-demonetization era, debit
cards were mostly used to withdraw cash from ATMs but after
the notes ban, there was an immediate increase in debit card
payment at sellers. The use of prepaid payment instruments such
as e-wallets, Unified Payments Interface (UPI) and mobile
banking also increased rapidly. Utilities payment portal such as
Bharat Bill Payment System (BBPS), developed by NPCI made
payments simple and mobile friendly.

But in the cash-dominated society of India, the government’s
initiative of cashless economy faced many implementation
issues, due to lack of legislation and policy support along with
poor planning and foresight. The increase in digital transactions
during the demonetization period faced a sharp decline from
February,2017 according to data released by the Reserve Bank
of India. These data reflected the effect of improved availability
of cash situation as the country adopted to the new government
plans. The biggest drop in usage was seen for cheques, debit,
and credit cards as well as mobile banking, which had emerged
as preferred modes of payment following the lack of availability
of cash during the demonetization period. The main reason
behind this was deemed to be the demographic profile of the
country being dominated by rural population, unorganized
labour, and money sector. Although both cash and digital
payments are convenient, use of cash comes without a cost,
whereas digital payment has a charge attached to it. Digital
payments initially did increase as the public struggled to get
banknotes, but they went back to cash when the amount of notes
in circulation increased.

In 2020, the Covid-19 Pandemic finally achieved what India’s
sudden demonetization failed to do. The coronavirus made the
public cautious of close personal interactions, and they were left

o8
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with no choice but to use the online payment methods for all the transactions, however small. Use
of digital payment method increased for everything from groceries, electricity bills to rickshaw
fares. The value of transactions through UPI reached an all-time high in June 2020 as people
avoided handling banknotes to avoid the spread of coronavirus. Electronic fund transfers from
banks which dropped in April, 2020 as economic activities slowed down, also rebounded. The
global pandemic led to a consumer-led move towards online modes of payment unlike the
demonetization, where there was low supply of cash. Though cashless transactions are growing
faster than normal, cash will continue to be the main method of payment for a long time still. The
most important reason behind this being that only one-third of the country’s population has Internet
access and even they often face connectivity problems. Also, around 20% of Indians still do not
have a bank account which limits the extent of card transactions. However, the coronavirus has
quickened the pace of digital-payments adoption. Unlike the time of demonetization, when only
organized business got benefited from digital transactions, small grocery shops stand to gain too.
Nowadays it just takes about three seconds to complete a transaction which is hassle-free, and
every local vendor has now enabled online payment options on their phones. As more business
accept online payments and provide alternative payment methods, security risks and payment fraud
increase simultaneously. So new digital banking and payment solutions require improved security
and anti-fraud mechanisms. Everyone must be technologically prepared for these major shifts in
preferable and viable mode of payment to ensure future stability in operations.

Literature review

Banerjee and Saha (2021) did research focused on the attitude and perception of the urban
consumers towards various digital payment methods and protection of information in a cashless
economy. In their study, the result showed that difference between age group of respondents and
their gender has no significant effect on their perception towards online payment methods. The
data indicated that most consumers prefer credit or debit cards and mobile wallets as the more
comfortable mode of payment. The most crucial factor influencing consumers in cashless
transactions was found to be privacy and security, followed by convenience. The results also
showed that users understand the security of information in non-cash transaction, B.G (2020) used
secondary data from past years to study the different digital and electronic modes used by the
customer to make payments in India. The study found out that there is a growth in the phase of
digitalized payments but still cash play a dominant role in many of the urban and most of the
villages. The reason being lack of infrastructure and awareness, presence of unorganized sectors,
and security issues regarding digital payments. The research concludes that RBI and Indian banks
need to handle the possible negative outcomes of digital payments and implement necessary
policies to overcome those challenges.

Ghosh and Gupta (2018) analysed the effect of Digital Payment System among the college going
students of South Kolkata. The study was aimed to find the customer perception, usage pattern,
preferences, and satisfaction level regarding online mode of payment among the respondents.
According to the data collected, the students preferred online mode of payment because it saves
time and is convenient and easy to use or access. The age of respondent was also seen to be an
influencing factor in their choice. A significant change in the usage pattern of digital payment
system pre and post demonetization, was also observed. Singh and Rana (2017) did research to
find out the customer perception and impact of demographic factors on adoption of digital mode
of payment in Delhi. The data indicated that except education, demographic factors do not have
much influence on the adoption of the digital payment. It was found that digital payment is
accepted more willingly in areas with higher level of education like, Delhi NCR and other
metropolitan areas. Also, the growth of smartphone users and internet penetration in such areas
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has facilitated the adoption of digital payment.

Batra and Kalra (2016) did a study on the customer perception, usage pattern preferences and
satisfaction level regarding digital wallets among the residents of Jalandhar and Adampur, India.
The study observed that the respondents prefer using e-wallets as it saves time and is easier to use
and access. The frequency and value of each transaction through digital wallets remained limited
due to security concerns. It was also seen that age of the respondents has some significant impact
on types, amount, and loads of digital wallets, whereas the gender of the respondents only has an
impact on the volume of digital wallets.

Objective and Scope of the Study

This research is intended to figure out —

1. The influence of demographic features like gender, age, profession, and monthly household
income level on the consumer’s behavior towards online mode of payment.

2. To understand the usage pattern of online payment options among the respondents of different
demographic profile.

3. The consumer’s attitude and awareness about the various features of online payment options
like security, availability, user-friendly, less time consuming, benefits and returns, etc.

4. The consumer’s opinion about the possibility of cash-less or digital India in the future.
Research Methodology

Research Design: The Descriptive research design has been used.

Sampling Design: The simple random sampling technique without replacement has been used for
our research.

Scope of Study: The study has been done among the residents of Kolkata, West Bengal.
Sampling Technique used: The Snowball Sampling Technique was used to collect the data.
Sampling Size: The sampling size for the study was 206 responses via the questionnaire.

Source of data collection: Primary data has been collected for our research using a structured
questionnaire,

Research Instruments: The data has been collected through a structured questionnaire which
prepared taking into consideration the objectives of our research.

To
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Analysis and Findings

Data Analysis Tools (For Quantitative Analysis): Bar graphs, Pie Charts, Google Form and Chi-Square
Test are used to analyze the collected raw data for proper interpretation. These tools are employed to
calculate and compare the figures from the responses received and display them to correspond our study.
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lllusiration 3: Profession Ilustration 4: Monthly Household

Findings— As the random sampling method was used and respondents from all gender, age and
professions were encouraged to participate, the demographic features of the residents of Kolkata,
are represented appropriately by the data.

The respondents are mainly female (62.1%), and the questionnaire has been filled from all age
groups, even one respondent being above 80 years of age. The data shows that people from all
professions use digital mode of payment including students and people who are currently not
employed. The monthly household income was collected to check its influence on the use of online
mode of payment. This numbers show that the people use digital modes of payments irrespective
of their demographic profile, like gender, age, profession, and monthly income.
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Preferable Payment Option

Findings— It can be interpreted from this
graph that the onset of the pandemic has

A . prompted the increased use of online mode, as
a preferable payment options among the

" residents of Kolkata. The figures also show
= that even after the pandemic is over, most of
Wiop o g oo the people would still prefer to use cashless

mode of transactions as opposed to their
behavior before the pandemic, where use of
cash was extremely high.

Nlustration 5

How frequently do yvou use the followin
payment option? Findings— From the above graph, currently
the most frequently used payment used is cash

- and the least used payment option is credit
card among the residents of Kolkata. We can
also see that Debit Cards, E-wallets and Net

h “_ banking is also used often but cash still holds
i = " more power over the people. The main reason
behind this is the fact that India has always
Hlustration 6 been a cash-dominated country and many
people still does not have access to any online
mode of payment. Though the global
pandemic has boosted the use of digital mode
of payment, it will take more time for people
to adjust and adapt to these changes fully and
move towards a completely Digital Economy.

[ e .

Need help to use online pavment options
Findings— The above pie chart shows that,
despite the fact that most people are familiar
with the use of different online payment
*.*  options, some people still need help from
wowrae gthers. This can be because the older age
group is not as technologically advanced as
the younger age groups. The chart also shows
that there is a percentage of the population
who still do not use any online mode of
payments, but they are comparatively less in
Hiustration 7 number. The growth in use of digital
transactions can be deduced from the fact that
even though some people do not know how to
use online mode of payment, they still use it
with the help of others.

20 ppt
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Finding— The chart shows that, even
though the pandemic compelled people to
use digital mode of payment, but it does
not necessarily increase the amount spent
on a monthly basis,

Findings— The above chart shows
that significant percentage of the
monthly household income, shown
before is spent through online mode
of payment. 6.8% of the population
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@ Above TEN

use digital transactions for more than
75% of their expenditure. Currently,
most of the population spend around
25-50% of their monthly household
income through digital mode which
shows that people are rapidly
adapting to cashless transactions and
the pandemic merely boosted the
process.

Pearson's Chi-Squared Test—The relationship between gender and percentage of monthly
household income spent through digital mode by the residents of Kolkata. N=204

HNiustration 9

(Gender category of prefer not to say is excluded from this test, as it has a frequency of less
than 5)

HO=Percentage of monthly household income spent by an individual through online mode of
payment is not related to their gender,

H1=Percentage of monthly household income spent by an individual through online mode of
payment is related to their gender.

Table 1: Observed Frequency

Eiale 42 56 21 9 128
Male 33 25 13 5 76
Totl 7s 81 34 W 24

n3

https://online.pubhtmI5.com/sbsw/tmxe/#p=1 115/183



4/7/26, 11:04 PM The X-Ecutive Vol. XIX

THE X-ECUTIVE, VOL. XIX @

Table 2: Expected Frequency (Variables Perfecily Independent)

47.05882353  50.82352941  21.33333333 8.784313725
27.94117647 30.17647059  12.66666667 5.215686275

Table 3:
CHI TEST

0.543823529 0.527233115 0.005208333 0.005295868
0915913313 0.887971563 0.00877193 0.008919357

Degree of freedom=3
Chi-Square=2.903
Critical Value of Chi-square=7.815 , Chi-Square p value=0.407

At 5% level of significance, for right tailed test, the critical value is 7.815 which is much higher
than the computed value. Therefore, we fail to reject the null hypothesis at 0.05 level of
significance. Thus, we can conclude, that the percentage of monthly household income spent
through online mode of payment by an individual is not related to their gender. Calculations are
done in excel.

How likely are vou to for the following items through online mode?

Findings—

The graph demonstrate the different items which are mainly paid, through online mode. The list
includes major expenditure like hospital bills, insurance premium along with minor expenditure
like transport and gifts. The pandemic caused every business, however small to offer online
mode as a payment option due to health risks. The digital mode of payment proved to be most
convenient in such crisis period due to its user friendly interface and less-time consuming
features. This way people avoided physical contact by using digital transactions like e-wallet,
Net-banking, etc. for even the minor transactions. The item which has always been paid through
online mode seems to be mobile/cable recharge and the item which still needs more
encouragement to be paid online is transport fare.

W W W s G

ewd bl

llustration 10

N4
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Findings— This graph shows the various
features of online payment options which
influences people’s decision to use it.The
aspect which has the maximum impact is
that digital payment options consume less-
time than its alternatives. Features like user-

friendly interface, easy accesibility and

Hiustration 11

It also shows that the benefits and retums offered  security are also popular among the users

by different online payment platforms does not  gn4 gives the digital mode of transactions a
have much power, over the consumer’s decision

to use them. edge over cash,
Possibility of cashless India in 20 vears Findings—  This graph shows that the

residents of Kolkata are aware and have

accepted the possibility of cashless or Digital

e ey B ey B ey S Uy

India in near future. We can say that the global
pandemic successfully ensured the future of

the online payment options, which the

PRp—

Nustration 12 demonitazation failed to do.

Majority of the residents of Kolkata are of the opinion that we are likely to have a cashless economy
in the next 20 years and it is reflected by their current usage pattern of digital transactions.

Conclusion:

The inference drawn from this study is that the use of various online payment option has become
a standard among the residents of Kolkata,irrespective of their age,gender, profession and monthly
household income.The population spend a fairly large part of their household income every month
through digital transactions, for everything starting from medical bills to transport fare. The
different features like, security, availability, user friendly, less time consuming and benefits and
returns of the online payment options has significant effect on the people of Kolkata, as seen from
the data received. This features encourage the consumers to use digital mode of payment instead of
cash_Lastly the study has succesfully shown the consumers’ awareness and acceptance of the
possibility of a cashless economy in near future after the global pandemic,which was not seen
initally after the demonitization in India.
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Limitations:

1. Inthis descriptive research we have taken a sample of size 206 which might not be large enough
to generalize the “usage pattern of online payment options’, found in this study for all the
residents of Kolkata.

2. Though the random sampling method is used for this research,sample selection bias can occur
due to the forms being circulated through snowballing technique, and the sample set might not
be inclusive enough for all the residents of Kolkata.

3. As the snowball sampling technique is used, it is usually not possibile to determine any sampling
error that might have occurred or make inferences about the population based on the obtained

results.
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Nothing remains constant in life. The Covid-19 pandemic
ever since its onset in early 2020 has proven the above stated
fact. The world has witnessed unprecedented changes in the
last 2 years owing to this virulent. From lifestyle to
workspace, everything has undergone a paramount change.
After this pandemic, business trends have transformed
completely, and a majority of business activities are
performed through mobile or other digital platforms. As a
game- changer, COVID-19 has impacted mankind and the
business world at a global level and challenged employers
and HR managers to re-think, redesign and re-imagine in a
new way of transition to the newly merging concept of
‘Work from Home’. The immediate need to focus on
establishing and maintaining a work-life balance by
maintaining a balance between personal life as well as
professional life along with the implementation of the social
distancing norms gave rise to the concept of “working from
home concept (WFH)” for corporates for keeping alive the
working spirit of the employees.

Thus, through this research project, 1 would like to study the
impact of the pandemic on the Workspace Culture in India
and how it has brought about an unexplored shift both
individually, for the working class as well as for the society
at large.

Keywords: Workspace, Workspace Culture, Work from

Home Concept.
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Chapter 1: Introduction to the study

1.1. Premise

This chapter sheds light on introductory reflections and secondary research conducted on the
paradigm shift that has been experienced by the corporate world in relation to the workspace
culture.

A wanscendental shift has been observed in the workspace culture as the global economy
grappled with the infinite changes brought about by the Coronavirus Pandemic. Gone are those
days when managers consistently remind employees of their output and productivity. Gone are
those days when one would have to wake up every morning and go through the process of
dressing oneself before leaving for work. Gone are those days when one’s home was nothing
more and nothing less than — a home.

The workers of the 21*century do not have much of an option but rather must adhere to the
norms set by the organisations they work for. But in doing so they have to work for longer
hours, often detached from society but with the pandemic setting its foot into the world, they
can do so at the comfort of their homes. The consequence of this dynamic shift in workspace
culture has one too many repercussions and only when we separate apart from a whole, are we
able to comprehend, whether this newfound culture is a blessing in disguise or a disaster in the
making.

1.2. Literature Review

* ‘Post Covid-19 world, a Paradigm Shift at Workplace’- Professor Meenakshi Kaushik,
Rukmini Devi Institute of Advanced Studies, published in August 2020: Through this
research paper, the author has observed that the current pandemic induced *work from
home’ situation is effective for the continuity of business operations. She has observed a
transformation in the perception and mind-set of employees as they have become more
challenging, receptive and are willing to go beyond the established norms. The tech-savvy
world that has suddenly gained pace in these pandemic induced times highlights the
urgent need of skill development for improving efficiency of the employees. On
the contrary, the author also observes the flipside of these changes in workspace culture
as working from remote places lacks a sense of team and community building, resulting in
employees suffering from psychological disorders such as depression, anxiety etc.

o ‘Working from home during the Covid-19 pandemic: Satisfaction, Challenges and
Productivity of the Employees’- Professor Kazi Tuhir Rahman (Coventry University) and
Professor Md. Zahir Uddin Arif (Jagannath University, Bangadesh), published in February
2021: The authors of this research project have investigated how professionals are
collaborating online working from home (WFH) during COVID-19 pandemic in
Bangladesh. By examining various aspects like employee satisfaction levels, challenges
related to telecommuting and perceived productivity of working remotely during the
COVID-19 outbreak situation, they have observed that a technologically advanced era
such as this, has resulted in the remote concept of working from home (WFH) become a
reality. The authors have highlighted the significance of telecommuting as a process that
can associate employees globally, making sure business operations continue amid a crisis
like the COVID-19 epidemic.

ne
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o ‘Swift Paradigm Shift- A Revolution in Work Culture in 2022°- Mr. Gerald Manoharan,
Partner, J Sagar Associates (JSA) & Ms. Prerana Damaraju, Associate, J] Sagar Associates
(JSA), published in December 2021: The authors through this research have observed that
most of the employees have given preference to a flexible working model in comparison to a
traditional centralized office space model. Highlighting the significance of the hybrid
working model, the authors have said that the efficiency of this new work order will depend
on the magnitude and quality of technology adopted and implemented by the organizations.

* Covid-19 and the workplace: Implications, Issues and Insights for Future Research and
Action” by Kevin M. Kniffin, Jayanth Narayanan, and Mark Van Vogt, published in June
2020: Theauthors through this research project have identified the various problems that
have unfolded in the workplace due to the abrupt changes brought about by the pandemic.
The authors have observed that the leadership role holds paramount importance because
employers are facing the challenge of keeping the spirit of work alive among the
employees. The virtual working needs of various types of employees must be taken into
consideration. The authors have also highlighted the need of developing new performance
and appraisal standards by HR Professionals in dealing with remote working populations.

1.3. Identification of Research Gap

Continuity of operations is essential for the survival of business organizations. The perpetuity
of businesses was put to question when the world experienced months of incessant lockdowns
and social restrictions. This gave rise to the concept of *Work from Home’ and as the conditions
turned conducive, a completely new idea of Hybrid Workspace emerged. However, there is still
uncertainty about this new work order as it is extremely new in nature. This hybrid mode of
working will put to test all the workspaces practices that have been in place for the past centuries.
Whether employees and organizations are ready for this new revolution in workspace remains a
question largely unanswered. With all its advantages, there are various limitations as well that
have to be considered and pondered upon by employers before taking any major decisions
regarding the work order keeping in mind the efficacy of work of their employees. The long-
term implementation of this new work order and implications of this paradigm workspace
culture shift are still being analysed by business organizations. They can continue to rely on the
old traditional practices if they deem them fit for their business or can embrace new opportunities
that the new work mode has to offer.

1.4. Objectives of the Study
The following are the objectives that this research paper aims to achieve.

* To understand the impact of the pandemic on the workforce culture.
+ To comprehend the acceptance and adaptability of the employees towards the changed

working environment.

o
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1.5. Research Methodology

This section deals with the statistical and the analytical components of the primary research
work related to the study. It consists of numerous subsections like research design, sampling
techniques, method of data analysis, etc. to break it down into detailed discussions.

1.5.1. Research Design

The research has been carried out on a fixed population and is descriptive in nature. It is a
quantitative form of research design which aims to describe a population, phenomenon, or
situation accurately and systematically, through direct contact with it. This design has been
selected to derive some idea of the preference patterns of a certain section of the population
pertaining to this area of study.

1.5.2. Sampling Technique

Sampling is a statistical analysis technique in which a present number of observations are drawn
from a larger population. The process used to sample from a broader population varies
according on the sort of analysis being performed, however it may include simple random
sampling or systematic sampling. The sample method applied in this paper is non-probabilistic
sampling. Nonprobabilistic sampling is a technique in which the procedure of gathering samples
does not provide all individuals in the population an equal probability of being chosen. For data
coellection and analysis, a hybrid approach of quantitative and qualitative methods will be used.
In this approach, data was be gathered by the survey method, which involved the distribution
of questionnaires, as well as secondary data.

1.5.3. Sample Size

In market research, sample size refers to the number of participants included in a sample size.
We define sample size as a group of participants chosen from the general public who are
regarded to be representative of the real population for that specific study. 1 employed
convenience sampling for this research. The sample size for this research project was 150.

1.5.4. Sampling Frame

The source material or device from which a sample is drawn is referred to as a sampling frame.
It is a list of all those who can be sampled from a population, which may include individuals,
households, or institutions. The millennials, primarily college students, working professionals,
self-employed individuals, were this research's target audience.

1.5.5. Research Instrument

Research instruments are measurement tools used to collect data on a certain topic of interest.
This study's research instrument was a structured questionnaire. A structured questionnaire is a
document that consists of a series of prescribed questions with a specified outline that defines
the exact language and sequence of the questions to acquire information from respondents.
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1.5.6. Sources(s) of Data Collection

Primary and secondary data sources were employed to acquire information for this
investigation. An online questionnaire was used for primary data collection, and newspapers,
websites, and journals were used for secondary data gathering.

1.5.7. Method of Data Analysis
The data will be graphically analysed using charts and graphs created with MS Excel and other
related tools.

h r2 lysis and findin

2.1. Premise

In this section, the data collected through the questionnaire was organised. Then it was analysed
using tables, charts, and weighted average technique to generate inferences that contributed to
the conclusion and recommendations of the study.

2.2. Demographic Profile

The following data shows the demographic diversity of the population involved in the study.

> Age

| Age Range Frequency

16-20 79
- 21-25 25
- 26-30 20
31-35 11
. . 36-40 o
o . T F Ry TEE
z1-28 ze-30 16-20 Je-40 31-33  Above 40 Total 150

MMustration 1. Age of the Respondent Table 1. Age of Respondents

Inference: As seen in the figure and table, it is evident that most of the population belongs to
the range of 16-20 years (52.7%). This is followed by the 21-35 years category at 16.7%.
Respondents above the age of 35 and 40 account for 4% and 6% of the total responses
respectively.
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> Gender

lllustration 2. Gender of Respondents

Inference: Of the 150 individuals surveyed; 77 were male and 73 were female. Therefore, 51% of
the sample size is male, therefore showing that the majority of the sample includes males.

> Occupation

Currently no...
RIY B0y

—

Self-Employed e

Working Pro

Student

lllustration 3. Occupation of the Respondents

Inference: The respondents were enquired about their professional status. The two categories
that heavily contributed to the above graph were the students, accounting largely for 54.7% and
the working professionals accounting for nearly 32%.

2.3. Other Findings

This section of the survey deals with a variety of questions designed to find out the impact of
the new work order on the working class, their preference towards the hybrid working mode

erc.
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Male 77
Female 73
Total 150

Table I. Gender Classification

Occupation | Frequency
Student 82

Working 48
Professional

Self-Employed | 18

Currently Not 2

Working

Total 150

Table 3. Oceupation of the Respondenis
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> Have you worked (part-time/full time) in an organization before the pandemic?

Work Experience
before the
Yes .. Pandemic Frequency
Yes 78
No 72
Total 150
Hllustration 4. Work Experience of the Table 4. Work Experience of the respondents
Respondents during the Pre-Pandemic time. before the pandemic

Inference: Workspace practices have far reached impacts on the productivity and efficiency of
employees. When asked whether the respondents have worked (part-time or full time) in any
organization, 78 responses were received in favour while 72 respondents have not had the
opportunity of working before the global epidemic.

> How keen were you initially with regards to the concept of Work-from-Home?

Defining Element
Keenness towards WFH | Frequency
ws | Not Very 34

Mildly 78
" Extremely 38

Total 150
flustration 5. Keenness among  the Table 5. Keenness towards the concepl of
respondents towards the Remote Work Model Wark from Honre among the respondents

Inference: From the table as well as the diagram, it is evident that the majority falls into the
category of Option 2 that is Mildly. Thus, it can be inferred that there is mild readiness and
keenness among the respondents towards the concept of Remote Working,
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> Now that the situation is going back to normal, what work structure do you prefer?

Defining Element-Weork
Mode after the Frequency
Nt o Pandemic
Work from home 16
e completely
o Work from office 26
completely
lilustration 6. Preference of Work Mode in Posi- Hybrid mode of working L

Pandemic rime Tabie 6. Preference of Work Mode in Post
Pandemic times

Inference: It is evident both from the graph as well as the table that a majority of the respondents
have opted for the option- Hybrid Mode of Working. Thus, it can be inferred that the employees after
these unprecedented changes in the work order, would like to prefer a midway between offline and
virtual modes of working.

> Do you feel that the online workspace lacks in a sense of community and effective
bonding among the colleagues?

Defining Element-
S Lack of team
- building in virtual | Frequency
mode of working
i Indifferent 13
e Mildly 66
Yes, very much 71
Total 150
Hlustration 7. Count of respondents who feel Table 7. Count of respondents who feel
that the virtual workspace lacks in a sense of that the virtual workspace lacks in a
community and effective bonding among sense of communily and effective
colleagues. bonding among colleagues.

Inference: Most of the respondents, as evident from the graph as well as the table have opted for the
option-Yes, very much. Thus, it can be inferred that most of the respondents are of the opinion that
the virtual mode of working is lacking in a sense of team building among the employees.
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> Do you feel that the work culture before the pandemic facilitated greater exposure

and a better hands-on experience?

Predimuni o=t Wity

el

Hiustrarion 8. Count of respondents who belfeve
that work culture before the pandemic provided

better exposure and experience

Defining Element-
Better exposure and
hand-on experience Frequency
before the pandemic
Not Really 12
Maybe 38
Definitely 100
Total 150

Table 8. Count of respondents who believe
that work culture before the pandemic
provided better expostire and experience.

Inference: A majority of the respondents, as evident from the graph as well as the table have
opted for the option- Definitely. Thus, it can be inferred that the respondents believe they have
witnessed better exposure and hand-on work experience before the pandemic induced the remote

working mode.

> Do you feel that Work from Home has affected your productivity and you could

perform much better in person?

wn Reulhy

lllustrarion 9. Count of impact on productivity

and performance during Work from Home

Defining Element-
Impact on Productivity | Frequency
and Performance
Yes 68
Maybe 37
Not Really 45
Total 150

Table 9. Count of impact on productivity
and performance during Work from Home

Inference: As seen from the pie chart and the frequency table, the maximum responses have been
received for Option 1- Yes. Thus, it can be inferred that the respondents believe that the pandemic
induced work from homework order has impacted their performance and productivity, and that they
could perform much better in the physical mode.

https://online.pubhtmI5.com/sbsw/tmxe/#p=1

125

127/183



4/7/26, 11:04 PM The X-Ecutive Vol. XIX

THE X-ECUTIVE, VOL. XIX @

> Has the new culture of working from home taken a toll on you psychologically?

Defining Element-
Psychological Impact | Frequency
of Work From home

Ve

Yes 49

Maybe 48

No 53

Total 150
HMustration 10. Count of Psychological Impact of  Table 10. Count of Psychological Impact of
Work from Home Work from Home

Inference: In the above table we can see that the number of responses received for options- Yes
and Maybe only differ by 1. Hence, The Weighted Average as calculated from the above table
is (304/150) = 2.02 ~2 that is the option- Maybe. Thus, we can infer that there is uncertainty
among the respondents regarding the psychological impact of work from home.

> Did you face any health issues while working from home?

Heath Issues
0 faced during | Frequency
WFH
Yes 39
) No 111
Total 150

: ‘ i Table 11. Count of respondents who
Hlusiration 1. Count of respondents wha suffered saffered from: Mealth issues during

from healih issues during Work from Home Work frowr Mo

Inference: It is evident both from the graph as well as from the table that a majority of the
respondents about 74% did not face any health issues while working from home during the

pandemic.
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> Did you face any difficulties, while working from home, in maintaining your work-life

balance?
Defining Element-
Difficulty in maintaining | Frequency
work-life balance
= [Yes 67
Maybe 32
B No 51
Total 150

Hiustration 12. Difficulty in maintaining Table 12. Difficulty in maintaining work-life
work-life balance. balance.

Inference: Maintenance of the Work-life balance was a major problem faced by employees
during the pandemic. From the responses received, it can be inferred that a majority of the
respondents have faced problems in striking a balance between their personal and professional

life while working from home.

> Do you feel that the newly emerging dynamic mode of working (that is the hybrid
maode) is proving to be effective and efficient for you?

Defining Element- | Frequency
Efficiency of the
Hybrid Mode
bt _ | Yes 88
Maybe 44
No 18
Total 150

Tilustration 13. Efficiency of the hybrid mode of Table 13. Efficiency of the hybrid mode of
working for the employees working for the employees

Inference: From the responses received as evident from the pie chart and the frequency table,
we can see that a large number of respondents have accepted that the hybrid mode of working is

proving to be effective for them.
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2.4. Findings

As per the objectives of this research project, the survey form was rolled out among the target
population with the aim of understanding their preferences regarding the revolution in the
workspace practices and culture, impact of work from home and their take on the hybrid mode
of working. The following are a summary of findings that can be inferred from the responses
received from the sample.

*  Work from Home was an essential condition for continuity of business operations during
the pandemic. However, it had been received with a mixed response from the employees.
For some it proved to be a bane while others enjoyed the same as a boon. From the
responses received, it can be concluded that the target sample was mildly keen towards
the concept of Remote Working.

¢ The physical mode of working has often proved to be a platform for employees to
showcase their talents and potential, a feature that could not exactly be replicated in the
virtual mode. The responses received from the sample indicate that the virtual workspace
lacks in a sense of team building among the colleagues. [t does not provide the same
satisfaction of communication as there is in the physical mode. Also, the level of
exposure and work experience is witnessed better in the physical mode of working in

comparison to the same from home.

= The target sample is of the opinion that their productivity was better during the pre-
pandemic times when office work mode was in place. Through this we can infer that this
paradigm shift in workspace culture from office to the comfort of our homes has not
been very beneficial as it has taken a toll on employees psychologically, affected their
health and has impacted the balance between their personal and professional lives. This
is true especially for female workers, a majority of their responses were inclined with
the above statement.

. With the environmental conditions going back to normal, a new normal has
emerged again with the introduction of a hybrid mode of working. Be it educational
institutions, corporate organizations etc, there is increasing reliance on this concept, and
it is rising to be a widely accepted work mode globally. The responses received in favour
of the hybrid mode are indicative of the fact that the employees while exploring this
relatively new concept are preferring a midway between their online and offline
workspaces.
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Chapter 3

3.1 Conclusion

The Covid-19 pandemic has undoubtedly transformed global economies, workplace practices,
workspace traditions etc., some for the better while some for the worse. The constant fear of new
variants has instilled a sense of fear, pushing people as well as organizations to move to various
new practices, one that is in line with both productivity maximization as well as safe and secure
as per the regulations.

The main purpose of this research project was to explore and identify the acceptance of the current
work order and the perception of the working class towards new revolutions in corporate practices
and structure. The paradigm shift experienced in workspace culture has compelled us to think
about the next line of changes that is to follow. The concept of Work from home that further led
to the emergence of a hybrid working mode was introduced as a temporary solution to the exigent
circumstances but with the unceasing impacts of the pandemic, it is now believed to be in place
for a considerably long period of time. Working from the comfort of our homes has been a
prolonged desire. However, these last two years have also made us realize the importance of our
physical workspace with regards to ideation, implementation, execution etc. of plans. Being
confined within the frame of our laptops as our office has resulted in various mental as well as
physical health issues. Work-life balance has become one of the most importance questions in
these turbulent times. Overwhelming as it has been, employees have tried to manage and
multitask, achieved success to some extent but this also took a toll on them while juggling
between household chores and work deadlines.

Though the hybrid mode of working is gaining acceptance, being a relatively new concept, the
employees are yet to explore all the facets of this new work order and analyze its impact on their
productivity and efficiency. This new practice will organizations under a challenge, and it will
be the test of time that will tell us about its future imolications and utilitv.

3.2. Limitations of the Study

¢ While this study aims to fill a gap in the existing literature, it does have some
shortcomings that act as potential limitations on the applicability of the results. One such
limitation is the size of the sample. The survey form was rolled out to a target population
and 150 responses were received. This can be seen as a shortcoming as 150 could be a
small sample size. Since deliberate sampling was followed along with a small sample size
it is possible that not a completely accurate representation of the required universe was
created. A larger sample size would have provided more accuracy and generalizability

since they would have been based on the responses of more individuals.

e Another limitation is that the study being a primary study based on surveys it might not
bring about highly accurate and quantitative data that can be used for decision making,
However, it does provide a strong base for further research.
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Financial literacy is the capacity to comprehend and use financial
information to make informed decisions about managing personal
or business money. In today's world, where the financial market
is dynamic and complex, financial literacy has become a vital
ability for everyone. It is difficult to emphasize the significance
of financial literacy. It is a key ability that enables individuals to
manage their finances successfully, make educated investment
decisions, and plan for their financial future. Moreover, it enables
people to comprehend the influence of financial decisions on their
lives and to make responsible financial decisions.

In today's work environment, financial literacy is vital. To make
informed decisions on investments, capital management, and risk
management, business owners and managers require financial
literacy. A lack of financial literacy can result in poor financial
decision-making which may result in missed opportunities or
financial losses. Financial literacy does not consist solely of
comprehending financial jargon and being able to interpret a
balance sheet.

Budgeting, financial planning, and investment management are additional abilities that must be
developed. In order to make solid financial decisions, business owners and managers must be
able to examine financial statements, comprehend financial ratios, and employ financial
forecasting tools. Furthermore, financial literacy is a need for employees. Financial literacy is
required for them to comprehend their compensation packages, make informed decisions about
employee benefits, and plan for their financial future. Companies can offer programmes and
resources to help their employees improve financial literacy abilities, which can be advantageous
for both the individuals and the organization. Financial literacy is also essential in promoting
financial inclusion. It gives consumers and businesses access to financial products and services,
including loans, insurance, and savings accounts,

In addition, financial literacy is essential for economic growth and stability. It supports
entrepreneurship and innovation, facilitates prudent financial decision-making for individuals and
enterprises, and promotes financial stability. Financial literacy helps prevent financial crises by
encouraging responsible borrowing and investing, lowering debt, and enhancing financial
decision-making.

In conclusion, financial literacy is an indispensable skill that everyone must cultivate. It is crucial
for individuals and organizations to make informed financial decisions, manage their resources
effectively, and plan for their financial future. Financial literacy is a lifetime endeavor that
necessitates continuous education and training. By encouraging financial literacy, we can
establish a financially inclusive and stable society in which everyone has the opportunity to
realize their financial objectives.
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The past decade has witnessed a surge in avant-garde brands
that have transformed our lifestyle, work culture, and shopping
experience, While innovation, expansion, and origination have
been the driving forces behind this change, we cannot overlook
the setbacks, demolitions, and pitfalls that come with it
Nonetheless, the ultimate goal of any business remains
unaltered—to endure and establish a unique identity despite all
odds. Just like two sides of a coin, the brighter facet comprises
creation, inventiveness, and progress, while the darker side
encompasses losses, competitions, and demolitions. However,
as they say, after every darkness comes light, similarly, these
setbacks and shortcomings stimulate businesses to come up
with fresh ideas and growth, complementing each other.

In the cutthroat world of business. brands must earn their worth
through the unwavering trust and devotion of their consumers. This priceless currency, in tum,
yields greater profits and a commanding market presence. However, not every brand can achieve
this feat. Amidst the fierce competition, companies must strive to establish an image that justifies
their lofty valuation. The looming question remains: do brands truly warrant their worth or are
they simply overinflated?

Consider here the example of Mamaearth, a brand that has taken the Indian market by storm with
its nawral and eco-friendly products. Started in 2016 by a husband-and-wife duo, the brand has
gained immense popularity in a short span of time. But despite the hype and good customer
reviews, Mamaearth's sales figures paint a different picture. As we delve into the depths of this
topic, one can't help but wonder: are the profits and valuation truly logical? Is the valuation even
justified?

Mamaearth, the renowned personal care brand, has captured hearts with its ingenious marketing
approach, positioning itself as a trailblazer among online-first brands. By harnessing the power
of social media, influencer marketing, and environmental consciousness, the brand has amassed
a devoted following. The MamaEarth marketing strategy is truly one-of-a-kind and utterly
captivating. Mamaearth's strategy involves launching and acquiring brands that cater to diverse
customer pain points, while still dominating the acquisition game despite experiencing significant
losses. The brand's focus on content and influencer marketing has helped them carve a niche in
the highly competitive BPC market while leveraging technology to boost business efficiency and
growth. With their commitment to providing natural and safe products, Mamaearth has
successfully met the growing demand for conscious consumption.

Mamaearth's business model is elegantly uncomplicated. They conceptualise products and entrust
their production to authorised manufacturers, who are granted the privilege of using Mamaearth's
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reputable brand. Mamaearth’s sales strategy is omnipresent, with a strong online presence via
direct-to-consumer platforms such as Amazon and Flipkart, as well as offline retailers. They have
established their presence across all channels. Despite Mamaearth's widespread popularity, its low
sales figures may come as a surprise to many. A multitude of factors may be contributing to this
underwhelming performance, including limited awareness in tier-2 and tier-3 cities, high pricing,
limited offline stores, slowmoving products, limited marketing strategies, and the presence of
counterfeits. To address these challenges, Mamaearth must revisit its marketing, pricing, and
distribution strategies to make its products more accessible to a wider audience. By thoughtfully
evaluating and implementing changes, Mamaearth can surely boost its sales figures and continue
to be a leading sustainable and natural brand in the Indian market.

The revenue distribution of MamaEarth

Mamaearth's digital content-centric customer acquisition strategy has proven to be a fruitful
endeavour, with the primary objective of maximising online product sales. The brand's revenue
stream is primarily derived from personal care products, with a noteworthy 80% stemming from
skincare and haircare items. Despite this, Mamaearth maintains a healthy gross margin profile of
approximately 65% in the personal care category, allowing for a generous 40-50% revenue
allocation towards marketing efforts. Notably, Mamaearth's impressive growth trajectory is
reflected in their consistently increasing EBITDA margin, which has risen from 10% to 15% in
recent years. Mamaearth's annual financial statements with the Ministry of Corporate Affairs
(MCA) reveal a staggering leap in operating revenue from Rs 109.8 crore in FY20 to Rs 461 crore
in FY21. The majority of this impressive revenue—a whopping 98% —was generated by domestic
sales in India. However, Mamaearth's global sales also experienced a remarkable growth spurt,
increasing by 9.5 times during FY21.

mamasc sl Income Breakdown Having delved further into the company and
discovered the whereabouts of Mamaearth, it's

—— time to explore the brand's deficiencies and their
e strategy for going public,

% Honasa Consumer, the proud owner of

Mamaearth, has presented its Draft Red Herring

B et it e e Prospectus (DRHP) to the esteemed market

Bistiw Boistn- Rthaih? regulator Sebi with grand plans to raise a

Rs 2900 crore through an initial public offering (IPO). The company aims to generate Rs 400
crores through a fresh issue of shares, while an offer for sale of about 46.8 million shares will make
up the rest.

One of the most exciting revelations from the DRHP is that Mamaearth, the Gurugram-based D2C
brand, has already achieved profitability within the first six months of the financial year 2022-23
(FY23). As per the documents submitted to SEBI, the startup has reported a restated cumulative
profit after tax (PAT) of INR 3.67 Cr in the first and second quarters of FY23.

However, the internet was abuzz with surprise at the offer, which seeks a colossal valuation of Rs
29,000 crore despite the company's modest net profit of Rs 14 crore in FY22. This valuation
equates to nearly 26 times their annual revenue of Rs 943 crore and results in a staggering price-
to-earnings ratio of approximately 1714 times.
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By expanding their physical stores, enhancing their product offerings, and implementing various
other strategies, Mamaearth could potentially boost their profits and generate more returns for their
investors. However, it's worth mentioning that Mamaearth's current valuation seems somewhat
questionable. Despite this, it's important to note that Mamaearth achieved profitability in the
previous fiscal year, with a PAT of INR 19.8 crore. That being said, the DRHP has since revised
this figure to INR 14.44 crore.

While the business model may be unique, the products are not. That's why quality reigns supreme
in today's world, where consumers are inundated with information and base their decisions on the
delivery of top-notch services. Although the valuation is high, it is justified by the intention to
devote the majority of funds to marketing efforts. However, one must acknowledge that marketing
alone cannot sustain a business in the long run in today's market, where consumers prioritise
quality in their decision-making process.

Zomato, Nykaa, and Mamaearth have soared as modern-day triumphs but have also encountered
amplified rivalry, evolving clientele desires, and a saturated market. To maintain their momentum,
these brands must exceed expectations with their products and services, outshine competitors, and
constantly innovate. Only then can they sustain their value and establish themselves as enduring
suceess stories.
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Abstract:

There has been an increasing emphasis on big data analytics
(BDA) in e-commerce in recent years. However, it has not been
explored properly as a concept, which stands in the way of
development of its theoretical and practical approaches. This
article looks intoc BDA in e-commerce by drawing on a
structured evaluation of the topic. The article presents a
framework that can be interpreted and understood and it digs
deep into the definitional aspects, distinctive advantages, types,
steps, business value and tools of BDA in the e-commerce
landscape. The article also triggers discussions at a broader level
regarding a relevant case study associated with Flipkart and
explains the data analysis concept in ecommerce in theory and
practice. Overall, the findings of the study synthesize diverse big
data analysis concepts.

Introduction:

Because technology evolves at a fast pace and shopping trends
keep changing on a daily basis, ecommerce is in a constant
state of adaptation that can confuse brands and make them
grapple in the dark. To keep up, ecommerce businesses must
expect changes in the market with the help of reliable data
insights. In short, they require effective data analytics in e-
commerce.

Data analytics in e-commerce

, simply means any tool or
strategy designed to analyze
iy huge amounts of data in order to

produce actionable insights and
Hiustration 1 desirable results. Since it exists
(Seurce: Pexels)

in an almost entirely virtual space, ecommerce generates
complicated, comprehensive sets of data— in particular those
related to the behavior of the clients. More data was created in 2017
than was created during the previous 5,000 years combined. That is
a large amount of data to measure, parse, and analyze. Finding the
right data analytics tools for the process, however, can offer your
brand / company an immeasurable advantage over your competitor.

135

https://online.pubhtmI5.com/sbsw/tmxe/#p=1 137/183



4/7/26, 11:04 PM

The X-Ecutive Vol. XIX

THE X-ECUTIVE, VOL. XIX @

Significance of Data Analvtics in E-commerce World

Big data analytics refers to the process of harnessing these huge data sets to reveal hidden
patterns, market trends, customer preferences, etc. Big data analytics helps to empower business
owners to derive values from information available and make optimal business decisions.

1) Track shopper’s buying journey: Business is all about understanding people, especially the
customers, Earlier in the time when online transactions were not a part of daily life and people
only used to shop in stores, it was not feasible to keep track of the background information of
every customer. In today’s world, there are around 2.05 billion people buying goods online.
Though they tend to keep changing between different sites before making an ultimate purchase,
the data of the browsing activity can be tracked and analyzed.

Big data analytics tools can analyze the buying journey of customers. They capture the
interactions a user previously had with a brand, including products viewed, clicks, past
purchases, etc. The data allows business owners to get the shoppers’ information and understand
the shoppers in depth- what they like and don’t like, which products are in high demand recently,
what time of the year the demand for certain products increases, efc.

2) Personalised Experience: 87% of shoppers said that when online stores personalize the
experience, of the shoppers they are willing to purchase a larger amount. After a business gets the
shoppers” information, they can create personalized experiences according to the customer’s
needs.

Personalized experience strategies include sending customized emails to users allowing special
discounts and offers, presenting targeted ads to different groups of people, implementing up-
selling and/or cross-selling strategies to individuals, etc. The world's largest e-commerce giant
Amazon is a great example of making use of big data analytics and cross-selling strategies to
generate high revenue.

3)Better Customer Service: According to the statistics from Business.com, loyal customers
spend 67% more money than new customers, and 72% of those who had a positive experience
share it with more than 6 people. Good customer service helps to maintain a higher retention rate,
conversion rate and thus provides more profit.

Big data analytics helps improve customer service in many ways. By keeping in check, the average
response speed, customer service staff can help in increasing overall response timeliness; by
sending out questionnaires and collecting feedback of the customers, it helps to receive first- hand
info to make the service quality better and decreases the chance of bad service; by monitoring
other data like the time of delivery of the goods, e-store owners can identify problems in the
delivery process and avoid potential transportation issues.

Hiustration 2{Source: Pexels) Hlustration 3(Source: Pexels)  illustration 4(Source: Pixabay)
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4) Optimized Pricing: Pricing is another important factor leading
to purchase decisions in e-commerce. Whether the prices you set
keep you in a competitive streak or not directly influence the sales
of your product. In the past, people used to follow traditional rules
for pricing strategies like the rule of thumb, cost-plus markup.
However, these old school pricing strategies no longer work in a
proper way when it comes to thousands of millions of products  fiuserarion 5(Source: Pixabay)
online.

With big data analytics tools, business owners can look at the greater picture and analyze the
pricing of competitors in real-time. This needs a large data set with all the prices of competitors,
which requires to be edited and updated from time to time since the market price is always
fluctuating.

Process of Data Analysis in E-commerce
Beginning with some key terms:

® Metrics: it is a measure of success of an e-commerce tool or platform. For example, the
conversion rate or the bounce rate for an e-commerce website.

» Analytics: Analytics is the process of scanning the available data, understanding the present
situation and forming strategies for future actions.

 KPIs: Key Performance Indicators or KPIs are the measures of success on the basis of the
forecasted results and the actual results.

* Reports: it is a summarized representation of past and present data in the form of results. In
simple words, reports measure the effectiveness of data analysis strategies.

Important Steps:

Step 1: Collection of data- the very first task is to integrate all the available data relevant for the
business. Audience is one of the key e-commerce analytics. Information such as the
demographics, buying behavior, changing tastes and preferences, income etc. form the basic
dataset. It is also important to note which platform the users are using the more. Accordingly,
marketing budget and investment should be channelized.

Step 2: Determining the key metrics-

* Acquisition: The process of customer acquisition gives valuable information on how the
people came across the concerned business online. The consumers could have been directed
from social media posts, blogs, advertisements or emails. Click through rate on ads, organic
search impressions, organic search clicks , etc. give an idea regarding the success of digital
marketing strategies that has been implemented and any changes that might be required.

o Customer’s reaction: Not everyone who visits the website end up being customers. Some
may leave the website after viewing the first page while some spend quite some time in
exploring the website but don’t end up buying anything. These reactions are highly significant
to understand:
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1. The attractiveness or user friendliness of the website > Products that draw a lot of
attention but generates few sales
2. Cost effectiveness and utility of the products or services, etc.

The key meirics in this case are the bounce rate, Average Order Value cart abandonment
rate, page views, website traffic etc.

» Conversion Rate: Conversion rate denotes the percentage of website visitors that converts
into actual customers. Key matrices such as the conversion rate, churn rate, sessions with
customers, feedback, product reviews etc. are great tools for judging the performance of
the business.

Step 3: Forming KPIs- Key Performance Indicators are formed based on the key metrics that
have been identified in the previous step. The following KPIs are some of the most effective ones:
. Customer Acquisition Cost: The amount of money spent in acquiring each customer forms
the basis of customer acquisition cost. This information is useful to make investment decisions and
marketing strategies.
. Revenue by Channel: Breaking down the total revenue into different categories according
to the different channels, platforms and devices helps focusing on sales.
. Customer Lifetime Value: The product of Average Order Value and the no. of registered
customers give Customer Lifetime value, that indicates the amount of money expected to be spent
by registered customers throughout the business relationship.
. Retention rate: the percentage of customers that visit again and again to buy the products
gives valuable information regarding the utility derived from the products sold by the business,
engagement with customers, after sales services and so on.

Step 4: Report- Last but not the least, a comprehensive report is to be made taking into account
the past and the present data collected, key metrics and the KPIs. A Good report is of great
significance in making investment decisions, formulating marketing strategies and also to judge
the performance of business operations.

dllustration 6(Source: Pexels) Tiustrarion 7(Source: Pexels) Tilustration 8(Source. Pexels)

Case Study

India’s popular e-commerce giant Flipkart with 100 million user base owes its success to data
analytics. There are highly personalized ads that are based on individual needs and likings. They
are programmed to be delivered to the target audience in correct time by means of data extraction
and segmentation. For example, a customer searching for mobiles are delivered notifications of
special offers and launches of mobiles during festive seasons.
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e The highest conversion rate originates from the
recommendation system that basically takes inputs about
the users and recommends products to individual users
according to their preference and liking. The inputs are in
the form of past orders, browsing pattern, ratings, and
feedbacks. The searches patterns are also recorded so that
the next time the no of products viewed are reduced
keeping in mind individual’s budget and needs. After an
individual purchases a product, related products pop up in
the recommendation encouraging them to purchase more.
For example, mobile cases, pop sockets are recommended
HMustration 9¢Source: YouTube) after someone places an order for a mobile.

Better reviewed and higher quality products are ranked higher in the search results to gain
confidence and trust of customers. It has got several filters in the form of Categories, Pricing,
Offers, Brands, and Discounts etc. to enable smooth search experience.

References:
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Motorsport. Cars going at speeds rarely seen on highways,
burning fuel and rubber at a pace we cannot fathom unless we
are in the cockpit. Whether it is Endurance Racing, Single
Seater racing, Rally, GT Racing, Karting, Drifting, Drag
Racing, the people behind the machine subject themselves to
near-death experiences with G-Forces, sitting near fuel loads
enough to cause a mini mine explosion, if not worse. And the
drivers who, arguably, have it the worst are the drivers of
Formula 1.

A little note on Formula 1 cars: They are built like single-
person bunkers, with titanium and carbon fibre weighing up to
800 kilograms. With about 100 kilograms of fuel, you are
looking a very dangerous piece of machinery. Formula 1 is a
science in itself, and the drivers are among the fastest in the
world, by virtue of being in those cars.

The sport is known as the most scientifically advanced as well, with thousands of data points
collected, applied physics used to shave every millisecond off the lap-time (physics we normally
only see in theory books), aerodynamics that we would not understand at first glance etc.

Every few years, Formula | undergoes some regulation changes to maximise safety and make the
sport more entertaining. The most recent regulation change, starting from 2022, involved moving
towards 18 inch tyres, a newer fuel mixture, a sleeker looking car, and less dirty air being thrown
at the car behind.

[ say Formula 1 is the most advanced sport on the planet, and for good reason. Let us start with
the crew of each team. At the time of writing, there are 10 teams in the sport, each with 2 drivers
from across the world. You then have your driver’s pit crew, people who are responsible in setting
up the car each race weekend. The Strategists and Data Analysts are also present in another part
of the garage. The Team Principles and Race Engineers generally sit on the pit wall. Each race
weekend starts on Friday which has Free Practise 1 and 2 (FP1 and FP2 respectively), which
allow drivers to test out the track for places to gain advantages against each other, taking seconds
out of the quick laps they set. Saturday is dominated by Free Practice 3 (FP3) and Qualifying (Q1,
Q2 and Q3). This is where the true pace of the car comes out. At the end of Q1, the slowest 5
drivers are knocked out, setting the back of the starting grid. Q2 knocks out the next slowest 5,
and Q3 is where the top 10 bartle it out to see where they will start the race from. After Q3, all
pending Grid Penalties are applied and the Grid may get shuffled about. The new Grid heads into
Sunday, the main Raceday.

Each driver prefers their car set up in a unique way. Some prefer their car to have oversteer, which
means they can turn their steering wheel a small amount and let the car go through a corner by a
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greater margin. These drivers generally are aggressive racers and don’t mind degrading their tires,
knowing that they have the pace to back it up. The complete opposite are drivers who prefer cars
with understeer, which means that they have to turn their steering wheels a lot to get the car to turn
by a slower margin. This helps conserve the tyres longer through the race, though the pace might
not be great. The drivers prefer a certain rake on their car, which is the inclination of a car when
viewed from side on. High-rake cars have a visible difference in angle between the front and the
rear of the car. Low-rake cars have a very small difference in the angle.

The engine in each F1 car cannot be changed, coming from a manufacturer. There are 4 engine
manufacturers: Mercedes (who supply engines to themselves, Aston Martin, Williams, McLaren),
Renault (who supply engines to Alpine), Ferrari (who supply engines to themselves, Alfa Romeo,
Haas) and Honda (renamed Red Bull Power Trains) (who supply engines to themselves and Alpha
Tauri). Each engine has different modes for different scenarios, such as Safety Car times, Free
Practise set-ups.

When the cars are racing on Sunday, they are fitted with 1 of three slick tyre compounds: Soft,
Medium or Hard. Each tyre has different characteristics. The Soft tyre is the fastest, but it degrades
very fast. The Medium Tyre is a balance between the Soft and the Hard, degrading slower than the
Softs. The Hard tyres are the longest-lasting, but also the slowest. These are the base characteristics
of the tyres, and they react different to the car setups, as well as the nature of the track they are on.
Some circuits also make the funniest looking tyre strategy look like the most optimal one. Given
the fact that a tyre compound has to be changed from start to finish, the teams have to pit their cars
at least once (unless it is a wet race to start), which is where the pit crew’s timing and driver
reaction time comes into play, to decide the winner. Formula | can be also termed as “Chess at
300kmph.” The two types of wet weather tyres are called Intermediates and Full Wets. Both
compounds are built to dispel water very quickly, degrade very slowly, and generate heat much
slower than the slick tyres. They must be able to cover the race distance (about 300 kilometres)
without completely degrading. The Full Wets are the only different tyres as they are larger in order
to lift the car above any standing water to prevent it from turning into a boat and sliding off-track.
A picture of the tyres is given, although the Full Wets are much larger in real life than in the
picture.

e Coming to the technical parts of the car itself, the
engine is not the only thing powering it. There is an
Energy Recovery System (ERS), that converts some
of the Kinetic Energy lost while braking, into
potential energy, to be deployed as a Kinetic Energy
Boost when trying to escape being hunted by another
car, or to close down on the car ahead. The brakes of
these cars can go into the triple digits, as these cars

Hlustration 1{(Source: F1 Chronical)

regularly hit speeds of 270+ kmph, and suddenly have to go to the early 100 kmph in a few precious
seconds. Normal car brakes would probably get fried trying that over a normal lap of racing, forget
50 odd laps. The back of the car houses the Drag Reduction System (DRS) wing. Whenever two
drivers are within a second of each other, passing a certain part of the circuit, the driver behind
presses a button to open the wing to allow for less air resistance and get about 20 kmph worth of
extra speed. The wing closes the moment the driver presses the brake pedal, so it is quite an
advantage to use it when under 0.01 seconds behind another car. Below the DRS wing, is the
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diffuser of the car, that allows air to pass under the car without disturbing it too much. However,
this results in “dirty air” for the driver behind. He now encounters that very air and it affects his
car all around as he tries to follow closer, although the new regulation cars are supposed to have
less dirty air trailing, allowing for closer racing. Staying behind a car for too long can start telling
on the tyres, degrading them quicker and forcing early pit-stops.

The sidepods of the cars are meant to control the airflow above and to the side of the car, with
2022’s Ferrari having sidepods large enough to use as a baby’s bathtub. Mercedes, at the start of
2022, brought a car with almost no sidepods, and the effect was immediate, as they were massively
off the pace of Ferrari and Red Bull. The sidepods are also quite sturdy structures, so even if a
driver bumps his wheel into the sidepod of another, both will feel a jolt but the car will run just as
fast, with no real drop of pace. This is perfectly illustrated by the 1997 European Grand Prix, where
Michael Schumacher hit the sidepad of title contender Jacques Villeneuve. The latter was able to
continue racing, while the 2-time World Champion had to beach the car and retire from the race,
The commentator at that time said, *“That didn’t work Michael. You hit the wrong part of him, my
friend.”

We take a look at the safety features of the cars. The most striking feature is the Halo above the
cockpit. Designed to protect the drivers’ heads in any scenario, this titanium structure has proved
its worth on more than one occasion. It protected Charles Leclerc in Belgium 2018 (A McLaren
went above his head), Romain Grosjean in Bahrain 2020 (he would have been almost decapitated
by a barrier), Lewis Hamilton in [taly 2021 (Max Verstappen’s entire car on top of his own), Zhou
Guanyu in England 2022, among others across the subsequent Formula 1 and Formula 2, 3 4,
Regional and Formula E series. Each driver has to perform an extraction test to prove they can get
out from the car in a matter of ten seconds or less. The suits worn by the drivers are fireproof and
the helmets are literally bulletproof.

The drivers themselves are not human. Let me explain. The average G-Force the drivers experience
while in the car, across a lap would be in the range of 2.0 to 5.0 (under braking). That is the
equivalent of having himself, up to 4 times over, sitting on his lap while he drives. The highest G-
Force experienced by a driver is 87 G’s (Romain Grosjean’s 2020 Bahrain crash). They have to sit
in a machine that can go from 0 to 100 kmph in under a second, their own reaction times are tested
before each race. The steering wheel contains buttons that would fox first-timers, with gear-shift
paddles behind it.

Each driver has a unique skill-set in their driving style. Fernando Alonso is known for his defensive
driving, Max Verstappen does not like making errors and rarely puts a wheel wrong on track,
Lewis Hamilton as well. Sergio Perez is a tyre management driver, ready to go longer than other
drivers on the same tyre compound. Daniel Ricciardo is known for his late braking, which helps
get a few extra metres ahead of the others and to the apex of the corner much quicker. Carlos Sainz
Jr. seems to be a strategist in his own mind, ready to make his own call and maximise a result.
Sebastian Vettel is known for his raw pace of his Red Bull and Ferrari days, where he squeezed
everything out of the car that was given to him. Between races, the drivers have to work on keeping
their neck, arm and torso muscles in peak condition. Neck muscles to keep the head facing up, arm
muscles to keep control of the car through the steering wheel and torso muscles to take the G-
Forces they experience in the car.
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{Mustration 2: Fernando Alenso's Mclaren  [lustration 3: Zhou Guanyus Alfa Romeo on Lap ]

Jlies over Charles Leclerc’s Sauber, Belgium  afier being tagged, before sliding into the gravel and

2018 (Image Source: Socient) into the cateh fencing, Greal Britain 2022. (Tmage
Source: New York Posi)

Hlustration 4: Romain Grosjean climbs out Hilusiration 5: Hamilron saved from

of the fireball, saved by the Halo from the Verstappen's rear right tyre, Italy 2021. (Image
barriers, Bahrain 2020. (Image Source: Source: The Japan Times)

Unknown)

The tracks that the cars race on vary from purpose-built tracks to street circuits. Street Circuits
include Monte Carlo’s streets, Singapore’s Marina Bay Street Circuit, Albert Park in Melbourne,
Baku Street Circuit. Purpose built tracks are the famous Monza (Temple of Speed) in Italy,
Britain’s Silverstone Circuit, India’s Buddh Intermational Circuit, U.S_A.’s Circuit of the Americas
(C.O.T.A.). All the circuits have different layouts, weather, wear of tyres, etc. that affect the
running of the cars.

I"ve written this much, but Formula 1 covers so much more as a sport. | cannot put everything
down, but I would encourage the readers to watch the races, the Saturday Qualifying to see
what I am talking about. Even the commentators shed light on some things that they are sure
about.

References
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1o detadl that wankiod for mie, Wiketber that was. e
making my iassels or designing my ambreddeany syles,
s ome has o endgue srybe. 5000 put issimply.

ition onby deives you, Il motivaies vow W do belber
and i s alwmys healthy otherwise ame bemds 10 sagnme.
You need i posh yourselll o the nest level.
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7. You hsd been owt of e spodilgit for 30 lng vears, before Fahslous Lives. What was tbe change W
that ool place (e made you declde fo pui yourelf out there once agalin?

I thvink [ have said s a milllion Sieses, 1 had oo idea Bad Fabulous Lives wae going 8o beimg me
hieve B bsve mother wurprice @y bife and mnossaring sae s the And § chasi the i kind of 2@
{oh wary dag, Whser you et slserw like (s, yom ok oot sy oo sl weorkibing et Trbemids s mol wark,
w0 was nod lilloe 3 conscious decieion | made o pon myself out theee but shere i a thing aboat me
Uha i g poineg 10 do scanerbving | anm gong w0 G0 n 00 and s enscty whet | i, i s sl s
wiripeend ahorw, (1% @ peadity show s you e put younell oul thore othenwise yom Bave mo besines
Iring on 3 real iy shaw.

B A show like the Fabulows Lives of Bellywoed Wises did rogeire vsi b pat your
perenal opimions, perypectives s you el omt ibere In frost of & messsive sodience,
which cum be harshly critical, How did you deal wilh e whele proves of preparing
1o aiddress wach o forwm?

Lok, | shink thes (&' always good 1o have the crities prownd canse |6 oally
drives wou 10 do betler but whes everyone. you know, iy is my anitede.
wltn;lm‘inpiu;mmﬂ!ubuﬂr,nln:ﬁm_g_lnd:hnsuu
wroen, | Jove & Amad | think sfier Fabuloss Lives | got o lot mone prads
and polaow lodpeadnt than 1 pol basbed for it o criticised! fod (1 L even
foor all ihe criticham,  drove me 1o do beitce. | wani (o [sien o (L s you
ko what, somsctiescs poople huve o point. Yoo can not dwsl i down, you
o fo foesk it Bealibily. Ard foo (he ooy APad kind of, just ke sobu
that's exactly =ha it is. soise 0 me. Yo can vt be affected by e

Everyone is galng bo have an opiston, fou. casmot bo sifeciod sed e il
yrou listen 80 a hendeed opémions you s s going to be able o lfve yvour
I, Yeou mwnd bave thel infuliion and will. Most importanily you're poing
o v b0 barve yomr eyes om the prize. thai®s the pame.

# in o world fall of detractors and high
standmrds, winst mre the tsings that moke yoa
feel ot homee? The e of & celebrity gan be vory
siremmous, whal is your mantrs Tor a happy and
e lhy Bife?

My rmanirw 1o Bive @ healthy and hagyny lifc ds just
1 be lappy. Laogh sy much s vou can, I i &

Fai e wirkiag o0 &
show llke ihis was
howne, | have w0 love
(e peenpele | work with
for w2 w0 mrive. Oiwe
you it b Know me, |
A &8 very

oy family lx o very
Fporsani g of oy

I 1 harve & whobe other werid
soyarate  fromi my | celebrity
Matiin, mfid 4] Wedps b kesing
i prowndecd.

T Whal b yosor mesage 0 shudents or

high ke no oiber. Tn the workd thet you live in
timbay, il e ol meatter i yow ane acckity e
pormel  perae,  everyone B8 dealing  with
wirmething. and everyome™s bovel of sires s very
high. S, | thinmk every chance that you pet. spend

To oonbody who semls b o o
ot homel cureeT, you-onlh e one life] Whal
i thet weand et g™ oy 1 ook o i e thee
| v ot e thee bl o smcresees: that oene with
the job. B s the jobmey that | cherish and ithe

[t wrlhy yiéwsr fonind s, Tha memeekes | lere ek wih i R s

L e e ] g Ml | b b okl o b b,
and b bheart. B yowr aunthentic o s the end of the ey, 5 you herve e your mesmonics. There b
stlfl Il you aee Brue 4o yoursell, T R dre wihe ek il iscsmentionil o, whes
I o o think 1oy mrivthing e gan expion your pussieudnd honcstly, i is not over Tor me vl | am e
fruwm ghe ouiside con pain irying smething, cven though i bs in (e Erdhion line. something new.
affest you. The fashion You ane mever o el i oy wenething rew. You are sever oo old o leam
'ﬂmg;;:nﬂm sourictiiag v, | can say Bl whiskiver yomi o, st kiop vobving. Thitisthe
ieaking. On the way yo will evolve i your kep desming and beop om0 Ky 2 s of

acconplibinen we| satislarion, everything for e e [ aid ond 8y B
g, W ool oboul e money, OF coecs, money s mponian Tt it s ol
RN possory Yiou meedd e b o goodame doing 1 As bng s e ar aving
i sl v e Pty M i bt o o, s showwe, Whether i i
B o b spi | ate i when youne hapgny and B lappines aothes from
weithin, # e shoms. | ol wond a0 sy o, (hese days everyome foels dat i
they me nor doing sovmcthing I dey e pal @ & ey s (ulling behiad.
Fenstimes, dhat time whes nedbing i Bappostiog in your Tl o you o st
i bleswing . Yoo meed thai e every mow; mad agmin i detch. Bvern. deing nodhing, pog

o oo whise lvepmiestion pesery ocene fom ieve, Yiom e o mechergee your benierics and |
40 il il B [ ey & e (g I Tkl i avicysiBion capeciedlly o B0 lock s 0 e cllier Wy, Yioul
o ok terve o ke osingt ol L Thewe b wiole Rl slsond of you. Live yotr Ife. ¥ b mol 2 mce. Everyrese's puce
s differeve. By younell sl spypeociase the litle tisgs. Thai bs how 1 liee ony B Priortise yoemcll. You
T s e il when it b coneme] and fways beliove dhet I vou e pot Beppy wou can' ek myone
gy, Yimt com| pous frvem s ety cup w you sy oo il For yoorell, i i abugys veu fline and
cverything will be nioe and everyone will be hapyy. Bui i you arc scdhappy vou cml ackiove amything 5 m
varbuagprs cme oo medeidl | prssen | Rousk 0 e B onlay, Fveryeone i eresbieg bet ey dhonst s e (lsepion
ey proirgg. They'e ot ot & 1 boosk i themi. | thisk ey are g iowmds e Finish fing bl Sy o s
Ty jurst dhony wani 0 poxree o sake @ byeash ond you koo i wemd iy difforess boome we hove sommech
eing s with the tecdnoopy and s sk oveshoding of informueion Dve | ihink sometiess pople Jus et
lad, Thiry ik oy propde’s (houglets e thoir Souglib, and other poopls’s passcons e thor peeseons. 1 hink
st s sowmething ths is o big moe oo fior me

ather hand, It cam be
smaring s well 1 have
imade woane ameezing
fireeneds pyer e yeae,
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NAKASH AZIZ

Indian Music Composer and Singer
Tnterviewed by: The Editorial C | Made af Interview: (aline

X

wp, Kow dio you think sich s inflsence
fromn a yowig ape belped yoa B
chusing yeur passdon” How dos W
sl @ofluence  vesir  work B (he
presenl?

1 have slways had & connecton with
music, B beon around me and | hese
grorwm with b | bad 2 passion for mwsic
sioce @ youny ape sed 1 was able ux push
thivugh and sise. | have learnt o bt Fom
my Tamily and 1 sl incorpomie hal m
TRY. Mg

I Yeur Enther wos alse o stage simger wiss meed
to perform with ks brothers mnder the name
"Rema Roses'. Whal are some of (ke lessoms yon
Tearmi froos ko dusing vour early yesr?

T i el dtery il e Bl il () il dheil woms iy Nolgjiea
learning: Singing was @ process. i cune vatarally o bim and b be cogoyed the e by something 1 prickod wp foom biom,
5. The masie insdustry has evobved mussively over the past few years. Dees consumgption vis mmsiestrraming o pp belp (o the discoverubilliiy factor
Tor won-film oesic louncbes?

I b L thes ot indury has evisbved and | think forihe pood I an age uBere aversone can b heard, anybody e now pot thelr musk: ooline o ' o
st way L ik Fadhe Al Do any eoemee of he wodhl.

A& As m singer aned @ composer, yo om sl di d wrht twkes w somg 10 be perfect. Wihat do you think of the general change s taste of music sl
thee petilic b recend ﬁ—?hﬁm-hthdhh“,-r-hﬂrﬂmiﬂﬁﬂ
I Fee! tha the stz of the people will change from iime 1o e 2 B by has, | dhink s importan as (here §s o bt so music. | have slways adapied anid

embraced the changes in the industry. | personally Hie to connect with my andicnce.

5. Hiw afoes worklsg wilh dilferent musde consposers influence year erali and how do you iseorporate (hem |alo yosr persomal prajects?
Workimg wizh others gives. me diversity in my orall, | et v Leam more sad meore shout thedr sevies and |do incoeporate thisps | ave beamt 1o Berer mynell,

6. Whal, scosrding to you, deflermines the suovess of o song?
According i me. the penple. the anilience. desermine (he surcess. [ depossds om how well the songs. oonnect withs them.

TI0s exbremely challengiog be be o play back, skopes, goen Bhal snlile g comgaser, (e singer dois mol gol moch (e 10 Bor il e ewsenod of o soilg,
Have you ever Esced nay challenges in this sspect? 1 yes, bow did yoo prepare yoerself for the iransithan?

Yo o gt oo sl uations when you heve Tived fan kss sime wih. the soag, but IF yos have liked (he song sed & g om yom, | ok no huddic gomes b the way
of tha.

B Whai will you coméder vear frst hreak in ithe indusiry T

Samo Mlsha from the film Aisha would be the song that | wenld comsider as my fese 0 was sobelievably sarmeal and overwhelming w have my same feauned on
= e pover longaide fe paaverick Ami Trives, Though | sang p very smsll part §'was imoce s Bappy (o be & par of o Hinds Bl s Ressare (s sad
willl be Forewes prawful 3o people who mused in me sad my abilly snd gave me an oppomuniiy.

B, When your name iy connected o profocts like Kamars or Clrkas, which have cenneciod so wiell wiib the wodiemce, bow diocs 11 Belp you 10 increase
Yome reschY

The higgerihe films e bigper the roach, bl | abw helieve bl music finds it sodSence and every song: bas iy B, o big film just hefgs cut the trave] pmmey of
that sy amd renches. o wikder aufience a2 guicker thine. Being svovimed with these projects just gives me: happimess.

10 Your werk i ihe el of masl iranscends ibe boundaries of lnmpuage. What bs yowr lsspéraidon for soeeking in so many regional | ndwsirie?
1 Beel there is mo lnguage 1 swsic aml §am always molivalesd o iy something ses.

I8, Vow comsider AR, Rabiman and Pritam Chikraborty as your mosiors, Wihat bave you losrmd Toom beth ifese kegonds ihat vou thiak bave belped you
encel i your career?

Prinamn sirand ARR sir hold & sery importmss mobe s vy life. Their body of waordk speaks beyond wonds. Thedr humniling and modesty as we all know asc a great pan
dtHrq!rl—lll;l_Thdl!mn_Fhwhmdmmm_d:luh-nndbebﬂm'lhmrhm’ilmﬁ'mh-l_ni_m,n-hqlnt_trlnp
maore than ithe exrm mile and are al ways seeking w sirike & chaord w itk the ywonger, carrent & well as the older generation, be It in collabormion or the aliemp w
plesise thers s Dsteners. They have gubded mw o peveral ways sl have slwass encoosaped e o (ol my fessiion capecially wigh my mesic and ol allowed
e to ke femrkess and try nevw things so thae [ keep growing bn sy crafi sy thar | can achieve to be the g vemion of mryself.

12 Whaot by your message Tar Ehe studenis of 51 Navier's College ( Autonomousy, Kolksjs®

1t s without a3 doske very Emportani 0 keep growing and keep o check on your abilifes. Mewver lose nny apparmmity 8o learm froem your sessons. peens and

New und alien experionces always help. Koep trying sew ways of dofng the same thing, have discipline ol heost In something in life, COne seods jo be inonniml of
their navn life bevause we e responsihile for our scrions, Mo ape cam ke wwory wis you deserve except soarsedl. Belicve in the superior power,
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4
GARY BURCHETT

Head Editorial - Crickel - Star TV Network

mmimrvegsied by - The Edionad Comemsies | ode of meestew - Onfies

1) A let of whae you 084 bas chenged the way we ser T30 ericket day.
Hew da you come wp with new ideas and what is yeur crrative process?
My producer, o0 Jre gy saarching for crasthee autanomy - aomething that
mnnects the viewer b the spont. Yow sre looiing for mnovation whiist locling for
A prodiuct o echnigoe that inoreases the pansson and wadom of The fami but
#es bong them cloter b the spoart. By quite saty to inbroduce ghmmicha;
techndloghes that have the Mach, The Dl and (B whaties - But do hey have Ehe
subrstance? We started the Big Bah wieh Cricket Australia v 2001 They offered
me 8 bdamd camess for vy isedrs and Evtensied ther anlin support, AL s producer,
e i no Betoer brvitation, becacse then e only limeution b your owe
Irnagination. | was vy thankful that | had & team of percepthe, cufous ad
pragmats thinkers that really lowed sgeort, and more then thed, they loved sharing
I COvErape wilh e wiewers. You need o find innovationd that help grow your
wudience’s understanding of the game, There: hus been an educational stand 1o
wreryiking you do. Enteviainement sdde, it shold ghwe pou coniest in She way yeu
undersiand the pane. Ons of the bt examphes of thh wis when we mic'd wp
Shune Warmne. Ball by batl, Shans woukd Eabe o theough whiat he wat poing to do
nerl, 10 the wiewer ot borme bl to wndestand what he vt aboul B de belore
T bartsman did = & wonderbul axamplessd spores pags helogy

1) Innevation has always been ot the ceplre of your lesdership siyle
&5 a producer. How do you ensure that Che Intest techoologies are put
tn pisee and that your tesm adapes =ficently?

There v ro e way i bo hiey Technologhes are st info brosdcant, In Lict, o ot of
oricket technologes have come from miltary dewlopment. Technologies 1hat
miighk be usesd to search for people wio are turied undemeath the sof durmg

The X-Ecutive Vol. XIX

earthguakes, and 3 fellow produces hsd an idey that wivy G0 ot we use that
camers, v Con ol I the hotipofl, énd it can determine Pest, el Amd
whethier o1 notid was iriction when the bat paised the ball or wiether it Tk
e thigh pesl on the gove, S0, wmetimes he technclogien are already e,
It b o Lnderstandng ROw YOU G40 Corpodte it Sometimes, it s a
revene sitiaation, wheee you are slifing down with your prodcens having 2
BIrBIEIDITL B¢ BN SrROr S0 3N Yo Wk yoorsi ] W o crickat Tam
need? What tzchnologes! What Do we meed o do bo help BHluminaie the
garmal™ Ao you Henk sudecoo. Scem of e idess meesd e thes Eght of the
day, smome ol them o it bit koo cseadlatic. But, It b & wondedlal prncess 1o
underiiand how echnolegy can evolve spmsone’s viewing sxpersnde. And B
emure prodesing iUy about read resting. 8 lotof rehearuio see | heve Sean
brrentved 2 numbes of irals whvere Ehe fechaolopy was good on paper but the
E=tual appication of i jun Tl sheet. The other very Impsrtan companant
whes you broduce new iechnclegy | how does i ook visually? What ic the
Grapic | representanom (3 ey 10 umcher s aecl dipest T Descoase peopie
carhod thisk 160 Begh snd hard ot this age, | am pietty e (e slimben span
I wory short. Peophe 90 rod ward 1o Bhnb snymore. it s Lk desl mose, think
MAL Sa gy have To inDAaduce 8 Necheslogy Ral wien 1L IS pestaiTing o he
screen, bry Ghe inoks of i you com sy e, | have gotie™

3] A w lender of Star Indis, bow have you plansod your strategy o

koral Indian expactations considering that India has the
largest sports viewership? Do you think keeping yoursell im your
viewer's plece, or docs the particular show and its viewership play o
Buctor?
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mm 'nﬂ“mm-tummmmmm
B s v e it el axvicn | £outd harew et recrivedd. Because | am ant cresting
costant For my CEQ, | ks not ernstng costant [or my Ielidve geodaers nas wm |
Uﬂtwhmlhm_ihqm&m_
mwm—taumm-ﬁ-nmmmn
i, Tiow £ v et e 1o Sry e wasch 1 for lager, Inatally, P be
mm-ﬁﬂhmmm!m_mmﬁunuﬂm
e a2 il vl B et it that 8 eas oflenabve, it v just & comphstely different
sttt Aad iheos weis plodie that | parculiel wioukd nod hive gt on s 11 e 3
P LT program i ik, Bt 1ha s faat pute namse ol me and

L a b reflect you reaidy So need S underzand Wt makes yoee Ridenoes stick

- and | can anfy de that through the guidasce of my esimemed cofloagures, who wese

sovru o e finest prevucers nef only in cricen bt aisn in sy, and The S
Spodts Temn nol only hee 4 wealth of saellicel dalistioal pnd sdijodin

bl wndersianding How (a0l audiences 1e0ond and have a need 0o
nistk et feed s 1 had 80 waatch @ bt ol eeriene. 2 dot ol e, anet | engaged i
commrialion wilh iy peer segularty aboul whal India sdisnce ey and
TR R TTETEEn tham Bt | EWWYY S50 NN viawer W ERSL | BNk tha
Linuige o Staaialing & Unsal Sl wlbl IRbieng SO0 1D i RhE
enarkets, in i cate Indan ssfiences, & crithdl | 51 bellewe o gosed sty b
wplincait iy S foat Courmien o the glolse, | #o ko that hroaczaitisg, acd in my
e of s, Enear lebeviid, 4 3158 3 LeAE SF 0 ST A tharE Sie My
creative and ediborial and technical dewices thatl yow cas inlroduce thal can o
Butliencts Srouse Th glote 55 1 i & combinalion of hings, & good wony &4
Eoodd woony firet end dgremd. 1 i f ivteresting 3nd you have pot B Rghe wbiech
matter, the right characiens, She 1ight crenthee approach then | am atimlutely
ot e e vl W AP OLIT AT WIS

&) A lot of what you did relevented the way we see T20 ericken now,
Hiow do yom enhanse the viewer's experience given (hel there ane s

many different tavtes andd beflefs?
Heshrglegy is very impertind B i net B Sackbone of any srodaton. Neler i
Mhuhmwiwﬁ%%hw-h
* #rLaL 1 1 LiSabe8 100 B oy
mﬂmhﬁhﬂﬂnﬂ“uﬁmhm-mﬂ.h&
mhmh-mmnmahmmhmlm
nhmmmrmuumww
JerEng, & er et meseh e & @ Frusteh 1 tha
h_ﬂd-&qs-'mipm”maﬂm
g e oy e viermed, snd pisg yoe nuppely of lommudin thel
e s e wikh yoer ovm bocis it 3 thet o e icrona i S erpl, Sa
m-mmmmmu-u‘umm
hmthlwhq“lﬂqh“mmi
" At e " . . "R g,

v e gl e tanilly geruae

5} Vou sre somecne W hi & successiul career in e spectram of
speria. What would b year advice to the enes whe waok o coter the
world of sporis bt are clmeles: abost (he different career
opportunities (= this secter?

1 think ghes s & suesiicon every young sdull, oy teemager ancd aven rvery child
kot hiemadives Seow g § Rl my dreanss? How oo | do whad | ik is my Calling
hﬁ?mhh‘m_uhm#mn.ﬂll-hk
Io sy Sporty alarn shd Biged i you need o five Esemplan
mﬂmmuﬂmmum;ﬂhmw
wndersiand Ehe imgorance of dre sificaiion n o wriling Syles whether oo
bl Do, R o we e SCrhped VT, wblhar you vrils an’dle gueseslionns
e Ipfaris o anparti. Weswving (hed yom Soveesi the commenicafien wifs (9
actasily o this b well i3 fe loundation. Thes ke argihing e in ket is sboot
reiatmnahie bailding Yow meed to pick up Be shome, pou teed (D e emarks asd
Tt piciple leea your mvari, | undbrytand 1 e aee @ 1T o0 1B yoar oR nd you,
yoursell How do i sed Temel wrhen Fdan't fave ey dustny expenence? And it
B Rk gueitisn. Pedple will shwiyy Bnd an Bstuse 19 4y A2 1 G el alter
esiabirchel prople o | do not haree the Ve, il yooe e 1o show your
dadicafion. pour eniwsissm hacked with your abilily and pve psople 3 reanan
ey ey voeldl Rak s o Inevitabily, shen yod reech oul o somaone ihae Nk
inatance you s probebly gosna be morking for e Se thac's your foot in T
woar. M i vaay be work for fres bacaene you. have bs prove youral Bt o meed
hl‘ﬁhﬂmhﬁhm“m:ﬂmlﬁﬂqdmﬁ
1ot (Rt indiviguat and wele poor Gase. Bt do not o iDin & Nowery or over-
s maet. fou need b vy core valers Brue. Du mt s d o
VT TN M I T MUty
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@) You've had the peivilegde of belng past of & brosdcast tesm that has
ovarseen the of svents of the highest order ncross o myrind of
sparis. fm a persenal moie, which sport do you connest with ihe mesi?
The spoits thisd | i o gemarily soe Ciicket, Footbu®, Fasni, Sepes B,
Bradl e OByspoic Cinrrupt. Thon Frigesd Rastiulyéng et e sing 94 @ [rosdoman i 10 dailon
~H i Bhwew and o halll hawrs of high octane deami. Sjpord e e hak slwers tean
st kated wieh thewtne - She beauty of & ks thad it & wnncriplef, o @ not kinsw wha
it ) OGLNETMEAE 3NC WAL AR oL PEan 10 De Seed thiie b SlwieA & Rigure of
dadenain and fght. TI0 orichit raally changed 1 game ke the besiss becess in &
ST a5 W 51 15 B O O I8 DAMITIS Bl Mypicially 21 sigiel st P hatl
n shwarps fiying. For sporty broodcastny, it i Alwayn Getior when e battave 8o
partecalady wrll Brcauie thart's notheng bedler than seeing the ball fiping over the
Dmandary inr s i isdla, e sanfsction | et from workng on tee IPL i darpely
down t (he deerat and imgusoned suggee Dae fram the Les. They provide 2
sndtiach and chane e ne i guiting sminnmen | Rve s Eutagsan
footiad cormes Cioae in the may i fam erEeacy e gt Bien you the L and
high performance athinies covpled with top quaiity brosdcast, they fead off sach
oitsey. Second weuld b Coflege Foottal o MFL Lie crichet prosdcen, wh need e
b rasdy with content for when e esin Comn dnd IeTe & Sn Opporety I
brosdesu slle svery sngle deiweey, b Lhe ML, & i guile simile, Preducery e en
theedr been 33 firus material to: keep the waeerr s atention. Spors b these thus make:
it et DR hee 2 neisirios s prodocens o the worid.

bocksT What is your grestest inspiration wies you st down Lo write
something?

1 alloy it ol vt evqoryrreend wbvent | wribe alond sy frmeeds. | Sm an deid traesiler, |
uree e ety envough Ao el most of tee weorfd with me wile and with my e
Azugirien. | Knd When | (s siop Snd 1 on Reget sh he st e (s o dien
commurmes. me, hen | baree my chaeiny and then § ciswrite. | puemad B 1o et stout
Ty o pupencey s Ay 1o gyt thewm obe cocbest. i | had e sty s ihe
im0 wrine Betion e weriie croativaty But | b 1o Bng Bt s st cathartic fu
e b vt akpul e wed | em e, the nay Ghat | em engaged in iy wordd and
WAL mewrcs | guess i |3 simest Blographical Alrment e chary entiet. Bet met of
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BRANDIEACE

Companies must a}mysheuadyln this cunwnpor:qmddmmhpiug m:lfm:mplandmm
Every missed opportunity has the potential to cost a company its marker share and, in extreme
circumstances, even its existence since the external environment is constantly changing. Startups go from
rusty Honda Civics to Ferrari riches. Negligence, a lack of adaptability, a flawed market analysis, among
many other things, have the power to eliminate a company from its field of competition. Companies are
overthrown and power structures are altered in the blink of an eye. But where have we seen this most
recently? Let's see,

How Fujifilm beat Kodak ?

Why did we choose to compare Fujifilm with Kodak?

In the sixties and the seventies, Kodak was dominaring this sector. It was riding an all-time high on the
sales front and in 1976, at the pinnacle of their success, Kedak became so dominant that they practically
pushed their competitors off the marker. However, they nearly crashed from their spectacular high with
the advent of the digital age. Mulcxodakwsmmﬂngmhﬂyluh&dahmﬂumr,rdlﬁlm
recognised the changing trends of the marker and acted accordingly to diversify itself. Even though beth
companies were faced with similar challenges, their different approaches towards it resulted in different
outcomes. This case study highlighes the importance of foresightedness while running a business. Let us
have a look ar how this was achieved.

In the year 2000, just before the digital era ook over, Rodak
recorded over 72% of its sales in film as compared to Fujifilm's,
which stoed at 60%, In 2001, the film sales peaked worldwide, bur as
we know, a peak always conceals a m&emnﬂquﬂhtﬁi&
case, it definively did.

A steep decline in the overall profitability of Kedak has been
observed over the course of 1t years. Even after experiencing a
glorious time ar the market, the company suffered huge losses at the
hards of its own negligence and complacency.

So, now a burning question arises- How did Fujifilm manage to
thrive and prosper in these dire and suffocating circumstances?

The magic potion that helped Fujifilm stay afloar was - J I

diversification. Compared to 2000, the movie markes shrank by
less than 10% in 2010. However, over the course of these 1o years,
Fujifilm, which had previously relied on the sale of film for 6o% of
its revenue, was able to successfully diversify and increase its
revenue by 57%.

The management first restructured its film industry by scaling down production lines and discontinuing
superfluous facilities. The president then discovered how Fujifilm technologies could be used for curting-
edge industries like cosmetics, pharmaceuticals, and highly functional materials, For instance, the
business correctly predicted the broadening scope of LED panels and made significant investments in it
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The engineer developed FUNITAC, a range of high-performance films indispensable for the production of
LCD panels for TVs, laptops, and cellphones, by capitalizing on the photo film technology. 70% of the
market for provective LCD polarizer films is mwpmmnd]ryl’min

Meanwhile, the company's lab infrastracture was employed by Fujifilm's pharmaceutical division to
produce new medications. The business also creates novel viral vaccines and gene therapies in addition to
conducting research on cancer, Alzheimer's, and a variety of other disorders.

The company's extensive research and development mdtehl&mhmllumﬁwﬁm!dzmwiﬁugw
of unique medicinal uses. These include mammography, medical informatics, and digital x-ray

diagnostics systems.

A Tale of Two Flm Manufacturers
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Conclusion

Kodak, as a company, failed in various aspects where Fujifilm thrived. A detailed inspection reveals that
the issue with the shift in market preferences and Kodak's decline wasn't related to a dearth of sales, Even
after a huge shift in the preference pattern of consumers, Kodak was able to maintain decent sales. The
company was even able to offset their declining film sales with digital imaging revenue but it was the
inability 1o make profits thar eventually led 1o the demise of the company. They endured 1 loss of s60 with
every digital camera sold, The company was bleeding cash and when left with no mode for revival, filed for
bankruptey in the year 2012,

Kodak refused to accept the inevitable- the digital wave that was appmchingmddmn.rnmgm
overthrow the company which ruled the 70s. It failed for the same reason Fujifilm survived -
diversification. Fujifilm was able to foresee the photography business faltering and altered its course of
action accordingly to survive in the new era. :

When Kodak finally embraced the new system, it fought in the exact wrong way- committing resources
aggressively and too soon. They invested in digital cameras, inkjet printers and all other markets that were
racing to the bottom, ummmrgwmmmmmhmmm
rigidity, short sightedness, haughty attitude towards the dynamic market, all drove Kodak o its grave.
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OU1 OF 1HE BOX

Rules are made ta be broken, right? We hear and see this phrase a lot on the Interner nowadays.
But does it actually hold true? Well, the answer to that question can be paradoxical. Some
believe one should always go by the books while others do not mind bending the rules a lirtle bit
and going the unconventional route in order to achieve their goals.

Entreprencurs and business ivons can be rule-breakers as well. Bur they break the rules in an
intelligent and calculative manner. “Out of the Box" unfolds the names of all those business
leaders who succeeded withour playing by the rules. These business personalities are constantly
busting myths abour how 1o succeed. Some might be known to you while others can turn out ro
be quite a surprise.

1_Mark Zuckerberg ﬁ facebook

Rule Broken: It’s all about the bottom line/ Growth can be interpreted only in terms of profit.

Mark Zuckerberg, the co-founder of Facebook, is
responsible for the creation of one of the most
popular services on the internec. Even though
Facebook is one of the most successful companies
across the globe, many still question if it can do
better. In a May interview with Wired magazine,
Mark Zuckerberg admited: “We make enough
money. Right, I mean, we are keeping things
running; we are growing at the rate we want to.”
In addition to that, he refected purchase offers
and even capital investments. Hence, focusing on
overall market growth rather than higher profits.

(:J Comment £ Share
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3. Steve Jobs

Rule Broken: Always work for an established company/
Always put the goals of the company before your own goals
if you want to succeed.

Throughout his career, CEO and co-founder of Apple, Steve Jobs has given up
oppormunities to work with large organizations if they didn't serve his vision. When he
returned to Apple in 1996, the firm was far from becoming the behemoth it is today.
Apple was not exactly the most desirable job that Jobs could have gotten due to its
failing revenues and market share. The plan Steve had for the business, though, was
more important than any of Apple’s problems.

4.Bill Cates

Rule Broken- Propey formal education/ a university degree

i %, b ¥, '! 1 -'I i
v ghe ineapventional route, igesta blis):.

1

. Naphia fhge wi Bursy

= Al BesrSellen  Mobdes M - BT FaalisR  MiEw Releaied B Shapping mace easy | Dawnldoad the app

5. Jeff Bezos
s

Rule Brolen: Do nod try fo focus on foa Ehings simuliancously,
[Focus o ome thimg and try to tuvn It into e sueress.

About

Amapon.com, one of the carly leaders in anline shopping. ance facused only om books. It
is currently at ihe forefront of Web devclopment, revolutionizing how consumess
purchase and cell 2 variety of goods, indading makeup, ppliamces, movies, amd mussic.
Imstead of ju st focucing on Amazon as an enline retall s100e, CEO 20d Founder Joff Bezns
checided te tap into mone and more muarkes. From Amazon Prisne 10 Amazon Mesg,
Beros rurned an online book store into a muld-milion dollar brand thae conslses of a
nizmber of successfully nen sab-brands.
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MR. PRASHANT

1. How did your education at such a famed institute such as 5P Jain help you excel in your career?
| thiink the most Ll et takeawiy for me would be that -[Ir.:r:'q -.u|‘:|:.-4l' aned even betore, 1 was not a very avid reader
burt you know, SP Jain had verious workshops on various books with large companies like YWalmart where we have to
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3. Can you tell us about yvour personal interests outside of work, and how you balance them with your professional
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4. What do vou think sets the PS Group apart from other companies, and how do you maintain a comperitive edge
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5. How does the PS Group approach innovation and stay alicad of tremds in the induostry?
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6, Having been investing in multiple startups over the past few years, how do you think we as a country can
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an you tell us about the company’s approach to

PS5 Group has been featured on Grear Places to Work. C
employee engagement and ereating a positive workplace culture?
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FINE LINE BETWEEN
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People always perceive optimism and realism as two sides of the same coin— but is that truly
the case? While both perspectives throw light on having a positive outlook towards life, there
exists a considerable divergence between the two ideologies. Optimism is a propulsion
towards keeping hope and choosing to look on the bright side, even in the face of adversity, It's
about believing that things will eventually get better, regardless of the challenges one faces
today. It is the pivot of the very essence of serendipity. Realism, on the contrary, is about
making peace with the rite of passage, It’s about wilnessing the world as it is, without
rose-tinted glasses. Irrespective of its insinuating character, optimism is considered to be a
positive trajectory of thought, while realism s met with appalling criticism, This aids
optimists in becoming more prone to taking risks. This is because optimism can help one see
the silver lining in every cloud, whereas realism can help us accept difficult situations and
maove on. The standing contention between an optimist and a realist is not whether they see the
glass as half full or half empty. Rather, the point of commonality is that they believe that the
glass can be refilled. Optimists have a more positive outlook on life, believing that things will
eventually work out for the best. Realists, on the other hand, are more pragmatic and believe
that it’s important to be prepared for the worst.

The world has observed great economic and emotional barriers towards growth, such as the
COVID-19 pandemic, the Ukraine-Russian War, not to mention the daily efforts to improve
the standards of living. Being an aspiring contender in the race of living the best life, people
are found te have the undiminishing desire to always stand out from the crowd. Little do they
realise that they're trying to seek something that has no concrete limitations. Today, we live in
an eérn where nobody stops speaking about the importance of adopting a positive attitude
towards life and how positivity is a lifestvle. Great lengths have been spoken about the power
of manifestation but it is imperative to understand that no amount of optimism actually
translates without an immaculate push of hard work. It is undebatable that a positive mind
radiates hope and a relentless zeal to convert goals into reality. However, after a point, people
tend to forget that there exists a fine line between optimism and unrealism. More often than
not, people thread past the boundaries of optimism and reach a point where they begin to
invest their energy into unrealistic hopes and desires. This point where these two very similar
yet extremely different worlds collide, is where man linds himsell to be trapped within a
labyrinth of questions about what might have possibly gone wrong, with no one but himself to
blame, Optimism and unrealism are not mutually exclusive, Some optimists are also realists,
and some are neither. In between these extremes lie those who subseribe to a more balanced
outlook on life, Everything in this universe is governed by balance, which is why there are
both optimists and realists in the world. The optimists need the realists to keep them away
from soaring too close to the sun. And the realists? As it happens, without the optimists, they
might never get off the ground.

L2
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PERCLEPTIONS BEHIND

Fashion s a constantly E,..-ufl..'ll"_L_} F)ht’"h_,l'l"-f.ﬁun that reflects the spirit of the times. It represents the
collective consciousness of a culture, shoped by historical, social, ecanomic, ’Jﬂ’i technotogical
tactors. Foshion trends are not simply obout clothes, but rather the broader context of the world in
which we live. In this article, we will sxplore the parception behind fashion trends and how they
reflect and influence our culture,

Perception is a complex process that involves the interpretation of sensory stimuli It plays o crucial
role in fashion, as it influences how we perceive and respond to different styles, colors, and fabrics
Perception s not only about what we see but olso about what we lesl and what we think. Fashion
designers aond Mmorketers undarstand the power of perceplion and use it [0 creale conmpelling
tashion trends that appeal to our emotions and aspirations

One of the key drivers of fashion trends is sociol perception. People often follow foshion trends to
signal their social stotus, group affiliotion, or cultural identity. For example, in the 1950s, the
emergence of the teenager as a distinct socinl group led to the rise of youth-oriented fashion trends
such as denim jeans, leather jockets, ond sneakers, In the 1980s, the rise of consumerism ond the
cult o EF.\|GE3I':['_I,' led o the pmingrn!i:&n of |LE!L£H‘J brands aond ITﬂEEigﬂQI obels

Anotherimportant factor that shopas fashion trends 1s economic parception. Economic trends such
os recessions, booms, and consurmer confidence have o significant impaoct on fashion. During
pericds of economic hardship, people tend to opt for more practical and affordable clothing, while
in times of economic growth, they are more likely 1o indulge in luxury and foshicnable items. For
example, during the Greal Depression of the 19308 people wore simple, practical clothing madae of
i.|1px|')|=-n°u.r+" materials, white in the post=war economic boom ef the 1950s. women embraced
ferninine and glamorous styles,

Technolagical advancements also ploy o crucial role in shoping fashion trends. Mew materiols,
rmanuiccturing techniques, and digital inncvations enable designers to create novel and exciting
tashion iterms. For exampls, the development of synthetic fabrics im the 1950s and 1960z led to the

emergence of new fashion trends such as vinyl and polyester cimhing. The rise of social medio and
e-commerce plotlorms in the 2Ist century has also transformed the tashion industry, enabling
designers and retailers to reach o global oudience and respond maore quickly to chonging fashion
trends,

There are numerous examples of rendsatlers who have influenced paople In various woays. Here are
a lew examples:

Audray Hepburm - Audrey Hepbum was a beloved actress ond fashion icon known for her classic
and elegont style. She popularized the ‘little black dress” in the film Breakiast ot Titanys and
inspired women around the world with her effortless and sophisticated fashion sense

Coco Chanel Coco Chanel wos a trendsetter who revolutionized the foshion industry., She
introduced new styles like the little block dress and Chanel suit, and her influence can still be seen in
the fashion industry today,

Michoel Jordan: Michael Jordon is o trendsetter who revolutionized the bosketball industry. His style
of play and his sneakers, tha Air Jordans, have influenced the sport and fashion industry, Inspinng
many people to pursua their passion (or baskatball

In conclusion, fashion trends ore o product of ljt'ftuplir)nn They reflect the collective consciousness
of o culiure and are s "111[.{-[] by soC iol, economic, ond technological foclors. Perc ept

crucial role in fashion, as it iﬂHLIPr‘f““‘ how we perceive and respond to different styles,

fabrics. Fashion trends not only refiect but also influence our cuiture, shoping our :fhmfii s, bhaliefs
ond behaviors. Understanding the perception behind foshion trends can help us appreciate the
power of fashion and its impact on our lives
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EXPLORING THE TRANSFORMATIVE POWER OF

< AR-VR

augmented Reality (AR) and Virtual Reality (VR) are two of the most talked-about technologies of the
past decade. They have the potential to transtorm the way we interact with the world around us,
opening up new opporiunities for education, entertainment, ond business. In this article, we will
explore what AR and VR ara, how they work, and some of their applications.

AR is o technology thot overlays digital imformaotion on top of the real world. it is ochieved using o
combination of sensors, caomeros, ond software to recognize the physicol environment and project
virtual objects or Information onto [t One of the most tamous examples of AR technology |s the
popular mobile garmne Pokermon Go, whare users use their smartphones to capture virtual Pokemon
overiaid onto thelr physical surroundings

VR, on the other hand, s a technology thal Immarses users In a completely digital envirshment. it Is
achieved using spechalized haeadsets, gloves, and othear s5ensors that track the users movaments and
translate them into the virtual environment. VR technology creates a sense ol presence, whera the
user leels like they are physically present in the digital world

VR can transport students to different time periods ond historical events, allowing them to explora and
experience them in a more interactive way. This approach can help students to better understand
historical contaxts and avents, making their learming expenence more immaersive and engaging

In entertainment, AR and VR can be used te create immersive expeariences lor gamers or viewers, VR
headsets con ransport users to new warlds or environments, while AR overlays can anhance the
viewing experience ol a |ive sports event,

In business, AR and VR have the potential ta revolutionize the way we work, from training employeas
to visualizing new products or designs. For example, architects can use AR to overlay o digital model
of a building onto a physical site, allowing them to visualize the finished product in real time.

AR and VR technologies are being utilized by various
companigs in different industries te snhance their
products, services, aond operations. Companies such as
Google, Facebook, Apple, and Microseft have invested
heavily in AR and VR technologies, with platforms and
products such os Google Glass, Oculus VR, ARKit. and
HoloLens. Other companies like IKEA and Volkswagen
have also baen exploring the use of AR ond VR 1o
gnhance their cistomer experience and employee
training respectively. As the technology continues to
evoive, we can expect to see maore companias explonng
the use of AR and VR to imnovate and Improve thelr
business processes
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ot .

The fun after the lectores,

Toas of memories between these wall siroctures:
mmmmmm;m

Only weo know the struggle behind breaking one rule.

Chill out there, in case you're having a

For 75% attendance wo always checked the website,
And class aoles were termed a8 inslghts,

Cause those are the serious aspects of college,
Amongst all the fun and privilege.

Unlike school, we did mot stay here for & decade,
Bul the memories we made bere can never fade,

Whatever be, our fife wax the best of all,
Something which will be close to our hearts to recalll
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OF 2023
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BATCH OF 2023
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BATCH OF 2023
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Your Aim.

Our Goal.

JRK group effers diverse
financial services including
Research-based Equity Broking,
Wealth Management
(distribution services in Mutual
Funds, PMS, Structured Products,
Bands, etc.) and General
Insurance to distinet groups-
Incividuals, Private Clisnts and
Corporates.

All our services are back by an
in-depth research unit, and each
unit is positioned to cater o our
clients’ most diverse financial
needs,

‘We aim to be a distinct beader in ever-evolving disruptive innovation in the field of Finance with virtues of
Trust, Integrity and @ Strong Governance Framework.

What We Offer
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NIRMAN
GROUP

(Promoter & Developer)

WE ALWAYS BELIEVE IN BETTER LIVING

Visit us at: nirmangroup.info

ABO!JT FLEKﬁEVEB
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'L' J'l.'l THE HE,I

LT ANMD & TEA

CUARANTEE ONLY ONE THING AND TH
4T

HAVE AS WELL, W

- SHUVAM CHANDRA
FOUNDER OF FLEX4EVER
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3 Decades | 140+ Completed Projects | 20+ Green Projects Under Development | 15,000+ Happy Families
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STALWARTS

INVESTORS
ENTREPRENEURS
EXECUTIVES

family businessmen

newly engaged

newly married

NEW PARENTS

WORKING
RETIRING

M O VI NG

DELVING
DCUBTFUL

HOPEFUL

WONDERING

EXCITED

AMBITIOUS
THE PRIM
THE PROPER
THE METICULOUS..

Homes For Everyone

Find yours at

www.psgroup.in

PS ROUP

It’s Familytime
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