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HALLOWEEN IS A TIME FOR TRIOKS TREATS
AND EVERYTHING INBETWEEN.

19% OF SNAPCHATTERS IN THE NETHERLANDS PLAN
'HALLOWEEN ONE WEEKOR ONE DAY BEFORE... .
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START THEIR
HALLOWEEN PLANNING
ONE WEEK OR ONE 3 MI'ONTH'T".

MONTH BEFORE"

SNAPCHAT IS THE PERFECT PLACETOCELEBRATE HALLOWEEN
THERE ARE4,5M. MAUON SNAPCHAT INTHE NETHERLANDS?

CREATE BRANDED MOMENTS

BY LEVERAGING SNAPCHAT'S
EXTENSIVE CATALOGUE OF PRE-BUILT,
HIGHLY ENGAGING HALLOWEEN LENSES.

SPOOKY STATS ON SNAPOHAT

OF SNAPCHATTERS IN THE

NETHERLANDS SAY
HALLOWEEN IS MEANINGFUL.:>

+20%

MAKE PURCHASES ' INCREASE IN STORY POSTS BY

FOR HALLOWEEN.* SNAPCHATTERSIN THE
NETHERLANDS ON
HALLOWEEN COMPARED TO
THE PRIOR 14 DAY AVERAGE.’

1. 2022 NRG study commissioned by Snap Inc. | Base: Snapchatters celebrating Halloween (n=139)| Q: When do you first start to plan for Halloween?

2. Snap Inc. Internal data Q4 2022
3. 2022 NRG study commissioned by Snap Inc. | Base: Snapchatters celebrating Halloween (n=127) | Q: How meaningful is this celebration or moment to you?
4. 2022 NRG study commissioned by Snap Inc. | Base: Snapchatters celebrating Halloween (n=127)| Q: How do you celebrate Halloween?

5. Snap Inc. internal data October 31, 2022 vs. October 17-30, 2022



