‘ Business

Snapchat Brings
People Together

During Ramadan

The holy month of Ramadan is about relationships
and spiritual connection. And Snapchat is the go-to
platform for people to get inspired, share purchases,
and capture memories.’

Connecting More Customers to your Business

9% 10B L

89% of Snapchatters say On average, Snapchatters Snapchat is the #1 platform
Snapchat is where they share viewed over 10 billion Stories for being part of the
their most meaningful moments each day in Saudi Arabia.? Ramadan culture.*

when celebrating.?

Tips for Growing Your Business
During Ramadan

Observing Ramadan in your marketing efforts is a great way to connect with potential customers. It’s crucial that your
Snapchat campaign hits the mark with the right creative, data, and tactics. — particularly when running ads during a time
dedicated to family and intense spiritual introspection.

The Right Creative

Focus on one key message, and include a clear call to action that's localized for your
audience.

We recommend 5-10 second Video Ads. Additionally, we recommend 2-3 Video Ads
per Ad Set, with one Story Ad for each set.

Tailor your content to resonate with regional nuances, traditions, and cultural aspects
of Ramadan. Imagery that communicates the value of family and connection is
critical.

Personalize your messaging for your audiences across each level of the funnel. Craft
your messaging for specific gender/age groups.

Develop a comprehensive content calendar for Ramadan + Eid and update content
accordingly. Rotate creatives every 2-3 weeks to avoid creative fatigue.

The Right Data

« Ensure the Snap Pixel and CAPI are properly set up with a good Event _
Quality Score (ideally higher than 6). Harness the capabilities of Snap Pixel

to measure the impact of your ads and optimize your campaigns. (
Use Audience Insights to uncover your best audience attributes. Find your /\/'

most relevant data in Snapchat Ads Manager on the Manage Ads page to

track your KPls. d N
Create Pixel based Custom Audiences, CRM Lists and their Lookalikes to A

benefit from your valuable data. Build Custom Audiences to put data from H H H °
the Snap Pixel and/or your customer lists to work so you can create highly U U

targeted campaigns.

Broaden your audience to give the system the needed flexibility to drive
optimal performance. °
Allow 2-3 days between each campaign adjustment to allow the system

time to learn.

The Right Tactics

» Achieve your business goals by activating full funnel approach (awareness,
consideration, conversion) to tap into new audiences across the purchase
journey.

« Each stage of Ramadan requires specific objectives—like increasing
awareness (pre-Ramadan) or boosting online sales (during Ramadan).

« Target Snapchatters based on their interactions with your business e.g.
have specific communication for your regular vs new customers.

« Target specific Snapchatters or exclude audiences based on your

objective.

Increase your bids and focus on prospecting to gather learnings, gain

competitive advantage and lay the foundation for a successful Ramadan

campaign.

. « Maximize your bids to reach the target audience effectively.

Follow the highest suggested bid before the season and increase bids to

2-3X during the season.

« Make bid adjustments in small 10-20% Increments.

« Sustain your activity during and post-Eid to reach lapsed shoppers through
retargeting and creating a sense of urgency on limited-time offers

» Map out your ad goals during the post-Ramadan Eid celebration, when the
focus is on spirituality.

C

x *

Plan Your Ramadan Campaign

Snapchat offers a suite of captivating ad formats to connect with your target customer. Snap Ads, Story Ads,

Collection Ads, Commercial Ads and AR Lenses are great starting points for quickly launching an ad on Snapchat.

12022 Ipsos Reimagining Ramadan Study commissioned by Snap Inc. | Base Snapchat Saudi = 568 | Facebook = 423 | TikTok = 527 | Instagram = 555 QSM3.1.1 Based
on your experience during Ramadan 2022, with which platforms would you associate the following statements. Statement: Part of Ramadan customs & traditions
22022 NRG study commissioned by Snap Inc. | Base: Snapchatters (n=978) | Q: How well does each of the following describe Snapchat?

2 Snapchat internal data April 1st - May, 7 2022

42022 Ipsos Reimagining Ramadan Study commissioned by Snap Inc. | Base Snapchat Saudi = 568 | Facebook = 423 | TikTok = 527 | Instagram = 555 QSM3.1.1 Based
on your experience during Ramadan 2022, with which platforms would you associate the following statements. Statement: Part of Ramadan customs & traditions


https://businesshelp.snapchat.com/s/article/image-video-ads
https://businesshelp.snapchat.com/s/topic/0TO8b000000P7kbGAC/story-ads
https://businesshelp.snapchat.com/s/article/about-collection-ads
https://businesshelp.snapchat.com/s/article/commercial-specs
https://businesshelp.snapchat.com/s/article/lens-specs
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