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We are the pioneers of connected, technology-enabled
audio systems for kids and provider of premium, curated audio content



Our ecosystem 1s tailored to the needs of young families by
providing a playful, safe and screen-free audio experience

el 9'am'ebax- Smart, connected audio
player allows for a large installed base,
anchoring our proprietary ecosystem

M.’ Extensive and constantly

growing choice of over 600 exciting
characters (with premium content) are

&

% {riggenng steady usage and repurchases

Dm: We understand our consumers

thanks to our data-driven and
msight-supported business model
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Supernior content distribution requires proprietary tech platform v
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Our business model in a nutshell

Our platform is .. fueling our razorblade ... and adding high margin
exponentially growing with business model with highly products to our Tonies
more and more predictable Tonie sales universe
Tonieboxes...

Subscription-like cohorts Cumulative Accessories and digital content

Cumulative Tonieboxes sold (Q4'16-Q1'22 in #)

(Q4'16-Q122 in #)
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A winning business model accelerating further

Accelerating growth, bullding the largest International expansion exceeding plan
platform n the market and following DACH blueprint
4 N O A g o N (0 A
EUR 188m 40% | - 19% EUR 20m
Group Revenue 2021 YoY Revenue growth international Revenue in 2021 US Revenue 2021
\_ NG y, W vs. 7% PY )L (+25% vs. Plan) y

Continuing our razorblade business model Consclous growth investments on the back
with highly predictable Tonie sales of a profitable DACH business
g ‘N \ ( Y [ _ N
3.7/m 44m 54.1% (+4pp) Profitable
Tonieboxes sold Tonies sold Gross margin 2021 DACH business
\_ _untilend of Q1 2022 ) . untilend of Q1 2022 ) \_ J \_ _J

~EUR 10m



Key investment highlhights

Huge Market Newly created multi-billilon Euro product category tapping into adjacent connected
Opportunity audio, streaming as well as kids gaming and toys segments

Pioneer with category-defiming offering as first device in the kid's room, high

Differentiatin
P J brand loyalty and differentiating value proposition, leveraging first-mover

Positioning advantage
Z Tech-enabled Scalable, asset-light razor-blade business model, building on continuously
Business Model growing installed base and data-driven content creation
" ®
M tonies’
L 4 Brand Beloved D2C brand with a fast-growing and highly loyal fanbase, anchored by
jl’ Loyalty the unique tonies experience and its proprietary ecosystem
5 Proven Track-record of outstanding growth and proven profitability backed by an
Track-Record active and sticky customer base and attractive unit economics
Accelerated Clear building blocks for sustainable growth as part of strategic roadmap, utilizing

Growth tonies’ tech platform for further global expansion




Market Positioning Business model Brand Financial track-record Growth opportunities

We have created a new multi-bilhion Euro category in the

iIntersection of four huge consumer markets S Ef
| [5 —
et #1: warket #2 PR, el
&‘\3‘( Gaming ond Ga me\:} A 5 (SN
R\ ( 7’7,0& Connected toys market
EUR 136bn EUR 70bn ¥ ¥
7% CAGR 3% CAGR EURbn
(2020A-25E) (2020A-25E) .~ 1\
16
| 16% CAGR
(2020A-25E)
4
EUR 16bn EUR 52bn
10% CAGR 137% CAGR
(2020A-25E) (2020A-25E)
3

Note(s): Global market sizes refer to 2020, unless stated otherwise
Source(s): Leading consulting firm



Market Positioning \ Business model Brand Financial track-record Growth opportunities

Toniebox 1s the first connected device to enter the

child’'s room

M tonies” 1+

O

amazon alexa

tonies’ Kids

First-Mover Advantage
Dlevsp  NETFLIY ~ Prime

Note(s): Not recommended for kids below the age of 3



Market Positioning Business model \ Brand Financial track-record Growth opportunities

Our business model is based on a tech-driven, highly scalable
D2C platform, leveraging our proprietary ecosystem

Fouies

Content key and toy for Enabling other products to Additional digital content
children function like Tonies (series) for physical Tonies

10

Note(s): All prices shown refer to DACH market, (1) Including potential future price ranges for planned accessories categories



Market | Positioning | Business model | Brand ~ Financial track-record | Growth opportunities

Proven business model with clear focus on value creation

Data-drniven content production Distribution

Contract Third party Proprietary

. . . . Go-to-market
manufacturing licensing content creation

o tonie%
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o BARNES NOBLE

Deep design expertise, Strong licensor Competitive edge Brand with
patented product (incl. relationships, best in through tech-stack and strong pull for omni-
own production technology) class license management continuous data flow channel approach
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https://tonies.com/de-de/shop/kreativ-tonies/
https://tonies.com/de-de/shop/tonieboxen/

Market | Positioning | Business model | Brand . Financial track-record | Growth opportunities |

Tonies Originals are as popular as today's renowned artists

———————e —_— e —— S - —_— —_—

4 of our Tonies Originals are already under the Top 10 best selling Tonies!!

P— — e =

Cosmo The Dog — Play and motion songs Ed Sheeran & Justin Bieber — ,I Don't Care"®

hehehy hehehy

Animal songs

Billie Eilish — ,Ocean Eyes"@

Katy Perry feat. Nicki Minaj — ,Swish Swish” @)

J°

Note(s): (1) Unit sales refer to DACH, (2) Music recording certifications for German unit sales, &‘ = 200,000 units sold 12



Market Positioning Business model Brand Financial track-record Growth opportunities

tonies’ content-driven flywheel provides comprehensive
customer data -

Thanks to car data-dsiven Wd’%

we audesstand ot usess

..what they listen for,
where and when

..how often and how
long they listen for

..how many users share
a box

..how intensively they
engage with the platform

Data Daty

[/

13



Market Positioning Business model Brand | Financial track-record Growth opportunities

Truly excited customers are the heart of our active fanbase

———

High brand
identification

"‘90 > 270 If/fans on Facebook

= ot 75 > 160 k organized in
| - active groups — the biggest
S\ \. e~

- 70

— vl L“/ ~= b Sy =S|
‘ - Q) (| L)) [ N—
.__._;__-_/_ ) |:I '.-';,": /) 'I v o
e N
—_ o
vAal=

o

Self-made  _
accessories I
=

Il

You

Note(s): (1) Net Promoter Score; measured with different scales in markets, values from Q4 2021 14

Source(s): Company information



Market Positioning Business model Brand | Financial track-record Growth opportunities

Our unigque customer experience 1s highly recognized

AS FEATURED OM

DESIGN k&
AWARDS

MADE FOR MUMS

'WINNERS

= WirtschaftsWoche

pentaciaas oEsiG

Mittelstindler QX\‘{?RD
WINNER EUROPEAN

Bes! Electronic

PRODUCT

loy 3-6 years

| Exs DESIGN s |
P:j,:;:ychnge,;@; AWARD \ ' : R il G E R M A N
’ A\ DESIGN
- AWARD
Award-winning  WINNER
reddot award 2016 . 2017

best of the best Mio, System
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Market | Positioning | Business model Brand - Financial track-record | Growth opportunities

Our highly loyal and continuously growing customer base
drives sustainable Revenue growth

- Actuals - Plan

EURmM

703

387%
CAGR (2019A-25E)
102
2019*

Revenue growth . 68% - 35% - 40% - 33% - 42% - A2% - 40%
Note(s): * FY 2019 incl .Growth 2019 based on German GAAP (HGB), 2020 and 2021 IFRS, Revenue for 2020 in German GAAP (HGB) with has been previously communicated EUR 13/m, difference is due to 16

classification of certain discounts.,
Source(s): Company information



Market Positioning Business model Brand Financial track-record| Growth opportunities

We intend to replicate our proven DACH success story globally 4

407 ;

Revenue CAGR
(2021A-25E)

Revenue CAGR
(2019A-21A)

1%

| 2019A 2 }———— 2021A }———————1  2025E |

Note(s): 2019: Audited German GAAP financials, 2021 I[FRS audited FY 2021 financials L7

Source(s): Company information



Market | Positioning | Business model | Brand - Financial track-record | Growth opportunities

All markets have outperformed in 2021

Geographu: Group Revenue Spht 2021 Country Revenue vs. Plan
(nEURMY S (n EURMY)

 Plan I Actuals

International

We have been able to provide supply for

the extraordinary demand

18
Note: 1IFRS



Market Positioning Business model Brand Financial track-record \ Growth opportunities

Strong and highly predictable cohorts drive growth trajectory o

Our average customer buys
~20 Tonues figurines within

4.5 years — to be continned

25

‘|‘5/ 11 Tornmeboxes sold

20

15

10 ‘|‘Z'Z'm Tonies figurines sold
atllll |

al

<+— Year]l] — <+—— Year 2 —> <+— Year 3 —m> <+— Year4 —> <+ Year 5 =

Cumulative Tontes figurines
purchased per Toniebox

Note(s): KPIs are as of July 2021 (1) First month of trading September 2016 19



Market Positioning Business model Brand Financial track-record \ Growth opportunities

Our strong unit economics are the backbone of our
profitable business model

Unit economics in EUR

~290

Box Purchase Year 1 Year 2 Year 3 Year 4 Year 5-6 Customer
Ifetime

20

Note(s): Shown figures refer to a basket comprising 1 Toniebox, 24 Tonies, 2 Accessories and 2 episodes of mytonies
Source(s): Company information



Market Positioning

The result: Our scalable business model will drive future

profitability

Business model

Brand Financial track-record| Growth opportunities

2019(HGB)

2020(IFRS)

2021(IFRS)

Medium Term Group

Gross Margin before Licenses 44.6% 50.1% 54.1% ~70%
Licensing Costs -17.6% -17.8% -18.7% ~12%
Gross Margin after Licenses 27.0% 32.47% 35.4% ~58%
Fulfillment Costs -11.8% -12.6% -14.1% ~-18%
Contribution Margin 15.2% 19.7% 21.3% ~407%
Personnel Expenses -6.67% -9.0% -11.9% ~-7%
Marketing Expenses -1.2% -3.9% -9.8% ~-13%
OPEX -6.1% -8.8% -9.6% ~-5%
Other Result 2.3% 1.8% 2.0

Adj. EBITDA Margin 3.6% -0,2% -8.1% ~16%

Note(s): All figures shown as percentage of revenue, Not all figures add up perfectly due to rounding. IFRS show adjusted P&L

21



Market Positioning Business model Brand Financial track-record  Growth opportunities

We are ready to capture multi-dimensional growth
opportunities

DACH penetration expansion International expansion Product and platform expansion

Future

Expand own content offering

~ ("Originals’) and extend depth/breath

of the portfolio into adjacent products
and merchandising

Today Scale up successful market
entries and enter further

markets from our roadmap

Leverage strong domestic
DACH market and capture
full potential

22



Market | Positioning | Business model | Brand - Financial track-record = Growth opportunities |

DACH shows further growth potential

2020A 2025E
357%@  penetration 527%@  penetration
1.9mM®  installed base 2.8Mm® installed base
12/7.4m revenue 172 O revenue

Boxes'®)
15%

Boxes'®) Content¥
30% 35%

Content™
70%

— —_— - =

Content-driven structural growth

= e — — S — — —

23

Note(s): Audited German GAAP financials and management estimates, (1) Based on US market; (2) Based on total addressable target group for Tonieboxes, (3) Active Tonieboxes with target group, (4) Includes revenues from
content tonies, creative tonies, accessories and mytonies, (5) Tonieboxes (incl. box and one creative Tonie), Source(s): Company information
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Market Positioning Business model Brand Financial track-record

US with continued excellent traction in first full year...

\ December 2021 — Toniebox activated across the world
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Market Positioning Business model Brand Financial track-record  Growth opportunities

We have built some real momentum m the vast US market E!
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Market Positioning Business model Brand Financial track-record = Growth opportunities \

We have a star powered portfolio with local heroes by end £
of 2021

CURRENT PORTFOLIO




Market | Positioning | Business model Brand - Financial track-record ~ Growth opportunities |

We have proven product fit in the US and leverage our =y
strong growth momentum on the back of a clear growth strategy

____________________________________________________________________________

Revenue growth _ na.__ _ 566% _160% | _ 106%
65%
EURM CAGCR (2023E-25E)
3237%
CAGR (2020A-22E)
Ramp-ub
20
2 16
2020A 2021A*
Thought leaders & Progressive Specialis.ed Mass market Full wholesale
Wholesale specialty stores mass retailers mass retailers followers .
partners [’Eﬂ_y ° Cosrco coverage with
Channel pOttey b Ki{y) U\ ko > 4,000 POS
strategy meij)

D2C & online
marketplaces

Note(s): WOWQ/WOI’ked with Retail partner 28

Source(s): Company information



Market Positioning Business model Brand Financial track-record  Growth opportunities

Improving our platform and product offering to satisfy and
grow our fanbase 1s key element of our strategic roadmap

R R R R
. . Accessories /
Toniebox Tonies Own content .
Merchandise
- - - _ | -

Next generation Alternative matenals Signature content and Adjacent products to
Toniebox and target and category storytelling (Tonies enhance product and
group expansion INNnovation Originals) brand experience
Installed Base Cohorts Profitability Cross-selling

Innovation Untt
Tonielab was set up \
on January 01, 2021 J - |

29



Confidentiality

M tonies’

All iInformation within these slides 1s strictly confidential and can only be handed over or
published to third persons with the prior written consent of tonies SE.

These slides contain forward-looking statements

Certain statements included in thuis document are forward-looking statements. Forward-
looking statements can typically be 1dentified by the use of words such as ‘expects’, ‘'may’,
‘will', "could’, 'should’, 'intends’, 'plans’, "predicts’, "envisages’ or "anticipates” or other words
of similar meaning. These forward-looking statements are based upon current expectations
and assumptions regarding anticipated developments and other factors affecting the tonies
SE. They are not historical or current facts, nor are they guarantees of future performance.

Thank gon !

Disclaimer

By theiwr nature, forward-looking statements involve several risks, uncertainties and
assumptions that could cause actual results or events to differ maternally from those
expressed or implied by the forward looking statements. These risks, uncertainties and
assumptions could adversely affect the outcome and financial effects of the plans and events
described in this document. These forward-looking statements speak only as of the date of
this announcement. Except as required by any applicable mandatory law or regulation, the
tonies SE expressly disclaims any obligation or undertaking to release publicly any updates or
revisions to any forward-looking statements contained in this document to reflect any
change 1n the tonies SE's expectations with regard thereto or any change in events,
conditions or circumstances on which any such forward-looking statements are based.
Netther tonies SE nor any other person accepts any responsibility for

the accuracy of the opinions expressed in this document or the underlying assumptions.
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© tonies SE 2022



