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Teacher Resource 5.1
Guide: Four Corners
Before Class Begins
Post four signs in the corners of the classroom. The signs should read as follows:
Personal invitation/word of mouth
Print ad (magazine or newspaper)
Media ad (TV, radio)
Social media or Internet

When class begins, read one of the event descriptions provided below and ask students to move to the corner with the sign that represents the most effective way to get people to attend that event. For example, if they think a media ad would be the best way to get people to attend a neighborhood carnival, they should move to that corner.
Events
A college graduation party for 150 people
A neighborhood carnival
The Democratic or Republican National Convention
The grand opening of a new restaurant
Comic-Con, an international convention for comic book fans
A family party to introduce a new baby to grandparents, great aunts and uncles
A launch party for a new magazine about video games
A workshop on investing in the stock market
A dinner dance to raise money for a private school
A city’s Fourth of July parade and fireworks display
Teacher Resource 5.2
Guide: Online Marketing Examples
In this lesson, students learn about marketing for events. The majority of that marketing, in the 21st century, takes place online. Event websites, online calendars and―more importantly―social media marketing play a major role in the promotion of events. 
Students need to be able to think critically about how to effectively promote an event online. To encourage that, this lesson asks them to look at some images of weak or moderately successful online event promotion.
You can use the images we provide, but ideally you can replace them with images that you locate yourself. This approach is best for your students because you can identify events they might be familiar with, such as major events held in your local community or events that might appeal to them. It will also ensure that they are looking at up-to-date examples, since online marketing is a rapidly changing field.
Below are three examples of the type of online promotion that will work best for this activity, along with brief explanations as to why each example is not as successful as it could be. Note that only one of these three examples clearly integrates social media into its online marketing strategy, which will be a key point to discuss with students.
The examples are also included as Teacher Resource 5.3, Examples: Online Marketing Promotion (separate PowerPoint file), so that you can print them out for your students or project them for discussion.

First Example: Brooklyn Museum
This museum is promoting an exhibit about artist Jean-Michel Basquiat. The promotion targets people who like to learn about artists and who are already pretty well educated, so it is print-heavy with information about the subject of the exhibition. Normally, online promotions try to limit the amount of text and rely more on visuals. The visuals that are included, such as the image of the artist and some sketches from the notebooks that will be on display, are interesting and attention-getting. It is easy to see how to learn more in the right-hand column. For its audience, this marketing piece seems appropriate, but considering the type of artist being promoted, a lot more could be done.
[image: ]

Second Example: Concert (Block Party)
This Block Party is a musical performance, and the online promotion is clearly targeting people who love a particular kind of music. Since their target market already knows and likes this type of music, just listing the bands is already a way to get people interested. However, the promotion does not do a very good job of clearly presenting other important details. The dates are listed, but they are hard to read because of the photograph behind them, and any other information (e.g., times, prices) is not provided at all. The promoters are counting on people to be so excited about the bands that they will go to some trouble to find out the details. While there will certainly be some people who are that enthusiastic about these bands, it’s a better promotion strategy to make the information more easily accessible.
[image: ]

Third Example: Student Art Exhibition
This is a citywide school art exhibit, which will be held at a local public library. But you couldn’t really tell that from this page. There are no images of the artworks or the artists and no real effort to promote the event beyond simply listing on the online calendar. This could be a very successful event; it will draw students, family members, and friends from all over the city, and it might also attract outside people who simply want to support young artists. But this online promotion might discourage people from attending, rather than encourage them. It’s boring and it’s not easy to find some of the information you need.

[image: ]
Teacher Resource 5.4
Presentation Notes: Social Media Marketing for Events
Before you show this presentation, use the text accompanying each slide to develop presentation notes. Writing the notes yourself enables you to approach the subject matter in a way that is comfortable to you and engaging for your students. Make this presentation as interactive as possible by stopping frequently to ask questions and encourage class discussion.
	[image: C:\Users\Mika\Documents\Pearson\2015\June\9\EventPlanning_Lesson5_Presentation_SocialMediaEventMarketing_ROOT_060215,pw\Slide1.JPG]
You have already considered traditional methods of promoting an event, like putting an ad in the newspaper or running a commercial on TV. Now we are going to look more closely at how to use social media to spread the word about an event.


	Presentation notes
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There are many different ways to use social media, but one thing is true: nowadays, people expect to use social media to hear about events, and they expect to use social media at events.
Networking sites and apps like Facebook, LinkedIn, or Google+ are ideal for providing a lot of information about events to a targeted audience: the people in a particular network.
Twitter, Snapchat, and TripAdvisor offer chunks of information that, in Snapchat’s case, disappear quickly. Using these tools, as well as text messages, can provide details to people who are already signed up for an event. They can also be a way to answer people’s questions about an event or to offer special sneak preview or limited time offers.
The Internet today is a visual place, full of videos and photos. What better way to promote your event than with some interesting visuals? Sites and tools like Instagram, YouTube, and Pinterest provide many different ways to share the visuals related to your event.
Crowdsourcing, in this context, means gleaning critical information about an event or event planner from what people are communicating online. On Yelp, people can respond to an invitation for an event and then discuss how the event went. On TripAdvisor, people can read reviews, book tours, get deals, and write reviews.  

	Presentation notes 
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Venues have Facebook pages where they post information about scheduled events. They also include information about the venue itself, such as photos, menus, the phone number, and directions. 
The Facebook page functions like a bulletin board for the community of people who like a particular venue and the events that it holds. Photos of past events are posted along with comments by people who are following the venue. The page also indicates its popularity by posting statistics, such as how many people like the venue. And this “like” is also posted on the Facebook page of the person who clicked “like,” which is another way of getting the venue to be noticed.

	Presentation notes 
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You can click on an event on the venue’s Facebook page and arrive at a new Facebook page just for that event. Here you get all of the information you need for coming to the event, and you can click that you’re attending. You can also invite friends; Facebook makes suggestions for you and you can add names too.
Update the information on this page regularly, also called drip feeding. Change the photos, post teaser details, and encourage social sharing.
There may also be more pages related to your event. For example, businesses often have their own profile pages on these networks. If your event will feature a speaker or performer, that person may also have a presence on these social networks. You can cross-promote your event on these other pages as well.

	Presentation notes 

	[image: C:\Users\Mika\Documents\Pearson\2015\June\9\EventPlanning_Lesson5_Presentation_SocialMediaEventMarketing_ROOT_060215,pw\Slide5.JPG]
Some networking sites may be a better fit for certain events. For example, some business conferences will be more successful when promoted on LinkedIn, which is for professional contacts rather than personal ones. For a small event―or for a small number of key attendees at a large event―direct contact through LinkedIn may also be helpful.
LinkedIn encourages interactivity by helping the user to make business connections and find job leads. For example, if you do a LinkedIn search for the name of a business event, you receive a list of people attending the event who have LinkedIn profiles. You also learn of job opportunities associated with the event. You can contact anyone in the list and apply for the job as well.

	Presentation notes 
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Google+ offers email invitations and reminder emails, which can be especially useful for events that were scheduled a long time in advance. The event can also be synced to Gmail users’ calendars. 
Google+ has community pages that cater to very specific interests or commonalities. Members post information that would be useful or interesting to the group on a shared wall. If you do it with care so that it doesn’t look spammy, you can post information about an event on the wall if it would appeal to that community.
Google+ has also launched Google+ Events. You create an events page just for a specific event. Then you design an invitation, which you send to guests’ email addresses. Guests can post on the event page and turn on Party Mode on their smartphones. Then photos that they take at the event instantly post to Google+.  

	Presentation notes 
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Use Twitter to spread the word about your event. If the event is large enough, create an event-specific Twitter account. Twitter is a key medium for event planners.
The hashtag is a Twitter phenomenon that has also been adopted by other social media tools, such as Instagram. It is a word, phrase, or abbreviation with the # symbol in front of it. For example, if you were coordinating the World Junior Bakers Competition in 2015, you might use #WJBC2015, #juniorbakers, or even something more creative like #jrbakersyummy. Users tag their posts with one or more hashtags, and people can search for specific hashtags on Twitter.
Choose a hashtag for your event and promote it thoroughly. Make sure people know the hashtag and that attendees use it when tweeting about the event. This is particularly important if you have high-profile guests or performers with lots of Twitter followers.
Snapchat is a relatively new tool for marketers, but it is growing in popularity, especially because it reaches a younger audience. Snapchat’s messages disappear quickly after you receive them, but marketers are already experimenting with ways to use Snapchat to send “sneak peeks” for events or to offer special coupons or contests.

	Presentation notes 
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Snapchat reaches a younger audience. You send a text, photo, or video, which disappears after a certain amount of time that you set, such as 10 seconds. You can add captions, handwrite text, or even draw on the image first. After you send it you can tell if the recipient saw it. 
Event planners can use Snapchat to tell the story of an event. You gather a group of images and send them all at once; they self-destruct after 24 hours. Snapchat is also a good way to send sneak peeks for events or to offer special coupons or contests to generate buzz.  
Instagram is also a photo and video app. You can follow friends the way you do on Twitter. Event planners use Instagram because you can add a hashtag and publish photos to the public instead of just to friends. 
You can also use the six-second video app Vine to capture a key moment of an event or create a promotional instant. If the video is clever or funny, it will trend—it also uses hashtags—as people share and watch it over and over. Event planners also use Vine to give clients a behind-the-scenes moment as their event is coming together. 
 

	Presentation notes 
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Not every event needs its own Pinterest board, but for some events, it’s a natural choice. You can post your event’s promotional materials, of course, but think bigger: maybe include pins that lead to the websites of your featured speakers or performers. If you’re planning ahead enough, you could even use Pinterest to let attendees vote on something like the centerpieces at a banquet or the color scheme for an event.
YouTube is another great way to build interest in an event. Consider doing a behind-the-scenes video, a trailer to promote your event, an interview with a key person involved in the event planning, a tour of the location, or anything else that you think will capture a potential attendee’s attention!
Pin shots of the event in action and videos of the event on YouTube. Place links on your Facebook and LinkedIn pages. Prospective clients will be able to see what you can do, and new clients can find you as they are searching for, say, party favors on Pinterest or ideas for speakers at conferences on YouTube.

	Presentation notes 
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As is true across all industries, crowdsourcing is changing the way we work. It gives event planners a way to tap into their client base in a very powerful way, and it provides a new avenue for promoting events as well.
On Yelp, for example, an event planner works with a chef to plan parties where the guests learn how to make different ethnic foods. The event planner posts an invitation to learn how to make Tuscan pizza from scratch. Not only does the Yelp page allow guests to sign up, but they can start a conversation around what interests them most before the event, and then talk about the pizza-making party afterward. Guests can then rate the chef and post reviews about the parties this chef holds. The chef and the event planner can adjust the parties according to this feedback. Guests also post reviews on their own Yelp pages. You can review all of the event planners in a region. 
On TripAdvisor, people buy tickets for events as well as trips. They write reviews of event planners who work at restaurants, hotels, and resorts. They also review the events they attend. So a resort can get a great review, but the event planner working at the resort can get a lousy one.
Event planners must constantly monitor crowdsourcing sites like these. They need to be aware of bad reviews at least as much as good ones. 

	Presentation notes 
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Most events have some interesting visuals. It might be what things look like behind the scenes. It might be a candid photo or video of a guest speaker or performer before they take the stage. It might be products being promoted at the event or decorations or the clothes people wear at the event. All of these things could be shared with the world using social media.
Many events are repeated on a regular basis: sports events, concerts and entertainment events, business conferences, charity fundraisers, and so on. Use social media posts to share the experience with everyone who couldn’t make it to the event this time, and you are already promoting next year’s event!
For very large events, it can be difficult to know if guests are having a good experience or not. Follow guests’ social media posts and you will quickly learn if the bathrooms are too crowded, the food is too expensive, or the room is too hot.
Social media is a powerful way to connect people and promote events simultaneously. It is a tool for bringing people together around shared interests and for keeping them interested and informed in the events that matter to them.

	Presentation notes



Teacher Resource 5.5
Assessment Criteria: Online Marketing Evaluation
Student Names:______________________________________________________________
Date:_______________________________________________________________________
Using the following criteria, assess whether students met each one.
	
	
	Met
	Partially Met
	Didn’t Meet

	The assignment includes a detailed description of the digital marketing used for this event.
	
	□
	□
	□

	The assignment includes accurate links or web addresses to support the description of digital marketing.
	
	□
	□
	□

	The assignment makes logical and appropriate recommendations for additional ways to market the event online.
	
	□
	□
	□

	The assignment offers reasonable suggestions for integrating digital and nondigital marketing.
	
	□
	□
	□

	The assignment is neat, legible, and presentable, and uses proper spelling and grammar.
	
	□
	□
	□



Additional Comments:
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________
_____________________________________________________________________________

Teacher Resource 5.6
Key Vocabulary: Marketing and Promotion
	Term
	Definition

	advertising
	Any paid-for mass communication activity.

	crowdsourcing
	The practice of engaging a crowd for a common goal. In event planning, crowdsourcing provides a valuable means of gathering feedback online through sites such as Yelp and TripAdvisor.

	Facebook
	A free, well-known social networking website where users create profiles, advertise events, promote businesses, and interact with intended audiences.

	Google+ 
	A social networking website organized around specific communities that are created via circles. Google+ has public as well as private communities.

	Google+ Events
	A subsite of Google+ designed specifically for planning events; it links to Google Calendar and enables members of the event community to post photos and comments and engage in conversations.

	Instagram
	An online mobile application for sharing photos and videos. It can be posted on a range of social networking platforms such as Facebook or Twitter.

	LinkedIn
	A social networking website geared for the business community and for connecting with people for career purposes.

	marketing
	The process by which a product or service originates (is thought of or invented) and is then priced, promoted, and distributed to consumers.

	marketing channel
	The method(s) a company or event uses to promote itself to customers.

	marketing plan
	In event planning, the plan for ensuring that the appropriate audience knows about the event. Different sectors of this audience will be reached by different marketing channels.

	Pinterest
	A personalized media platform for posting images and videos that are organized by collections known as boards. 

	Snapchat
	A mobile app that allows users to send videos and photos that self-destruct after a few seconds.

	target market
	A part of the market that a company or event has identified as potential customers.

	TripAdvisor
	A travel site where travelers plan, book, and review every aspect of a trip, including restaurants, cruises, hotels, and places to visit.

	Twitter
	A microblog site where users broadcast small amounts of information—140 characters--in “tweets.” This is useful for announcing and commenting on events.

	Vine
	A video app where the video is only six seconds but replays continuously.

	Yelp
	A social networking site where people post reviews about their experiences at local businesses and with business people.

	YouTube
	A website for posting and sharing videos.
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Facebook is an interactive way to promote an event
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The Facebook venue page has a link to the event

W el

m Fisch Haus.

@FriendsU Soulstice rocking #fischhaus fjazzseriss Student Night Next
up, @WichiaState Agave Democracy!

les

5

a7 45 655

D

“Ja:
Ser 'zu15:stevaPoom2nJ@ 1
in | R s

e

(© Toesday, Apri 28 1 7:3%min COT

@ FschHaus

5 suggested donaton.

It invites people to join the Facebook page to receive
announcements about events and to post comments and
photos.





image8.jpeg
Linkedin is good for business events
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Google+ now has Google+ Events
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Attendees and event promoters use Twitter
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Snapchat, Instagram, and Vine promote events via
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Pinterest and YouTube can be promotional tools
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Feedback on crowdsourcing sites needs monitoring
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Social media tracks guests’ experience
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