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In this lesson, students learn about marketing and promotion for events. Students begin by evaluating the different ways an audience learns about an event. They review what they already know about marketing before focusing specifically on promoting events online. Students look at examples of online event promotion and learn more about how to use social media to promote events. Finally, students select a local event, evaluate its current online promotion strategies, and make recommendations about additional ways to promote that event online.
Advance Preparation
This lesson covers many topics related to social media. Review the content and the bibliography and be prepared to answer any questions students may have about social media tools that are less familiar to them.
Make sure you know how to take screenshots on the school computers and how to access those screenshots for later use.
Students will be doing research on online event promotion, Consider your school’s policy about accessing online sites via the school network and be prepared to instruct students on what they can and cannot access. If students have Internet access at home, you may wish to have them access those sites for homework.
Prior to Class Period 2, select some examples of adequate (but not necessarily outstanding) online event promotion. See Teacher Resource 5.2, Guide: Online Marketing Examples, for more information.
Prior to Class Period 2, identify an online listing of upcoming local events so that students can choose events to research (Student Resource 5.4, Evaluation: Online Marketing).
In Class Periods 3 and 4, students will need access to computers for Internet research, with one computer per pair of students. 
Prior to Class Period 5, determine the best way for students to display screenshots and conduct a gallery walk. Students could display their screenshots on a computer; if computer availability is limited, you could also have students print out their screenshots and display them on desks or by posting them on the walls.
This lesson is expected to take 5 class periods. 
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Lesson Framework
Learning Objectives
Each student will:
Explain the various means by which the intended audience learns about an event
Describe marketing and public relations and their relationship to event planning
Compare marketing and promotion channels for events*
Demonstrate understanding of the importance of social media in promoting and marketing an event*
*This is one of the 16 key learning objectives assessed by the NAFTrack Certification end-of-course exam for this course.
Academic Standards
Evaluate the nature and scope of the Hospitality & Tourism Career Cluster™ and the role of hospitality and tourism in society and the economy (Common Career Technical Core 2012, HT-2)
Use common travel and tourism terminology used to communicate within the industry (Common Career Technical Core, HT-TT 6)
Compare and contrast services and products from related industries to understand and evaluate how they impact the delivery of travel and tourism products and services to customers (Common Career Technical Core, HT-TT 8)
Apply techniques and strategies to convey ideas and information through marketing communications (Common Career Technical Core, MK-COM 1)
Gather, evaluate, use, cite, and disseminate information from technology sources (NBEA National Standards for Business Education, Information Technology II, Information Literacy)
Assessment
	Assessment Product
	Means of Assessment 

	Online marketing evaluation (Student Resource 5.4)
	Assessment Criteria: Online Marketing Evaluation (Teacher Resource 5.5)


Prerequisites
Knowledge of different types of events
Familiarity with common online and social media tools (e.g., Facebook, Twitter, websites)
Instructional Materials 
Teacher Resources
Teacher Resource 5.1, Guide: Four Corners
Teacher Resource 5.2, Guide: Online Marketing Examples
Teacher Resource 5.3, Examples: Online Marketing Promotion (separate PowerPoint file)
Teacher Resource 5.4, Presentation and Notes: Social Media Marketing for Events (includes separate PowerPoint file)
Teacher Resource 5.5, Assessment Criteria: Online Marketing Evaluation
Teacher Resource 5.6, Key Vocabulary: Marketing and Promotion
Student Resources
Student Resource 5.1, Reading: Marketing and Promotion for Events
Student Resource 5.2, Notes: Social Media Marketing for Events
Student Resource 5.3, Reading: Social Media Marketing for Events
Student Resource 5.4, Evaluation: Online Marketing
Equipment and Supplies
LCD projector and computer for PowerPoint presentation 
Blackboard, whiteboard, or flip chart
Computers with Internet access (one for each pair of students)
Highlighters in two different colors (one of each color per student)
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Lesson Steps
	Step
	Min.
	Activity

	
	
	class period 1

	1
	15
	Four Corners: Promotion and Invitation
In this activity, students realize that the way an event gets promoted is influenced by who will attend it and what the event’s purpose is. 
Before class begins, refer to Teacher Resource 5.1, Guide: Four Corners, to create the four signs and post them in the corners of the room. 
When class begins, read one of the events from the list provided in Teacher Resource 5.1. Point out to students the four signs in the corners of the classroom, and ask them to move to the corner with the sign that they think identifies the most effective way to get people to attend that event. Once students have moved, ask one or two representatives of each corner to share why they picked it.
Then name another event and ask students to move to the appropriate corner. Again, ask a few representatives from each corner to share why they picked it. You won’t have time to go through the whole list; do as many as you can in about 15 minutes. 
Explain that this lesson will focus on marketing and promotion for events. At its simplest, marketing answers the question “How will people find out about the event?” Point out that the signs posted around the classroom are examples of some methods or marketing channels that are used to spread the word about events. 

	2
	35
	Reading: Marketing and Promotion for Events
Students make connections between their current knowledge of event planning and the basics of marketing and promotion for events.
Point out that students already have some knowledge and ideas about marketing from the last activity. Marketing was discussed in the course Principles of Hospitality as well, and some students may know a lot about marketing if they have completed the AOHT Hospitality Marketing course. 
Ask each student to get out two different colored pens or highlighters (or provide these to students). Review Student Resource 5.1, Reading: Marketing and Promotion for Events. Instruct students to read it. As they read, they should use one color highlighter to mark anything they already knew about marketing, and use the other color to mark anything they didn’t remember or hadn’t learned before.
Allow time for students to read and highlight Student Resource 5.1. When they complete the reading, place them into pairs or triads and have them compare what they highlighted. Reassure students that it is perfectly acceptable if some of them know or remember more than others. This is just an opportunity to go over some of the basics of marketing, and it will help prepare them to think specifically about marketing an event.

	
	
	CLASS PERIOD 2

	3
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	40
	 Presentation: Social Media Marketing for Events
This activity gives students an in-depth look at how to use social media to promote events. It also develops students’ listening and note-taking skills.
Before this class period, review Teacher Resource 5.2, Guide: Online Marketing Examples. If possible, find some examples from current events in your community and prepare to display them for the students. You can take screenshots and replace the images provided in Teacher Resource 5.3, Examples: Online Marketing Promotion (separate PowerPoint file), or use the images provided. 
Prepare to project Teacher Resource 5.3 or make copies of each page of the PowerPoint to distribute to students. 
To prepare the presentation, make notes to guide class discussion using Teacher Resource 5.4, Presentation Notes: Social Media Marketing for Events. Have Teacher Resource 5.4, Presentation: Social Media Marketing for Events (separate PowerPoint file), ready to show as a full-screen slideshow using an LCD projector.  
When class begins, project Teacher Resource 5.3, Examples: Online Marketing Promotion (separate PowerPoint file), or distribute copies of the slides to students.  
Tell students that these examples are recent online promotions for three different events. For each example, generate a brief class discussion around these questions:
What is effective about this promotion? What elements of it (if any) make you want to attend this event?
What is not effective about this promotion? What elements of it (if any) would make you less interested in attending this event?
Instruct students to take notes on the key points that come up during the conversation. 
Refer students to Student Resource 5.2, Notes: Social Media Marketing for Events. Tell them they are about to learn how event planners use social media to promote their events, and instruct students to take thorough notes as they watch the presentation. Let them know that after the presentation, they will be revisiting the online marketing promotion examples.
Present the slideshow. Use the notes you prepared and the questions on the slides to encourage class discussion. In addition, generate brief discussions to link the material to students’ personal use of social media. For example, do any students have a Twitter account? What kinds of posts do they make? What about Snapchat? 
This presentation is duplicated as Student Resource 5.3, Reading: Social Media Marketing for Events. If an LCD projector is unavailable, students can read the presentation, answer the discussion questions in their notebook, and discuss their answers as a class. This student resource is also useful for review.
After the presentation, place students in groups of two or three to compare their notes for completeness and accuracy. Invite each group to share their thoughts and questions.
Revisit the three examples of online marketing promotions. Lead a concluding class discussion based on the following prompt:
Now that we know more about social media marketing, my opinion of this promotion has/has not changed because….
Invite volunteers to share their thoughts with the rest of the class. Students may or may not have changed their opinion, which is fine, as long as their explanation demonstrates an understanding of the concepts in the presentation.
Let students know that they are now going to have an opportunity to evaluate a current online promotion campaign and make recommendations about how to improve it.

	4
	10
	Assignment: Online Marketing Evaluation
Students learn about their assignment for this lesson and begin to think about which event to research.
Before beginning this assignment, determine which local event listing or other source you will use to have students select their events. Post that web address on the board or in another appropriate location where students can find it easily.
Review Student Resource 5.4, Evaluation: Online Marketing, with the class. Explain that they will be working in pairs to research a real local event’s online marketing strategy and then make recommendations for how to improve it.
Let students know they will begin this assignment in the next class period and inform them of how their partners will be selected (e.g., you will assign partners, they may choose, or they will draw names out of a hat). If time permits, review the assessment criteria during this class period; otherwise, make a point of reviewing them at the start of Class Period 3.
If students have Internet access at home, encourage them to visit the online local events listing you have posted in the classroom to get ideas about which event they might like to choose. Remind them, however, that they cannot choose an event alone―they will need to agree on an event with their partner.
If students’ home Internet access is limited, they can make their decision during Class Period 3.

	
	
	class period 3

	5
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	50
	Assignment: Online Marketing Evaluation
Students begin researching online promotion of an actual local event. They also make recommendations about how to improve the online promotion for their event. This activity focuses on the following college and career skills:
Locating, evaluating, and applying information
Effectively using technology relevant to a profession
Utilizing time efficiently when managing complex tasks
At the start of class, assign (or let students choose) partners for this assignment. Then students should work together to choose an event. Walk around the room and check in on students’ choices. Make sure they are choosing appropriate events and mediate if any partnerships have a difficult time agreeing on an event.
Once students have selected an event, they can begin researching how that event is promoted online. Consider your school’s Internet policies and advise students on what they will and won’t be able to research. If students have Internet access at home, determine whether you will encourage or require them to access sites such as Facebook, TikTok, Instagram, and YouTube, which may be blocked on your school’s network.
Many pairs will need to spend this entire class period doing research, which is why the assignment has two full periods devoted to it. When enough pairs seem to be ready, you may want to ask all students to take a break from their research while you conduct a brief lesson in how to take, save, and use screenshots. Then allow students to use the rest of the class period for research.
When approximately 10 minutes remain in class, ask students to stop doing research and make sure they have recorded links for the research they did during this class period. Encourage students to talk over what they might do for homework to complete their research. Make sure they understand that they need to be writing their recommendations during the next class period.

	
	
	class period 4

	6
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	50
	Assignment: Online Marketing Evaluation (Continued)
Students continue to research and make recommendations about online promotion for an actual local event. This activity focuses on the following college and career skills: 
Effectively using technology relevant to a profession
Thinking critically and systemically to solve difficult problems
Ask students to move back into their partnerships and continue to work on their assignment. In most cases, students should have finished their research and should now be working on their recommendations. If any students are significantly behind this pace, meet with them at the start of class to provide additional support and guidance.
As they work, remind students to use the assessment criteria on Student Resource 5.4 to guide them. If possible, meet briefly with every partnership during this class period to answer questions and evaluate their in-progress work.
Let students know that they will be sharing their screenshots and their recommendations during a gallery walk in the next class period. Explain how this will work (e.g., will students display their screenshots on the computer? Will they print them out?). If some pairs finish their work early, encourage them to use this time to work on how to present their ideas. Which screenshot should they display first? Which partner will talk about each screenshot?
When approximately 10 minutes remain in class, ask students to wrap up their work. If they have not finished, instruct them to divvy up the remaining tasks and complete them for homework. 

	
	
	class period 5

	7
	10
	Gallery Walk: Preparation
Students prepare to share their work in a gallery walk.
Let students use a few minutes at the start of the class period to pull together their screenshots and get them ready to display. Make it clear that the work should already be finished: this is just an opportunity to set it up for display.

	8
	40
	Gallery Walk: Online Marketing Evaluations
Students share their work with their class and discuss what they have learned. This activity focuses on the following college and career skills:
Demonstrating the ability to speak effectively
Demonstrating the ability to listen effectively
Working effectively with a diversity of individuals and perspectives
Ask half the partnerships to stand by their work and be prepared to explain their screenshots and their ideas, as well as answer questions. Instruct the other half of the partnerships to move through the classroom and view their classmates’ work. As they do so, tell students to respond to the following prompts in their notebook:
One event promotion campaign that is already pretty good is… because….
One event promotion campaign that would be a lot better based on my classmates’ suggestions is… because….
One recommendation I didn’t really understand is… because….
One online event promotion idea I wish I’d thought of is… because….
Allow 10‒15 minutes for students to circulate and write. Then switch groups, so that the ones who were explaining their work are now circulating and writing in their notebook (and vice versa).
Allow another 10 minutes for the new group to circulate and take notes. Then ask all students to be seated. Lead the class in a discussion of what they saw from their classmates’ work. Do they have a new perspective on using social media for marketing now? How do they think this might affect them the next time they see an event promoted on social media?
At the end of the class period, ask students to turn in Student Resource 5.4, Evaluation: Online Marketing, as well as their screenshots. Assess their work using Teacher Resource 5.5, Assessment Criteria: Online Marketing Evaluation.


Extensions
Content Enrichment
Have students create a marketing piece, such as a flyer or a newspaper ad, for one of the events listed in Teacher Resource 5.1, Guide: Four Corners. Ask students to design their marketing piece and explain why they chose that particular piece as a way to promote their chosen event.
If you have the technology to use apps in your classroom, instruct students to use an app to create a presentation that showcases their recommendations for better utilizing social media to promote events.
Have students research and report out about online marketing analytics. Have them find out the kinds of analytics offered by Google and other providers and how that information can be used to improve online marketing campaigns.
Have students select an event that occurred in history and design a marketing piece promoting the event. Make sure the marketing piece includes all the pertinent information and that students explain why they would market that piece in that particular way.
Have students design a marketing piece to promote an event that takes place in the novel they are reading. Make sure the marketing piece includes all the pertinent information and that students explain why they would market that piece in that particular way.
Have students research a type of event in two or more different countries. In what ways does event planning change depending on the location in the world? 
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