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ITEM 01 04

Introduction
The pandemic of 2019 marked a before and after in both personal 
and business worldwide; which prompted an accelerated trans-
formation in the rhythms of life of virtually all people and their way 

of consuming products. 

This change made that from the smallest businesses to the largest 

industries, are taking advantage of this new opportunity to reinvent 

themselves and reach more users with innovations, products and 
more benefits for their end customers; since now, the competition 
of online sales by e-commerce, has skyrocketed dramatically in 
recent years. 
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ITEM 01 05

To begin and understand what we will read in this study, we

must first define exactly the term e-learning or digital education 

and how the data that will be presented in this study have been

collected. 

Many industries were already ahead in the digitization of their 

sales and commerce, but there are some, such as the education 

sector, that were not yet ready to digitize their entire system one 

hundred percent. Changing from the way of teaching and studying, 

to the means of payment that were traditionally used (and continue 

to be used) in this sector; such as cash, face-to-face payments

with cards, and bank checks.

E-learning or digital education:
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ITEM 01 06

''e-learning'' or ''digital education'' is defined as the transfer of 

knowledge or skills, either self-paced or instructor/teacher-led, 

through online/digital platforms. This study includes the areas

of: Online University Education, Online Learning Platforms and 

Professional Certification. 

The data included here indicate:

• Revenue figures in gross merchandise value (GMV).
• Users and average revenue per user (IPU).
• User penetration rate.
• User and revenue figures representing B2C services.
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ITEM 01 07

Latin America is no longer the same as it was several years ago. 
Now, it is considered an advanced region in terms of industries,
technology and innovation. And the growing demand from the
digital education industry is proof of this. It has seen a remarkable 
increase in e-learning investments, which increased sixfold in 
2021 alone. 

        LATAM and its
evolution in e-learning
01

This boom is linked to the "nearshoring" trend, where companies 
are looking to establish operations close to their core markets,dri-
ving demand for workers with technical skills in countries such as 
Argentina, Peru and Mexico.
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ITEM 01 08

Source: Helmi

Growth and distribution of e-learning
startups in Latin America

(IDB-2022)

Mexico: 152 (11%)

Guatemala: 6 (<1%)
Caribbean: 20 (1%)

Brazil: 886 (62%)

Uruguay: 11 (<1%)

Argentina: 108 (8%)

Colombia: 96 (7%)

Peru: 44 (3%)

Chile: 114 (8%)

Within the region, Brazil stands out as the main leader in the 
e-learning startup arena, while Mexico also maintains a
considerable presence. Both countries have demonstrated a 

strong commitment to workforce development and the

implementation of management systems, reflecting a greater 

focus on skills enhancement and corporate training. In addition, 

more and more young adults, especially in Brazil, are opting for 

online education to improve their professional skills and access 

better job opportunities.

www.kushkipagos.com
https://www.helmigroup.com/insights/edtech-in-latin-america-2023-q4


ITEM 01 09

This same trend will be

repeated throughout this 

study in other countries, since 

the growth in e-learning
adoption Latin America is

also driven by the need to 
adapt to an ever-changing 
labor market, where digitali-
zation and automation play
a crucial role.

E-learning platforms not only offer flexibility and accessibility, 
but are also integrating advanced technologies such as artificial 

intelligence (AI) and data analytics to personalize learning
and improve outcomes. This not only elevates individual

competencies, but also strengthens the region's economic
competitiveness in a global context.
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ITEM 01 10

Despite being a region that previously lagged behind global

markets, Latin America's education technology sector is

positioned for substantial growth. As demand for innovative

education solutions continues to increase, and with the support 

of investment capital, LATAM's education technology ecosystem 

will continue to experience rapid development. 

As we have seen in previous studies, digitalization in the Latin 

American region has been driven by multiple factors that do not 

vary much between industries. This evolution is already coupled 

to a whole way of living and consuming, which although it already 

existed, the pandemic accelerated and permeated other user 

groups that previously would not have accessed the world of

digitization on their own.  

Determining factors
for the evolution of
e-learning in LATAM
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ITEM 01 11

Internet and mobile penetration:

This increased connectivity is transforming the way people live, 
work and interact, and has opened up new avenues for
businesses and startups to thrive in the region. 

Rapid growth in the popularity of online learning:

Flexibility and convenience for students are key factors
contributing to the popularity of online learning. With online 
courses, students have the freedom to learn at their own pace 
and on their own schedule, allowing them to balance their
studies with other commitments.

Emerging technologies and innovations in e-learning:

In recent years, Latin American classrooms have witnessed
the adoption of virtual reality (VR) technology, revolutionizing 
traditional teaching methods. These experiences allow students 
to explore complex concepts and participate in interactive
simulations, improving their understanding and knowledge
retention.
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ITEM 02 12

In Mexico alone, online learning revenues increased significantly 

during and after the pandemic. The online learning platforms 

market has a projected market size of $671.20 million USD by 

2024 and overall online education market revenue is estimated

to close at over $793 M USD. With this data, the revenue is

anticipated to show a CAGR 2024-2028 of 13.82%, resulting in a 

forecast market volume of $1,331.00 M USD by 2028.

Mexico and e-learning02

Source: Statista
Market Insights.

E-learning revenue in Mexico (in millions of dollars)

Online learning
platform

Professional
certificates

On-line university
learning platform

0

250

500

750

1000

1250

2019

348,40

37.14

2020

402.20

36.04

2021

481.10

40,76

2022

542.00

49.12

2023

612,70

58,73

2024

671.20

66,40

2025

723.10

73,25

2026

759,30

79,52

2027

963.20

85.34

2028

1,180.00

91.03

www.kushkipagos.com
https://www.statista.com/outlook/emo/online-education/mexico?currency=USD


ITEM 02 13

In addition, it is anticipated that:

Among the three Digital Education variables, the one that generates 

the most revenue is Digital University Education, followed by
Digital Learning Platforms and finally, Professional Certification. 

The average revenue increase per user for this sector will be 
$31.54 in 2024.

The Online Education market will reach 31.6 million users by 
2028.

User penetration in the online education market will be 
18.8% in 2024.

Source: Statista
Market Insights.

E-learning - Revenue promedio por usuario (México (USD) - US$)
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ITEM 02 14

Most used payment
methods in Mexico
in e-commerce
Mexico is one of the most important countries in Latin America in 
many areas; but informal commerce, the low rate of banking
penetration and the limited efforts by the government to move 
towards a more radical and inclusive digital transformation for its 
inhabitants, have meant that the use of cash is still very strong in 
the country as the main means of payment. 

Even so, online payments in general, almost multiplied from 2020 
to 2024, while the same data points to card terminal (POS)
payments, which will continue to gain ground at a slow but 
ever-increasing pace. 
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ITEM 02 15

In terms of digital payment methods used in the digital sector, 
adoption has been positive; especially for young adults (25-34 
years) followed by a generation above (35 to 44 years), and finally, 
users ranging from 18 to 24 years. This last segment are users 
who were born in a digitalized era and are in the midst of
learning at a professional level.

Source: Statista Market Insights.

Digital payment methods in e-learning
Mexico (millions of users)

Digital Commerce Payments with POS terminalsDigital Remittances
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Source: Statista Market Insights, Statista Consumer Insights Global.

Online payments - Users by age in Mexico (percentage)
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ITEM 02 16

One of the key trends in the online education market in Mexico is 

the growing popularity of language learning courses. Mexico is a 

country with a strong emphasis on bilingualism, and many people 

are looking to improve their English language skills to enhance 

their career prospects, which is linked to the same trend we saw 

earlier in Brazil. As the job market becomes increasingly

competitive, people are looking for opportunities to upgrade their 
skills and remain relevant in their sectors.
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ITEM 02 17

Online education platforms offer a wide range of professional
development courses covering topics that provide people with 

the knowledge and skills needed to advance their careers.

One thing to note is that Mexico has a large population of young 

people who are eager to acquire new skills and improve their

educational qualifications. The country has a high demand for 
education, but opportunities for higher education are limited
due to the limited or non-existent capabilities of traditional
educational institutions. Online education offers a viable
alternative for people who cannot access traditional education or 

who are looking for more flexible learning options.
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Source: Statista Market Insights.
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ITEM 03 20

In the Andean country, Chile; online education market revenue is 

forecast to reach $1,877.00 M USD by 2024. Giving an incredible 

leap in the revenue of the digital university education sector from 
2020 to 2024, going from $715.80 USD to $1,782.00 M USD,
respectively, which means a difference of more than $1,066.2 M 
USD.

Chile and e-learning03
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ITEM 03 21

Digital learning platforms and professional certificate platforms 
also began to make their presence felt in 2021, and are expected 
to continue to advance year by year. 

Revenues in Chile are expected to show a CAGR 2024-2028 of 

10.46%, resulting in a forecast market volume of $2,794.00
million in 2028 when combining the 3 types of digital education 
(digital education platforms, university education and professional 
certifications).

Regarding users and their penetration in this sector, statistics 
show the following:

The average revenue increase per user for this sector will be 
$0.60 K USD in 2024.

The Online Education market will reach 4.2 million users by 
2028.

User penetration in the online education market will be 
16.2% in 2024.
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ITEM 03 22

Most used payment
methods in Chile for
electronic commerce
Among the means of payment most used by Chileans to make 
their purchases in general, we find that digital / online commerce 
is leading by far, since from 2020 to 2024, there was an increase 
of more than $9 B USD.

As for payments made through a POS terminal, it is expected that 

by 2028, they will reach a transaction revenue of $5.90 B USD, 
while digital remittance payments will grow slowly but steadily. 
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ITEM 03 23

Speaking of demographics, in Chile we can see that the users who 

most use digital payment services or online payments are, as in 

Mexico, young adults from 25 to 34 with 27.1%, followed by

generation X with 23.5%. Something to consider, is that unlike 

Mexico, the sector of 45 to 54 years, is ahead of users who are in 

full student boom.

Source: Statista Market Insights.

Online payments - Transactions valued by segment
Chile (billions of dollars) (US$)
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ITEM 03 24

This may be due to the fact that Chile has a well-developed
educational system, with a large number of universities and other 
educational institutions. However, there are still problems of 
access to education, especially for people who live in remote areas 
or have limited financial means. 

Chile has a stable economy and a growing middle class, which has 
contributed to the growing demand for online education. In
addition, the Chilean government has supported online education 
initiatives by providing funding and incentives to promote the
development and adoption of online learning platforms. 

Source: Statista Market Insights, Statista Consumer Insights Global.

Online payments - Users by age in Chile (percentage)
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ITEM 04 25

Like users in Mexico and Chile, Colombian consumers are

increasingly turning to online education or e-learning as a more 

convenient and flexible way to acquire new skills and knowledge 

from anywhere, anytime. This advantage is particularly attractive 

to people with complex schedules or limited access to traditional 

educational institutions. In addition, the wide range of courses and 

programs available allows users to find a multitude of options to 

suit their specific needs and interests.

        Colombia and
e-learning
04
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ITEM 04 26

In the case of Colombia, we find that its strength in online

education is online learning platforms, which, compared to 

Mexico and Chile, far surpasses university education, and that 

professional certificates also stand out in this country. This may 

be because Colombians are primarily seeking to improve their

bilingual skills in order to compete in an increasingly voracious 

market rather than to develop themselves again in another career. 

0

100

200

300

400

2019

86.22

19.13

2020

96.39

18.91

2021

116.80

23.80

2022

133.20

31.94

2023

151.90

25.08
45.08

2024

167.00

59.82
28.02

2025

179.90

74.80

30.94

2026

189.30

88.72

33.43

2027

270.20

35.20

100.60

2028

351.00

36.97

112.50

Source: Statista Market Insights.

Online Learning Platform Professional CertificatesOnline University Education

Online Education - Revenue in Colombia
(millions of USD) (US$)

www.kushkipagos.com
https://www.statista.com/study/125616/online-education-and-e-learning-users-in-colombia/


ITEM 04 27

Some of the most important points to take into 
account in the evolution of e-learning in
Colombia are:

Online education market revenue is forecast to reach $254.80 
million by 2024.

Revenues are expected to show a CAGR 2024-2028 of 18.39%, 
resulting in an expected market volume of $500.50 M USD by 
2028.

Average revenue per user (ARPU) in the online education 
market is estimated to reach $26.96 in 2024.

The online learning platforms market has a forecast market 
volume of $167.00 M USD in 2024.

The number of users is expected to reach 12.1 million by 2028.

User penetration in the online education market will be 18.2% 
in 2024.
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ITEM 04 28

As we have already mentioned in other studies, Colombia is a 
highly banked and advanced country in terms of online payments, 
bank transfers and POS terminals. 

The online payments market, both in Colombia and in other
countries, is experiencing strong growth. The rise of contactless 
payments, digital wallets and mobile payment apps such as 
PayPal, Venmo and Cash App are increasingly popular payment
innovations among consumers, as they enable secure and
hassle-free transactions. 

Most used means of
payment in Colombia
in e-commerce
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ITEM 04 29

In addition, the growth of fintech startups and the integration of 

blockchain technology into payment systems have contributed to 

the expansion of the online payments market.

According to Statista.com, it is estimated that the total value of 

transactions in the online payments market will reach $19.82
billion USD by 2024, while the projected total value of

transactions will have a CAGR of 6.64%, which will translate into 

an estimated total value of $25.63 billion USD in 2028.

Source: Statista Market Insights.

Digital payment methods - Users by segment
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ITEM 04 30

In Colombia, the most relevant segment is online commerce, with 
an expected total transaction value of $19.21 billion USD in 2024.

All these developments in the electronic market are due to several 
factors that are contributing to the growth of the online payments 
market; among them:

1. The convenience and speed:

Of online payments have become the preferred payment method 
for consumers, especially among younger generations. 

2. The increasing digitization:

Of companies has led to an increase in demand for online
payment solutions that optimize and streamline transactions
and reduce costs. 
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ITEM 04 31

Not surprisingly, in Colombia, as in Mexico and Chile, the age
demographic with the highest participation in online payments is 
25-34 years old, corresponding to the Millennial generation,
followed by generation X (35-44 years old); and with 21.7%, we 
find the youngest generation, ranging from 18 to 24 years old
(generation Z).

3. The rise of e-commerce:

And online marketplaces has increased the need for secure
and efficient payment systems that can facilitate cross-border 
transactions. 

4. The COVID-19 pandemic:

Accelerated the adoption of contactless payments almost
immeasurably, as consumers and businesses alike prioritize
security and hygiene.
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ITEM 04 32

With Colombia's growing role in the global economy and the

increased demand for bilingual professionals with certifications 

that strengthen their skills, more and more people are interested in

digital education. Language learning platforms and online courses, 
such as edX, Udemy, Coursera, Duolingo and Kaplan, provide

Colombians with a convenient and affordable way to hone their 
skills, both in language learning and professional training. Like 

other countries, labor markets have become so competitive that 

people are looking to acquire new skills and certifications to

increase their employment opportunities.

Source: Statista Market Insights, Statista Consumer Insights Global.

Online payments - Users by age in Colombia (percentage)
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ITEM 05 33

Peru and e-learning05
With a forecast market volume of $85.69 million in 2024, online 
learning platforms in Peru are leading the way compared to
university education and professional certificates.

Peru is not exempt from the same market trends, as like the other 

Latin American countries mentioned above, people are looking to 

improve their corporate skills to stay relevant in their respective 

industries. Online education platforms offer a wide range of

courses in areas such as digital marketing, business management 

and programming, certifications that are currently in high demand 
among Peruvian professionals. 
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ITEM 05 34

Peru is a multicultural country with a diverse population, and 

there is a growing demand for language courses, especially

English. Online language learning platforms offer interactive and 
immersive learning experiences, allowing people to learn at their 

own pace and practice their language skills in real-life scenarios. 

This trend is driven by the desire to improve communication skills 

for personal and professional purposes.

Speaking of numbers, in Peru the total revenue of the online

education or e-learning market is expected to reach $128.60
million in 2024. In addition to an annual growth rate (CAGR 
2024-2028) of 11.45%, resulting in a market volume forecast of 
$198.40 million by 2028.

The online learning platforms preferred by Peruvians are: edX, 
Udemy, Coursera, Duolingo and Kaplan, consecutively. 
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Online learning platform Professional CertificatesOnline university education

Online Education - Revenue in Peru
(millions of USD) (US$)

ITEM 05 35

Regarding user projections:

Digital education market penetration will be 9.3% by 2024.

The number of users is expected to reach 4,222.0 k by 2028.

The average revenue per user (ARPU) in the online education/ 
e-learning market is expected to reach $40.28 in 2024.

www.kushkipagos.com
http://statista.com/study/125631/online-education-and-e-learning-users-in-peru/


ITEM 05 36

Source: Statista Market Insights.

Online education - Average revenue per user (Peru (USD) - US$)
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Peru's leap from 2019 to 2024 in e-commerce was astonishing, 
as this country managed to double its figure from USD 8.03 billion 
to USD 16.02 billion. 

Most used payment
methods in Peru in
e-commerce
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ITEM 05 37

Payments with POS terminals performed well from 2019 to 2020, 
but from 2021 onwards, the revenue generated by this means of 
payment has remained somewhat stagnant, advancing at a very 
slow pace. These data indicate that Peru is one of the countries 
that has been able to positively adopt the technological payment 
revolution.

Source: Statista Market Insights.

Online payments - Transactions valued by segment
Peru (billions of dollars) (US$)
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In terms of age demographics, Peru is not far behind its Latino 

neighbors, as Millennials are sweeping the statistics, followed by 

Generation X and in third place; the youngest sector known as

Generation Z.

Source: Statista Market Insights, Statista Consumer Insights Global.
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1. Challenges of digital education in LATAM

Throughout this paper, we have observed the transition of some 

Latin American countries to a digital education model. However, 

there are still many significant challenges to take this new 

method of learning further. Inequalities in resources and access 
to technology have hindered the implementation of effective
distance education solutions. Despite efforts in many countries 

to develop Educational Technology (TEL) policies, barriers persist 
in the creation of local educational technologies that improve 

teaching and learning.

Conclusions06
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2. The evolution of payment methods in education

In parallel to the growth of digital education, alternative and

digital payment methods have evolved to meet the needs of this 

sector. Educational platforms now demand payment solutions 

that are fast, secure and easy to integrate. This is where

companies like Kushki play a crucial role by offering tools that
facilitate the collection of tuition, subscriptions and other
educational services through various payment methods, such as 

credit cards, bank transfers and cash payments.
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        Kushki Innovations
in Education
07

At Kushki, we are experts in innovation and technology in digital 

and in-person payments.* We are dedicated to offering an entire 

payments infrastructure adaptable by industry, as we know that 

all require specific innovations.

With our industry-focused solutions, you get a strategic partner in 

the education sector that offers a robust, secure, and adaptable 

infrastructure to facilitate payments in institutions of all sizes and 

types.
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Kushki's main solutions for the education sector:

With these solutions, Kushki improves the payment experience, 
reduces delinquency, and allows institutions to focus on their
most important goal: educating.

Automated recurring payments: efficient collection of monthly 
payments and tuition fees through card subscription.

Personalized payment links: ideal for one-time payments such 
as registration fees, certifications, or special events.

Omnichannel payment methods: cards, transfers, cash, and 
more, adapting to each user's financial reality.

Automated reporting: complete visibility of income and
reconciliations in a single console.

Multi-site or multi-level management: ideal for educational
networks, schools with multiple branches, or multi-campus
universities.

99% guaranteed uptime and more than 170,000 cash collection 
points in the region, including partnerships with more than 142 
banks.
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The digital transformation in education continues, and with it,

the evolution of digital payment methods becomes an essential 
component for the success of e-learning. Innovations in payments 

not only enable better financial management, but also contribute 
to a more seamless and accessible educational experience.

With companies like Kushki leading the way, online education in 
Latin America has the potential to overcome its challenges and 

reach new levels of success.
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