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Upfront Business Update
& Quarterly Content Slate



Sky Upfront 2026

Bringing together advertisers, agencies, and 
industry stakeholders, Sky marked an important 
milestone following the integration of the Three 
team into our business.

Sophie Moloney, together with members of our 
exec and leadership team plus special guests, 
unveiled our unrivalled 2026 content slate across 
Sky’s entertainment and sport offering.

The night was brought to life through branded 
activations that kept the evening vibes high.



With Our Combined Portfolio, We Can Unlock:

More 
Reach

More 
Audiences

More 
Choice

More 
Opportunities



A Reset And An Invitation

Today is both a reset and an invitation, a 
reset of what Sky is about and an 
invitation to all of you to change the way 
we work for you.

“
”- Sophie Moloney

Tell us what you like.

Tell us what you don’t like. 

Tell us how we can better serve, you.

And let’s co-create together.

Less time wrestling process. 

More time shaping strategy, ideas and results. 

Because we like getting results at Team Sky; 
and we like to win, together



Sky Means Reach, Scale and 
Attention

• Scale audience reach

• Premium Local Content Strategy
• Integrated Media Ecosystem
• Expansion of commercial platforms

Easier. Faster. Built for Kiwi Business



Sky Means Reach, Scale and 
Attention

Currently available:
• 1PD data matching
• Signal View – our proprietary audience interest-based 

segmentation
• Attribution

And coming soon:
• Viewer insights – who is watching what
• Brand impact measurement
• Enhanced interest-based segmentation
• And.. rollout of all these products across the entire Sky digital 

portfolio

Expansion of ThreeNow enrich



Sky Means Reach, Scale and 
Attention

• Targeted broadcast ads
• Digital ads on broadcast TV
• Sky Venue

The next wave of advertising innovation



Unmatched Reach Across Aotearoa



Sky Open Now streaming 
live on ThreeNow

Source: Adobe Analytics



Sponsorship Works!
Brand new findings from Peter Hammer, Marketing 
Scientist Group

We’ve collected data from almost 4,500 NZ’ers 
across free-to-air, pay TV and streaming using 
purpose-built gaze technology.

We now have a deeper understanding of what 
captures attention and how this works for 
sponsorships and brands.



26%

48%

81%

Control 

Purchase Intent

Consideration

Prompted
Awareness

30%

56%

87%

Fully Integrated

The Power Of Partnerships

SKY FREE NZ Sponsorship Research, 2022 – 2025. Average of 10 studies 

Exposure to fully integrated sponsorships drives purchase uplift



9%

20%

81%

29%

42%

87%

Control Fully Integrated

Top of Mind Awareness Unprompted Awareness Prompted Awareness

Fully Integrated = 
Ad + Billboard / Content 

Integration

Integrated Sponsorships Work

% Uplift 
from 

Control

SOURCE : SKY FREE NZ Sponsorship Research, 2022 - 2025. Average of 10 studies 

Strong positive uplift across memory metrics



Ad + Sponsorship packs
Now Available



Ad + Sponsorship packs
Now Available



Content Created And 
Curated for Kiwi Tastes
Scale, certainty and real momentum

Rangiata Sky now has the largest free-to-air footprint 
in Aotearoa:

Local content sits at the heart of our strategy. In 
2026 we’re commissioning over  



Ryan Bridge TODAY expands 
to Three & ThreeNow

Our strategic partnership with NZME has soon the weekday online 
news show hosted by Ryan Bridge streaming via ThreeNow. It will also 
air on Three in the second half of the year. 

Source: Adobe Analytics



• Brighter. Warmer. Still Premium. Still Confident. 

More Inviting. The NEON you know and love, but with 

a brighter outlook

• Delivering a steady drumbeat of premium titles 

across the year

• Content focus shifts to premium mainstream with 

broader appeal

• Enabling more consistent and predictable 

performance

More light. More momentum. 
More opportunity. 
NEON’s strategy refresh



Exclusive Content Rights Secured With 
Paramount
Bringing an exceptional lineup of premium drama, procedurals, kids, and comedy content to Sky and 
NEON audiences. 



We’ve Deepened Our Partnership with Sony 
Pictures Television
Bringing premium drama, blockbuster films, and much-loved library titles first to Sky and NEON. 



Must See Entertainment Delivered Consistently



Sport Strategy
We have an unrivalled position in sport

• Sky has an unrivalled quality and depth of sport 

available

• Secured through long term agreements and hedged 

by content breadth and staggered renewals

• Underpinned by deep viewership insights that guide 

disciplined decisions

• Best choice for content partners and brands to 

engage with NZ’s sport fans





World-class Sport Alongside The Best Of Local 
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Three & ThreeNow Highlights



April-June

2026 
Peak Schedule















Design team updating logos









April - June
Peak Schedule



Think TV Attention Campaign



Subscribe to our newsletter
Stay up to date by subscribing to our trade eDM



Business Update: Need to Know
Four things to remember

1. We're big: The new combined Sky is a scale network - both broadcast & digital

2. We're growing: Across audiences, platforms and products

3. We're innovating: Market-leading innovation to come:
o Digital data enrichment
o Turnkey sponsorship measurement
o Broadcast audience targeting
o Digital ad insertion on broadcast audiences

4. We're partnering: Ready and willing to co-create

"Tell us what you like.

Tell us what you don’t like.

Tell us how we can better serve, you.

And let’s co-create together."

-Sophie Maloney, Sky CEO
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