
© SKY 2021

Business Update
+ Q1 2026 Content Preview 



© SKY 2021

Sky Business
Channel, Platform and 
Audience Portfolio



Sky Business

Chief Business Officer
Juliet Peterson

Head of Sales, 
Customer & 

Trading

Head of Sales 
Enablement

Head of 
Marketing & 

Creative

Head of 
Business 

Development & 
Planning

Head of Sky 
Venue

Responsible for:

• Strategy 
• Pricing
• Trading
• Agency and 

Client Sales
• Partnerships 

& Integration

Responsible for:

• Sales 
Support 
Teams

• Digital Ad 
Ops

• Broadcast 
Ad Ops

Responsible for: 

• Trade 
Marketing

• Free-to-view 
Consumer 
Marketing, 
Publicity and 
Creative Teams

Responsible for: 

• Strategy
• Business 

Development
• Planning & 

Performance

Responsible for:

• Licensed 
Premises

• Hotels & Motels
• Gyms, Retailers, 

Corporate 
Offices, Aged 
Care & Waiting 
Rooms

Head of Content Head of Product 
& Digital Delivery

Responsible for:

• Content 
strategy 
across free-
to-view linear 
channels and 
Three Now 

Responsible for:

• Digital 
product 
strategy and 
delivery on 
Three Now

Team Structure & Responsibilities



© SKY 2021



YOUNGER

HGTV

TLC

NEON

THREENOW

BRAVO

LIVING
CHANNEL 

BBC
FIRST BBC

EARTH

VIBE

BBC UK

REAL 
HISTORY

JONES

THREE

SKY 5

SKY OPEN

UNIVERSAL

EDEN

REAL 
CRIME

SKY 
SPORT 
NOW

SKY 
SPORT 1

COMEDY 
CENTRAL

SKY 
MOVIES
ACTION SKY GO

SKY 
MOVIES

PREMIERE

DISCOVERY
TURBO

SKY 
MOVIE 

GREATS

RUSH
SKY 

SPORT 
2

SKY
SPORT 3

SKY
SPORT 4

SKY
SPORT 5

SKY
SPORT 

SELECT

SKY
SPORT 

6

SKY SPORT PREMIER LEAGUE

DISCOVERY 
CHANNEL

Delivering Unrivalled Coverage

FEMALE MALE

OLDER

We’ve Got You Covered. Wherever Kiwi Choose To Watch.

Source: Nielsen TAM Oct '24 - Sep '25 - Peak Audience 18:00-22:30Source: Nielsen TAM Oct '24 - Sep '25 - Peak Audience 18:00-22:30



Total New Sky Content is Highly Complementary
AP 25-54

SOURCE: Nielsen TAM Jul 2024 – Jun 2025, 25-54

% Of Total Programme Ratings In Market, By Genre
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New Sky Combined Reach

Source: Digital – Nielsen CMI AP15+. Weekly. Linear TV - Nielsen TAM, Jul 2024-Jun 2025, 18+.



Source: Broadcast – Nielsen TAM 5+, July 2024-June 2025, Digital – Nielsen CMI Q3 2024 – Q2 2025, AP15+

Sky Delivers Comparable Broadcast and Digital 
Audiences
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Introducing Sky’s Unified Digital Ad Network 
Launching in Q1 2026, advertisers will soon be able to reach audiences across all our digital platforms in 
a single, streamlined buy. 

Maximise your reach and impact through our powerful, 
integrated local network!



• Premium broadcast tier:
o Three: No change - spot sales and guaranteed audience
o Sports packs: No change – pack sales

• Secondary broadcast tier:
o Sky Free secondary portfolio plus Sky broadcast portfolio – traded as guaranteed audience across one 

portfolio

• Sky specialist
o No change

• Digital
o Sports packs – no change

o Video RON products simplified:

▪ Video RON – delivered across ThreeNow, Sky Sport Now, Neon and Sky Go
▪ Video Entertainment RON – delivered across ThreeNow, Neon, and Sky Go

▪ Video Sports RON – delivered across Sky Sport Now, ThreeNow and Sky Go

We're simplifying how our product set is 
traded



Sunday Morning Advertising Is 
Finally Here!

As of the 16th October, we are now able to have broadcast 
advertising on Sunday mornings, as well as public holidays 
such as ANZAC morning, Christmas Day, and Easter. 

Providing the perfect opportunity for retail advertising 
around those holidays, as well as brands aligned with live 
international sporting events. 







Channel Current From 2 December
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Sky Channel Changes
Refreshed comedy, kids andmusic channels
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In Q1, Kiwi audiences will be able to livestream their 
favourite shows on Sky Open via ThreeNow. 

Select VOD titles will also start to feature on ThreeNow

Sky Open + ThreeNow
Sky Open Streaming Live On ThreeNow  



Freeview EPG Changes

FV EPG Channel Position Current From 29 Jan
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We’re making some changes in early 2026 to make it easier for Freeview customers to enjoy the 
amazing content across Sky-owned free-to-view channels





Sky Secures Exclusive Olympic Games Rights
Delivering world-class sport to New Zealanders 

“The recent acquisition of Three and ThreeNow was a game-changer in securing 
these rights. Our significantly strengthened free-to-air offering means we can reach 
more New Zealanders than ever before, across more platforms, with more choice”
- Sky Chief Executive Sophie Moloney

▪ Milano Cortina 2026 Winter Olympic Games

▪ Los Angeles 2028 Olympic Games

▪ French Alps 2030 Winter Olympic Games 

▪ Brisbane 2032 Olympic Games.







Own Summer With Sky
This summer, Sky is where Kiwi come together - the biggest shows, the best sport, and the stories that 
keep the nation talking.  

Source: Nielsen TAM, 01.02.2025 – 31.03.2025, 7pm – 9pm, AP25-54, Share%



February & March 

Q1



Three & ThreeNow remain the home of 
Married at First Sight Australia

With the multi-night show driving lifts for Three overall when 
the show is on air

Source : Source: Nielsen TAM/Adobe Analytics
Three: AP 25-54 - Three Network(incl +1 channel) Peak: 1800-2230
Streams include VOD and Live viewing
Comparison period is prior 12 weeks to MAFS AU (10/11/2024- 01/02/2025)

+82%
Lift in Three average peak

Share Sun-Wed

+45%
Lift in total 

ThreeNow Streams, with MAFS 
AU delivering 11M+ streams in 

'25



Married At First Sight AU

We’re taking a new approach with MAFS AU…

Introducing Ad Packs



Aotearoa's longest running comedy is 
back for season 18

Returning for 20 episodes, 
7.30pm Thursday from 

mid-February



W
B

D
. N

Z Q
u

arterly Sh
o

w
case

 Q
4

.2
5

28

Three & ThreeNow remain the 
free-to-air broadcast home of sailing



Reaching 1.1M Kiwi per month on Three

7 nights a week, 
6pm on Three & ThreeNow 



Crackhead

Anticipated new local comedy

8.30pm Thursdays



International Returning

The Traitors UK & US S4 

All New 911 

All New NCIS

Love it or List it Australia

The Inspired Unemployed
(Impractical) Jokers 



710,000
14th consecutive quarter of growth 

weekly reach

*Source: Nielsen CMI YE Q4 2024 Jan 25 Fused.  Based on major broadcaster video on demand, that accepts advertising.  



February 
& March

2026 
Peak Schedule



















































































































February & 
March 2026

Peak Schedule



Deadlines
February & March 2026

Booking Deadline Midday
Wednesday 26 November

Download
Monday 8 December

Cancellation deadlines
February : Friday 12 December 
March : Friday 16 January, 2026



skyadvertising.co.nz/newsletter-request

https://www.skyadvertising.co.nz/newsletter-request
https://www.skyadvertising.co.nz/newsletter-request
https://www.skyadvertising.co.nz/newsletter-request
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