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Reshaping A strategic perspective on how design
Healthcare Brands IS changing healthcare expectations.
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Key design signals shaping life sciences
and healthcare brands.

4
Ck

HEALTH



NDIS3A ® ANVH4E 92¢0¢ | SANVHE MOITM

10 39vd

2026
BRAND & DESIGN
OUTLOOK

For internal client reference only. Not for public distribution.

Healthcare
Designis No
Longer Defined
by Category
Norms

As wellness culture redefines
everyday expectations, healthcare
design is pressured beyond sterility
toward expression and connection.
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INn 2026, healthcare brand
differentiation will depend less
on traditional standards and
more on delivering human,
Integrated, and supportive
experiences across product,
service, and digital touchpoints.
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The brands that
stana apart will
be buillton three
fundamentals
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Human Over
Sterile

Design that evokes emotion
beyond function and fosters
connection.

Integration Over
Moments

Design that extends the care journey
through connected systems, focusing
less on isolated events and more on
continuity across touchpoints.

Support Over
Interaction

Design that visualizes data and
Al-driven care patterns to make
insight meaningful to patients.
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Human
Over
Sterile

Ot

Design that evokes
emotion beyond function
and fosters connection.
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O1

Whitespace
IS No Longer
White

HUMANE
OVER STERILE

People do not reset their expectations when they
enter healthcare. They bring them in. Experience
no longer surrounds care. It shapes it. Whitespace
still matters, but it is no longer literal. What feels
clean today is dimensional, composed, and
emotionally attuned. Calm and clarity are expected.
Sterility is aging out.
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Health Centre
Neko Health | Manchester, UK
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The Sensory Room
Brickkiln Community Centre | Wolverhampton, UK
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nekohealth.com/se/en
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Environments designed
for emotional clarity

HUMANE
OVER STERILE

Source
othership.us/custom-ice-bath-experience

Ice Bath Experience
Othership | Toronto, CA

Spaces like Othership, Neko Health, and Snoezelen show how care
environments are shifting from sterile to sensory. Texture, light, and tone help
regulate emotion and set the tone for trust. These are environments
designed to welcome, not overwhelm.
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O1

Check-Up Room
ZoiVendbme | Paris, FR

Welcome Space
Juno Veterinary Clinic | Toronto, CA

Source
zoi.com/fr/check-up

Source
junovet.com/locations/leaside
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Warmth used with precision In clinics like Juno and Paste Dental, warmth is created through E
clarity. It signals presence and trust. The designis quiet and holds 2
authority, especially in spaces once ruled by the color white. B
3

2
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Source

paste.dental/meet-the-space

Treatment Room
Paste Dental | Toronto, CA
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Women'’s Health Clinic
OulaHealth | New York City, US

Source
oulahealth.com/pregnancy-care

Source
dezeen.com/awards/2025/longlists/
profonte-medical-center

Medical Center Lobby
Profonte Medical Center | Zhongshan City, CN

Critical Care Facility
Cincinnati Children’s Hospital Medical Center | Cincinnati, US

HUMANE
OVER STERILE

Source
iida.org/submissions/2025-iida-
healthcare-design-awards
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Intentional space signals credibility.
Trustis felt from the first interaction
with the brana.
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INntegration

Moments
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Design that extends the
care journey through
connected systems,
focusing less onisolated
events and more on
continuity across
touchpoints.
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Products
Are Becoming

Systems

INTEGRATION
OVER MOMENTS

Strong brands are no longer built around isolated
products. They are designed as systems that span
spaces, rituals, and routines. A single product is no
longer the signal.

The ecosystem s the brand.
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Brand systems that stretch
across touchpoints

Arrae is built as a system, not a single moment. Its identity extends through
packaging, daily use routines, and social context—creating a continuous,
embedded brand presence. What stands out is not just consistency but how
design reinforces calm, credibility, and care in everyday life.

Source
arrae.com/products/sleep

@paigejaniceee
Arrae

Source
tiktok.com/@hannahaaronbrown/
video/7496136958825991454

INTEGRATION
OVER MOMENTS

Source
ludlowkingsley.com/worky/5933/arrae
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Influencer
Cymbiotika

Wellness Bar
Cymbiotika | Las Vegas, US

Source
instagram.com/p/DPhiNusEiGo/?hl=en

Consistent behaviors across
in-store and at-home
experiences act as rituals

INTEGRATION
OVER MOMENTS

Source
instagram.com/p/DOEoNpLEkyG/?img_index=2

Cymbiotika extends its brand system through repeatable, embodied
behaviors—rituals that exist both in-store and at-home. From the
wellness bar experience to individual product use, the brand
maintains coherence not through consistency alone but through
context: it anticipates how, where, and when its design will be
engaged. This is branding as behavior, not just packaging.
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Experiences that feel
continuous, not episodic

Mito-Biotic™ Skincare Range
Timeline

Rainbo, Fatty15, and Timeline extend their design
beyond packaging. These brands do not just
appear when the product is used. They move with
daily life. Whether through ritual, repetition, or
visual consistency, each one builds a brand
experience that feels continuous and embedded.
It does not reset. It accumulates.

Source
timeline.com

Fatty Acid Supplement
Fatty15

Source
instagram.com/p/DRVC200EhIG

Source
fatty15.com/products/
your-essential-fatty-acid

INTEGRATION
OVER MOMENTS

Fungki Coffee
Rainbo
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Designis used to promote rituals.
A great brand is built to expand into
a hard-working system.
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Support

Interaction
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Design that visualizes
data and Al-driven care
patterns to make insight
meaningful to patients.
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EXperience
IS Now
Part of the

T herapy

SUPPORT
OVERINTERACTION

Design helps translate datainto
care directives, creating clarity
instead of instruction. Interfaces
once used only to observe now
engage patients, building trust
not through explanation but
through emotional intelligence
and interactive control.
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Oura
ouraring.com

Neko Health
nekohealth.com

Source
ouraring.com

Interfaces that feel calm

and transformative

Source
nekohealth.com/se/en

SUPPORT
OVERINTERACTION

Open, Neko Health, and MyHealthPrac use design
to do more than display health information—they
regulate how it feels to receive it.

These interfaces don't just inform. They
transform. What patients need is not more data
but more peace.

Source
myhealthprac.com/en

MyHealthPrac
myhealthprac.com
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Data that’s clear and useful
leads to better choices

Source
whoop.com/ca/en

Oura and Hims & Hers Health show what happens
when data becomes useful. These interfaces do more
than track. They translate. By presenting insights
clearly and in context, they help people make
informed decisions without feeling overwhelmed.
When Al is designed with intent, support is not
another screen. It's knowing what to do next.

Whoop App
Whoop

Source
hims.com
Hims App
Hims & Hers Health

Body Scan 2 App
Withings

Source
withings.com/ca/en/landing/body-scan-2

SUPPORT
OVERINTERACTION
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OuraRing
Oura

Real-Time Glucose Tracking
Levels Health

Source
timeline.com

Source
ouraring.com

Smart Mattress
Eightsleep

SUPPORT
OVERINTERACTION

Source
eightsleep.com/ca/product/pod-cover
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Design i1s now part of the treatment plan. Helping
patients understand results and progressis
essential to achieving thelir goals.
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Categories
Are Converging

Brands will use design to surface what matters.
Not simply as aesthetic appeal but as strategic
infrastructure. It will humanize the clinical, simplify
the complex, and guide behavior through clarity.
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The
Competitive

Design will be the defining
advantage of tomorrow's leading
healthcare brands.

Reallty Ahead
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HUMAN
OVER STERILE

02

-— a ™
==, 71 =

///II\\\\

INTEGRATION
OVER MOMENTS
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SUPPORT
OVERINTERACTION
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A strategic perspective on how design is reshaping healthcare
expectations—brought to you by Klick Brands, a team reimagining
what healthcare feels like through brand identity, experiential
design, and point-of-care storytelling.
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To schedule adiscovery session, contact:
Michael Chambers
SVP, Opportunity Creation
mchambers@klick.com
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