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TREE PLANTING

ALPRO FOUNDATION

ALPRO AND COVID-19

Trees are an ecological wonder. They take carbon out 

of the air, produce oxygen, cool the planet, reduce 

pollution, make you feel good and are simply 

beautiful to look at. We cannot get enough of them. 

That’s why Alpro is planting trees close to some of its 

locations in the autumn of 2020. Every employee is 

invited to take up a shovel and dig in. 

In 2017, Danone acquired Alpro, inviting the leading 
plant-based brand into the Danone family to help 
move its mission of “Bringing health through food to 
as many people as possible” forward.

Alpro and Danone have a shared vision, that human health 

and the health of the planet are closely connected, as 

reflected in Danone’s signature: “One Planet One Health”. 

This impacts all of the companies’ actions. In all the 

countries where Danone operates, nine business 

objectives have been defined in line with the United 

Nations 2030 Sustainable Development Goals. In 2020, 

Danone was the first company to become an “Entreprise à 

Mission”. This means the purpose of the company is fixed 

on long-term objectives which are described in the 

company’s articles. Becoming an Entreprise à mission will 

support Danone’s objective to be the first large company 

to achieve, in five years’ time, global B Corp status.

COVID-19 shows us just how fragile we are. At the same 

time, it makes clear what people and communities are 

capable of, if they pull together. Sustainable relation-

ships have never been more important. 

Our own employees have shown such solidarity and 

determination in the face of this crisis. It is heart-

warming to witness. As a company, we try to do our 

part. When the world faces a major health issue, Alpro’s 

involvement is not only natural but also expected. We 

do great in times of peace, we need to do even better 

in difficult times. The health and safety of our employees 

is our number one priority at all times. The minute red 

flags were raised, we immediately took action to 

provide a safe work environment and ensure safety all 

throughout the supply chain, from farm to supermarket. 

We also have a special kick-start programme for our 

barista friends whose world has been turned upside 

down because of COVID-19. The initiative offers support 

as they get ready to roll up their sleeves again and whip 

up another latte. 

Did you know we can grow enough plants to feed the 

whole world population? Or that the eleven million square 

kilometres used for crops supply more calories and 

protein for the global population than the almost four 

times larger area used for livestock? We already know 

plant-based foods bring major benefits for both planet 

and health. But there is still a whole world out there to 

discover. Who knows what other benefits a plant-based 

diet might have? The Alpro Foundation was founded to 

find answers. This independent forum for academics and 

those in the field shares knowledge on these topics 

creating a better understanding of the impact of plant-

based eating on human health and our planet. 

It does this by: 
• Funding research 

• Awarding grants to young scientists for their research

• Organising conferences and student symposia

• Regular publications of scientific newsletters

ALPRO IN THE DANONE FAMILY
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WHERE ARE WE NOW AND HOW 
FAR DO WE STILL NEED TO GO?
Focus area Subject 2025 Target Status

Source our ingredients 
from regenerative
agriculture

Regenerative 
agriculture 
in soya and 
almonds

Understand the context of farming for Mediterranean 
almonds and French soya: what are the different farm 
types and where are they on the journey to regenera-
tive agriculture. We will use this knowledge to define 
the transition strategy. 

Connect regenerative agriculture farming practices to 
effective improvement: going from pilots to large scale 
deployment. 

Pioneer Water 
Stewardship

Develop a guidance for Alpro almond and soya 
sourcing teams to understand water risks when 
selecting sourcing geographies. 

Scale-up pioneering pilot work to reach more farmers 
with guidance and recommendations about water use 
in soya and almond farming. 

Contribute to 
biodiversity 
restoration

We need to stop loss of biodiversity by 2030 and 
ensure restoration and recovery by 2050 for our planet 
to remain habitable. First we need to understand our 
impact on biodiversity loss and how we can turn it 
around. We will stay connected to the Science-Based 
Targets for Nature Network who are developing rec-
ommendations towards Zero Net Loss for Biodiversity 
in 2030, which we will use to set out our action plan. 

Partner with almond growers to apply bee-friendly 
practices and explore certification.

Zero impact
operations

Greenhouse gas  
emissions 

-30% GHG emissions per kg product (scope 1+2).

50% renewable energy.

Water -60% water consumption per kg product (in our 
factories).

We will support nature conservation initiatives close to 
our plants and focus on projects that apply water 
restoring practices. This way, more water can be 
captured in nature and the groundwater can be 
restored allowing us to compensate for the water we 
use in our factories.

Waste  Zero waste to landfill.

Food waste reduction in operations.

Increase recycling of packaging waste in operations.

Set-up partnerships to reduce supply chain food waste. 

A STATUS OVERVIEW

Focus area Subject 2025 Target Status

Closed-loop
packaging

Reduce impact 
by less and bet-
ter materials

All plant-based products in a plant-based or recycled 
pack.

All packaging 100% recyclable. 

More plants More product 
variety captur-
ing the innate 
goodness of 
plants 

Offer plant-based foods which facilitates integration in 
the daily diet.

Further process refinement to maintain the goodness 
of plants in finished products, e.g. more fibres from 
oats, more vitamins and minerals from fruits, naturally 
increasing vitamins content by fermentation. 

Positive nutrition Delicious & nu-
tritious: offering 
products sup-
porting  health

 >50% of the  products source of fibre.

>65% of the  products  with low sugars / no sugars / 
only sugars from fruit.

>70% of the products are low in saturated fat.

  >95% of the products are low in salt.

Ensure availabil-
ity of plant-
based dairy 
nutritional alter-
natives 

Always use high quality sources of protein with a  
sufficient amount of calcium and vitamins. 

Nutrition quality 
labelling

Roll-out of FOP nutrition labelling on all packs.

Transparency Clarify our production process, from raw ingredients 
down to the final product. Pro-actively made available 
on our website.

Accessible for all Always a plant-
based offer 
within reach

Embed plant-based in the daily lives of everyone by 
making plant-based more accessible: more formats, 
more channls, more relevant categories, more variety.

Continue to put plant-based eating on the agenda of 
policymakers and governments as a key solution to 
positively change the future.

Support & contribute to initiatives taken by policy- 
makers to embed plant-based eating into food 
guidelines & programmes.



36 Feeding our future with plants

Alpro - Headquarters

Kortrijksesteenweg 1093c
B-9051 Gent
www.alpro.com

Sustainable Development Manager

Eva De Keyser
eva.de-keyser@alpro.com

Concept, graphic design, copywriting and coordination

make sense

Photography

Alpro

OUR ONE PLANET 
PROMISE:

MAKE HEALTHY & DELICIOUS 
PLANT-BASED FOODS. 

USE ONLY PLANET-FRIENDLY 
INGREDIENTS.

ZERO CARBON, WATER 
AND WASTE.

LESS AND BETTER  
PACKAGING.

CLOSING WORD
Sustainability is part of our DNA. 
Some 40 years ago we launched our first plant-based products, long before the hype.

What started as a crazy dream to save the planet through healthy food turned into a worldwide 

plant-based revolution. And it’s all thanks to you, the people working for and with Alpro and our 

consumers. Good for you. But there is still a long way to go.

Together we keep pushing 
ourselves to do better. 



WWW.ALPRO.COM


