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The ESG De\ivel’y Gap

What’s going on?

Walking through Glasgow Airport during COP26 felt like being in a dystopian film, with poster after poster about net zero
commitments and little else. Proof that peak rhetoric hysteria had been reached and detail is required. Yes, great strides
have been made. The $100 trillion under management now backing the Glasgow Financial Alliance for Net Zero. The UK
Government’s plan to make London the world’s first “net zero financial centre”, asking the UK financial institutions and
listed firms to publish their strategies on how they will transition to net zero by 2050. But disclosure is voluntary. With no
assurance of a company’s ESG information, there’s a chasm between talk and action.

Why does it matter?

Firstly, code red for humanity and the term “decisive decade” underline the urgency. We’ve been warned.
The later we leave it, the greater the cost.

Secondly, ESG delivery is about protecting against risk. Providing disclosure outside financial statements, that ultimately
need to be audited to prove legitimacy, will future-proof business, protect investments and secure jobs. Regulation will

‘ ‘ take time but has started, and shareholders will get a vote.
Thirdly, ESG delivery and transparency are expected and, if falling short, demanded by stakeholders — from employees, to
—Vl d e n Ce |S t q e O n ‘y investors, shareholders and activists. ESG delivery is your proof of relevance to society and the planet.
) - - What to do?
a nt|d Ote tO b a h b ‘ a h b ‘ a h Get serious about ESG evidence, prove the impact being made. To be credible, be transparent, and recognise not

everyone will like it. Start by looking at your competitors and the outliers, and recognise that sameness isn’t a safe
option. Unite the CSR and marketing teams; lean in to the data that already exists; and create evidence-supported
communications that build the case for genuine change. It’s ok to acknowledge that it’s a journey. And listen to your
people, those honest if harsh critics. Get it right and their pride will be infectious and invaluable. Evidence is the only
antidote to blah blah blah.
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Enjoy knowing what's working.”




Brands must embrace simplicity
and single-mindedness.”




| et’'s see what
2022 brings and which
signals will dominate.

With Purpose now charting the course for so many, we're hoping this year leads to more depth
around, and evidence of, the ESG journey, and truly transforming the world of finance for the better.
As ever, the values of value, fairness and transparency remain vital. Here’s to a healthy respect being
shown to those brave enough to aim high and act responsibly.

If you’d like to discuss how these signals will affect your business and communications, please get
in touch: hello@teamspirit.uk.com or visit Teamspirit.uk.com.
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