Building a
Foundation for
Online Marketing
Success

Review. Plan. Execufte.



HOT YOGA

Turn your life around 180 degree
class challenge

Consistent practice is the key to changing your life.

Complete 180 classes in 365 days, watch the transformation
and your next year of membership is only S99 per month.




What I thought I'd look like doing yoga...




What I actually look like...




The perfect plan

Turn your life around 180 degree
class challenge .

Consistent practice is the key to changing your life.

Complete 180 classes in 365 days, watch the transformation
and your next year of membership is only $99 per month..
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Things don’t always go according to plan



I review my progress month-to-month
September 2023

SUN MON TUE WED THU FRI SAT

g 4 5 6 7 8 9

10 m 2 13 14 15 16

17 18 19 20 21 22 23

24 25 26 27 28 29 30

MONDAY 9/11/23

4:30 - 6:00 PM

7/28 (104/180) - 90 Minute Hot
Yoga Class at Wellness Hot Yoga

34 Merrimack St, Haverhill, MA,
United States




This process feels familiar




New podcast? ) o ....||‘|.|...|\|..|.....|.|..l...,|,

Get advice, expert

tips, & inspiration Be a.

from small businesses Marketer
Make progress from wherever

you are in your marketing DRIVING SMALL BUSINESS SUCCESS
journey.

Search “be a marketer podcast” @ Constant Contact




Review

Reviewing what’s happening in her
business and marketing regularly so
she can adjust as necessary.

Get Personal and
Build Trust




Plan
@

Constant
Contact

She works with her team to break the

\.'. Y .\\ ‘. -
/ ‘ /l | plan down info smaller tasks.
‘ / 5 / AL L\ ' ! \ .
// / : 1 A ' Preferably things that can be
lba f ﬁ. "\ completed in an hour or less.

NICOLE STEVENSON

Transforming Marketing
from Obnoxious to Engaging



Execute

Tamika knows you need to schedule
the work you care about.

Building a Business by
Building Community




Here’s what we’ll cover today:

- Reviewing your online marketing approach and tools
- Planning marketing efforts to support your goals

« Executing simple actions to boost your marketing productivity



Your small business marketer

Dave Charest
Director, Small Business Success
Host, Be a Marketer podcast
Constant Contact

Let’s connect on LinkedIn!




Latest research shows

Top challenges:

e Aftracting new customers
e Marketing fo a target audience Small Business

e Converting leads to sales N @W




Reviewing your
online marketing
approach and tools



Setting the GPS




Word of mouth happens online

Dave Charest
January 18 at 9:28 AM . &%
Friends! I've launched a new podcast for Constant Contact. Check out the trailer below. The

first episode features WNBA Hall of Famer Tamika Catchings. If you know any small business
owners/marketers, feel free to share with them! Link to listen in the comments.

G)

Constant
Contact

Be a
Marketer

‘WITH DAVE CHAREST

@Q Maurisa Rose Charest, Jen Samatis Kennedy and 31 others 9 comments

_\s B3 looking for recommendations.
January 14 at 1:29 PM - &

Any recommendations for someone to hang a suspended

ceiling?

o Like

@ Dom DeCarli

Up here or down there?
Like Reply 1w
@ sharon Bennett replied - 1 Reply

@ Jay Croteau
Cornerstone Services _all anytime
Like Reply 1w
e @ Sharon Bennett replied - 1 Reply

Q Cathy Calandriello

Hey my boyfriend dan do that. Joehandynh
Where are you living(

Like Reply 1w

@ Write a comment...

5 comments
(D Comment

Most relevant »

QOO ®E

2d - @

Half cord delivered, spent the day stacking...
so worth it!!!

"w;) \

4 comments

o Like (O Comment B send




we’ll focus on three areas today



A mobile-responsive website: Your online hub

4ALLEYES.CO

01l AT&T Wi-Fi & M 7 0 74% wm)

4ALLEYES.CO =

SHOP NOW
SHOP NOW

Our best styles for the hottest months!

SHOP NOW




Email and text marketing: Reach customers directly

Collect emails and mobile
numbers to contact people on
your terms.




Social Media: Engage and reach new people

8:08 AM

You don’t own those connections, and
they’re all algorithm-driven and changing
all the time.

267 likes

sevenhillsproperties Life is better on the #river! We

have the privilege of listing a fantastic home here on
nd everytil e have a

le longer b se it is so
sly, once you move to the #water,
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Bring people closer with the Party Principle

Photo by Samantha Gades on Unsplash



https://unsplash.com/@srosinger3997?utm_content=creditCopyText&utm_medium=referral&utm_source=unsplash
https://unsplash.com/photos/laughing-people-in-party-fIHozNWfcvs?utm_content=creditCopyText&utm_medium=referral&utm_source=unsplash
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Harness the strengths of each channel

Social media Email Text

Public actions Reach audience e Time-sensitive

Engagement directly « Exclusive
Reach a new Robust messages « Short message

audience Provide more
detail

f© = Ly




Increase word of mouth for your business

Connect Providing a wow

with new prospects Experience
o o

OS] . | Entice
Increasing ® i ! ® Staying in
exposure i | touch

‘e
.
.
.
‘e
‘e
'.
ey
----------------------------------------------------------------------------------

e
Driving social visibility Engage




Theny

ou can amplify your

oogle

Fox and Jane Salon Brooklyn X

QAL QMops ENews O Shopping [ Images :More Settings

‘About 3,900,000 results (0.80 seconds)

Ad - foxandjanesalon.com  brookiyn
Brooklyn - Fox & Jane Salon

Feb 26, 2020 - Fox and Jane Salon is known throughout Brooklyn New York as being
synonymous with incredible hair that takes s lead from the top trends of

Stylists Contact Us
usto leam about our amazing 1n 2013t was obvious we had to
team of Brookiyn hair styliss. expand to Brooklyn! These

More results from foxandjanesalon.com »

wwwyelp.com  Beauty & Spas » Hair Salons v
Fox and Jane Salon - 541 Photos & 640 Reviews - Hair ... - Yelp
640 reviews of Fox and Jane Salon "A MAZINGIN! | had the best . | have been looking for a new
stylist since moving back to Brooklyn last year. .. read more

Rating: 4.5 - 640 reviews - Price range: $§

Wi yelp.com » search find_loc=Brookiyn Y =
Fox and Jane Salon Brooklyn, NY - Last Updated April 2020 ...
Reviews on Fox and Jane Salon in Brookiyn, NY - Fox and Jane Salon,Litle Lion Salon, Unfade
Halr Studio, Bianchi Salon, &Hair Lounge, Bao Halr Salon.

wwwinstagram.com foxandjane v
Fox & Jane Salon (@foxandjane) + Instagram photos and videos
Fox & Jane Salon's Instagram profile has 5108 photos and videos. Follow them to see al.. Our
#brooklyn foxes have a message for you = Happy Monday!

www.mapquest.com fox-and;jane-salon-303076113 +

Fox and Jane Salon 288 Atlantic Ave Brooklyn, NY Hair ...

Q

Tools

&
Trader Joe's %

Schermerhorn
Sweets

See photos == Seeoutside

Fox and Jane Salon
vt | [Brvons | [ oo

46 110 Google reviews

Halr saon i Brockiyn, New York

Address: 288 Atlantic Ave, Brooklyn, NY 11201

Phone: (646) 6697497

Suggest an edit - Manage this listing

Reviews Write a roview  Add a photo

“The whole staff is wonderful and the space is chill and
%3 relaxing”

“Everyone compliments my haircut and tells me it fits my.

et

o “In addition, the nano treatment gave my fine, damaged hair
Iife again”

View all Google reviews.

People also search for View 15+ more

efforts

Facebook

nstagram a

facebook

Lucia Salon + Spa
Sponsored - ©

Prom season is approaching, and we've got you covered!
2020

chedule an appointment online with code CLASS:!
for 20% off the makeover you've been dreaming oft

LUCIASALON.COM
Book your prom appointment today!

Q6 37 Comments

Y Like (D comment 2> Share

ds




How are you doing?

e Is my website mobile-responsive?
e Are people taking the next step?

e Am I sending emails/texts
reqgularly?

e Are people taking the actions I
want them to take?

e Is one social channel performing
better than others?

e Am I moving people to my owned
channels?




Remember

e Bring people closer to your
business

e Use the right tools to
communicate and engage

e Review how your efforts are
working together




Planning marketing
efforts to support
your goals



26 Postures, 2 breathing exercises
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The tools are the same.
How you use them changes.



Your goals set the strategic plan



B2C

Open new location

Reach out to local press

Partner with local
businesses

Plan a grand opening
event

Get the word out

Capture RSVPs

B2B

Launch an event

Send out a save the
date

Collect payments
Capture interest

Automate
communication with
prospects

Automate with
registrants

NP

Bring in new donors

Create donation page

Ask for help spreading
the word

Create a social
campaign

Automate follow-up
with new donors

4 ©



What do you need to support your goals?

Two questions to ask...

Are there things I need to Are there things I can improve?
implement?

"I need to..update my website; Pick a "I need to... grow my contact list, capture
focus social channel, automate some more sales from my online store, get more
marketing..." year-end donations.




Things you should plan on




A mobile-responsive website: Homepage

- - -

] ANDOLINI'S

est PIZZERIA s (D ORDER NOW 5 GIFT CARDS

Answer four questions: =" gl

1. Whatis it?
START YOUR

2. Whois it for? ORDER
3 . S O W h G T? CHOOSE A LOCATION TO ORDER DELIVERY OR TAKEOUT

4. What should they do next?




Use sign-up forms to entice them to provide contact info

§<' 7 Promotions & discounts

'
b - = d

Want some free garlic knots?

Sign up for Emails on Deals, Giveaways and Updates!

* Email

J, | Exclusive content

By submitiing 48 e 154 St

Tulsa, OK. 7 any time by

uming the Saf it Contact
SIGN UP

I—\% Show support




Greet new contacts with an automated welcome email

Automations are always working for you ANDULINI'S

st PIZZERIA z

YOU DID IT! And no, we're KNOT kidding.

(See what we did there, we made the word knot (a food item) be used in the context of not (the adverb).
What did you do you ask? You signed up for the Andolini's email list that
gives YOU prime access to: Giveaways, News, Discounts, Event Info,
and more. Here's a coupon for some FREE Knots just to say "thanks."

-— ™

e Send immediately after someone signs
up

e Allows you to engage new subscribers
on their schedule automatically

e Consider a welcome series to start
building relationships

»
- ¥
Just print this coupon or present it to your server on your smart phone to redeem.

Limit 1 per table, per visit.
Cashier, enter code: F3KFEL92.




Engage at key moments

Automate based on dates & shopping cart integrations

Happy Borthdny/
Lets cotbbrate YOU/

°
B As a thank you for being a valued
customer, here's a gift to help make
- your birthday even more special.
r Redeem it any time during your
N § birthday month!
.
B

Place your next order online fo receive a free frial of our new mascaral

Entfer code: "Birthday2021" at checkout.
claim your gift

Have questions? Getin fouch.

f @ ¢

Flores o ansther year of beauty!/

WY

We love that you've been a member of our SF Beauty program for a while!

Take some time to celebrate, eat some cake, and take 10% off your next order

Place your next order online to receive 10% off your next order.

Enter code: "Celebrate2021" at checkout.

)

Ll

Have questions? Get in fouch.

fe@e

9.
BRANDSTORE

You accidentally left some
great items in your cart.

You've got great items waiting in your cart and they belong in your closet.
Finalize your purchase and we'll give you 10% off your order.

Let's do this!

Use promo code: TAKE10




Is a text message better suited? (aka SMS)

2 days before birthday

They join “yes” path if
subscribed to SMS

Yes No

Send an SMS Send an email




When is a text better suited?

Hearts & Tails Animal Rescue:

o Isit Timely? Hi Nancy, we still ne.ed.20
volunteers for our picnic on

. . Saturday. Sign up here:
e Is it of interest? https://conta.cc/dkdidop
Reply STOP to unsubscribe
e Does it feel personal?

8 ¢ W

e Is it conversational?
QIWIEIRITIYIVUII]O}lP

A|S|ID|F|GIHJJ|K]|L
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Include two types of emails in your strategy

*W@i&% MW%%

. 5 Non -
4 Tips to Make Your promO‘l'Ional

Flowers Last Longer

Promotional

Enjoy [30%] off any item. Sale ends [DATE].
Greetings!
The weather is just starting to warm up, and so is our spring sales event!

Use discount code [SPRING16] to save today. No one likes to see dead flowers. At the shop, we take measures to ensure
your flowers last as long as possible. But there are a few things you can do

Shop Now once you have your new bouguet home. Check your pantry and try one of
these 4 tips to make your flowers last even longer.

1. Use a clear soda - Pour about 1/4 cup into the water in your vase. The

Stop in to shop sugar makes the blossoms last longer. We suggest a clear soda like
1234 Main St. Sprite or 7-Up
Waltham, MA 01234 2. Apple cider vinegar - This type of vinegar seems to be the cure-all for a
? r lot of things! That includes your cut flowers. Mix 2 tablespoons of apple
Monday - Saturday 8:00 am to 6:00 pm cider vinegar and 2 tablespoons sugar into the water in your vase before
adding the flowers. Change out the contents of the vase every few days

Stay Connected (including the vinegar and sugar) to make them last even longer.

o o 3. Vodka - Preserving flowers means minimizing the growth of bacteria in
the water. Hello vodkal You can add a few drops of vodka into the vase
water along with 1 teaspoon sugar, changing the water and vodka
mixture each time.

4. Bleach - Another way to keep your flowers alive is to add 1/4 teaspoon

bleach per quart of water in your vase.

Add one of these items to your new bouquet next time. Keep the beauty alive
e e R B A R R R e N L g SR AT RN IS |



Fair trade paper & exotic gifts

Use newsletters to your advantage “@o

e Send on aregular schedule

e Make your intro personal

Id address 3 key questions: am r? (Audience)
they care? (Benefit) What do | want them to do here 7(C II(o-Acl ion)

Create a great offer by adding words like "free" "personalized" "compliment:

. . X ary” or
Y Ke e p I -I- TO -I- h re e -I-O p I CS pc::l:engllz:g ': s:;\rsne“g; l:g:r:’cyl;n:n ze:girzamd:rs tgke an action, so think about inserting

e Encourage engagement

4
[Deal Name] [Deal Name]




How often should you send?

Answer: It depends...




Determine YOUR best send frequency

e Consider the audience

e Expectations set r

e Send at least once a month

e For promotional emails: ¢
1. Announcement
2. Reminder

3. Last-chance reminder




Match your approach to the social channel

Focus on one channel at a time

@ X | J

. Highly visual Visual tips Professional Public news - Quirky video
family, and and ideas networking what’s content
news happening

now




Focus your social efforts

Spend time on:

(D

0| Driving awareness

Q} Providing customer service

(2] Getting people to engage




Move people to your owned channels

Dave Charest - You cee
Your small business marketer. Speaker, host, & content creator obsessed ...

3d-®

Exciting news! (Or scary depending how you look at it.) M
dear
handmade
| suppose I'm both excited and scared. ld“lli::d <
I'm launching a new biweekly email newsletter tomorrow (Sunday) at 5 am ET! %\
Did I mention I'm starting from scratch? @dearhandmadelife

Events, Educations & Community for Creatives
I'm going to be putting some best practices to the test and sharing what | learn

along the way.

+ Our events & more!
Whether you're a seasoned small business marketer or just starting out, | invite
you to join me on this journey.

Patchwork Show: Makers Market & Community Festival - SPRING

| have one subscriber so far, (yep, you read that right) and I'd love for you to be DATES!
the next one.

Plus, you'll get to meet Hermes, my digital carrier pigeon. Patchwork Show Vendor Info & Applications
Click the "Tips for small biz marketers" link in my profile to sign up and let's
figure some stuff out together!

DearHandmadelLife.com
Please share if you know someone who may be interested.

Thanks!

Newsletter Sign-Up

#smallbusiness #email #emailnewsletters
E&Q Ccaitlin Forni and 38 others 3 comments




Want to grow your list? Just ask.

List growth is customer growth. Make it part of your process.

In-person Print materials Online
« At checkout « Signage « Your website
«  While helping « Flyers/brochures « Social media

a customer . . o
« Direct maill « Email signature

« At events :
 Landing pages

a7 -




Use these channels to support each other

Social

11! Verizon &

CeO 8,898 169 comments - 535 shares

Dave Charest - You
Speaker, host, & content creator obsessed with smal
d-®
Small business marketers: Are you currently using or would
You add text marketing to your mix?

What say you?

g keting #textmarketing
#smallbusiness

Do you currently use text marketing for your
small business?

You can see how people vote. Learn more

Yes!

No. But | want to try it.

No. I'm not interested

HH a4 ]

Home My Network Post Notifications Jobs
-
- &
-

Connect With the Constant Contact Community

Email

<

W W IS YUU THBIRGUIY SIS Wi IS Suni
events that pop up in your community.

Z
( Readmore
S

Unlock Engagement with SMS Text Marketing

Reaching your audience wherever they are is
important, which is why text message marketing has
become an increasingly important and effective part of
a great digital marketing strategy. Register for our free
webinar on Thursday, June 23 at 2:00 PM EDT to
find out:

 What types of offers and information work best in
text messages

« The best practices of text marketing

« How to creative a positive experience for your
customers

/
( Rogistor today

Connect With the Constant Contact Community

Constant Contact: Webinar
today! Unlock More Sales &
Engagement with Text

Marketing. Register now!
https://conta.cc/widiwkd
Reply STOP to to end or
HELP for help

QIWIE|RJT|YJU|I]O|P

A|S|D|F|G|HJJ|K]|L
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e Communicate regularly: social,
email, text

Remember
e Goals set your strategic plan
Vs «
e Capture email addresses/mobile
numbers I/ =/
'/
7




Executing simple
actions to boost your
marketing productivity



The first step: auto-asana




Choose three marketing goals to focus on

/

{

~

Website: Optimize for mobile

Email/Text: Add 100 new
subscribers

Social: Create a consistent
social media calendar

\ a0



Choose one. Make a plan.




Use your calendar to prioritize the work

@ Home Marketing campaigns v Contacts v Reporting Tools v Contact us Help D Dave v
Sunday Monday Tuesday Wednesday Thursday Friday Saturday
26 27 28 29 30 31 Jan1

New Year's Day (observed) New Year's Day

New Year's Eve

2 3 4 5 6 7 8

B4 Draft

1. Announce offer4
9 10 1 12 13 14 15

B4 Draft

2. Reminder email

B

16 17 18 19 20 21 22

Martin Luther King Jr. Day B4 Draft
3. Last-chance remi... ail

23 24 25 26 27 28 29




Review your reports to track your progress

H [FRrst Namey!
New Listings have hit the
market just for you!

@ Festured Listing

Y
"1 New Listing
E% 9,656 Sends

5214 opens  1512clicks 193 bounces

54%

Your Click Rate

%

=
16%
+11.5%
vs industry average

A Quist Oasis In A Beautiful Neighborhood

This Gorgecus home (5 mcanthy enaestd Wit warm,
maodarm decar, Enfoy yout brand new culdoor ool e

Seo Ful




Use technology to boost your productivity



Integrate your tools to streamline your efforts

. salesforce
eventbrite .




Create content faster for social, email, and texts

Juice Bar
New Location Now Open!

Juice Bar in

Al Content Generator ﬁ

Select message type
Announcement v ,‘
Option 1 [} ‘_

@ 1 |

Our new downtown Boston location has a new
Dragonfruit flavor smoothie and extended hours of
9am - 7pm! Stop by and enjoy the new flavors!

Option 2
We've opened a new location in downtown Boston!
Our new downtown Boston location has a new Dragonfruit

flavor smoothie and extended hours of 9am - 7pm! Stop by
and enjoy the new flavors!




Marketing campaigns Vv

Automate repetitive marketing tasks

Contacts Vv Repo!

Contact us

Create custom path @
Build from scratch
Select triggers and actions to build a path just

the way you want.

Get started

Birthday: SMS [‘_%l

Email and SMS

Send an email or text message to your

contacts on or before their birthday.

Birthday: Basic %l
Let them know they're important
Send a greeting or special offer to your

contacts on or before their birthday.

Preview

Welcome: SMS [__]B

Email and SMS

Reach out to your new contacts through the

method that works best for them.

Welcome: Basic on

Nurture new subscribers

Say hello to your new contacts and give them

more information or a deal.

Preview

Abandoned cart: SMS [__]B
Email and SMS

Add the power of text messaging to get your

customers back to their carts.

A mw

Anniversary: SMS L]B

Email and SMS

Send an email or text message to your

contacts on or before their anniversary.

Anniversary: Basic

Congratulate your contacts

Send a note, offer, or reminder to your

contacts on or before their anniversary.

Win-back series -\ﬁ

Target inactive customers o o

Reconnect with your customers who haven't

purchased in a while.

amw




It’s grow time!

e Decide to focus

e Use your calendar to prioritize the
work

e Use technology to save you time




Final thoughts



Keep marching toward those goals

HOT YOGA

Turn your life around 180 degree
class challenge

Consistent practice is the key to changing your life.

Complete 180 classes in 365 days, watch the transformation
and your next year of membership is only $99 per month.

Name DN €. C\MREST gtart Date \l \
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HOT YOGA

Turn your life around 180 degree
class challenge

Consistent practice is the key to changing your life.

Complete 180 classes in 365 days, watch the transformation
and your next year of membership is only S99 per month.




Consistent marketing is the key
to changing your business.




Thank you Y



