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Introduction

In today’s digital-first world, real estate success goes far beyond open houses and
yard signs. To stand out, and consistently generate leads, realtors must master
modern marketing. This means integrating artificial intelligence (Al), email, and

social media into your daily routine. This guide shows you how to do just that. O Here’s what you’ll take away from
) ) ) ) £ this guide:

Whether you’re a seasoned agent or just starting out, you’ll discover how to build

a smart content strategy, automate tasks, and use intuitive tools to get in front of

more buyers and sellers. Most importantly, you’ll learn how to free up your time and e Strategy: Build a consistent, branded

do what you do best: connect with clients. presence online.

e Execution: Use modern tools to create,
post, and email faster.

Why now? Because Al isn’t just a trend; it’s a game changer. Paired with emaiil

marketing and social media, Al can simplify your to-do list and amplify your e Automation: Let Al handle the heavy
reach. Imagine creating a month’s worth of content in one afternoon, sending lifting while you focus on clients.
personalized emails with the click of a button, and attracting new leads while you

sleep. It’s all possible and easier than you think.

“Can | really do a month’s worth of marketing
in just one afternoon?”

—l
“Yes! With Al, email, and social tools, you’ll save
time and grow your reach!”
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Why Use Email & Social as a Realtor

Email and social media are no longer optional — they’re essential. In a relationship-driven
business like real estate, consistent outreach keeps your name top-of-mind. It’s not just
about the first impression or the listings; it’s about building trust, offering value, and staying
visible. With tools like Constant Contact, that outreach becomes efficient, professional, and
measurable.

And the best part? You don’t need to be a tech expert to make it work. These tools are built to
be user-friendly, saving you time without sacrificing the quality.

D!\:get:gl?es With Tools Without Tools

With Constant Contact you can:

@ Reach clients where

Hard to scale
e e . . they are: 91% check i
+ Turn one listing into 5+ pieces of content. Email Reach email daily mantilly

+ Track who clicks, opens, and engages. @R

Turn one listing into Time-consuming,

Content Creation 5+ pieces of content one-off content

+ Build relationships without manually

f0||OWIng Up eVery tlme. 00 Automate follow-ups
C@ with prescheduled posts qu::ele;:_:v uR
. Follow-Uj d il
+ Use data to improve results and see what oo e SmaTseaeee
works for next month. —
@ Use Al to generate Guesswork in
. . content ideas content planning
» Look polished and professional across Content Sdtegy
every channel, all the time.
I:II]l] Track who clicks, Limited visibility
Performance opens, and engages into results

Tracking

Jo

& So @ @

X
J \J

Reference: https://www.campaignmonitor.com/resources/
knowledge-base/is-email-marketing-a-good-field-for-a-job/
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Why email and social media?

Reach clients where they are: 91%
of people check their email inbox
daily.

Stay relevant: Social media
highlights your expertise,
personality, and local knowledge.

Automate follow-ups: Set it and
forget it with prescheduled posts
and email sequences.

Boost referrals: Staying active
online reminds past clients to
recommend you.

The real magic happens when these
tools work together. Constant Contact
makes it easy to create professional,
eye-catching emails, schedule social
posts, and even use Al to generate
content ideas all in one dashboard.
You can plan, create, and launch a full
month’s worth of marketing without
hopping between a bunch of apps or
burning out.




Introduction to Content Strategy

What is content strategy? In simple terms, it’s a plan for what you’re going to say,
how you’ll say it, and where it’ll show up. For realtors, this means mapping out
content that builds your brand, shows your expertise, and invites action.

A strong content strategy ensures that you’re not scrambling for what to post each

day. It creates consistency across platforms and helps potential clients recognize
your voice and style.

Why it matters:

Content builds credibility before your first conversation.

+ It keeps your audience engaged between listings.

It helps you rank in searches and grow your audience.

* It creates a professional, polished presence that reflects your value as an agent.

Without a strategy, marketing becomes reactive and inconsistent. These are two
factors that weaken trust. With a strong strategy, you’re in control and can build
momentum week over week. Think of your strategy as your GPS to success. It guides
your content, saves time, and helps you avoid dead ends.

[©—] Plan

Plan once, repurpose often
What you’ll say, how, and where

6/ E Batch content, schedule
xecute posts, write emails

Consistent content builds
trust, engagement, and
> Leads credibiity

The Ultimate Realtor’s Guide to Marketing with Al

Key tip:

Plan once, repurpose often. One
well written listing description can
become:

* A blog post

+ A social caption

+ Anemail blast

+ Ashort video script

* Avreel or story

Start by setting aside one hour a
week (or two to three hours a month)
to plan and create. Use that time to
batch content, schedule posts, and
write emails. You’ll be amazed at how
far it stretches. Once your strategy is
in place, content creation becomes

a routine, not a chore, and your
business will feel the difference.



The Four Pillars of Realtor Content

Realtor content performs best when it is focused, valuable, and consistent. The most successful real

estate brands use a balanced mix of content from four key realtor-related pillars.

“Open House This
| Saturday! Don’t Miss Out!”

“Just Listed: ™ » . ,
Al eondeinthe Sold in 5 Days. Here’s 9

"
Heart of Downtown!” What Made it Happen!

1. Listings

» Highlight current and past listings with clear calls to action.
+ Use listing descriptions as constant starters.

* Feature unique selling points: location, design, value.

“My Top 3 Productive Hacks”

3. Your interests
« Share what you care about (e.g., decor, time management,
wellness).

*  Builds connection and trust by showing personality.
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“Explore Riverdale: Family °
Friendly, Walkable, and
Vibrant”

“Local Spotlight: Farmer’s °
Market Reopening This
Weekend”

“Top 5 Cafes in Leslieville °
You Should Visit”

2. Neighbourhood

* Showcase your local expertise and community involvement.

* Focus on lifestyle, schools, parks, dining, events.

5 Year Price Trends

4. Market trends
* Share timely insights to position yourself as an expert.

* Break down numbers simply and show what they mean for
buyers and sellers.
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Personal Branding & Seasonal Content

Your personal brand is how people experience and perceive you before you even speak. In
real estate, people choose the agent they trust, and trust starts with branding. It’s more than
a logo; it’s your tone, topics, colours, and consistency.

Start by picking 3-5 personal brand objectives:

*  Reliable Then apply them everywhere. Integrate them

. Community focused into your photos, captions, website, and emails.

* Professional
*  Modern

*  Friendly

Your personal brand should feel like an extension of who you are in real life. If you’re known
for being warm and approachable, let that quality shine through in your captions. If you’re
analytical and data-driven, highlight statistics and market trends.

Consistency builds recognition, and recognition builds trust. Therefore, think about your
visual identity as well. Choose two or three brand colours and fonts, and use them across all
marketing. From your Instagram posts to your email header, your look and tone should feel
unified.

Seasonal content helps you stay relevant, even during the slow periods.
Plan content for holidays, milestones, and local events.

It keeps your feed active and shows you’re plugged into the community.
Examples:

«  “5Spring Cleaning Tips for Homeowners”
*  “What to do Before the Snow Falls: Winter Home Checklist”

*  “Happy Thanksgiving from Our Home to Yours!”

Don’t forget to mix in personal touches whether it be photos of your favourite local holiday
spots or traditions. These can make your brand feel more relatable and human.
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< Content Generator

Modern + Friendly
Community Expert

0/25!
Create text

O Learn more about brand
= visual content on page 8

Use this template

5 SPRING CLEANING TIPS
FOR HOMEOWNERS




Execution - Execution Calendar & Tools

Text Content with Al

Al can dramatically speed up your content creation. With Constant Contact’s powerful

Al generator, you can create professional, branded email content, social posts, and even
messages in minutes. This means no more staring at a blank screen struggling with writer’s
block. Just input your topic, and the Al tool delivers polished, relevant copy that is ready to
send or post across channels.

Constant Contact’s Al doesn’t just save you time, it helps you to market smarter, not harder.
The platform’s Content Generator drafts multiple message options for you, so you can quickly
choose and customize the one that best fits your brand and audience.

@ < Content Generator Type textonly Emat

Write an announcement for Goal Make an announcement v
areal estate open house.

Tone Professional v

07255
Create

What sets Constant Contact apart is its seamless integration of Al with automation. You can
essentially set up entire multi-channel campaigns in just a few clicks, reaching your audience
on email, social media, and more, from one dashboard. Plus, the BrandKit feature pulls your
logo, colours, and imagery directly from your website, ensuring every piece of content is on-
brand and visually consistent.

With Constant Contact, you can also automate follow-ups and drip campaigns, so leads are
nurtured with timely, relevant emails without any manual effort. The platform’s Al-powered
automation tools use predictive and analytics to suggest the best content and timing, helping
you engage more effectively and drive results.
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How to use Al to bring your
messaging to life:

+ Choose your content goal:
announce a listing, promote an
event, nurture leads.

Provide key details: address,
features, your tone.

Review and tweak the draft for a
personal touch.

Product example: “Write an email
promoting a 2 bedroom condo in East
York with a rooftop terrace, listed

at $899,000.”

Al output sample
(Before/After):

» Before: “Condo for sale in
East York”

After: “Experience modern living
skyline views in this 2 bedroom
East York condo. Schedule your
private tour today!”




Execution — Calendar & Tools

Visual Content

Your visuals are just as important as your words. The right image can stop
someone mid-scroll and make them pay attention. Consistency in visuals

reinforces your brand, shows professionalism, and increases trust.

[ Upload Image > ]
€ Create in Canva >
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NEW LISTING
$899,999

Phone Tip: Use natural

light, shoot horizontally,
and feature YOU!

Where to source visuals:

Canva: Templates for “Just Listed,” “Market
Update,” “Holiday Greeting.”

Realtor.ca: Use your own listing images (but
be mindful of copyright.)

Your phone: Behind-the-scenes, selfies,
property walk throughs, community
highlights.

Phone camera tips:

Use natural light
Avoid filters
Use horizontal framing

Turn on the grid setting for better
composition

Branding tips:

Stick to a colour palette

Limit yourself to only 2 or 3 different fonts
across your brand

Include your logo and handle wherever
possible

Keep photo framing and editing consistent
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Content Calendar Template

A great content plan is only as good as its execution; and that means getting

organized! A content calendar helps you stay consistent, plan ahead, and avoid last
minute scrambling. Whether you prefer to plan weekly or monthly, using a calendar
ensures you cover all four content pillars while balancing emails, posts, and videos.

Two calendar styles:

*  Weekly view: Perfect for realtors who want to create and schedule
content a few days at a time.

Example:
°  Monday - Market Update

Wednesday - Listing Highlight

Friday - Personal Tip

* Monthly view: Best for batching content in one sitting

Assign themes to weeks:
°  Week 1- Listings
°  Week 2 - Neighborhood Spotlight, etc.

Sample entry ideas:

Email

ol ot *  Email: “May Market Recap - See What’s Changed”

e Post: “New Listing in Riverdale — Sneak Peek!”

Story

» Video: “3 Tips For First Time Buyers”

Video + Story: “Behind the Scenes at an Open House”

v @ 9% [
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SUN

12

9

26

MON

13

20

27

TUE

14

21

28

15

22

29

000
2 e 4
9 10 11
16 17 18
23 24 25
30 31

Q Tips for using your calendar
- effectively:

* Use colour coding: Red = Holiday,
Blue = Listing, Green = Market

Update

* Mix formats: Include emails, videos,
stories, static posts, and tops

* Leave a few blank days for

spontaneous or trending content

©
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° 66 99 What is a lead gen form? It’s an
Leqd Generqtlon - NeXt Level online form that asks key questions.
This includes name, email, and home
search preference. The form also

feeds responses into your CRM or
Marketing isn’t just about visibility; it’s about conversion. A great lead generation strategy email platform.
turns your online audience into real prospects. That’s where lead capture forms come in.
These simple forms help you collect contact information and learn more about potential Best practices for realtors:
buyers and sellers. :
» Keep forms short (3-5 questions

Why Constant Contact Forms are a game changer for realtors: max)

Ask qualifying questions like “Are
you pre-approved?” or “What’s
your timeline to move?”

They’re fully customizable with your branding, with questions tailored to your market.
Once a lead submits their information, it automatically syncs with your Constant Contact
CRM, eliminating manual data entry and reducing the risk of lost leads.

Offer something in return: a free
guide, home checklist, a market
update

s

Tell us about your
real estate goals.

Promoting your form:

* Linkit in your bio and email
signature

Post it on social with a clear CTA

Buy my first home.

< What do you want to
ask your followers?

Embed it in a blog posts or
landing pages

Sell my condo.

| want to know my clients’ e |
real estate goals so | can
send custom listings. Invest in property.

Tools to try:

» Constant Contact Lead Forms

o

An easy to use tool that
not only lets you create
customizable lead capture
forms, but also seamlessly
integrates with your email

O Tip: Use a short survey to marketing and CRM system,

pre-qualify buyers! ensuring that every lead is
automatically added to your

contact lists and ready for
follow ups.

Try Constant Contact p

+ Google Forms with CRM

. . ) ) integration
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https://www.constantcontact.com/ca

Bonus - Tools & Integration List

To build a time-efficient, lead generating content system, you’ll need a solid toolkit.
The right combination of apps and platforms allows you to stay organized, work
faster, and maintain a polished presence online, with less effort.

Q Bonus Tips:

» Set up integrations between

Here is a list of top tools for realtors embracing Al-powered marketing:

Must haves:

«  Constant Contact: platforms to eliminate
copypasting.
°  The all-in-one marketing platform that combines email marketing, social .
media scheduling, Al-generated content, CRM capabilities, and lead capture *  Use templates for emails,
tools in one platform. graphics, and videos.
+  CRM Tool: HubSpot * Use your CRM to tag leads by
interest and send targeted follow
* Video Tools: Canva, your phone camera ups.
* Scheduling Tools: Constant Contact + Use Constant Contact’s deep
integrations to automate

*  Survey and Form Tools: Constant Contact workflows.

o

Sync your email lists with your
CRM and schedule social posts
directly from the platform to
eliminate unnecessary copy

kvcoRE RN fub HubSpHt feLlofty M Gmail Cansa ol

ELM STREET REALTY
@EzTexting IXACTCONTACT rOOMVU” mwﬁﬁfr;m
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Final Thoughts

You’ve got the tools. You’ve got the strategy. Now it’s time to act with confidence
and strategy. By combining smart content planning, powerful tools like Constant
Contact, and the time saving magic of Al, you can build a modern marketing system
that works while you do what you love; helping clients buy and sell homes.

Remember, marketing isn’t just a task, it’s your pathway to building lasting
relationships and growing your business.

Let’s recap what you’ve learned:

+ Build a content strategy using the Four Pillars

» Create and repurpose content across platforms

+ Use Constant Contact and Al to generate copy in minutes
» Stay consistent with calendars and templates

+ Capture and convert leads using easy forms

Plus, you’ve discovered how to save valuable time, stay organized, and maintain a
steady flow of engaging content that keeps your audience connected.

What’s next?
» Start your first campaign using Constant Contact’s Al tools to craft
personalized, high impact messages that resonate

*  Download the calendar templates and customize your first month to fit your
unique brand and schedule

+ Set a weekly content planning session to stay on track and make marketing a
seamless part of your routine
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Take The First Step Towards Smarter Marketing

Take the leap today because consistent, smart marketing is the key to standing out in a competitive market.

You’re not just a realtor. You’re a marketer, a brand, and a trusted voice. Let smart tools amplify your reach and help you connect with
clients on a deeper level.

Start your 30-day free trial and see the difference for yourself. Your journey to marketing success starts now. Make every minute count!

Try Constant Contact )
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