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http://www.cancerresearchuk.org/
http://www.natcen.ac.uk/
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S01 Scotland 7 14-19 14.9 

S02 Scotland 6 11-13 11.7 

S03 Scotland 7 16-19 16.9 

S04 Scotland 8 15-17 16.0 

E01 England 5 12-15 13.2 

E02 England 5 16-19 17.0 

E03 England 5 14-18 15.6 

W01 Wales 6 11-15 13.2 

W02 Wales 11 13-15 14.4 
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• 
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• 

Aim: Use initial warm up discussion to develop an understanding of eating preferences, 
norms, attitudes and behaviours amongst young people, how young people decide what 
to eat and any restrictions on this. 

 

Aim:  Explore young people’s media consumption including: 

• Broadcast (linear) television 

• On demand broadcast television 

• Online on demand (e.g. Netflix, Amazon Prime) 

• YouTube (What do they watch? Gaming/beauty/influencers) 

• Social Media (Who do they follow? How do they interact?) 

• Gaming (Playing themselves or watching others) 

Include discussion of screen time, devices, dual use, age-gated sites, access to 
own/others’ accounts, parental control, when and where, who they are with, type of 
content (aimed at children vs family/adult shows). 
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Aim: Find out what foods young people think fall into the HFSS category and explore what 
would make them want/not want to buy or consume these types of products. 

 



 

 40 

• 

• 

• 

• 

• 

 

 

 

• 

• 

• 

• 

• 

• 

• 

 

• 

• 

• 

• 

• 

 



 

 41 

 

 

• 

• 

 

 

• 

• 

• 

• 

 

Aim: Explore young people’s perceptions of how healthy HFSS products are and their 
health impact. 
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https://www.youtube.com/watch?v=zzrBgSwSKV0
https://www.youtube.com/watch?v=FOv5Q2mgJUI
https://www.youtube.com/watch?v=B5_xesq0-oY
https://www.youtube.com/watch?v=G8oHECxkICk
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