


Delivering Engagement Digital Opportunities

Retail Opportunities
 

External Advertising Campaign 
Opportunities

Information

Let’s Talk

Omnichannel Opportunities  
      

     
    



• 170 Billion

• 1.7 Billion 

• 5 billion 

• 200,000

•

96% 

•

$21 million 

Our History
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A message

4



•

•

•

•

•

EMPTY ALCOHOL CONTAINERS COLLECTED OVER 95 YEARS

TRANSACTIONS 
A YEAR

THE BEER STORE DOES 63% 
MORE BEER TRANSACTIONS 
THAN LCBO IN A YEAR 

VOLUME PER OUTLET 
IN CRAFT BEER

MORE HL VOLUME PER 
OUTLET IN CRAFT BEER

CONVERSION RATE MARKET SHARE IN 
ONTARIO

AVERAGE UNIT PER 
TRANSACTION

SITE VISITS IN A YEAR EMAIL SUBSCRIBERS AVERAGE ORDER VALUE SOCIAL MEDIA FOLLOWERS

ALCOHOL RETAILER ON 3P 
CHANNEL IN ONTARIO

COVERAGE ACROSS 
ONTARIO

DELIVERY WINDOW REPEAT ORDER RATE

Your Partners to
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•

•

•

•

•

•

•

•

•

•

•

•

•

Untap your Future
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Last Hurrah! Back To
Routine

Festival Fall/
Thanksgiving Holiday Gifting

New Year
New You

Sports
Overlay

Premium
Indulgence

(Bottles)

Earth
Month BBQ

O-CAN-
A-DEH!

Go For
The Gold

Reward 
Yourself 

2024 Program Summary
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4 5 6

2024 Program Summary 
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•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

•

• Yellow Bullets Represent New Programs

2024 Program Summary 
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Overview
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Omnichannel Opportunities

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪
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Overview

Omnichannel Opportunities

What’s Included:
▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

Timelines:
▪

▪

▪

▪
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Rate Card

Omnichannel Opportunities
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How It Could Look 

IN-STORE (Display Models)

Omnichannel Opportunities

4’x2’ footprint 
with advertising

3’x2’ footprint 
with advertising

3’x2’ footprint 
with advertising

3’x2’ advertising 
(no product)

4’x2’ 3’x2’

End Aisle TriPanel

DIGITAL*

Occasions Connections Product Tile

Flyers & Deals Product Tile
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Overview

Omnichannel Opportunities

What’s Included:
▪

▪

▪

▪

▪

▪

▪

▪

Timelines:
▪

▪

▪

▪
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Rate Card

Omnichannel Opportunities
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How It Could Look 

IN-STORE (Display Models) DIGITAL*

Omnichannel Opportunities

3’x2’ End Aisle

Tier 4

3’x2’ footprint with 
poster advertising

3’x2’ footprint with 
poster advertising

Email Sponsorship



18

Overview

Omnichannel Opportunities

What’s Included:
▪

▪

▪

▪

▪

▪

Timelines:
▪

▪

▪

▪



Rate Card
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Omnichannel Opportunities
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How It Could Look 

IN-STORE* DIGITAL*

Omnichannel Opportunities

Tier 4

Email SponsorshipEnd Cap Display
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Overview

Omnichannel Opportunities

What’s Included:
▪

▪

▪

▪

▪

▪

▪

▪

Timelines:
▪

▪

▪

▪
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Rate Card

Omnichannel Opportunities
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How It Could Look 

IN-STORE DIGITAL*

Omnichannel Opportunities
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Overview

Omnichannel Opportunities

What’s Included:
▪

▪

▪

▪

▪

▪

▪

▪

Timelines:
▪

▪

▪

▪

In-Store

Digital*



Rate Card
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Omnichannel Opportunities

Store List
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Retail Promotional Opportunities

Overview

What’s Included:
▪

▪

▪

▪

▪

Timelines:
▪

▪

Retail Opportunities

How It Would Look



Rate Card
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Retail Opportunities

Store List



Overview
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How It Could LookWhat’s Included:
▪

▪

▪

Timelines:
▪

▪

Retail Opportunities
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Overview
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How It Could Look

What’s Included:
▪

▪

▪

▪

Timelines:
▪

▪

Retail Opportunities

↓
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Overview

How It Could LookWhat’s Included:
▪

▪

▪

▪

Timelines:
▪

Retail Opportunities



Overview
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How It Could Look

New Option - ask us how you can supply your branded carriers to stores! 

Retail Opportunities

What’s Included:
▪

▪

▪

Timelines:
▪



Overview
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What’s Included:
▪

▪

Timelines:
▪

▪

Retail Opportunities

How It Could Look



Overview
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What’s Included:
▪

▪

▪

Timelines:
▪

Retail Opportunities

How It Could Look



Overview
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Fee:

How It Could Look

Sample voucher layout (front and back), multiple choice format.

Retail Opportunities

Drive trial of your new & existing brands with brewer vouchers! 



Overview
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How It Would Look

Celebrate your brand with custom printed, reusable bags. Apply now!

Retail Opportunities

What’s Included:
▪

▪

▪

▪

▪

▪

▪

Fee*:

Timelines: 
▪

▪

▪

▪



Overview
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Advertise on The Beer Store In-Store Audio! 

Retail Opportunities

What’s Included:
▪

▪

▪

▪

▪

▪

Timelines: 
▪

▪

▪

▪



Overview
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How It Could Look*

Fully Own the Why Not Try? Display at Point of Sale

Retail Opportunities

What’s Included:
▪

▪

▪

▪

▪

▪

Timelines:
▪

▪

▪

▪

▪



Rate Card
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Retail Opportunities

Store List



Overview
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How It Could Look

Retail Opportunities

What’s Included:
▪

▪

▪

▪

▪

▪

Timelines:
▪

▪

▪

▪



Overview

How It Could Look

Fully Own the Cart:

Retail Opportunities

What’s Included:
▪

▪

▪

▪

▪

Timelines:
▪

▪

41



Overview

42

Retail Opportunities

How It Could Look



Overview
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How It Would Look

Own the Storefront Posters! 

Retail Opportunities

▪

▪

▪

▪

▪

▪

▪



Overview

Own the Bollards! 

Retail Opportunities

▪

▪

▪

▪

▪

▪

▪

▪

▪

How It Would Look
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Rate Card
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Retail Opportunities

Store List



Overview
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Retail Opportunities

What’s Included:
▪

▪

▪

▪

▪

▪

▪

Timelines:
▪

▪
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Overview

48

Fee

•

•

•

•

•

•

•

•

•

•

•

•

•

•

▪

▪

Online Experience & eCommerce Opportunities



√ √ √

√

√

√ √

√ √
▪

▪

▪

▪

Overview

Digital Opportunities
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How it Could look*

Digital Opportunities
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Overview
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How It Could Look*:Sponsorship Package:

▪

•

•

•

▪

•

▪

Digital Opportunities



Overview
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Digital Opportunities

52

Opportunity to amplify promotions and deals and make easier to shop

√ √ √

√

√

√ √
▪

▪

▪

▪



How it Could look*

Tier Specs Mobile

FLIPP Flyer Feature Template

Digital Opportunities

TBS What's On Sale Environment

Product Tile

53



Overview

How It Could Look*

Tier 1

Tier 4

Tier 2

Tier 3

Tiers What's Included Fees*

▪

▪

▪

▪

▪

▪

▪

*Standard vs. Premium placement dates are outlined in the appendix

Sponsorship Packages

Digital Opportunities

EMAIL SUBSCRIBERS OPEN RATE 54



Overview

55

How It Could Look:

Fees:

Standard Premium

Digital Opportunities



Overview
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How It Could Look:Sponsorship Package:

▪

▪

▪

▪

▪

▪

Digital Opportunities

http://www.thebeerstore.ca/


Overview
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Sponsorship Package:

▪

▪

▪

▪

▪

▪

How It Could Look:

Digital Opportunities

http://www.thebeerstore.ca/


Overview

Criteria: How TBS will evaluate resharing on TBS social channels:

▪

▪

▪

▪

▪

▪

▪

TBS Social Handle @thebeerstoreON

Overview

58

Digital Opportunities



•

•

Brewer x TBS Exclusive Giveaway 

Free Shipping Sponsorship

Digital Opportunities

Mobile App Push Notification

How It Could Look:

How It Could Look:

How It Could Look:
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OverviewOverview

60

Online Experience & eCommerce Opportunities

Digital Opportunities



Overview

61

Sponsorship Package:

Details:

▪

▪

▪

▪

▪

▪

▪

▪

▪

How It Could Look:

Digital Opportunities

Double-sided 3.5"x2"
Companion Card with gift

*This companion card visual is a mock-up only 

with visuals and language subject to change.
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Overview of Pilot

63

•

•

•

•

What It Could Look Like 

Sponsorship Package

Online Experience & eCommerce Opportunities

External Opportunities



Overview
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External Advertising Campaign Opportunities

Environmental 
Leadership

•

•

Online Experience & eCommerce Opportunities

External Opportunities



Overview
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External Advertising Campaign Opportunities

1. Summer Value
2. New Sips, RTDs 

and Summer Favourites

•

•

•

Online Experience & eCommerce Opportunities

External Opportunities



Overview

66

External Advertising Campaign Opportunities

1. Cheers to You 2. Cheers to Value

•

•

•

•

•

•

Online Experience & eCommerce Opportunities

External Opportunities
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Cycle Overview

68

Overview 

Information



Overview

69

Online Experience & eCommerce OpportunitiesOnline Experience & eCommerce Opportunities

Information

https://www.thebeerstore.ca/promotion-opportunities/


Overview

70

2024 Rate Card

*Rates presented are for 2024 exclusively and do not include HST.

Information
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Online Experience & eCommerce OpportunitiesOnline Experience & eCommerce Opportunities

Information
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