Emails For All

A talk about Accessibility and Diversity
In Marketing Communications.

How an email dev can ensure their code and
email design exclude no one.
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Presented by: Najee Bartley



Forward Looking Statements

This presentation contains forward-looking statements about, among other things, trend analyses and future events, future financial performance, anticipated growth, industry prospects,
environmental, social and governance goals, and the anticipated benefits of acquired companies. The achievement or success of the matters covered by such forward-looking statements
involves risks, uncertainties and assumptions. If any such risks or uncertainties materialize or if any of the assumptions prove incorrect, Salesforce’s results could differ materially from the results
expressed or implied by these forward-looking statements. The risks and uncertainties referred to above include those factors discussed in Salesforce reports filed from time to time with the
Securities and Exchange Commission, including, but not limited to: the impact of, and actions we may take in response to, the COVID-19 pandemic, related public health measures and
resulting economic downturn and market volatility; our ability to maintain security levels and service performance meeting the expectations of our customers, and the resources and costs
required to avoid unanticipated downtime and prevent, detect and remediate performance degradation and security breaches; the expenses associated with our data centers and third-party
infrastructure providers; our ability to secure additional data center capacity; our reliance on third-party hardware, software and platform providers; the effect of evolving domestic and foreign
government regulations, including those related to the provision of services on the Internet, those related to accessing the Internet, and those addressing data privacy, cross-border data
transfers and import and export controls; current and potential litigation involving us or our industry, including litigation involving acquired entities such as Tableau Software, Inc. and Slack
Technologies, Inc., and the resolution or settlement thereof; regulatory developments and regulatory investigations involving us or affecting our industry; our ability to successfully introduce
new services and product features, including any efforts to expand our services; the success of our strategy of acquiring or making investments in complementary businesses, joint ventures,
services, technologies and intellectual property rights; our ability to complete, on a timely basis or at all, announced transactions; our ability to realize the benefits from acquisitions, strategic
partnerships, joint ventures and investments, including our July 2021 acquisition of Slack Technologies, Inc., and successfully integrate acquired businesses and technologies; our ability to
compete in the markets in which we participate; the success of our business strategy and our plan to build our business, including our strategy to be a leading provider of enterprise cloud
computing applications and platforms; our ability to execute our business plans; our ability to continue to grow unearned revenue and remaining performance obligation; the pace of change
and innovation in enterprise cloud computing services; the seasonal nature of our sales cycles; our ability to limit customer attrition and costs related to those efforts; the success of our
international expansion strategy; the demands on our personnel and infrastructure resulting from significant growth in our customer base and operations, including as a result of acquisitions;
our ability to preserve our workplace culture, including as a result of our decisions regarding our current and future office environments or work-from-home policies; our dependency on the
development and maintenance of the infrastructure of the Internet; our real estate and office facilities strategy and related costs and uncertainties; fluctuations in, and our ability to predict, our
operating results and cash flows; the variability in our results arising from the accounting for term license revenue products; the performance and fair value of our investments in
complementary businesses through our strategic investment portfolio; the impact of future gains or losses from our strategic investment portfolio, including gains or losses from overall market
conditions that may affect the publicly traded companies within our strategic investment portfolio; our ability to protect our intellectual property rights; our ability to develop our brands; the
impact of foreign currency exchange rate and interest rate fluctuations on our results; the valuation of our deferred tax assets and the release of related valuation allowances; the potential
availability of additional tax assets in the future; the impact of new accounting pronouncements and tax laws; uncertainties affecting our ability to estimate our tax rate; uncertainties regarding
our tax obligations in connection with potential jurisdictional transfers of intellectual property, including the tax rate, the timing of the transfer and the value of such transferred intellectual
property; uncertainties regarding the effect of general economic and market conditions; the impact of geopolitical events; uncertainties regarding the impact of expensing stock options and
other equity awards; the sufficiency of our capital resources; our ability to comply with our debt covenants and lease obligations; and the impact of climate change, natural disasters and actual
or threatened public health emergencies, including the ongoing COVID-19 pandemic.
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Accessibility And Diversity go hand and hand
with creating successful marketing campaigns

ACCESSIBILITY

Accessibility Diversity

while operating within an extensive
range of situations.

BELONGING

An organization that engages
full potential of the individual,
where innovation thrives, and = =

views, beliefs and values
are integrated.
EQUITY ) DIVERSITY

lentities represe; u’u—'-"
rganization.

Constantly and consistently
recognizing and redistributing
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15% of the world’s population has a disability
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Disability Types
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15% of your email list can’t read
your emails
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salesforce

3D Appy

Use the isolated
shadow to add
more depth to your
characters in scenes.



https://salesforce.widencollective.com/portals/tokriqrc/3DCharacters

In 2020 self conducted study of 10 Visually Impaired
individuals, 9 out of 10 felt like ...

Emails Lack

ADA Title Il Website Accessibility Lawsuits in Federal Court
2017-2021

177%
Increase
from 2017




Why this
matters

Additional Callouts

4200% this means that for every 1
dollar spent, 42 dollars is generated

939% of B2B marketers use email
channel for distributing content.

72% of customers prefer email as their
main channel for business
communication.

Email marketing is mostly used for lead
generation (85%), sales (84%), lead
nurturing (78%), and customer
retention (74%)
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4.2
Billion

Email Users
Worldwide
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64% to
89%

Businesses use
Email
marketing
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https://contentmarketinginstitute.com/wp-content/uploads/2015/09/2016_B2B_Report_Final.pdf

Emails are a Gateway to
Consumer Buying Power




What are the challenges?

Readers don’t Images are not Screen reader Buttons are

know what they descriptive struggles to difficult to read

are opening enough for read emalls for both the
visually impaired screen readers
consumers and low vision

consumer




‘ ‘ Giving our customers a voice

“Label buttons with alt text and
descripfions on discounts being
offered. Sometimes | get an email
that says 50% off. I’'m left sitting
there thinking 50% off what? | must
click the link to find out?”

Danielle Jackson, Interviewee

Interviewee, Barry Jacobs
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Steps to support accessibility

Clear Subject Lines & Preheaders

Make your subject line short and to the point. Preheaders
should provide quick insight to the purpose of the email

Semantic Html tags

Using semantic code helps to structure the email for your
screen reader by prioritizing what’s important in the email

Alt Text on ALL Images

NOT just the ones you think are important!!

Big Buttons!!

Buttons should be at least 45px width and 45px height.

Buttons should be 100% width on mobile devices.
Paragraph links must be Underlined for emphasis

Aria-Labels on Buttons and Images

Use Aria-labels to help users better read buttons.

Helps as a second description alt for images

Footer



Semantic Emails Structure

ole="presentation" width="300" align="left" border="@" c ding="Q"

=1g" ="devicewidth"
<td><td> (merged)
: : . : <td> <td>
n="100%" height="15" style="font-size:1px; line-height:1lpx; mso-line-

height-rule: exactly;"

<hl>Semantic Header tags go here</hl> <td><id> (merged)

Paragraph tag goes here
<fable>

L t="very descriptive text" src="SomeReallyCoolImage.jpg"
=1300" width="600"

‘ : ="false" aria-hidden="">This is an unchecked
button



Subject lines and Preheaders

Y7 3 carter's Wanna know a secret?! - * ¢ Check this out!

What does the Subject line and Preheader above tell you about
the email you are about to read? Nothing..

Subject lines should follow a Simple No Nonsense Approach.
Preheaders need to Clearly State the Purpose of the emaiil.



Dear UPitt Stalf,

Sgring is in the air, and you are warking an finakzing your college
plans. | am excited ' repert that Pennsyhvania no langer has travel
resirictions. As such, we are extending an invitation to you and ane
member of your immediate househeld to cne of a limited number of
zmall group campus fours for select admittod students starting April 1
and contirwing theough May 1.

To keop you and aur community sa'e, the only way % regisier for this
oppartunity is to cal our visitor conter at (412 8247717, The team
will verity your invitation when you share this unique code: . Iif we are
unatle to anzwer your call please leave a mezzage and pravide your
first and last name (along with speling), the best number to reach you,
and your unique code. We wil return your call as scon as passible to

arrange your visit.

Once yaur vizit is confirmed, we'll email you infarmation about your
owr, induding check-in, what you can expect, safety protecols,
parking, oic. Due to expecied high interest in this cpportunity, changes
in your scheduled date and time are discouraged as %urs may te full
at tie point of the change. O courza, we will werk with you to
accommadate emergencies if they arise.

We choze you and hope, if you haven't already, youll chozse us as
the test fit for your future. We look forward to welcoming you into the
Pit family!

Hai o Pit,

Kellie Kane

Associate Vice Provast ‘or Enraliment and Executive Direciar of
Admissions

Can't visit at this time? Check out cur Unscripied Page to see the
many ways that we can still connect.

Perspective on views of email

What do you see?
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Buttons Butions butions

BAD GOOD

Buttons need fo be:
BIG
Bold Color
Obvious
Please, rate our service Aria labels!




The Aria Code

Adding role="button" will make an element appear as a button control to a
screen reader. This role can be used in combination with the aria-pressed
attribute to create toggle buttons.

<div 1d="saveChanges" tabindex="0" role="button"

aria-pressed="false" > </div>

The above example creates a simple button which is first in the focus order,
though <button> or <input> with type="button" should be used for buttons:

<button i1d="saveChanges"> </button>


https://developer.mozilla.org/en-US/docs/Web/HTML/Element/button
https://developer.mozilla.org/en-US/docs/Web/HTML/Element/input

Give this Code a fry

<body>
<table width="600" border="0" cellpadding="0" cellspacing="0" bgcolor="#f3a8a4" style="background:#f3a8a4;">
<tr>
<td align="center" valign="top"><table width="100%" role="presentation" border="0" cellpadding="0" cellspacing="0">
<tr>
<td align="center" valign="top" style="border-left:4px solid #ffffff;padding:15px 0 12px;"> -

<!-- Header tags -->

<hl></h1> DINERS’

<h2></h2> o

<h2></h2> ﬁm eg

<h3></h3> Best

<h4>< /h4> Overall

<h5></h5>

<h6></h6>

<l-- Image --> You don’t have to take it from us, these

<img src="SOME IMAGE URL GOES HERE" alt="VERY DESCRIPTIVE ALT TEXT" aria-label="a second descriptive option ex: clicking on this image will redirect spots were hand-picked by diners like
you to the retail website" > you. Reserve a table and then rest easy

—you’re in the best of hands.
<!-- paragraph -->

<!--UnOrder List -->
<ul>
<li></li>

</ul>

<!-- Order List -->
<ol>
<li></li>

</ol>

</td>
<[tr>

<[table></td></tr><[table>
</body>



108 Million will not come back to your brand

“According to Ad weekly, more than
one-third of Americans will refuse to
purchase from a brand because of
bad marketing - even after the
strategy is changed and apologies

are publicly made.”

Ad Weekly, Journal



When your Customers feel
excluded, You lose:

Customer’s Trust

Customer’s Business




Leaders hire experts

Hire visually impaired people!!
Who understands email marketing

experience better than a visually
Impaired person?

Test Tools

Test each email campaign with testing
tools like Jaws & Axe

[w ﬂ Console Elements Sources Network Performance Memory

A‘, aXe v4.7.2 (axe-core 4.1.2) Sign in / Sign up

https.//www.wordstream.com/blog/ws/2017/06/29/email-
URL marketing-statistics m

TOTAL ISSUES ¥ Critical 1
@ Advanced

@ Intermediate Serious

Beginner AUTOMATIC ISSUES m
Moderate
GUIDED ISSUES 0
Minor
| Review
ALL ISSUES: 241 it Guided Tests
Certain ARIA roles must be contained by particular parents
ARIA roles used must conform to valid values

ARIA attributes must conform to valid values

Elements must have sufficient color contrast




Actions we can takel

Hire more Diverse background
Studies show that with more diverse
people in positions of leadership,
companies have less margin of error

Diversity Index

Require copy writers to
use more universal
language, consider

religious calendars and

use a % image directory

Start the
conversation

Do some homework,
figure out how to
best ask the hard

questions.




Accessibility Resources

https://developer.mozilla.org/en-US/docs/Web/Acce
ssibility/ARIA/Roles/button_role

https://www.deque.com/blog/research-shows-interne
t-is-unavailable-to-blind-users/

https://css-tricks.com/html-email-accessibility/

https://www.ofcom.org.uk/ _data/assets/pdf file/00
34 /98485 /visually-impaired-consumers-access.pdf

https: //www.wordstream.com/blog/ws/2017/06/29/
email-marketing-statistics

https://uxpajournal.org/usability-evaluation-of-email-
applications-by-blind-users/
https://reallygoodemails.com/emails/we-are-heartbro
ken-we-are-weary-we-want-change/live

Diversity Resources

https://www.bulbapp.com/u/bad-ad-ad-71-mr-cl
ean

https://blog.ezmarketing.com /top-failed-marketi
ng-campaigns

https://www.business2community.com/marketin
g/20-of-the-biggest-marketing-fails-of-all-time-and
-why-they-sucked-02287809

https://www.inc.com/brit-morse/2018-biggest-m
arketing-branding-fails.html

https://www.latimes.com/business/story/2021-0
4-09/racist-marketing-banks-payday-lenders

https://snov.io/blog/email-marketing-statistics/



https://developer.mozilla.org/en-US/docs/Web/Accessibility/ARIA/Roles/button_role
https://developer.mozilla.org/en-US/docs/Web/Accessibility/ARIA/Roles/button_role
https://www.deque.com/blog/research-shows-internet-is-unavailable-to-blind-users/
https://www.deque.com/blog/research-shows-internet-is-unavailable-to-blind-users/
https://css-tricks.com/html-email-accessibility/
https://www.ofcom.org.uk/__data/assets/pdf_file/0034/98485/visually-impaired-consumers-access.pdf
https://www.ofcom.org.uk/__data/assets/pdf_file/0034/98485/visually-impaired-consumers-access.pdf
https://www.wordstream.com/blog/ws/2017/06/29/email-marketing-statistics
https://www.wordstream.com/blog/ws/2017/06/29/email-marketing-statistics
https://uxpajournal.org/usability-evaluation-of-email-applications-by-blind-users/
https://uxpajournal.org/usability-evaluation-of-email-applications-by-blind-users/
https://reallygoodemails.com/emails/we-are-heartbroken-we-are-weary-we-want-change/live
https://reallygoodemails.com/emails/we-are-heartbroken-we-are-weary-we-want-change/live
https://www.bulbapp.com/u/bad-ad-ad-71-mr-clean
https://www.bulbapp.com/u/bad-ad-ad-71-mr-clean
https://blog.ezmarketing.com/top-failed-marketing-campaigns
https://blog.ezmarketing.com/top-failed-marketing-campaigns
https://www.business2community.com/marketing/20-of-the-biggest-marketing-fails-of-all-time-and-why-they-sucked-02287809
https://www.business2community.com/marketing/20-of-the-biggest-marketing-fails-of-all-time-and-why-they-sucked-02287809
https://www.business2community.com/marketing/20-of-the-biggest-marketing-fails-of-all-time-and-why-they-sucked-02287809
https://www.inc.com/brit-morse/2018-biggest-marketing-branding-fails.html
https://www.inc.com/brit-morse/2018-biggest-marketing-branding-fails.html
https://www.latimes.com/business/story/2021-04-09/racist-marketing-banks-payday-lenders
https://www.latimes.com/business/story/2021-04-09/racist-marketing-banks-payday-lenders
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