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In an age of rapid digitization,
data literacy is shaping the
dawn of a new era

COVID-19 has led to a massive leap in digital
transformation across all industries.

During the pandemic, companies reacted to the dramatic shift
of consumers towards digital channels by digitizing their
internal operations, supply-chain interactions, and their
product offerings. A survey by McKinsey revealed that
COVID-19 pccelerated the adoption of digital technology by
several years, and those changes are here to stay.

Now more than ever, this rapid digitization is leading to an
explosion of data. According to Accenture, by 2025, the world
will produce 163 exabuytes of datd in a day. This is 92 times the
amount generated daily in 2021, and approximately the size of

the entire world’s storage capacity in 2009.
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https://www.mckinsey.com/business-functions/strategy-and-corporate-finance/our-insights/how-covid-19-has-pushed-companies-over-the-technology-tipping-point-and-transformed-business-forever
https://www.accenture.com/nl-en/blogs/insights/data-driven-enterprise

Companies sitting on treasure troves of data are feeling the
pressure to become data-driven. Not only are data-driven
organizations 23 times more likely to acquire customers,
but they are also 19 times more likely to be profitable,

This pressure will animate much of the stories we'll see in
the upcoming decade. Similar to how organizations
adapted to the rise of personal computing and the internet
over the past 40 years, they will need to adapt to a new
era that will be defined by data literacy.
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In 2022, companies embarking on data transformation
programs in hopes of reaping the rewards of a data-
driven culture will find themselves adopting new tools,
embracing new technologies, new ways of work, and
embracing talent and culture transformation at scale.

As such, here are nine data science trends and
predictions that you can expect in 2022.


https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights
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Organizations accelerate
culture transformation programs

Companies hoping to collect dividends
from their wealth of data might be
disappointed when their effort to
become data-driven falls flat. According
to the New Vantage Partners 2021 |
, the lack of data culture is the
culprit that impedes a large majority of
organizations from becoming data-

driven.

> 29%

of organizations are experiencing
transformational outcomes with
data science and Al

of respondents who are not
experiencing transformational
outcomes cite lack of culture and
skills as the biggest impediment
for change

NewVantage Partners CXO Survey 2021

Defined as “the collective behaviors and
beliefs of people who value, practice,
and encourage the use of data to
improve decision-making”, data culture
is the basis to capture opportunities and
value from a company’s data.

Building an organization-wide data
culture takes time and discipline. It
involves setting up proper data
governance, investing in data literacy
programs, and training or sourcing talent
with specialized data skill sets. More
importantly, it requires data to be

integrated seamlessly into business|

bperations and processed so that data-

driven decision-making becomes the
norm.

The onus of building a data culture is on
the organization’s [Chief Data Officer|
, who is in the driver’s seat of the
culture transformation program. The

CDO leads by example, starting a
virtuous cycle of data-driven decision-
making that propagates through the
organization.


https://c6abb8db-514c-4f5b-b5a1-fc710f1e464e.filesusr.com/ugd/e5361a_d59b4629443945a0b0661d494abb5233.pdf
https://c6abb8db-514c-4f5b-b5a1-fc710f1e464e.filesusr.com/ugd/e5361a_d59b4629443945a0b0661d494abb5233.pdf
https://c6abb8db-514c-4f5b-b5a1-fc710f1e464e.filesusr.com/ugd/e5361a_d59b4629443945a0b0661d494abb5233.pdf
https://mitsloan.mit.edu/ideas-made-to-matter/3-ways-to-build-a-data-driven-culture-your-organization
https://mitsloan.mit.edu/ideas-made-to-matter/3-ways-to-build-a-data-driven-culture-your-organization
https://www.cio.com/article/3234884/what-is-a-chief-data-officer.html
https://www.cio.com/article/3234884/what-is-a-chief-data-officer.html
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This year, we highlighted how Allianz
Benelux is investing in data literacy and
culture transformation programs. As a

btrong data culture becomes ingrained,
data-driven decision-making takes over
gut-based guesswork. Similarly, Gulf
Bank created a data ambassador |

to propagate data-driven
decision-making throughout different
departments.

In 2022, expect organizations to double-
down on these culture transformation
programs, by creating dedicated roles
and departments for culture
transformation, and by doubling down
on supporting levers that help scale a
data culture.

“—

Building a data culture
is not an option; it is
business-critical.”

Building Data Cultures Webinai

Sudaman Thoppan
Mohanchandralal

Regional Chief Data
& Analytics Officer
Allianz Benelux
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https://www.datacamp.com/community/blog/the-path-to-building-data-cultures
https://www.e-gulfbank.com/en/about-us/media/press-releases/2021/10/gulf-bank-launches-data-ambassadors-the-first-standalone-data-analytics-program-in-kuwait
https://www.e-gulfbank.com/en/about-us/media/press-releases/2021/10/gulf-bank-launches-data-ambassadors-the-first-standalone-data-analytics-program-in-kuwait
https://www.datacamp.com/resources/webinars/webinar-building-data-culture

Organizations will scale

data governance

Today, bad data costs [$3.1 trillion
er year to the US economy alone,

lending truth to the adage of
“garbage in, garbage out”.

Data quality is the ingredient to
establish the needed for
making data-driven decisions.
Organizations are further internalizing
the importance of data quality an will
look to further establish proper
kovernance, which involves managing

the availability, usability, integrity, and
security of its data.

P The size of the data governance
market will experience

5X growth by 2025

Data Goverance Market -|
[Growth, trends, COVID-19 impact,|
pbnd forecasts (2021 - 2026)

Data governance is key to ensuring that
internal stakeholders can access quality
data that is compliant, actionable, and
usable. Conversely, the need for data
governance grows in tandem with the
demand for self-serve analytics.

Today, companies measure data quality
on its accuracy, completeness, validity,
and timeliness. As the data grows in
volume and complexity, data
practitioners find it ever more
challenging to monitor these metrics
and maintain high-quality data pipelines
in real-time.

As such, expect the solidification and
emergence of new domains and
categories such as Data observability,
which address that exact pain point.
Simply put, data observability is a
collection of technologies that identify,

troubleshoot, and resolve data issues in
near real-time. With multiple start-ups
(e.g., Monte Carlo, Databand, and
Observe.ai) offering data observability
solutions, implementing real-time
observability is now possible.

Data observability allows data teams to
detect system-level changes to the data
set and potentially catch data quality
issues as early as possible. This
translates to reduced data downtime
and higher data quality.


https://www.ibmbigdatahub.com/infographic/extracting-business-value-4-vs-big-data
https://www.ibmbigdatahub.com/infographic/extracting-business-value-4-vs-big-data
https://www.talend.com/resources/what-is-data-trust/
https://data.zaloni.com/rs/626-TFJ-400/images/2021%20Cloud%20Data%20Governance%20Survey%20Findings%20-%20eBook.pdf?utm_campaign=&utm_source=&utm_medium=&utm_content=&mkt_tok=NjI2LVRGSi00MDAAAAGAx9IL2lA1KdO9NnqOajNtjeJXhY6GZ8JxOXX30rEeYbyFT1RHPDrE_ppOOoHfElzCJUTVG_Erm8LtH7TKZAY_XUwyBcxaQH43uwycfgvNdw
https://data.zaloni.com/rs/626-TFJ-400/images/2021%20Cloud%20Data%20Governance%20Survey%20Findings%20-%20eBook.pdf?utm_campaign=&utm_source=&utm_medium=&utm_content=&mkt_tok=NjI2LVRGSi00MDAAAAGAx9IL2lA1KdO9NnqOajNtjeJXhY6GZ8JxOXX30rEeYbyFT1RHPDrE_ppOOoHfElzCJUTVG_Erm8LtH7TKZAY_XUwyBcxaQH43uwycfgvNdw
https://www.montecarlodata.com/what-is-data-observability/
https://www.mordorintelligence.com/industry-reports/data-governance-market#:~:text=The%20Data%20Governance%20Market%20was,period%20(2021%20%2D%202026).
https://www.mordorintelligence.com/industry-reports/data-governance-market#:~:text=The%20Data%20Governance%20Market%20was,period%20(2021%20%2D%202026).
https://www.mordorintelligence.com/industry-reports/data-governance-market#:~:text=The%20Data%20Governance%20Market%20was,period%20(2021%20%2D%202026).
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As companies seek to amass more data
and manage their data quality at scale,
data observability will continue to gain
momentum in 2022.
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The number one challenge for
companies that want to
become truly data-driven is to
build the trust in data... for
companies that truly want to
become data-driven, data
quality and data observability
have to be a top priority.”

Creating Trust in Data with Data Observability

Barr Moses

CEO, and co-founder
Monte Carlo

DATACAMP | 07


https://www.youtube.com/watch?v=NBcZadoV4rk

NLP ushers in a new generation

of low-code data tools

As evidenced by the rapid development
of large language models and the rise of
startups such as hugging face, the past
few years saw the NLP space progress
tremendously.

Over the next year and more, the
increasing scalability of such models will
generate an arms race for the biggest
and most effective large language
model. For example, 2020’s GPT-3 was
hailed as the largest and most powerful
generative language model to date, only
to be recently out-sized by the
Megatron-Turing NLG 5308 model,
which is almost four times bigger than
GPT-3.
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Large language models get larger over the yearg

As large language models grow, they
develop groundbreaking capabilities

with transformative impacts on science, |

kocietu, and organizations. For example,
GPT-3 and Megatron-Turing NLG
demonstrated their ability to perform
tasks that they are not explicitly trained |
bn and generate alternative types of|
, including computer code and
guitar tabs. It is only a matter of time
before the next large language model
pushes the boundary of what natural

language processing can do.

Arguably the most impactful use-case
of large language models for
organizations will be the rise of NLP-
based low-code and no-code tools.

v

For instance, the integration of GPT-3
into Microsoft's Power Apg| will empower

non-technical users to build an app
using conversational language. OpenAl’s
will increase the productivity of
data scientists and empower them to
focus on the data problems they're
trying to solve, and not on boilerplate
code. As no-code and low-code tools
lower the barriers to coding, expect to
see a rising influx of citizen developers
and citizen data scientists within
organizations.


https://www.microsoft.com/en-us/research/blog/using-deepspeed-and-megatron-to-train-megatron-turing-nlg-530b-the-worlds-largest-and-most-powerful-generative-language-model/
https://hai.stanford.edu/news/how-large-language-models-will-transform-science-society-and-ai
https://hai.stanford.edu/news/how-large-language-models-will-transform-science-society-and-ai
https://www.technologyreview.com/2020/07/20/1005454/openai-machine-learning-language-generator-gpt-3-nlp/
https://www.technologyreview.com/2020/07/20/1005454/openai-machine-learning-language-generator-gpt-3-nlp/
https://www.technologyreview.com/2020/07/20/1005454/openai-machine-learning-language-generator-gpt-3-nlp/
https://blogs.microsoft.com/ai/from-conversation-to-code-microsoft-introduces-its-first-product-features-powered-by-gpt-3/
https://www.youtube.com/watch?v=Ru5fQZ714x8
https://huggingface.co/blog/large-language-models

L&D becomes a fabric

of company culture

According to a 021 PwC survey, 74% of
CEOs are concerned by the lack of key
skills within their organizations. This is
especially telling in an age where health
crises, uncertain economic growth, and
technological changes are driving
systematic uncertainty for organizations.
Learning and development is proving to
be the silver bullet to the lack of key
skills—with the World Economic Forum |

a 38% of additional global
GDP gained from upskilling by 2030.

Over the past year, the shift to digital
drastically changed the views of
executives and leaders on learning and
development. As learning programs
helped employees stay productive at
home during the pandemic, many C-
suite began to recognize the value of
L&D. As a result, the percentage of
Kdepartmentd with leadership reporting to
the C-Suite climbed from 24% at the
start of the pandemic (March 2020), to
63% a year later (March 2021).

As the world settles into the new normal
of remote work and the need for culture
and skill transformation rises, L&D
budgets will be dedicated to creating
vibrant learning ecosystems that provide
effective learning and communities of
practice to drive the era of data literacy.

As such, look for companies to scale
their upskilling and reskilling programs
by building internal data science skill
academies that drive a learning culture
within the organization.
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As we're entering the year,
organizations are facing the
need for the biggest upskilling
and reskilling programs ever.”

Learning and Development in for the|
Data-Driven Agd

( O\ Marcus Robertson
i - SI

] Global Curriculum Lead

=y |

‘M NatWest Group


https://www.pwc.com/gx/en/issues/reinventing-the-future/take-on-tomorrow/covid-disparity-evaluation.html
https://www.pwc.com/gx/en/issues/upskilling/upskilling-for-shared-prosperity.html
https://www.pwc.com/gx/en/issues/upskilling/upskilling-for-shared-prosperity.html
https://learning.linkedin.com/content/dam/me/business/en-us/amp/learning-solutions/images/wlr21/pdf/LinkedIn-Learning_Workplace-Learning-Report-2021-EN-1.pdf
https://learning.linkedin.com/content/dam/me/business/en-us/amp/learning-solutions/images/wlr21/pdf/LinkedIn-Learning_Workplace-Learning-Report-2021-EN-1.pdf
https://gethownow.com/blog/6-learning-and-development-trends-youve-got-to-know-for-2022/
https://www.datacamp.com/resources/webinars/panel-learning-and-development-for-the-data-driven-age
https://www.datacamp.com/resources/webinars/panel-learning-and-development-for-the-data-driven-age

MLOps will continue to
mature within organizations

MLOps entered the vernacular of the
machine learning community in 2019
and gained tremendous traction in the
years since, and rightfully so. Creating
proof-of-concept with machine learning

today is simpler than ever, but

Imodels never make it into production.

Companies wanting to extract value
from machine learning cannot do so at
scale without production-level Al
systems. This is where MLOps comes
into play.

is a set of practices that

combine machine learning, data
engineering, and DevOps skillset. More
broadly, it is a combination of tooling,
culture, and processes that help ensure
machine learning models continuously
deliver the experience that they were
designed to deliver. It involves
standardized processes that automate
machine learning deployment
workflows, from data management to
model training and deployment. For
instance, has successfully
implemented MLOps principles to
provide real-time predictions at scale.

Data scientists will have to
think about their models in
post-production since that’s
when machine learning starts
generating value.”

[Operationalizing Machine Learning with MLOp4d

Alessya Visjnic
CEO and Founder
WhyLabs

A report by Cognilytics estimated that
the MLOps market will be
[126.1 billior] by 2025. The MLOps
market is currently dominated by
startups, which have collectively raised
$3.4 billion. KubeFlow, [Algorithmid, and
are a few examples of MLOps

tools at the frontier of scaling]

Enterprise-level Al.

In the next year and beyond, the
MLOps stack will grow in maturity and
become more standardized, and more
data science teams will begin to adopt
MLOps for deploying, managing, and
monitoring their machine learning
models in production.


https://venturebeat.com/2019/07/19/why-do-87-of-data-science-projects-never-make-it-into-production/
https://venturebeat.com/2019/07/19/why-do-87-of-data-science-projects-never-make-it-into-production/
https://ml-ops.org/
https://eng.uber.com/continuous-integration-deployment-ml/
https://www.cognilytica.com/2020/04/02/infographic-the-rapid-growth-of-mlops/
https://www.cognilytica.com/2020/04/02/infographic-the-rapid-growth-of-mlops/
https://www.kubeflow.org/
https://algorithmia.com/
https://mlflow.org/
https://www.forbes.com/sites/markminevich/2021/09/10/leading-mlops-tools-are-the-next-frontier-of-scaling-ai-in-the-enterprise/?sh=70449b6b63d8
https://www.forbes.com/sites/markminevich/2021/09/10/leading-mlops-tools-are-the-next-frontier-of-scaling-ai-in-the-enterprise/?sh=70449b6b63d8
https://www.datacamp.com/community/blog/operationalizing-machine-learning-with-mlops

Responsible Al becomes

more operationalized

A 2021 investigation by the
Markup reveals that 80% of black
mortgage applications to be

unfairly discriminated against

due to bias in Al algorithms.

v

Separately, an internal study by Twitter
in 2021 reveals that its existing image-

cropping algorithm favors men over|
[vomer. These are but two examples of
Al learning and amplifying existing
human biases in 2021 alone.

Companies seeking to extract value
from Al must ensure that their
implementation of Al remains fair and
responsible. Companies that fail to do so
are doing themselves a disservice with
massive damage to their brands and
reputation. More importantly, not only
can biases in Al become a PR disaster—
but they also reproduce existing
prejudices and exacerbate inequality.

Regulators globally are paying more
attention to Al systems. The European
Union is the first governmental body to

issue a draft of comprehensive Al
Fegulationg. Starting 2020, any
automated decision-making delivered to

the Canadian federal government must

go through a thorough impact
assessment. It is only a matter of time
before other nations would follow suit
and mandate that any use of Al is
responsible.

That is why companies are increasingly
adopting and operationalizing principles
of Responsible Al. It ensures that Al
remains fair, interpretable, privacy-
preserving, and secure. Google,
Microsoft, and Capgemini published
their Al Code of Ethics and implemented
steps towards such goals. Companies
looking to operationalize principles of
Responsible Al should look into adopting
frameworks, tools, and processes. An
example of a framework is PwC'’s
Responsible Al Toolkit, which addresses

the various dimensions of Responsible Al,
including governance, privacy, security,
safety, and robustness, among others.


https://www.forbes.com/sites/korihale/2021/09/02/ai-bias-caused-80-of-black-mortgage-applicants-to-be-denied/?sh=37606e7b36fe
https://www.reuters.com/technology/twitter-finds-its-ai-tends-crop-out-black-people-men-photos-2021-05-19/
https://www.reuters.com/technology/twitter-finds-its-ai-tends-crop-out-black-people-men-photos-2021-05-19/
https://www.mckinsey.com/business-functions/mckinsey-analytics/our-insights/what-the-draft-european-union-ai-regulations-mean-for-business
https://www.mckinsey.com/business-functions/mckinsey-analytics/our-insights/what-the-draft-european-union-ai-regulations-mean-for-business
https://www.pwc.com/gx/en/issues/data-and-analytics/artificial-intelligence/what-is-responsible-ai.html
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We need to be thinking about
ethics, risk identification, and
accountability. We need to
make sure that we not only
enjoy the benefits of Al, but
also remain in control,
understand what can go wrong,
and how best to deal with it
with responsible Al.”

[The Future of Responsible Al

Maria Luciana Axente

Responsible Al and Al for
Good Lead
PwC UK
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https://www.datacamp.com/community/blog/the-future-of-responsible-ai

The rise of the data mesh

Today, the data lake is one of the
most widely adopted data
architectures. Yet, its shortcomings
have prompted the rise of the

data mesh.

The data lake is centralized, has highly
coupled pipeline architectures, and is
operated by siloed data engineers. Such
centralized architecture cannot meet the
needs of enterprises with rich business
domains and diverse data sources. Not
only that, the high degree of coupling
between various stages of a data
pipeline results in bottlenecked existing
infrastructures struggling to keep up
with new data sources. Moreover, data
engineers are often disconnected from
users.

That is why some companies are moving
away from data lakes in favor of
[nesH. A relatively new concept coined
by Zhamak Dehghani, a data mesh is a
data architecture that addresses the
limitations of existing data lakes. A
monolithic data infrastructure has a
central data lake, responsible for the
consumption, storage, transformation,
and output of all data. In contrast, a
data mesh has distributed “data
products” — each handled by a cross-
functional team of data engineers and
product owners.

Organizations that implement data
mesh can benefit from the higher speed|

bf data delivery, stronger data|

bovernance, and greater business|
Homain agility. This is especially true for
large enterprises with aried data]

kources, large data teams, and rich datal|

domaing,

Data teams at [Zalandd, |ntuit, and
UPMorgan Chasg have already
implemented the data mesh
architecture. As the benefits of a data
mesh become apparent, we expect more
enterprises to experiment with the data
mesh architecture. Since implementing a
distributed data mesh requires a
paradigm shift from existing
architectures, such a change will be
gradual over 2022 and beyond.



https://martinfowler.com/articles/data-monolith-to-mesh.html
https://martinfowler.com/articles/data-monolith-to-mesh.html
https://www2.deloitte.com/nl/nl/pages/strategy-analytics-and-ma/articles/from-data-mess-to-a-data-mesh.html
https://www2.deloitte.com/nl/nl/pages/strategy-analytics-and-ma/articles/from-data-mess-to-a-data-mesh.html
https://www2.deloitte.com/nl/nl/pages/strategy-analytics-and-ma/articles/from-data-mess-to-a-data-mesh.html
https://www2.deloitte.com/nl/nl/pages/strategy-analytics-and-ma/articles/from-data-mess-to-a-data-mesh.html
https://towardsdatascience.com/what-is-a-data-mesh-and-how-not-to-mesh-it-up-210710bb41e0
https://towardsdatascience.com/what-is-a-data-mesh-and-how-not-to-mesh-it-up-210710bb41e0
https://towardsdatascience.com/what-is-a-data-mesh-and-how-not-to-mesh-it-up-210710bb41e0
https://databricks.com/session_eu20/data-mesh-in-practice-how-europes-leading-online-platform-for-fashion-goes-beyond-the-data-lake
https://medium.com/intuit-engineering/intuits-data-mesh-strategy-778e3edaa017
https://www.dremio.com/subsurface/implementing-a-data-mesh-architecture-at-jpmc

New generation of tooling wiill
improve the data team’s productivity

As data scientists become more sought after and the modern data stack
evolves, we'll see a new generation of tools that will increase the data
team’s productivity. These tools can eliminate the need for manual work,
freeing up their time to perform higher-value non-routine tasks like data
pre-processing, feature engineering, and model deployment.

» AutoML Tools

Many machine learning projects

share similar processes of P Data science

hyperparameter tuning and model collaboration tools

selection. Recognizing that these

tasks are repetitive and time- Data science teams lament the
consuming, creators of AutoML tools difficulty in collaborating across the
promise to automate these tasks data science workflow. It is often
efficiently. challenging for multiple data

scientists to collaboratively write
code when performing data

Data science teams are spoilt for _
exploration and ML modeling. As a

choice for AutoML tools, each with

its strengths. While some like result, data teams need to manually
and Python's [Auto skleard] handoff code, which can be error-

. o rone and time-consuming.
are focused on modeling traditional P 9

machine learning algorithms, others

like JAuto PyTorcH allow for tuning A new wave of data science
collaboration tools addresses these

pain points. For instance,
offers a unified platform to
collaboratively run analytics

Heep learning architectured.

workloads across the data science

workflow, and DataCamp Workspacé

will allow data scientists to
collaborate asynchronously in real-
time in the future.


https://docs.h2o.ai/h2o/latest-stable/h2o-docs/automl.html
https://docs.h2o.ai/h2o/latest-stable/h2o-docs/automl.html
https://www.automl.org/automl/
https://www.automl.org/automl/autopytorch/
https://arxiv.org/abs/2006.13799
https://databricks.com/solutions/data-science
https://www.datacamp.com/workspace

P Synthetic data generation tools

On the other hand, the data-centric|
Al popularized by Andrew Ng
ushered in a new generation of tools

for improving data quality. Most
notably, bunthetic data generation|
tools are built to generate labeled

data at scale. Not only does
synthetic data hold the promise to
eliminate the need for manual data
labeling or data collection, but it can
also remove biases that arise with

real-world data.
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With AutoML, a lot of the
problems that data
scientists work on are likely
going to be streamlined.
Therefore to remain
competitive, data teams
need to improve their
skillset to be ahead of the
curve so that the value that
they can bring is more than
just .fit() .predict()”

Preventing Fraud and Boosting eCommerce
with Data Sciencd

Elad Cohen

VP of Data Science
Riskified



https://www.forbes.com/sites/gilpress/2021/06/16/andrew-ng-launches-a-campaign-for-data-centric-ai/
https://www.forbes.com/sites/gilpress/2021/06/16/andrew-ng-launches-a-campaign-for-data-centric-ai/
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The talent crunch and flexible
work will broaden and improve
the search for data talent

The Great Resignation saw 4.3

million Americans quit their jobs

in August 2021 alone. This problem
is particularly pressing for the

tech industry, where fesignations

rose by 4.5% since last year.

As employees leave their jobs in droves,
employers face a formidable task to
retain and hire new employees,
including data talents.

Employers are doing what they can to
stop the mass exodus. They are offering
not just better compensation, but also

greater flexibility to work remotely.

Apple, Google, Facebook, and Amazon
are some examples of tech companies
that have delayed their return-to-office
till 2022. As the pandemic stretches on,
it is clear that remote work is
, according to Laura Boudreau, a
Columbia University economics
professor.

As working-from-home becomes more
prevalent, companies are becoming less
restricted to geographical boundaries in
hiring talents. Companies seized the
opportunity to widen their talent pool

during the pandemic, as evident from
the 280% increase in remote job
postings on LinkedIn since March 2020.

In response, 46% of remote workers are

blanning to relocate in 2021

, according
to a survey by Microsoft. Against the
backdrop of remote work and distributed
teams in 2022, we foresee that
companies will prioritize skills over zip
codes in their hiring policies.

Looking to hire
data talent?

v

Sign up for DataCamp
Talent and simplify your

hiring process
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